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MEDICINES
FOR INCREASING PHYSICAL
PERFORMANCE

Introduction. The population of Ukraine
often complains of fatigue, which leads to a
decrease in the working capacity of people.
Stressful situations are usually caused by the
high pace of life of citizens, technological pro-
gress, inactivity, long-term work at the com-
puter and bad habits (smoking, alcohol). Cur-
rently, the military actions in our country, the
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KpW3a, iHII HEMpOTrHO30BaHI (PaKTOpPU BILIUBY
BHACTIIIOK MMOBHOMACIIITAOHOTO BTOPTHEHHS PO-
CiiichKOi (henepaltii 3Ha9HO 3aroCTPIOIOTh 3a3Ha-
YeHy IpoOJIeMy.

IIpo6nema. TpuBamicTh aKTUBHOI (i3uy-
HOI MpaIe31aTHOCTI MOXe OyTH HEOUiKyBaHO
MaJjia BHACHIJJOK BTOMH, SIKa IIBUAKO HACTa€e
1 HAKOTIMYYETHCSI Ta TPAHC(HOPMYETHCS y XpO-
HIYHY, IO caMme 1 MPU3BOJIUTH IO 3HUKCHHS
(hizmaHOi mpare3aaTHocTi. ToMy MUTaHHS KITacH-
(hikarii mpemaparis, SKi 3aCTOCOBYIOTHCS [UIA 11
TIIBHUIICHHS, Ta IOCII[DKEHHS aCOPTUMEHTY JIiKap-
CbKHX 3aC001B [yIst cTUMYJIALIT (hi3U4HOT ITparie-
3aTHOCTI, MpeACTaBIeHUX Ha (apMareBTHI-
HOMY PUHKY YKpaiHH, € aKTyaJIbHUM IIMTaHHSIM.

Memoio cTarTi € aHaji3 aCOPTUMEHTY JIiKap-
CbKHX 3ac00iB Ha (hapMaleBTUUHOMY PHUHKY
VYkpalau [yt miABUIICHHS (i3MYHOT Ipare3nar-
HOCTI HaCEJICHH.

Metonu. Jlns aHami3y A0Ka30BOi iHpOpMa-
il BUKOPUCTOBYBAIM METOOM POOOTH, SK-OT
CHUCTEMAaTHYHUHA OIVIST Ta COILIOJNOTIYHUN (Ha
OCHOBI aHOHIMHOTO aHKETYBaHHS (hapMarieB-
TUYHUX TPAI[iBHUKIB 3’ ICOBYBaJIM 9aCTOTY Bif-
MYCKy IpenapariB sl MiBUIICHHS (i3HuHOT
Mpare3aaTHOCTi).

PesyabTatn nmocmimkenHs. Ha mifcrasi
AQHOHIMHOT'O aHKETyBaHHS (papMalleBTHYHHX TIpa-
I[IBHUKIB 3 MPUBOAY YaCTOTH BIITyCKYy Mpera-
partiB TS i IBHUIICHHS (Di3MYHOT Mpare3aTHOCTI
HaMmH 3aikcoBaHO 3ac00H, sIKi HaifyacTile BUKO-
PHCTOBYIOTECS JUIsI JIIKYBaHHSI IIbOTO CTaHy.

3Bakarouu Ha Te, U0 B YKpaiHi BUKOPHCTO-
BY€ThCSI 3araibHONpHitHATa y cBiTi ATC-K1a-
cudikaris, nmpoBeneHo BuzHaueHHT ATC-komxy
Ta BinnosigHoT 10 ATC-knacudikariii rpymu mpe-
napariB st ctumyssinii izudHol mpanesaar-
HOCTI Ta MPOaHATI30BaHO KiIacH(ikaiiio mpemna-
partiB, sKi 3aCTOCOBYIOTHCS ISl ITiJBUINCHHS
(hiznuHOT Npane3 aTHoCTi.

BucHoBKkH. AHaii3 acopTUMEHTY 3aco0iB
JUTSL T IBUIICHHST (Pi3UYHOT MpaIe31aTHOCTI Ha
(hapMareBTHYHOMY PHHKY YKpalHU 3a OCTaHH1
JIBA POKH TIOKa3aB, M0 oOpaHi 3aco0m mpen-
ctaBiieHi 44 TOProBUMH Ha3BaMH Ha OCHOBI
13 Mi>kHapOTHUX HAa3B.

JlocTaTHili acOPTUMEHT MpemapaTiB s
MiABMINCHHS (hi3UYHOI Mpare3aTHOCTI Hajae
HIMPOKI MOXJIMBOCTI MAI[iEHTaM Ta JIIKapsM y
BHOOPI a7ieKBaTHOT PapMaKOIOTIuHOT KOPEKIIii
3aXBOPIOBaHb 1 ONTHMI3allii 1HIUBIIyalbHOTO
BUOOpY Npenaparis.

Kniouoei croea: ¢isuuna mpauesaar-
HICTB, ACOPTHMEHT JIIKapChbKHUX 3aco0iB, dap-
MaleBTHUYHUI PHHOK.

JEL Classification: E24, J44, M53, O15

Toeapu i punxu. 2022. No4

energy crisis, other unpredictable factors of
influence due to the full-scale invasion of the
Russian Federation significantly aggravate the
mentioned problem.

Problem. The duration of active physical
capacity may be unexpectedly short due to fati-
gue, which quickly sets in and accumulates and
transforms into chronic fatigue, which leads to
a decrease in physical capacity. Therefore, the
issue of classification of drugs that are used to
increase it and research of the assortment of
drugs for stimulation of physical performance,
presented on the pharmaceutical market of
Ukraine, is an urgent issue.

The aim of the work is to analyze the assort-
ment of medicines on the pharmaceutical mar-
ket of Ukraine to increase the physical capacity
of the population.

Methods. For the analysis of evidentiary
information, work methods were used, such as
systematic review and sociological (on the
basis of an anonymous questionnaire of phar-
maceutical workers, the frequency of dispen-
sing drugs to increase physical performance
was determined).

Results. On the basis of an anonymous
survey of pharmaceutical workers regarding
the frequency of dispensing drugs to increase
physical performance, we recorded the means
that are most often used to treat this condition.

Taking into account the fact that Ukraine
uses the universally accepted ATS- classify-
cation, the ATS-code and the group of drugs for
stimulating physical performance correspond-
ding to the ATS-classification were determi-
ned, and the classification of drugs used to
increase physical performance was analyzed.

Conclusions. An analysis of the assortment
of means for increasing physical performance
on the pharmaceutical market of Ukraine over
the past two years showed that the selected
means are represented by 44 trade names based
on 13 international names.

A sufficient assortment of drugs for increa-
sing physical performance provides patients
and doctors with wide opportunities in choo-
sing adequate pharmacological correction of
diseases and optimizing the individual choice
of drugs.

Keywords: physical capacity, assortment
of medicines, pharmaceutical market.
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PHUHKOBI

JOCAIOAXEHHSA

Beryn. Hacenenns YkpaiHu 4acto CKap»KUThCA Ha BTOMY, IO IPHU-
3BOJIUTH JI0 3HMKEHHS Tiparie3aaTHocTi. CTpecoBi cuTyarlii 3yMOBJIEH1 3a3BU-
Yyail BUCOKUM TEMIIOM KUTTS TPOMAJISH, TEXHOJOTTYHUM MPOTPECOM, MaJIO-
PYXJIMBICTIO, JOBFOTPUBAJIO POOOTOIO 3a KOMIT FOTEPOM Ta IIKIIJTMBUMHU
3BUYKaMHU (MaJIiHHS, aJIKOTOJIb).

Hapa3i BoeHHi aii B Hallid KpaiHi, eHepreTuyHa Kpu3a, 1HII1 Henpo-
THO30BaHi ()akTOpW BIUIMBY BHACTIJOK MOBHOMACIITAOHOTO BTOPTHEHHS
pociiicbkoi (enepaliii 3Ha4HO 3arOCTPIOIOTH 3a3HaueHy npoodiemy. Lle mpu-
3BOJIUTH JI0 HETATUBHUX HACIIIJIKIB, 30KpeMa MOCTIHHOI BTOMH, BUCHAKEHHS,
PI3KOT0 3HMKEHHS IMYHITETY, 3aXUCHO-aJaNTal[lfHUX MEXaHI3MIB OpraHi3-
My, (GI3MYHOT BUTPHUBAJIOCTI, SIKA BIAIrpa€e KIIOYOBY pOJib Yy BUKOHAHHI
pobotu 30poitHuX cui YKpaiHM 1 MUBUIRHOTO HACENIEHHS Ha HAJICKHOMY
piBHI, 11 IKOCT1 B 6aratbox cdepax >KUTTS JoauHH [1; 2].

IIpobaema. TpuBamicte akTUBHOI ()I3MYHOI MPAIe3AaTHOCTI MOXKE
OyTH HEOUIKyBaHO Majia BHACNIJOK BTOMH, SIKa IIBHJKO HACTA€ 1 HAKOIHU-
Yy€eTbCs Ta TPAHCHOPMYETHCSA Yy XPOHIYHY, 1110 caMme 1 MPU3BOAUTH 10 3HU-
eHHs G13udHo1 npane3aatHocTi [3; 4]. Tomy nuranns kinacudikarii mpe-
napariB, SIKl 3aCTOCOBYIOTHCS JJIA ii MIJBUILEHHS, T4 HOCTIIKEHHS aCOPTHU-
MEHTY JIIKAPChKUX 3aC001B A1 CTUMYJIALIT (hi3UYHOT Mpane3JaTHOCTI, Tpe-
CTaBJIeHHUX Ha (hapMalleBTUUHOMY PUHKY Y KpaiHU, € aKTyaJIbHUM IMUTAHHSIM.

AHaJi3 oCcTaHHIX AocaiKeHb i myoOuaikaniii. Bupimenus npobie-
MaTHUKHU MOTIPIICHHS 37J0POB’ sl HACEJIEHHS, IIUISAX1B MiJBUIIICHHS MOKa3HUKIB
(G13UYHOTO PO3BUTKY, (P13UUHOT MIITOTOBJICHOCTI PO3KPUTO, 30KpEMa, y mpa-
sax H. B. KpuBopyuko ta I. II. Macasik [5]. Oco0auBOCTI BUKOPUCTAHHS
pi3HUX (papMaKOIOTIYHUX MpernapaTiB Ta IXHbOTO BIUIMBY Ha (DI3UYHY aKTHB-
Hicth BuBueHO A.Il. bonmapuykom [6]. A. Il Bocenko, O.B. Kmumenko Tta
H. A. Opnmuk pocnigunu (i3uuHy mMpane3fgaTHICTh CTYJACHTOK 13 PI3HUM
piBHeM pyxoBoi akTtuBHOCTI [3]. B. KyuenkoMm mnpoanainizoBaHo cydacHi
MOTJIAIM Ha CHHAPOM XPOHIYHOI BTOMH M 3acoOu peabimitarii maiieHTiB
13 IIUM CUHIPOMOM [2].

[IpoTe BinCyTHI CHCTEMHI IOCHIIKEHHS ACOPTUMEHTY JKapChKUX
3aco0iB Ha (papMarieBTUYHOMY PUHKY YKpaiHH AJi MiABUIIEHHS (Pi3UYHOI
Mpare3aaTHOCTI HACEJICHHS.

BianoBinHo, mMemoro cTaTTi € aHalli3 aCOPTUMEHTY JIIKapChKHUX 3aco-
01B Ha (hapMalleBTUYHOMY PUHKY YKpaiHM JJIsl MABULIEHHS (PI3UYHOI Hparie-
3JIaTHOCTI HACEJICHHS.

Metoau. OG’exkTaMu JTOCHTIKEHHS OOpaHO JIKapChKi 3aco0u Jyist
(dapMakoI0riuHoi KOpeKIii 3HIKEeHO1 (Pi3UUHOT mpare3aaTHoCTi, 0 Mpe-
CTaBJIeHI Ha (papMaIeBTUUHOMY PUHKY Y KpaiHH.

Jliist aHaumi3y 10ka30Boi iHGopMaIlii BUKOPUCTAHO METOIU POOOTH, SIK-
OT CHCTEMaTHYHHI OTJISAJ Ta COIIOJIOTTYHUI (Ha OCHOBI @aHOHIMHOTO aHKE-
TyBaHHSl (papMalleBTUYHUX IMPAI[IBHUKIB 3’SICOBYBAaJIM YacTOTy BIAIYCKY
npernapariB Ui MiABUIIECHHS (13UYHOI PaLe31aTHOCTI).
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Pe3yabTaT pociimkenns. [lommpeHicts cTany JIOAeH, M0 Xapak-
TEPU3YETHCS BUPAKEHOIO (DI3UYHOIO 1 ICUXIYHOIO CTOMIIFOBAHICTIO, IpaTiB-
JIMBICTIO, JTAOUTBHICTIO HACTPOIO, TOJIOBHUM 1 M’S30BHUM OOJIEM, CIOBiLIb-
HEHICTI0O MUCJICHHsI, MOPYUIEHHSIM CHY Hapa3l Haja3BUYailHO Bucoka. Jlo
60 % ycix ckapr XBOpUX IMpH MEPBUHHOMY 3BEpHEHHI MMOB’sA3aH1 3 TAMHU YU
IHIIMMH TakuMu niposiBamu [4; 7-9]. Tomy npobnema ehekTUBHOI AiarHOC-
TUKU Ta JIKyBaHHS XBOPHUX 3 METOIO MiABHILEHHS 1 CTUMYJIIOBAaHHS iXHBOI
¢b13u4HOI Mmpare3aTHOCTI 3aliMae CbOTO/IHI BaXKJIMBE MICIIE B MEAMIIMHI Ta
dapmaxoorii [2; 8; 10].

Jns ctumymsnii Gi3uyHOI Mpane31aTHOCTI 3aCTOCOBYIOTHCS JIiKap-
CBKi 3ac00M, III0 MaOTh BILTUB Ha IIEHTPAIIbHY HEPBOBY 1 CEPIIEBO-CYIUHHY
cucreMy, ckenetHi M’ s3u. Lle, 30kpema, mpenapaTu MeTa0oIvHOI i, ajar-
TOTE€HU POCIMHHOTO Ta TBAPUHHOTO MOXOKEHHS, HOOTPOITHI 3aCO0H, aMiHO-
KHCJIOTH, aHA0OII4HI TpenapaTu, ICUXOCTUMYJIISITOPH, 8iMAMIHU 3 THUUMU
pevosunamu i komoinosanumu 3acooamu [11; 12].

Ha mincraBi aHOHIMHOrO aHKeTyBaHHS (papMalleBTMUHUX MpaIliB-
HUKIB 3 MPUBOJIy YaCTOTH BIAIYCKY IMpenapariB AJis MiABULICHHS (i3UIHOT
mpane31aTHoCTI 3aiKCOBaHO Ti, SIKI HAWYacCTIIIE 3aCTOCOBYIOTHCS ISt
JIKyBaHHS TaKOTO CTaHy.

3BakarouM Ha Te, M0 B YKpaiHl BUKOPUCTOBYETHCS 3aralbHOMPHIA-
HaTa y cBiTi ATC-knacudikartris (aHaToMi4HO-TepaneBTUYHA Kiaacu}ikarlis),
npoBeaeHo Bu3zHaueHHS ATC-xoxy Ta BimmosimHoi 10 ATC-knacudikarmii
TpyIU IpenapaTiB Ui CTUMYJISIIT (13UUHOT Mpale3aaTHOCTI (mabn. 1).

Tabnuys 1

Kiaacudikanis npenaparis, siki 3acTOCOBYOTHCS ISl MIABUIIEHHSA
¢iznunoi npanesaaTnocti'

IIpenapar ATC-xox (hapMaKoJIOTiHHOI IpyIu

INO6B — cuxoCcTUMyIISITOpH, 3aCO0H /ISl 3aCTOCYBaHH IPU CHHAPOMI
mopyuIeHHs yBaru Ta rinepaktusHocTi (ADHD) i HooTpomHi 3aco0u;
INO6B X — pi3Hi ICHXOCTUMYJIIOBAIEHI Ta HOOTPOIIHI 3ac00H;

INO6B X03 — ITipaieram

INO6B — mcuxocTUMyIATOPH, 3aCO0HU JIsI 3aCTOCYBAaHHS IPU CUHAPOMI
mopyIeHHs yBaru ta rinepaktusaocti (ADHD) i HooTpomnHi 3acobu;
INO6B X — pi3Hi ICHXOCTUMYJIIOBAIbHI Ta HOOTPOIIHI 3aC00H;

INO6B X22 — deHibyT

INO7X X — iHmmi 3aco0w, 10 JiF0Th HA HEPBOBY CHCTEMY;

INO7X X19** — pi3ni npenapatu

IA — 3aco0u, 10 BIUTMBAIOTH HA TPABHY CUCTEMY 1 METaboIi3M;

IA13 A — ToHI3yI0Yi 3ac00H

IA16A — iHmIi 3ac00H, IO BIUTUBAIOTH HAa CHCTEMY TPABJICHHS

ra MeTaboJIIuHI MpoIecy;

IA16A A — aMiHOKHMCIIOTH Ta TXHI ITOXIIHI;

IA16A A0l — JleBOKapHITHH

IA16A — iHIIi 3ac00H, IO BIUTMBAIOTH HAa CHCTEMY TPaBJICHHS

ra MeTa0OJIIYHI TIPOLIECH;

6. AKTOBETIH IA16A X — pi3Hi pe4OBHHH, IO BIUIMBAIOTH HA TPABHY CHUCTEMY

i MeTaboJTi3M;

IA16A X19** — pi3Hi npenapatu

IA — 3ac00H, 110 BILTUBAIOTH HAa TPAaBHY CHCTEMY Ta METa0OIi3M;

IA11 — eimaminu;

U 11J C — gimaminu 6 KoMOIHayii 3 IHWUMU peUOBUHAMUL,

IA11 JC — xombiHOBaHi 3aco0u, 10 MiCTATh L-KapHITHH i BiTaMiHH

1. Iipaeram

2. ®enibyT (Hooden, bidppen)

3. Cynn0OyTiamin (Enepion)

4. HacTosiHKa )KCHBIIICHIO

5. L-xapHituH (ATBaHTap)

7. Kapnonar

EHHAWXITIVOOY

ISGOMHHAd
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IIpenapat ATC-xon hapmakosoriqaoi rpymnu

IA16A — iHmIi 3ac00M, 110 BIUIMBAIOTh Ha CUCTEMY TPAaBJICHHS
Ta MeTaboJIivHi mponecy;

IA16A A — aMiHOKHMCIIOTH Ta TXHI ITOXI/IHI;

IA16A A10** — ITutpyunin

IA16A X — pi3Hi pe4OBHHH, L0 BIUIUBAIOTH Ha TPABHY CUCTEMY
9. Aminak i MeTaboJTi3M;

IA16A X19** — pi3Hi npenapatu

IA — 3aco0w, 110 BIUTUBAIOTH Ha TPaBHY CHCTEMY i MeTaboIi3M;
IA13 A — ToHI3yI0Ui 3aco0u

IA — 3aco0H, 1110 BIUTMBAIOTH HAa TPABHY CUCTEMY i METaboIIi3M;

8. Hurpynin (Ctimod)

10. [TanTOKPUH

11. Kauiro opotat IA14 — anaboiuHi 3aCO0H ISl CHCTEMHOT'O 3aCTOCYBaHHS;
IA14B — Hectepoinni anabosi4yHi 3ac00H

12. ApriHiHy Tigpoxiopun CO1E B — inmii kapaionoriyni npenaparu;

(TiBopTiH) CO1E B29** — immmi

8. JlieTnuHi 100aBKU
8.2. — mieTH4HI JOOABKM JUIS MIATPUMAHHS QYHKIIT ICUiHKY,
PKOBYOBHMBIIHUX IIUIAXIB 1 Y)KOBUHOI'O MiXypa

13. Beraprin, ['enaprin
(BeraiH i Aprinin)

! locnimkenHs npoBeeHo 3a yyacTio K. hapm. H. I'. Bermik i k. dpapm 1. T. Kynenko.

Amnani3 knacudikarii mpenaparis, SKi 3aCTOCOBYIOTHCS IJIS TiIBH-
mieHHs (I3UYHOI Mpare3aaTHOCT1, Ja€ 3MOTY 3pOOUTH BUCHOBKH, 1110 HaBe-
neHo pami. 3 obpanux 13 3aco0iB ans miABUIIEHHS (Pi3WYHOI Mpare3nart-
HocTi, 12 € mikapcekumu 3acobamu 1a 1 — betaprin — gieTHuHOIO 100aBKOIO,
10 HAJICKUTh, 3TAHO 3 Kiacudikarliero, 1o rpynu "JlieTnydi 106aBKu ass
NiATpUMaHHS (YHKINT TEYiHKHA, >KOBUYOBHMBITHUX MUIAXIB 1 >KOBYHOTO
mixypa". 3 oOpanux 12 mikapcekux 3aco6iB 3 mpenaparu BHeceHi B ATC-
rpyny "3aco0wu, 10 Ait0Th Ha HEpBOBY cucteMy', 8 mpemapatiB — B ATC-
rpymy A "3aco0u, 110 BIUTMBAIOTh HA TPaBHY CHUCTEMY 1 MeTa0o113M", 1 JIUIIIE
| mpenapar aprididy riipoXJIOpHU MiJ TOProBOKO HA3BOK TIBOPTIH HANEKHUThH
10 ATC-rpynu "[Hii kapaionoriyHi npemnapaTtu’.

Hactynmaum etanmom poGoTu OyB aHali3 acOPTUMEHTY 3ac00iB s
MiABUIIECHHS (I3UYHOI MPaIe3aTHOCTI, MPEACTaBICHUX Ha (hapMaleBTHY-
HOMY PHHKY YKpaiHH, 3a TAKUMH MTapaMeTpaMu: KiIbKicTh ToproBux Ha3B (TH)
AKTUBHUX KOMIIOHEHTIB Ta CIIIBBIIHOIIEHHS KUIBKOCTI BITYM3HSAHUX Ta
3aKOPJAOHHUX BUPOOHUKIB (maob.. 2).

Tabnuys 2

AcopTHMeHT 3ac00iB 1JIfl MiABMIEHHS (Pi3UYHOI Tpale3aTHOCTI,
NpelCcTABJIEHHX HA (papMaleBTHYHOMY PHHKY YKpainu’

Toprose HaiiMeHyBaHHS KinbkicTb
Hpenapar . BITUM3HSHI/
BITUYH3HSHE 3aKOp/IOHHE .
3aKOpIOHHI
[Mipaneram [ipaneram (Papmak);

[ipaneram-/lapaurs;
[ipaneram-310poB’s;
Iipaueram (UepBona 3ipka);
[Mipaueram (bioctumysitop);
Mipaueram (Fannudapm);
[Mipaueram (BX®3)

Hoorporin
(FOCB ®apma C.A., benbris);
Jlyuerawm (Eric,
VYropuyHa)

7/2
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Saxinuenus maon. 2

EHHAWXITIVOOY

Toprose HaiiMeHyBaHHs KinbkicTp
Tpenapar . BITYHM3HSAHI/
BITUU3HSIHE 3aKOp/IOHHE .
3aKOpIOHHI
OenibyT Bippen (Acino Ykpaina);
Ksartpekc (Papma Crapt); . .
DenibyT-Actpadap; Hooden (Onaitn®apwm, JlaTsis) 4/2
Hoo6yT IC Iarepxim
Cynb0yTiamin - Enepion (JIa6. Ceps’e Inmactpi, 0/1
Opaniiis)
HacrosHka JKeHbIIeHb H-Ka
JKEHBIIICHIO (JIyouugapm);
Kenbmento H-ka
(Bimrda XXuromupceka OD); B 400
JKenbIeHto H-ka
(Jliku KipoBorpanmuHm);
XKenbmiento H-ka
(Kuicrka OOD)
L-kapHiTun L-kapnitun (K & 310poB’s); L-Kapwuitusu (Solgar Vitaminand
L-kapHiTuH cupon Herb, CILIA);
(TexHosor); Ammiba (I'panx Menukan ['pAT,
Cupon L-Kapnitun 500 mr I'penis/IBeiinapis);
(Kutroui 310poB’s); Kapran (lemo C.A. ®apmac
L-Kapuitun (Enit-dapm); Innactpi, I'pewis); 5/6
Arsanrap (Epcens @apma, Jlexapnira (Ileppepi PapmaueyTiui
VYkpaina) CPJI, I'penist/ITanis);
Merakaprtus (Yopng Meauun [nau
Can. Be Timpxk. A.ILL., Typeuunna);
Crearen (IIpodapma [nTepHemHn
Tpeiin, I'penis/MainbTa)
AKTOBETIH AxtoseriH (Kycym ®@apm); - 2/0
Axrogerin (Takena)
Kapnonat Kapnonat - 1/0
(Cnepko Ykpaina)
Hurpynin - Crumon (biokoznekc, ®panmis) 0/1
Aninak - AninakI'pingekc (I'pinznexc, JlaTsis) 0/1
[TanToxpun IManTokpus, (FOHidapma, - 1/0
Tepuodapm)
Kanito oporar Kannito oporar - 2/0
(Popmariscekuit XD3);
Kasiro oporar (JIyouudapm)
ApriHiHy rigpox- Caprin (Papmax); - 3/0
JIOpHL TiBomakc A (Japuurs);
TiBopTiHacmapraT

(YOpis-Dapm)

berain i Aprinin

I'enaprin (Papmax)

Beraprin (Pharmatis) (@panmis)

1/1

2 JlocripKkeHHS TIPOBEICHO 3a ydacTio K. dapM. H. I'. Bemmik i k. ¢papm H. T. Kymenxo.

OTtxe, 13 44 ToproBux HaiMeHyBaHb 3aC0O01B JJ1sl IABUILIECHHS (Pi31y-
HOI Ipale3AaTHOCTI, IPEACTABIECHUX Ha (papMalleBTUYHOMY PUHKY Y KpaiHu,
BITYM3HAHUX BUPOOHUKIB — 68 %, pemira — 3aKOpAOHHOTO BUPOOHUITBA,
nepeBakHO KpaiH, AKk-oT Ppanuis, JlaTsis, Yropuwuna, ['penis, TypeyunHa.
HaituncenpHimmuii acoptumeHT Mae [lipaieram — 9 ToproBux HasB, 3 HUX 7 —

BITYM3HSAHHUX BUPOOHUKIB.

ISGOMHHAd
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BucHoBku. AHamiz acOpTUMEHTY 3ac00iB JJIsl MIABUIIECHHS (Pi3UYHOT
npare3gaTHOCTI Ha (papMalieBTUYHOMY PUHKY Y KpaiHU 3a OCTaHHI JBa POKU
MOKas3as, 1110 o0paHi 3acoou npeacTaBiaeH1 44 TOProBUMHU Ha3BaMH Ha OCHOBI
13 MIKHApOJHUX Ha3B.

JlocTaTHiif aCOPTUMEHT NpenapariB i MiABHIIEHHS (Pi3u4HOI mpa-
[1€3/1aTHOCT] HaJla€ MIMPOKI MOMJIMBOCTI MAIllEHTaM Ta JIiKapsM y BHOOpi
aZiekBaTHOT (papMaKoIOriYHOT KOPEKIlli 3aXBOPIOBaHb 1 ONTUMI3AIlT 1HAUBI-
IyaJbHOTO BUOOPY Ipemnaparis.

[Tomanburi mocmimkeHHs Oy IyTh CIIPSIMOBaHI Ha MOPIBHSUTHHY OILIIHKY
e(hEeKTUBHOCTI 3aCTOCYBAHHS JIIKAPCHKUX 3aCO01B JJIsl MIABUIIEHHS (Di3UYHOT
Npane3IaTHOCTI BITYM3HSHUX Ta 3aKOPJOHHUX BUPOOHMKIB Ha (papmarieB-
TUYHOMY PUHKY YKpaiHU.

KoHdpnikT iHTepeciB. ABTOpM 3asiBNSAOTb, WO BOHW He MaloTb (PiHAHCOBUX UM HediHaHCOBMX
KOH(NIKTIB iHTepeciB Wwono Uuiei nybnikauii; He MawTb BIAHOCWMH i3 OepXaBHMMWU OpraHamu,
KoMepUiiHUMKn abo HekoMepUiiHUMK opraHizauisamu, ski mornu 6 6yTn 3auikaBneHi y nogaHHi uiei
TOYKM 30py. 3 ornsagy Ha Te, Lo aBTOpM NpaLUolTb B YCTAHOBI, Sika € BUAABLEM XXypHany, WO MOXe
3YMOBUTU NOTEHLIMHUIA KOHANIKT abo Nigo3py B ynepeskeHOCTi, OCTaTOYHE pilleHHsi Mpo nybrikauito
uiei cTaTTi (BKMOYHO 3 BUOOPOM peLieH3eHTIB Ta peAakTopiB) NpuimManocs TMMU YreHamu pegKornerii,
SIKi HE NOB’A3aHi 3 L€ YCTaHOBOH.
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Amurtpo SAAIMIOK

K. €. H., [JOLIEHT, IOIeHT Kadeapu
JKYPHAAICTHUKH Ta peKAAMHU

Jlep:KkaBHOTO TOPrOBEABHO-€KOHOMIYHOI'0
YHIBEPCHUTETY

ByaA. KioTo, 19, m. Kui, 02156, Ykpaina
d.yatsiuk@knute.edu.ua

PHHOK IIH$POBOI PEKAAMH

Beryn. Iludposa pexiama TpuBanimii uac
JIOMIHYE€ y 3arajibHii CTPYKTYpi PHHKY PEKIaMH.
OCHOBHHMMH NPHUYMHAMH LEOTO € CHCTEMAaTHIHE
30UIBLIEHHS KUIBKOCTI KOPUCTYBayiB IHTEPHETY,
PO3BUTOK TEXHOJIOTiH Ta €JIEKTPOHHOT KOMEPITii.

Ipodaema. YacTka odaitH-pexsiaMi B CyKyTI-
HHUX PEKJIAMHHX BHUTpaTax OCTAaHHIMH pPOKaMu
NIEPMAHEHTHO 3MEHIIY€EThCS. TOMY BH3HAUCHHS
CTaHy PHHKY H OCHOBHHMX TPEHIIB PO3BUTKY
(poBOi peKsIamu, sika € BarOMAM PYLIEM €KO-
HOMiKl/I, 3AJIMIIAETHCA aKTyaJIbHUM.

Memoro cTaTTi € OOCHIIKEHHS CTaHy Ta
OCHOBHHX TEHJICHIIIH, SIKi CKJIANUCSI Ha PUHKY
U(PPOBOI PEKIIAMH.

MeToam. 3acTOCOBaHO 3aralbHOHAYKOBI Me-
TOAW JIOCI/PKEHHS, 30KpeMa EMITIpHIHHH (OIHC),
Ta TEOpETHYHI (aHai3, CHHTe3, abCTparyBaHHs,
y3araibHeHHs, 1HIYKIs, AeAyKIis, Kiacudika-
Iis TOIWIO) IS OIIHIOBAHHS CYYacHOTO CTaHy
pexiaMHOI rajiy3i, a TaKOX CUCTEMHHH JUIs
y3arajibHeHb Pe3yJbTaTiB JOCHIIKeHb, (POpMYy-
JFOBaHHS BUCHOBKIB.

PesyabTaTn nocuimxenns. Y 2021 p. cermeHr
mudposoi pexnamu pocsr 521 mupa gon. CLIA
Ta Ma€ TeHJEHIieo pocty 7—16 % mopoky. B
VYxpaini neit cermeHt 3a ocranHi 10 pokiB 3011b-
mMBCsl y moHax 37 pasiB, TOAl SK 3arajJbHUN
pEeKJIaMHUI MeIiapuHOK — JiMie y 5 pasis.
3pocTaHHs pHHKY IU(POBOI PEeKIaMHy TiCHO TIOB’sI-
3aHe 3 IEHETPAIli€I0 IHTEPHETY, PO3BUTKOM TEX-
HOJIOTIH Ta eJIeKTPOHHOI KoMepiiii. 30Kpema, Bix
40 mo 80 % moKkymiiB mepen MOKYIKOIO 3Iiii-
CHIOIOTB TIOLIYK B IHTEPHETI, [0 VTS pEKJIaMOJIaBIIst
€ MOJJIMBICTIO IJIsl OXOIUICHHS IMOTEHIIHHOT
ayauTopii midposoro pexitamoro. IpupicT koprc-
TyBadiB iHTepHETY y 2021 p. cranoBus 4 %, npu
I[bOMY Yac BUKOPUCTAHHS IHTEPHETY BIPOTOBK
100U carae Maiixke 7 rom.
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DIGITAL ADVERTISING MARKET

Introduction. Digital advertising has long
dominated the overall structure of the adver-
tising market. The main reasons for this situation
are the systematic increase in the number of
Internet users, the development of technologies,
and e-commerce.

Problem. Offline advertising’s share in the
total advertising spending has been steadily
declining in recent years. Therefore, determining
the market status and key trends of digital
advertising, which is a significant driver of the
economy, remains relevant.

The aim of the article is to investigate the
status and major trends of the digital advertising
market.

Methods. General scientific research met-
hods are applied, in particular, empirical (des-
cription) and theoretical (analysis, synthesis,
abstraction, generalization, induction, deduction,
classification, etc.) to assess the current state of
the advertising industry, as well as systematic to
summarize the research results, formulation of
conclusions.

Results. In 2021, the digital advertising
segment reached $521 billion and has a growth
trend of 7-16 % annually. In Ukraine, the digital
advertising segment has grown more than 37
times over the past 10 years, while the total
advertising media market has grown only five
times. The growth of the digital advertising market
is closely associated with the penetration of the
Internet, the technology development, and e-
commerce. In particular, from 40 to 80 % of
buyers search online before making a purchase,
which presents an opportunity for advertisers to
reach a potential audience with digital adver-
tising. The growth of Internet users in 2021
amounted to 4 %, while the time of Internet use
during the day reaches almost 7 hours.

ABTOp He OTpUMYyBaB NPSIMOro PiHAHCYBaHHSA A LbOro AOCHIIKEHHS.

Yatsiuk D. Rynok cyfrovoi' reklamy. Mizhnarodnyj naukovo-praktychnyj zhurnal "Tovary i rynky". 2022. Ne 4 (44). S. 12-
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BucHoBku. BiliHa Ta maHmeMis CIpHYUHS-
TUMYTB ITOCHJICHHS CTarHaIlii B eKOHOMIIII Ta, 5K
HACHiOK, 30UIbIIEHHS YacTKM BHTpaT Ha
udpoBy pexiamy. [Ipu 11bOMy 3pocTaHHs piBHS
€JIEKTPOHHOI KOMEPIIii TPOIOBKUTHCS, OJTHAK HE
TaKMMU TEMIIAMH, SIK Y JOBOEHHUH TEpioj.
CekTop enekTpoHHOiI Komepuii Ta nuppoBoi
peKIaMu NpOAOBXKYBaTUME 3poctatd y 2022—
2027 pp. Iompu Bei npobiemu i Bukimku 2022 p.,
ICHy€ MOCTaTHSA KUTBKICTh MEPEIyMOB TOTO, IO
Bci chepr mdpoBoi pekTamu OyIyTh pO3BUBATHICS
i mpomosxyBatu 3poctatu y 2023-2027 pp.

Kniouoei cnoea: HTEpHET, pUHOK, peKiiama,
nudpposa pekiaama, OTT, comianbHi MeEpexi,
METaBCECBIT.

JEL Classification M37

Tosapu i punxu. 2022. No4

Conclusions. The war and the pandemic will
cause the growth of stagnation in the economy
and, as a result, an increase in the share of
spending on digital advertising. At the same
time, the growth of e-commerce will continue,
but not at the same pace as in the pre-war period.
The e-commerce and digital advertising sector
will continue to grow from 2022 to 2027. Despite
all the problems and challenges of 2022, there are
enough prerequisites that all areas of digital
advertising will develop and continue to grow
from 2023 to 2027.

Keywords: Internet, market, advertising,
digital advertising, OTT, social networks, meta-
universe.

Beryn. Bynp-sika xammaHis MOXKe BBaKATHCS YCIHIIIHOIO, SKIIO i1

EHHAWXITIVOOY

nuQpoBa peKiaMa 3HaYHOIO MIPOIO JIOTIOMAra€ 3MEHIIUTH BUTPATH Ha 3ally-
YEeHHS HOBHMX Ta yTpPUMAaHHS HasBHUX Kii€HTIB. Ocb 4OMy pi3HOMaHITHI
rany3i — Bin FMCG no aBTomMo011e0yyBaHHs, BiJl po3IpiOHOI TOPTIBIL J0
IT-mocnyr — mMOpoKy 301LIBIITYIOTH OIOKETH Ha IM(PPOBY peKIIaMy.

Ha punky nudpoBoi pexiiamu € KiibKa BETUKUX TPaBIlIB, CEPET IKUX
Google € 04eBUAHUM JiIEPOM, 32 HUM clliye Meta, ika eKCTIOHEHI1aIbHO
3pOCTae, a TaKOX CYTTEBUMHM B OCTaHHI1 POKU TpaBIsIMU cTaiu Amazon, AOL,
Baidu, Microsoft 1 Twitter.

3 no3umii reorpadii puHKY HHPPOBOI peKIiaMH OCHOBHHM (POKYC
30Cepe/KEHN Ha Tak 3BaHMX KpaiHax Tier 1 (kpaiHu 3 HaWOLIBIIOK YacT-
koo BBII na nymy nacenennsi) — IliBHiunoi Amepuku 1 €Bponu. Yactka
iHmmx perioniB (7ier 2 Ta Tier 3), sk-0T A3iiicbko-Tuxookeancrkuii, bim3pkuii
Cxin, Adpuka 1 JlatuHcbka Amepuka, 3a OLIHKaMH, € BHIIOI MOPIBHSIHO
3 [liBHIYHOIO AMEpUKOI0 Ta €BpPOIOIO, OJHAK JIMIIE 32 KUIBKICTIO MOTEH-
[IHHUX KJTIEHTIB, a HE TIXHBOIO IIATOCTIPOMOKHICTIO.

3aranoM CBITOBUI PUHOK IIM(PPOBOI peKIaMu pO3TISIAIOTh 32 TPbOMa
KPUTEPISIMHU.

3a gpopmamamu pexnamu:

3a eanyzamu : 3a pecionamu:

o [lomyxkoBa pekiama e ABTOMOOiTBHA o [liBHiuHa AMepuKka
e MepmiiiHa pekiama o bankiBcbka, (hiHaHCOBA e Cppomna
e JIoLIKK OroJIONIEHb Ta CTpaxoBa o Asilicbko-THX00KeaHCHKHIA
e MoobinbHa pekiiama e BupoOGHHMITBO CIIOKHBYHX perioH
e Iludpose Bigeo TOBApiB e bimsbkmii Cxig ta Adpuka
o ['eHepallis NOTCHIIHHUX e Ocsita e JlatuHcbka AMepuka
KJIi€eHTIB (J1i/iB) e OxopoHa 3710pOB’s
o MynsTHMEIa e [IpoMucnoBicTh
e [nma mudposa pexnama e 3MI Ta po3Baru
e Po3npiOna TOpriBiL
e Tenexom- ta IT nocinyru
e Tpaucmoprt i Typusm

.................................................... focoes
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Hudposa pexnama A0BOJI TPUBAIMIA Yac AOMIHYE B 3arajibHiil CTpyK-
Typl pUHKY PEKJIaMH — TOJIOBHO Yepe3 CUCTEMaTHYHe 301IbIIEHHS KUTbKOCTI
KopHcTyBauiB iHTepHETY (+1 % IIOpPOKY) 1 BUCOKHI PiBEHb BUKOPUCTAHHS
CMapTQOHIB Ta IHIIMX MOPTATUBHUX MPUCTPOIB, MIJIKJIIOUECHUX A0 IHTEPHETY.
A BiTaK, 3 PO3BUTKOM IHTEPHET-TEXHOJIOTIH PEKIAMOJIABIISIM CTa€ IMPOC-
Tillle 1 BUTIAHINIE 1IEHTU(IKYBaTH MOTEHIIMHOTO KIi€EHTa B HU(PPOBOMY
ceperoBUlIl. 3a AONOMOrorw HU(POBOi peKjiaMu PEKIAMOJABLI MOXYTh
OXOILTIOBATH OUTBIIY KUTBKICTh MOTEHUIWHUX KIII€HTIB 3 MEHIIMMH BHTpa-
TaMU MOPIBHSIHO 3 TPAAMIIIIHOI0 (0dIaiiH) peKIamoro.

IIpo6sema. Yactka Tpanuuiiinoi (odnaiin) peknamu (O¢pP) B cykyn-
HUX PEKJIaMHHUX BUTpATax, BKIOYHO 3 KypHAJIAMH, Ta3eTamH, MOIITOIO,
pajio, 30BHINIHBOIO Ta PEKJIAMOIO B KIHO, OCTAHHIMU POKaMU MEPMaHEHTHO
3menHmyetbes. [udpora (onnaitn) pekinama (L[P) gemesma y mopiBHSHHI 3
O¢P Ta moctymnHima s cepeaHbOro 1 Mayioro 6i3HeCy, BOHA CTPIMKO BiJi-
oupae yactky O¢pP, 30kpema yepe3 1mosiBy HOBUX LU(DPOBUX 3aC001B, IK-OT
CepBICH TIOTOKOBOTO Bi€0- 1 aymaio-, enekTpoHHi 3MI Tta ixmn mudposi
CepBiCcH, HAIPUKJIAJ JOMOBHEHA PEalbHICTh Ta METaBCECBIT. Jlo Toro x
naugemiss COVID-19 npuckopuiia nojaaneliine ckopodeHHs: Butpatr Ha OGP
yepe3 3MeHIIeHHs odaliH-ayauTopii, CIPUYNHEHE KapaHTHHHUMH OOMe-
YKEHHSIMH, KOJIM OUTBIIICTD JIF0/IeH OyJIH 130J1b0BaH1 BIOMA.

Ha cporonni mepeBakHa OiIbINICTh HACENEHHS IJIAHETH € KOPHC-
TyBayaMH 1HTEPHETY, BiJITaK, II¢ MOTEHIIIHA ayJIUTOpis MOKYIIIIB, SKHX
MO’KHa OXOIUTH 3aco0amu @poBoi pexnamu. Lle marBeprxKyeTbes JaHUMU
JocipKeHb koMnaHii Hootsiute: mpupict HaceneHHs Ha modatok 2022 p.
npotu 2021 p. cranoBuB +1 % 1 mocsar 7.91 mapn mroaei, a mpupicT Kopuc-
TyBadiB iHTepHETY — +4 % 1 pocsar 4.95 Mipa, Ta 3aIUIIAETHCS 1€ MOHAJ
30 % muist moTeHuiiHOTO pocTy. Ha mogaTok HaBeeMo i iHIITy CTaTUCTHKY:
Maiixke 7 TOAWH Ha A00Y JIFOU MPOBOJAATH B IHTEPHETI, 3 HUX 2 roj1 27 XB —
nepeOyBarouu B COIIAILBHUX Mepexkax, cepell KpaiH CBITy HalO1IbIle Yyacy B
1HTEepHeTI MpoBoJATh MemkaHi IliBageHHo-Adpukancbkoi PecryOmiku —
10 rox 46 xB, HaiiMeHIIe ATOHIT — 4 To1T 26 XB [1; 2].

OTtxe, "BCeCBITHS MaByTHHA" BXKE JIaBHO BTATHYJIA HAC y MPOLIEC CIILI-
KyBaHHS, poOOTH, MOKYIIOK Ta >KUTTA B Mepexi. BoaHoyac TeXHOJIOTTUHUN
IpOTpeC HE CTOITh Ha MiCIIi i MPOMOHYE MOCTIHHI HOBAIIIl — BiJ] TOSIBU HOBUX
COLIIAJIBHUX MEPeX M0 3MIH B alrOpuTMax TMONIYKy, iJeHTu(IKaIil
KOPHUCTYBayiB, MOHETH3allli peKjIaMu Ta IU(POBOTO BCECBITY. TOMY BH3HA-
YeHHsS CTaHy PUHKY i OCHOBHHMX TpeHIiB po3BUTKY LIP, ska € Barommm
pYIIiEM €KOHOMIKH, 3aJTUIIAE€THCSA aKTyaJIbHUM MUTAaHHSIM €KOHOMIYHOT CTa-
OUTBHOCTI Y CBITI.

AHaJIi3 ocTaHHIX pociigxeHb i myOuaikaunii. [lutanHs cra”y Ta
pO3BUTKY IUGPPOBUX TexHOJOTIH (mudposizaiii) 3aranom Ta [P 30kpema
3QJIMIIAIOTECA B TOCTIHHOMY (POKYC1 SIK ypsIiB KpaiH CBITY, TaK 1 TpaHC-
HalllOHAJILHUX Kopropatiii, a came: Google, Meta, Amazon, AOL, Baidu,
Microsoft, Alibaba Toio, a TakoX 3aKOPAOHHUX 1 BITUM3HSIHUX HAYKOBIIiB-
nocmiaHukiB, sk-oT @. Kotnep [3], €. Pomar, /. ®aiiBimenko [4] Ta iH.,
¢yTtyponoriB A. Jliniraua, B. [lekapa, a Takoxx G13HECMEHIB PI3HOI'O paHTy,
sk-ot JIx. Ma, JI. Xencon, M. Kaiiky, H. HetomaHn Ta iH.
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Cepen HasBHHX MpoOJEM 1 TPEHIIB PO3BUTKY LU(POBOI peKIaMH
OCHOBHA yBara JOCIITHUKIB MPUIUISETHCS BUBYCHHIO ITU(GPOBOrO MapKe-
THUHTY 3arajioM abo odaiH-peksiaMH, a OCh MPOoOJIeMH HOBHX (OPM J0C-
TaBKM Ta MOHETH3allii HUPPOBOTO KOHTEHTY, 30KpeMa pekiamMu Ha 0asi
nomoBHEHO1 peasibHOCTI OTT (aHril. over-the-top), peKIaM# Y METaBCECBITI,
aBTOPU OMHUHAIOTh. 3 OISy HA 1€, AKTUBHUN PO3BUTOK PUHKY LIUPPOBOT
pexiiaMu notpelye MoJaIbIIuX TOCTIIHKEHb B JaH1i cdepi.

['onoBHOIO Memoro MOCHITKEHHS € BU3HAYCHHS CTaHy PUHKY IH(]-
poBoi pexiamu y 2022 p. Ta BCTAHOBJIEHHSI OCHOBHUX TPEH/IB 11 PO3BUTKY
Ha MEePCIICKTHUBY .

Metoau. Y mpairii BUKOPHUCTaHI 3araJilLHOHAYKOBI METOAM JOCIIi-
JOKCHHSI, 30KpeMa eMIipUYHui (OMHUC), Ta TEOPETHUYHI (aHai3, CHUHTE3,
aOcTparyBaHHs, y3arajibHEHHS, 1HAYKIs, ACAYKIlA, Kiaacudikallis TOIIO)
JUIA OLIIHIOBaHHS Cy4aCHOTO CTaHy PEKJIAMHOI raiysi, a TaKOX CHUCTEMHHMA
JUTsl y3araiabHeHb pe3ysIbTaTiB AOCTIKEeHb, (HOPMYITIOBaHHS BHCHOBKIB.

Pe3ynbTaTu gociaizkeHHsl. 3 MOSBOIO IHTEPHETY IMOIIYKOBA pPEeKJIaMa
OyJla OCHOBHUM JIKEPEJIOM JI0XOJly Ha PUHKY HHU(PPOBOi pekiamMu. 3 po3-
BUTKOM TEXHOJIOTIYHOTO CEpeIOBHUIIA 3’ IBUIUCS HOBI miaTdhopmu Ta Gop-
MaTd peKiIaMu, a came: MeniiiHa (OGaHepHa), 1udpoBe BiACO, MYJIbTHUME-
niiHui popmat 1 opmaT MOOUIBHOI pekynaMu. OcCTaHHI JEKUIbKa POKIB
CTPIMKO PO3BHBAETHCA JOMIOBHEHA PEANbHICTD (aHTII. AR — Augumented reality)
it OTT-pexnama. Pexitama B MONIyKOBHX CHCTEMax BiJlirpaBalia 3HAYHY POJib,
KOJIM Ha PUHKY OyJIO MEHIIE JOCTYIHHUX 3aMIHHUKIB MPOAYKTY. 3 4acoM
KOHKYPEHIIisl 3p0ociia HAaCTUIbKH, 1[0 BUHUKJIIA HEOOXITHICTh MOMNTYKY HOBHX
dbopm 1 opmaTiB pekIaMud 3 METOI MaKCHUMaJIbHOTO OXOIUICHHS ITOTEH-
iHOI ayauTopii. g cutTyarist cCTBOpHIIa MOXKJIUBICTh JJIS TOSIBU HOBHUX
pPEKJIaMHUX CHUCTEM Ta MOJIEIe MOHETH3aIlli KOHTCHTY BUIABIIIB Ta 1HIINX
nocTavanbHUKIB, sK-O0T Enablers, Demand Side Platform (DSP), Data
Management Platform (DMP), Supply Side Platform (SSP).

Opnak, siK 1 paHiue, MOUTYKOBHM Tpadik € OCHOBOIO AJis MOOYIOBU
1upoBoi cTpaTerii, MO MATBEPHKYETHCS TIOMIHIBHOIO YaCTKOIO B3a€MOJIIT
3 KopuctyBauyaMu. HaitOinbiie nmomrykoBoro tpadiky y 2021 p. reHepyBaB
Google (91.42 %). Ha iH111 nourykoBi cucteMu npunagano Menue Hix 10 %
Tpadika. TpaauiiiiHo roJTOBHUMHU KaHaaMH iH(popMaLii mpo OpeHau y Kopu-
CTyBauiB 3aJIMIIAIOTHCS TONIYKOBI cucteMu (49.5 %), Ha Apyromy Mmicii —
comianbHl Mepexi (43.5 %), Tpers mo3uuis — 3a BIATYKaMU KOPUCTYBadiB
(37.7 %) (puc. 1).

I ne He nMBHO, ajKe KOPUCTYBadi IIYKAIOTh B 1HTEPHETI HE JUIIE
TOBapH 1 MOCIYTH, a ¥ BHU3HAYAIOTh JIarHO3 3a CHUMITOMaMH, MalHSATb
KPUNTOBATIOTH, TeHepytoTb NFT (aurn. Non-Fungible Token), cninkytoTbcs
Ta KyImyITh TOBAPU B METABCECBITI.

3 98 % xopucTtyBadiB BikoM Big 16 10 64 pokiB, 110 KOPUCTYIOTHCS
NoIIykoM B 1HTepHeTI, 24.1 % 3a1iCHIOITh TON0COBUM momyK, 29.5 %
BUKOPUCTOBYBAJIM (DYHKIIIFO pPO3Mi3HABaHHS 300paKeHHS 3 MOOUIBHHX
npuctpoiB [1; 2]. Ile cBiAUUTh MpO Te, M0 3aCTOCYBAHHS HOBITHIX TEXHO-
JIOTiM — WITYYHOrO 1HTENEKTY, pO3Mi3HaBaHHS roJIOCy, 300pa)keHb TOLIO —
crpusie 3MiH1 TOBEIHKY i yro100aHb Y CyCIiJIbCTBI.

EHHAWXITIVOOY
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Biaryku cnoxusadis

Be0caiiti 6peHaiB Ta NpoayKLii

Caiity TOpiBHSHHS LiH

MoOinbHI 10AaTKHA

Bineocaiity LI ST E TN
CaifTu 3 MUTAHHAMM Ta BiAMOBiAAMY (Hanpukian Quora) IErititerereterarezess
Caiftu 3 Bay4epaMH Ta Ky[OHAMH HA 3HIKKY Lisstetinsnirinsniresd

Brioru nmpo 6peHan Ta npoayKuito

Cremianictuuni ab0 He3aleKHI CaliTH OTJISIIIB

CDOpyMI/I Ta JOIIKH Or'0JIOINCHb

Cityx61 00MiHY MOBITOMIICHHSMH Ta YaTy
MikpoGmoru (Hanpukian "TeiTrep'") Mtheerecheesey]
Broru (651011 y BineohopMi) Teveeeeseiaey
Owunaiin-nomky (Hanpukian Pinterest) Travsesesss

0,0% 20,0% 40,0% 60,0%

Puc. 1. OcHOBHI KaHaJIU MOIIYKY OpeHAIB cepell KOPUCTYBauiB IHTEPHETY
BikoM 16—64 poku y 2021 p.

Ioicepeno: chopMoBaHo Ha OCHOBI [1].

[Tomix KkpaiH, e HalyacTillle BUKOPUCTOBYBAJIM T'OJIOCOBI KOMaHAH
nomryky, — Komymo6ist — 50.9 %, bpazwumist — 55.7 % ta Mekcuka — 49.3 %.
[{ikaBuM € TOM (haKT, 110 B pO3BUHYTUX KpaiHax (sik-oT LlIBeiinapis, Himeu-
ypHa, ®panmis, Higepiaanan) TakuM MOIMIyKOM KOPUCTYEThCS MEHIIE HIK
9 % xopuctyBauis [1].

Cepen xopuctyBauiB mudpoBoro kourenty y 2021 p. 91.9 % nepe-
[JIsI1aiy OHJIalH-Biseo, Big 20 no 40 % — ciyxanu My3HKy, panio, ay.Iio-
KHUTH a00 MOJKACTH. 3arajibHa KUTBKICTh JOMAIIHIX "cMapTIpuiagiB", ki
MalOTh BHXiJ B IHTEPHET Ta OOMIHIOIOTHCS JaHUMHU, y CBITI CSATHYJIA MOHA
263 MaH OaWHUIIb, 10 cTaHoBWIO 14.1 % ycix mpuiaaiB y JOMOIOCHO-
napcTBax. [HTEpHeET, colialibHI Mepeki Ta TEHMIHT MPOJOBKYIOTh 3aXOIl-
moBaty OACTBO. Y 2021 p. 83.6 % kopucTyBauiB iHTEPHETY Tpaji B OHJIAWH-
irpu, HalOIbIe — Ha Dininminax, y Tainanmi, [anonesii — nmonan 94.5 %
KopucTyBauiB [1].

Ha 171 cTpiMKOTO MpOHUKHEHHS 1HTEPHETY 3HayHa KUIbKICTh KOPHUC-
tyBauiB (37 %) OmoKyI0Th Ha cBOiX rajkerax L[P, BukopucroByroun s
BOT0 CIeliajgbHl MporpamMu-0JoKyBalbHUKU. Cepesl HaWNOMIMPEHIMIMNX
OpUYMH OJIOKYBaHHS PEKJIaMH KOPUCTYBadl HA3MBAaIOTh NEPEHACHUYEHHS
peknamoro (62.1 %), ctBopenHst He3pyuHocTel (55.3 %), 30epekeHHsI TpH-
BaTHOCTI (41.2 %) [1]. brokyBanbHUKK peKJIaMH MOXXYTh MaTH CyTTE€BHUU
HEraTUBHUI BIUIMB HAa PUHOK, SIKIIO 1N TpeH] 30epiraTuMeThCs.

Axmo no 24 mrotoro 2022 p. COVID-19 GyB ogHuM 3 HaiiBU3HAY-
HIMX (PaKTOpiB POCTy KOPUCTYBAUiB iHTEPHETY 1 TpadiKy, IO MO3UTUBHO
BIUIMHYJIO Ha puHOK [P, TO micns moyaTky akTHUBHOI (a3u poOCIHCHKO-
YKpaiHChKO1 BIHU KIJIBKICTB JTFOJIEH, 1110 IepeOyBatoTh BoMa, 30kpemMa B 40-
MUTbHOHHIA YKpaiHi, cTpiMko 3pocna. L{i obctaBuHM NpUBENU 10 3MiHU

teeegeseccsassecsasannns
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crocoOy XKUTTS B YCbOMY CBITI, @ CHIOKMBAY1 CTAJIA O1IBIIIE Yacy MPOBOIUTH
B IHTEpHETI, HI)K paHille, 1[0 He MOKE HE BIUIMHYTH Ha 3POCTAHHSI PUHKY Y
2022 p. 1 HalOMMXK4il IEPCIIEKTUBI (puc. 2).

2026*

2025%

2022%*

+
876,1 1

+8 %

D T T T T T T T o T ol ol o T ol Tl T Tl ol =l ]
T e i 820,24

+11 %
A e L L T L N e N T T N N A A T L A L A LA AT AT AT AT
'.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.-.--'.--'.--'.--'.--';-';-'.--'.--'.--'.-l 756,47
o
+13 %

e e e e e e e,
,-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.-:-'.'] 681,39
o,
+16 %

602,25

T

521,02

0 200 400 600 800 1000

* [Ipumimka: TPOTHO3HI 3HAYCHHSI.

Puc. 2. Tlporno3 rino6anpHOTO puHKY I poBoi pexinamu, Mipa noi. CIIIA

Ioicepeno: cknaaeHo 3a [5].

I xoua 3a ocTaHHI I’SITh POKIB TEMI MPUPOCTY IUGPOBOI peKIaMHu
y CBITI 3HU3UBCH (puc. 3), 30kpeMa cyTTeBo st Online video ta Social media,
MPOTE 3arajabHa MO3UTUBHA TEHACHIIIS 3pOCTaHHS 30€piraTUMEThCS i Haaal.

60%

Piunuii TeMn IpUPOCTy BUTPAT Ha LKU(PPOBY peKiamy

eeccce I)is})lgly

50%

40%

30%

20%

10%

0%

-10%

S ¥ R AR XE) : 20000
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Poxu

Online video = == Social media == +Paid Search == = Classified

*[Ipumimka: TPOTHO3HI 3HAYCHHSI.
Puc. 3. Piuni TeMnu npupocTy BUTpaT Ha MUPPOBY PeKIaMy y CBITi

y 2016-2022 pp.

loicepeno: cknaaeHo 3a [6].

TypOYJICHTHICTb.

MosxHa koHcTatyBatu, 1m0 cermeHT [P B VkpaiHi 3poctae meHIn
nepeadadyBaHUMU TeMIIaMU (puc. 4), 0 MOXe CBITYUTH TIPO €KOHOMIUHY

EHHAWXITIVOOY
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Puc. 4. Piuni TeMnu npupocTy puHKY HU(POBOi pekiaMu B YKpaiHi
32013 o 2021 pp., %

Ioicepeno: chopMOBaHO aBTOPOM Ha OCHOBI [7—15].

JlocmipkeHHsT 00CsATy Ta CTPYKTYPHU PEKJIAMHOIO PUHKY YKpaiHH,
3nificHene Beeykpaincpkoro peknamuoro koartimiero (BPK), mpogemonctpy-
BaJjio, mjo cermeHT LIP 3a octanni 10 pokiB 3pic y nonan 37 pasiB (maba. 1),
TO1 SIK 3aTJIbHUI peKJIaMHUN MEIIapUHOK — y TIOHaJ 5 pa3iB.

Tabauys 1

3arajgbHa CTPYKTypa PUHKY HH(POBOI peKIaMH YKpaiHH
y 2013-2022 pp., MJIH TPH

udposa pexnama Poku

(sa wnacudikauiero | 52| o010 9015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022
IAB Ukraine)

Banepna pexnama,
OTOJIOLIEHHS B
COLaJIbHUX MeperKax, 400 | 1200 | 830 | 1000 | 1250 | 951 | 2915|3180 | 4780 | 5640
Rich Media, moGinbaa
peKaMa

udpose sizco, 150 | 215 | 325 | 460 | 713 | 1359 | 2645 | 3800 | 6053 | 7869
BKJIIOYHO 3 Youtube

Iomyx (mnaTHa
BH/Ia4a B MOIIYKOBHX
CHCTEMaXx), BKIIFOUHO
3 yacTuHoro GDN

300 550 880 | 1200 | 1800 | 6500 | 8100 | 12300 |17 835 |24 969

Pexnama induroencepis, _ B 120 160 181 210 180 337 505 707
CIIOHCOPCTBO

lrma i pposa 210 | 150 | 200 | 320 | 400 | 520 | 676 | 630 | 693 | 762
pekiiaMa

VYeporo (puHOK

- 1060 | 2115 | 2355 | 3140 | 4344 | 9540 |14 516 (20247 |29 866 |39 948
1 dpoBo1 peKIamu)

Yceboro (pexkaaMHuii
MEiapHHOK, y T. .
TeJte-, pajiio Ta 30BHIIIHS
pexiiaMa, pexiama

y mpeci, B KiHOTeaTpax,
1QpoBa pexiama)

11875 9765 [10320 |13 301 |18 621 |24 750 |33 727 |37 784 | 50 086 | 63 141

* [Ipumimka: TPOTHO3HI 3HAYEHHSI.
Hocepeno: cPopMOBAHO aBTOPOM Ha OCHOBI [7—15].

Jlopeuno 3BepHyTH yBary, mo BPK 3 HeBimomux npuduH y CBOiX
3BITaX HE BPAaXOBY€ Y 3arajlbHOMY IiJICYMKY PEKJIaMHOTO MEAiapuHKY
nM(poBy TOIIYKOBY pekiiaMmy, pekiamy B i1H(IOEHCEPIB (CIIOHCOPCTBO)
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ta iHmy 1P, o 3a oGcsaramu yaBidi nepeBuiiye "iHTEpHET-Memia", 10 SIKUX
BPK BigHOCHTH OaHEpHY pekiIaMy, peKiiaMmy B COILIAJIbHUX Mepexax Ta Ha
Youtube. 3 ornsny Ha 1ie (quB. ma6ba. 1), 301IbIIEHO 3araibHi 00CATH peK-
JaMHOTO PUHKY Ha pO3Mip HEBPAaXOBAaHUX LU(PPOBUX KaHATIB PEKIAMH.
Junamika gactku [P y cTpykTypi pekiaaMHOTO MellapuHKy YKpaiHu
32020 p. nepeBuiniaa oQraitH-cCerMEeHT, a TEMITA 3pOCTaHHS JCIIO0 CIOBIIb-
HUWJIKCS, OJHAK BCE 1€ 3AIUINAIOTHCS B IO3UTUBHOMY TPEHII (puc. 5).
70%
0% 63%

50%

N
Q
=N

PEKIIAMHOTO PUHKY
w2
[e=}
X

20%

10%

Yacrka i poBoi pekiIaMu B CTPYKTYypi

0%
2013 2014 2015 2016 2017 2018 2019 2020 2021 2022*
Poxn

* [Ipumimka: IPOTHO3HI 3HAYCHHS.

Puc. 5. [lunamika yacTku 1upoBoi peKiiaMu B CTPYKTYpl PEKIIaMHOTO
MeniapuHky Ykpaiau y 2013-2022 pp.

Ioicepeno: chopMOBaHO aBTOPOM Ha OCHOBI [7—15].

ComianbHi Mepexi K ckiaaoBa puHKy I[P mpomoBxyroTh CKOpPO-
YyBaTW OpraHi4HE OXOIUICHHS MiANMHUCHUKIB KOHTEHTOM 3 METOI IMiJBH-
HICHHS TPUOYTKOBOCTI, CHOHYKAIOUH BIIACHUKIB CTOPIHOK pEKJIaMyBaTH CBII
KoHTeHT. Tak, Hampukiana, ctaHoM Ha kiHenb 2020 p. Facebook 3a6e3-
nevyyBaB BChOTo 5.2 % OpraHiyHOrO OXOIUIEHHS ayJIuTOpii cepes ycixX Mmij-
NUCHHKIB cTOpiHKH, Y 2019 p. — 5.5 %, poxom panimie — 7.7 % [16]. Lle o3Ha-
4ae, M0 OPIEHTOBHO 95 % MIANUCHUKIB CTOPIHKUA 3MOXYTh B3a€MOMISTH
3 HEIO JIMIIIE BHACIIIOK TUIATHOTO MPOCYBaHHS KOHTEHTY. 3 I1HIIOTO OOKY,
Facebook mae HaliGinbiry mpuBabIUBICTE cepel PEKIAMOJIABINB 3aBIISIKH
aynuropii y 2.9 miipa ocid Ta MOXKIIMBOCTEN OXOIUIEHHS pekiamoro 34.1 %,
abo maibke 2.1 mupn oci6 [1].

barato pokiB nmocmijib JIiIepCTBO MOMIX COILIIAIbHUX MEPEK YTPUMYE
Facebook (puc. 6). Onnak ocTaHHIMH POKaMH Ha ITI0 MO3UII0 MPETEHIYIOTh
Youtube 1a TikTok, ax1 1eMOHCTPYIOTh HANCTPIMKIIIE 3pOCTAHHS 1 MOXYTh
MOPYLIUTH 11el OanaHC y HAMOIMKYii TepCIeKTHBI.

67 % pexnamomaBiiB Facebook BBaxaloTh 1110 TuiaThopMy Hariedek-
TUBHILLIOKO CEPE]l yCiX HasBHUX.

EHHAWXITIVOOY
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3a manumu Statista, Facebook nanpuxinmi 2020 p. maB 10 miH
aKTHUBHUX PEKJIaMOJaBIlB, 10 Ha moHasd 40 % Oinbire, HK y 2019 p., 1 114
udpa npoaoBxkye 3pocratu [17].

YouTube
WhatsApp
Instagram

Wechat

FB Massenger FF7777 777779777 s
Linkedin 5555555
00 FFFFrrrss
Kuaishou Fpgmasssa
Sina weibo FFFFIIIII

Haiimomy sipHinii coriansHi Mepexi

Redin EFFFFF

0 500 1000 1500 2000 2500 3000

KinpkicTs KopucTyBayiB

©2020 p. @2021 p.
Puc. 6. KinbkicTh KopucTyBayiB corianbHux Mepex y 2020-2021 pp., MiH ocid
Hoicepeno: chOpMOBaHO aBTOPOM Ha OCHOBI [1; 2].

AHami3ylouu SKICTh B3a€MOJIii KOPUCTYBaYiB 3 KOHTEHTOM Ha ILIaT-
dopmi Facebook 3a tTunamu my6mikanid y 2021 p., MoxkHa moOa4yuTH, 10
cepenHs dactka peakuii (like, comments, share, repost) KOpUCTyBadiB
cranoBuTh auiie 0.07 %, npotu 0.11 % y 2020 p., 110 MOXKE CBITYUTH TIPO
3HIDKEHHS YBaru 10 KOHTEHTY ¥ eMolliiine Buropanus [1]. Taka cutyamis
XapakTepHa JJi1 OUIBLIOCT] COLaIbHUX MEPEXK 1 PAaKTUYHO 3aCBIAUY€E 3HU-
YKEHHS 3aJTy4€HOCT1 ay JUTOpIi O BUBUCHHS Ta HABITh MEPETJIsiy KOHTEHTY,
110, CBOEIO YEPTOI0, CTBOPIOE CYTTEBL Oap’€pu AJisi OPraHIYHOTO OXOTLUICHHS
inboBoi ayaurtopii. Takuil ke edekT crmocTtepiraerbes cepen OJorepis.
HaiiimoBipHile, OpeHau MpoJoBXKaTh 3allydyaTd 10 MapTHEPCTBA JAEPiB
rpPOMAJICBKOT TyMKU (aHT. micro-influencers) 3 HEBEIUKOIO 3a KUIbKICTIO
sKicHOIO ayautopieto. [lompu me, 62.3 % pexnamoaBiiB B IIJIOMY 3ajH-
[IAI0THCS 3a/I0BOJICHUMH SIK PO3MIPOM peKJIaMHOI aynutopii Facebook, Tax
1 e(DEeKTUBHICTIO 111€1 colliaibHOI Mepexi 3araiom [18].

Posrmsimaroun mpobiieMu Ta TEPCIEKTUBUM PO3BUTKY puHKY [P,
HEMOXJIMBO OOINTH yBaroro OHJIAWH-KOMEPIIiIO (aHTII. ecommerce). 3arajibHa
BapTICTh peali3oBaHUX ToBapiB y Mmepexi y 2021 p. cranoBuna 3.85 TpiH
noi. CIIA, mo Ha 18 % O6unbiie, Hix y 2020 p., Ta HaBITh NEPEBHIILYE 3PO-
CTaHHSA BUTpAT Ha peKiaMy. Y CepeIHbOMY KOKEH KOPUCTYBau IHTEPHETY
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npua0aB CIOXUBUMUX TOBapiB Ha cymy y moHana 1 tuc. mon. CIIA, mo Ha
7.4 % Oinbire, Hix nonepenuboro 2020 p. HaiiGinbine BUTpayanu >kuteii
l'owkonry Ta CHIA — monan 3 tuc. non. CIHIA, naiimenme — Hirepii —
mermre Hix 100 mon. CIIIA [1].

Jlinepchki mo3uttii mpoaaxis B iHTepHeT! (moHaa 900 mupa non. CILIA) y
2021 p. numaroThcsl 3a cerMeHTaMu '"elekTpoHika" Ta "Moma i1 kpaca", a
HAWBUIIMHN MPUPICT rmokazamm "ixa" Ta "Hanoi" : +38 ta +35 % BiamosigHO [1].

3a pi3HUMH OILIHKaMH, OOCAT OHJIAWH-TIOKYTNOK B YKpaini y 2021 p.
oOMexxuBest Ha piBHI 120 mupa rpH, abo 9 % 3arambHOr0 TOBapoOOOOPOTY
ycix puteitnepis [19; 20]. Ilporno3yBaTu 30UIbIIEHHS OHIAWH-TOBapO00OO-
poty Ha 2022 p. B YkpaiHi uepe3 KaTacTpo(iuHl HACIIAKU BIHHU 1 TAHAEMIIO,
10 TPUBA€E, BAXKKO, a BTIM, 32 HAlllUMHU OIlIHKaMH, 1H(IALIS Ta 3arajbHUAN
TPEH]I Tiepexoy Oi3HEeCy B OHJIAWH MpUBEAE, K MIHIMYM, 10 aOCOJIIOTHOTO
3pOCTaHHsA 00CSTIB TOBAPOOOOPOTY.

3a manumu Statista, Big 40 no 80 % mokymnuiB y IMompmmi [21] Ta
npuOIU3HO TaKa X YacTKa CIOXHBAYiB B YChOMY CBITI Mepe]l MOKYMKOIO
3MIIACHIOIOTH TIONIYK B IHTEPHETI (IUB. puc. 1), MO U1 PEKIAMOJIABIIT € MOXK-
JUBICTIO JUIsl OXOIUICHHS MOTEHLIMHOI ayauTopii HU(PPOBOIO PEKIAMOIO,
a JUIsl IOKYMIIS — MOTo 3BUYaiiHa MOBEIHKA (aHTII. customer jorney).

JocniauBiy ocHOBHI mapameTrpu obcsariB punky LIP, 3ynunumocs
Ha crienu @il GopMyBaHHS LIHK Ha TUPPOBY pexnamy. Tak, y 2022 p. uinu
Ha [P y Garatbox perioHax CBITY 3HM3WJIUCS J0 PEKOPJIHO HU3bKUX PiBHIB
yepe3 HasBHI PU3HMKHU 1 3arpo3y TPUBAJIOI BIMHU, a TAKOX IMPOJIOBKEHHS
BIUTMBY TlaHzeMii. Hanpukian, B YkpaiHi 11inu Ha peknamy y Facebookl Instagram
3aJIMIIAIOTECA MPUBAOIMBUMU IS PO3BUTKY Oi3HECy B LI COLIaJbHIN

Mepexi (maon. 2).
Tabauys 2

IopiBHsIHHSA HiHK po3MillleHHsI peKJIaMu B conMepe:xki Facebook/Instagram
y 2022 p.* B YkpaiHi Ta kpainax-cycinax, goua. CHIA

EHHAWXITIVOOY

Bapricth VYkpaina ITonbma MoungoBa PymyHis CnoBauunHa | VYropuiuHa
PO3MillICHHS! % 10 % 110 % 110 % 10 % 110 % 10

pexnamu | 2022 5051 | 2022 | 5951 | 2022 | 59 | 2022 | 2001 | 2922 | 2021 | 2922 | 201
cPM

(Cost per 1000 | 0.69 | —34 | 2.84 | 23 | 041 | =35 1.4 -5 084 | =36 | 097 | 36
Impressions)

CPLC(Cost | 6016 | =53 {0.1543| —4 {0.0166] =29 10.0901 | =9 |0.0633| =47 |0.0252| —68
per Link Click)
%Z Z)(C"S’p” 0.0086| 59 [0.0292| 40 [0.0055| 96 |0.0146| 35 [0.0161| 24 |0.009| —18

*[Ipumimia: OaHi 3a ciueHb — yepBeHb 2022 p.

loicepeno: chopMOBaHO aBTOPOM Ha OCHOBI [22].

[IpencraBnenunii anasai3 JEMOHCTPYE, 1110 3a yciMa IU(PPOBUMH KaHa-
JIaMH I[iHU Ha peknaMy y 2022 p. 3HIKYBAIUCS — HaBITh MOMPH TE, 110 aKTHB-
HICTB B IHTEpHETI 3pocTaina. [{ina 3a Tucsay nokasis pexinamu (auri. CPM —
Cost Per Mille) y Facebook/Instagram ninununacs mume y I[lonbimi

ISGOMHHAd
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BNPOAOBX CiuHs — aunHsa 2022 p., 1 e MOke OyTH MOB’S3aHO 31 301Tb-
IICHHSIM KUIBKOCTI KOPHUCTYBaudiB y KpaiHi (OUIBLIICTh YKpAiHINB, fKi
TUMYaCcOBO MOKUHYJIH YKpainy, Buixamu a0 [loasmi). [Ipu npomy crnocte-
piraeTbcsi 3Ha4YHE 3pOCTaHHS BAPTOCTI MEPETISIAY peKJIaMu, 0 MOKE CBIA-
YUTHU TPO 3MIHY MPIOPUTETIB KOPUCTYBAUiB IHTEPHETY, B TOMY YHCJIl BHa-
CIIIJIOK POCIMCHKOT BIHCHKOBOI arpecii.

BapTicte momnrykoBoi pekiiaMy aHajJOTiyHO JAEMOHCTpyBasia Craj.
Bapricts kniky (aurn. CPC — Cost Per Click) y 2020 p. 3au3unacs Ha 56 %
BiJl MakcUMyMy Ha Kinetb 2019 p., OCKUIbKH peKIaMO/IaBIli PI3HUX TalTy3en
(Typu3M, TPaHCIIOPT, pO3Baru) 3yNMHUIN 3aIUIAaHOBaHI KaMIaHii yepe3 maH-
JeMiro. A Ticisg KOpOTKOro Buxony 3 mike y 2021 p. 3HOBY cTpiMKO 0OBa-
nunacs Ha movatky 2022 p., 30kpema B YKpaiHi uepes modarok BiitHu. OTxe,
mudpoBa pexiama y 2022 p. MaTUMe BUCOKY €(EKTUBHICTb, OCKUIBKH I[IHU
3aJUINAIOTHCA HU3bKUMU, a KIJIBKICTh KOPUCTYBAYiB IHTEPHETY MPOJOBIKYE
3pOCTaTH.

Ha 3aBepiieHHs AOCHIIKEHHS HAaBEAEMO JEKiJIbKa MPOTHO3IB CTO-
COBHO MOJAJIBIIOI €BOJIOLIT IU(PPOBOT peKIaMu, Ha Ky MOXHA O4iKyBaTH Y
HaNOJIMKY1 11’ ATh POKIB.

Pozeumox max 36anux po3ymMHux peKiamMHux KAMNAHIU HA OCHOBI
pobomu wmyuyHoeo inmenexkmy, mexnonoz2ii Topic APl ma npoepammuux
3aKynigenb peKiamu.

[Iporpamua 3aKkymiBis pekjiaMu Ja€ 3MOTy O13HeCy aBTOMaTHU3yBaTH
npolec MPUUHATTA pillieHb Npo mokynky [[P mmsixom HamiiroBaHHA Ha
KOHKpEeTHI Aemorpadivuti rpynu it ayauropiro. Llg pexnama po3minryerses 3
BUKOPHUCTaHHAM ayKI[IOHHUX MaiinaHuukiB RTB (auri. Real Time Bidding) 1
IITY4YHOTO 1HTeNeKTy (aHri. Artificial Intelligence) nmisi oHIaWH-TIOKa3iB,
MOOUTHHUX 1 BiICOKaMIaHI}, a TAKOXK Il PEKJIaMU B COIIAIbHUX MEpekax.
Texnomnoriss RTB nomomarae 3poOMTH CHCTEMY 3aKyHiBJIl peKiIaMu OiIbII
e(DeKTUBHOIO Ta peHTa0eIbHOI0, BOHA Tepeadadae KymiBIIO Ta MPOJax
MeiapeKiiaMH B IHTEpHETI uepe3 CTaBKH Ha aykiiioHi. Lle mae 3mory pexia-
MOJIaBIISIM POOUTH CTaBKM Ha OHJIAWH-pEKJIaMy, sika HaWKparie BiAmoBimae
iXHPOMY MPO(]IIIO0 MOKYIILS.

31 3pOoCTaHHsIM KUTBKOCTI CIIOKUBYMX TOKA3HHKIB, TOCTYITHUX peKia-
MOJIABIISIM JIJIsl HAIIIJTIOBAHHS Ha CBOIO ayuTopito, RTB MOXKe CTaTh 1HCTPY-
MEHTOM, SKHA MOe 30UThIIUTH 0a3y MOTEHIIHHOT ayauTopii AJisl pekiia-
MO/IaBIIiB.

Ha Bumoru eBpomneicbkoi Ta aMepUKaHCHKOI MOMITHKU 30epeKeHHS
KoH(imeHiHHOCTI, Ha mo4atky 2021 p. Google oronocuna mpo po3poOKy
texnosorii FLoC (aurn. Federated Learning of Cohorts) — 00’enHaHHS
KOPUCTYBayiB B KOTOPTH SIK aJlbTE€pHATHBAa CTOPOHHbOMY aiiny cookie,
KU BUKOPHCTOBYETHCS JIJISi TPEKIHTY KOPHCTYBayiB Ta TapreTHHTY pPEK-
gamu. OJHAK TIC/IA KPUTUKY KOMIMaHis 3anpononyBana 7opics API six HOBe
pimenHs. [Ipairoe BoHa Tak: Opaysep (Chrome) Ha IPUCTPOT BU3HAYAE TEMH,
K1 MPEACTABIISIIOTH TOJIOBHI 1HTEPECH KOPUCTyBaya Ha OCHOBI HOro icTopii
nepernsaniB. [lorim Chrome BUKOpUCTOBYE Mojenb KiacudikaTopa s
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pPO3MIIIIEHHSI IMEH XOCTIB CaWTIB 3 TeMaMH. Y TakWil CHoci0 IIOTHKHS
PO3PAXOBYETHCA I'ATIpKa HAWUMOMYJISPHINIMX TEM KOPUCTyBada 3 BHKO-
pucTaHHAM 1H(pOpMAIIii PO MePerIIsL, JOKaIbHOI 11t Opay3epa. o Hei Oyze
JoJaHa OJHA JOMOBHEHAa TeMma, OoOpaHa BHITQKOBHM YHHOM, a TaKOX
MOB’si3aHa 3 neperyisiaamMu kopuctyBada. [loku nocrynno 350 tem. Koxen
HaOip 30epiraTUMeThCsl MPOTITOM TPbOX THUXKHIB, a TMOTIM ABTOMATUYHO
BUJAISITUMEThCS, 1 Chrome nacTh 3MOTy KOPHCTyBauaM IMeEperiisigaTH Ta
BUJIAJISITU TEBHI TEeMH 32 Oa)KaHHSIM a00 MOBHICTIO BUMKHYTH 1110 (YHKIIIIO.
[Tpu BinmBimyBaHHI caiiTy Opay3ep MPOMOHYyBaTUME TPU TEMHU — "TO OJHIN
3 KOXHOT'O HabOpy 3a OCTaHHI TPH THXKHI", — 100 MOAUTUTHCS HUMH 3 PEK-
namonaBLsiMU. Tpeti cTopoHH OyAyTh BUKOPHCTOBYBATH L0 1H(OpMaIito
JUIsl TAPT€TYBaHHS PEKJIaMHU.

[IpoGny Bepcito Topics API 6yne 3anymeno B Chrome Bxe 'y 2022 p.
Ile macte 3Mory BeOcaiiTaMm 1 pekJIaMHIN 1HIYCTpii HpoTecTyBaTH ii
3 eJIeMEHTaMU yIpaBIiHHSA BUaaleHHIM TeM. EdektuBHicts Topics API nns
pEeKJIaMU B MOPIBHSHHI 31 CTOPOHHIMU (ailiaMu cookie TIOKU 3aHINAETHCS
HEBU3HAYCHOIO, a BIJITAK, CTBOPIOE TIEBHI PU3UKUA BTPATH PEKIAMHHX
OIO/KETIB Yepe3 BIACYTHICTh HEOOXIHUX HAaBUYOK POOOTH 3 HOBOKO TEX-
HOJIOTI€I0 Ta MOXJIMBI TPOOJIeMH HaJlAIITyBaHHSI.

Pozsumox OTT-pexnamu.

OTT (over-the-top) — 1ie pexinama, sika JOCTaBISEThLCS O€3M0CePETHBO
IJsia4aM 1HTepHeT-TIaThopMaMy MOTOKOBOTO Bijieo ab0 MPUCTPOSMH, SK-
ot Smart-TV abo CTV (Connected TV), nanipuxnan: Xbox, PlayStation, Roku,
Amazon Fire TV, Apple TV tomo.

Tepmin "over-the-top" NOXOIUTH BiJl MOXJIUBOCTI OOIATH Tpaju-
MIHHUX TEJNEBI3IMHUX TPOBAMAEPIB, SKI KOHTPOJIIOIOTh PO3MOBCIOHKEHHS
Mejia, HaIalu1 PeKIIaMOIaBIsIM MOXKIIMBICTh 0€3M0cepeIHhO OXOIUTIOBATH
cBoI0 ayautopito. Takuit minxin gae memiakoMmnaHisM (i peKIaMOIaBIISIM)
cBOOOMy 0€3 3a3janeriip 3alulaHOBaHUX PO3KIIAIIB TpaHCIALil abo Teo-
rpadigHUX OOMEXKEHb.

Po3BuBatumyThest 1 Mogeni moHerusamii O77-pexnamu. Hapasi icHye
KUJTbKa OCHOBHHMX MOJIEIe MOHETH3allll: mianucka/nepeariara (aurt. SVOD —
Subscription Video on Demand), oqHopa3oBa NOKyTka KOHTeHTY (aHri. 7VOD —
Transactional Video on Demand) 1 pexnama (anrn. AVOD — Advertising
Video on Demand). 3a pi3HUMHU JTaHUMHU, MOJENb MIIMTUCKA (AKTHUHO BKE
JIOCSITJIa CBOTO MOTEHIIIMHOTO MaKCUMyMY, TOMY OUIKY€EThCS, 1110 HaHOIK-
YUMH POKaMH MOHETH3AIIIsI IOCIYT Yepe3 peKiiaMmy 3poCTaTuMe I1ie IIBUJIIIE.

IcnytoTh 1 mpobaemu, noB’s3ani 3 OTT-pexnaamoro, siKi MOKYTh Hera-
TUBHO BIUIMHYTH Ha PO3BUTOK LOro (pOpMaTy: BOHU MICTSITh B coOl Bij-
CYTHICTh yHIBEpCAIbHUX CTaHAAPTHU30BAHMX 17eHTHU(]IKATOPIB, HEOOXITHUX
JUIsL TIOKa3y pEJIEBAaHTHOI Ta IUJIbOBOI peKiiaMu, Opak Mpo30poCTi Ta
BPa3JIMBICTh PEKJIAaMOJIABIIB 10 maxpaiictBa. Y ¢opmari OTT Hemae cTaH-
JApTU30BAaHOTO 17eHTH(DIKAaTOpa, IKK HEOOXITHUM JJI TOCTAaBKH YacTol Ta
pEJIEBAaHTHOI peKJIaMU LUJTLOBUM KOpHUCTyBauaM. bpakye yHiBepcanbHHX
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CTaHJapTIB I 1AeHTU(dIKalll MPUCTPOiIB, Yepe3 M0 IHCTPYMEHTH Tapre-
TUHTY Ta KEPYBaHHS YaCTOTOI PEKJIaMU, HAIIPUKIIAJl OOMEXEHHS YacTOTH,
CTaroTh HeeekTUBHUMH. OTXKe, peKJIaMO/IaBlll HE MOXYTh HaJaBaTH peJie-
BaHTHY peKjamy y Takuil ¢popmat. BiacyTHicTh QyHKIIIH, SK-OT MIATPUMKA
baiiniB cookie, 10JaTKOBO OOMEXY€ HAIUTFOBaHHS. TakMM YWHOM, peKJia-
MO/IaBIIi 3JIMIIAIOTHCS HEBIIEBHEHUMHU, Y HAIIlJIEHA peKJiaMa Ha TOTPIOHUX
KopucTyBauiB. Uepes HecTauy CTaHIaPTH30BAHOTO YHIBEPCAJIbHOTO 11€HTH-
dikaTopa miatrdopma OTT 1 TOTOKOBUM MPUCTPii HAAOTh JIBa Pi3HI 171€H-
TudikaTopu. Y pe3yabTaTi peKjIamMoJiaBili He 3HAIOTh, Ky ayJAUTOPII0 BOHU
OXOILTIOIOTE. BifgTak, 0OMekeHHs, OB’ s13aHi 3 iIeHTU(IKAIIIE0 ayUTOPii 3a
JIOTIOMOT010 TIPUCTPOIB 1 mnaTdopm OTT 1 mOKa30M PEJIEBAHTHOI PEKIIaMU,
CTBOPIOIOTH MPOOJIeMYy JJisl peKJIaMO/IaBIliB, sIKI BUKOPUCTOBYIOTH 11eH (op-
mart. [Tnarpopmu OTT He MOBIIOMIISIOTH IPO KaHA, /1€ TOKa3yBaJIOCs IEBHE
oronomeHHs. KpiMm Toro, mokazuuku BumiproBanHs kammnanii O77 cTaioTh
MOBEPXHEBUMH 4Y€pe3 HE3pO3yMUIICTh HalllUIFOBaHHsS W artpulyiii. Hapasi
yepe3 i Hegodiku Gopmaty OTT pekiiaMHI areHTCTBA BiJIAIOTh MEepeBary
OpsSMiid peKsiaMi, a He IPOTPaMHOMY ITiIXOY.

OctaHHIMU poKamH TOMYJSIpHICTH TwiaTdopm KoHTeHTYy OTT 3pocTae
ekcroHeHIianpbHo. OmHak 1ei QgopMar Takox MpUBaOIIOE IMIaxpaiB, sKi
MOXKYTh 3HAXOJUTH Ta BUKOPUCTOBYBATH JIa31BKU Ta Bpa3IUBOCTi. BecraBka
peKJIaMu Ha CTOPOHI cepBepa € OJHHMM 31 CIOCO0IB MOKa3y peKiiaMy Ha
miatdopmax 1 npuctposix OTT. Ilpore BU3HAUMTH BIPOTIAHICTH Tpadiky
CKJIagHO, 00 1mIaxpai BHKOPUCTOBYIOTh 3aCO0M CEpBEpPIB 1 TEHEPYIOTh
niapoOieni mokasu ta Tpadik. OCKIIbKY HA PUHKY 3’ ABISETHCS BCE OLIBIIIE
1 6utbe OTT-nnatgopM, sIKi OTPUMYIOTh PO3IIMpPEHY 0a3y KOpHCTYyBadyiB,
BIJICTe)KCHHS IIaxpaiicTBa ctae mpobaemoro. OTxke, 1y upoBUX pekiia-
MO/IaBI[iB HA0yBa€ KPUTUYHOTO 3HAYEHHS 3HANTH PEKIaMHUX MapTHEPIB, SKi
BUKOPIHATD MIAXPAWCHKI [Iii Ta TOMOMOXYTh BUKOPHUCTOBYBATH MOKIIMBOCTI
OTT. i npobGnemu, moB’sizaHi 3 OTT-pexaaMol0, MOXYTh HETaTHBHO
BIUTMHYTH Ha 3pPOCTaHHS CBITOBOro puHKY Butpar Ha I[P mnpotsirom
HaWOIMKYOro yacy.

Pozeumox pexnamu 3 suxopucmauHsamM 00N08HeHOI pearvbHocmi ma
HAMUBHOI pEKIAMU Y MEemaBCecsimi.

[Tompu Te, 1m0 MeTaBcecBIT nepedyBae Ha CTaAll 3apOKEHHS, OpEeHIH
HE BTPayaloTh HAroJul 3aiiTH Tyaw Bxke 3apa3. Gucci, Nike, Disney cTBO-
PIOIOTH BIpTyalibHI CIUIBHOTH, KOHTCHT, aKTUBH, KOJICKI[li OJSTY, BUTBOPH
MUCTEITBA.

VY tangemi 3 Mapkom Ilykepbeprom xommanisi Nike monmana Kiibka
3as1BOK Y METaBCECBITI HA TOBAPHI 3HAKH JUIsl CBOIX MOIYJISIPHUX CJIOTaHIB,
IO JacTh iM 3MOTy CTBOPIOBATM Ta MpPOJAaBaTH BIPTyalbHY HPOAYKILIO.
Adidas y xonabopartiii 3 NTF BUTOTOBJSIE €KCKIIO3UBHI MPEAMETH KOJEK-
I[IOHYBaHHSI, sIKi B3Ke Mpoaano Outbm HixK Ha 22 miH goi. CIIIA. Komnanis
Vans, sixa cTBopuiia 3HaMeHUTI OUTI CinoHu 13 cepiany "['pa B kambpmapa",
o6y TyBala BIACHUH OHJIAHH-CKEHT-apK y MeTaBcecBiTi. Moro Bike Bif-
Bijganu nonaj 48 MUbHOHIB JtOoAeH. Samsung mpencTaBmia Ha TuaThopMi
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BIpTyasibHOTO MeTaBcecBITY Decentraland dnarmancekuii Tenedon Galaxy S22
y paMkax mnipe3enTauii Samsung Unpacked. Takox 6peny BiAKpUB y uudpo-
BOMY CBITi KOO PeabHOI0 MarasuHy, 1o posramoBanuii y Hero-Hopky.
MoxnuBo, He3abapoMm y Mpojax HaAIWIyTh 1 BIpTyajbHI cMapT(OHU.
McDonald’s nnanye BiIKpUTH peCTOpaH y MeTaBcecBiTi. KoMmanis mogana
3asiBKY Ha PEECTpallilo TOBAPHUX 3HAKIB VISl BIPTYaJIbHOTO pEeCTOpany. Zara
y kBiTHI 2022 p. orojocmia mpo 3amycK MepIIoi BIpTyalbHOI KOJEKIii B
METaBCECBITI Zepeto. bpeHn 3amycTuB Kojiekiito omsary Lime Glam nns
aBarapiB, a TAKOK KOCMETHKY 1 akcecyapw [23].

Tepmin "MeTaBcecBiT", sIKHii 3’IBUBCSI OYKBAILHO MUHYJIOTO POKY, BXKE
3aXOIMB YBary MpeJCTaBHUKIB MAPKETUHIOBOTO Ta TEXHIYHOTO CBITIB. OJHAK,
TIOTIPY BUCXIJHUN €HTY31a3M, 06araTboM Ba)KKO YCBIJIOMHTH MAcIITa0H ILOTO
HOBOT'O BCECBITY. | 1€ He AMBHO, a/Ke €IMHOTrO BU3HAUECHHS ""MeTaBCcecBITy" 10Ci
He icHye. Pamie 1ie 6aueHHs, sike OBUTEHO Ha0yBa€e opMHU.

3aragomM METaBCECBIT € TUIABHUM 3JIUTTSAM HAIIoOro Gpizu4Horo i mud-
POBOTO KUTTS, /i€ KOPUCTyBaudl Ta OpEHIUW MOXKYTh MpallOBaTH, TpaTH,
BIJINIOYMBATH, 3/11HCHIOBATH YTOAM Ta CIILIKyBaTHC. MaitOyTHe OmKye, HixK
31aeThes. BipTyanibHi epcoHaxi BXKe NPUCYTHI y HAIIOMY MOBCSIKIEHHOMY
*uTTl. [Ipukmanamu € Anekca ta Cipi, Kl KUIbKa POKIB BUKOHYIOTh POJIb
BIPTYaJIbHOTO TOJIOCOBOTO NMOMIYHUKA. Tenep 11l To10cu MOXKYTh "0oxkuBaTH"
y BUIJISIZII aBaTapiB yCepearHI METaBCECBITY.

Omxe, pexiaMa 3 BUKOPHCTAaHHSM JOMOBHEHOI Ta BIPTYaJIbHOI peaib-
HOCTI y METaBCECBITI — I1e TJIN0Aa, SKa Ie He BUBUYEHA, 1€ PUHOK, KU BaXKKO
OCSATHYTH.

BucHoBku. OnivH 3 HallMEHII CyNepewIMBUX MPOTHO31B, SIKUI MOYKHA
3pOOUTH, TIOJISITAE B TOMY, III0 POCIHCHKO-YKpaiHChKa BiiHAa Ta MaHAEMIs
CIIPUYMHATUMYTD III€ OUIBIINEN picT 1HGIALII, cTarHaIlli B €KOHOMIIII Ta, K
HACIIJIOK, 30UTBIICHHS] YacTKU BUTpPAT Ha mu(poBy peknamy. [Ipu npomy
3pOCTaHHS PIBHS €JIEKTPOHHOI KOMEPIii MPOJOBXHUTHCS, OAHAK HE TaKUMU
TEMIIaMU, SIK Y TOBOEHHUU TMEPi0JI, TAKOXK CIOCTEPIraTUMEThCs 301JIbIIEHHS
IPOAaKiB TOBAPIB MEPIIOi HEOOX1THOCTI.

baraTteom minnpuemMcTBam B YKpaiHi JOBEJIOCS TUMYAacCOBO aboO MOB-
HICTIO 3aKpUTHUCS, O13HEC y €BPOIIi Ta CBITI MEPEOPIEHTYETHCS HA HOB1 peatii
KUTTS: KIEHTU OyIyTh BiJJIaBaTH MepeBary iHTEPHET-TOKYIKaM 3 OTJISAY
Ha 3PYYHICTh, O€3MEUYHICTh, OUIBIINI ACOPTUMEHT Ta MOMKIIUBICTH 3HAWUTH
HaWKpaIili Mponmo3HuIIii.

[TepeBaru IHTEpPHET-NMIOKYNOK HE 3HUKHYTh, HaBITh KOJIM BiliHA Ta
naHAeMisl 3aKiHYaThCs. BUTBIICTh KOPUCTYBAviB 3BHKAIOTh JO IMOIIYKY Ta
MOKYTOK B MEpexXi, 1 0arato XTo 30epexke Taky MoJeib MOBEIIHKU 1 micis
BIAKPUTTS (HI3UYHUX MarazuHiB. ToMy CEKTOp €IEKTPOHHOI KOMEpIIii Ta, K
HACJIJIOK, ITU(pOBOi pekiamu 3poctatume it y 2022-2027 pp.

BineokoHTEHT gacTh 3MOTy OpeHAaM MPOJOBXKHUTH CHUIKYBATHCS 3i
CIO’KMBavyaMU Ha eMOIlIfHOMY piBHI. Bucoka momyspHiCTh BiICOKOHTEHTY,
WMOBIpPHO, MOB’si3aHa 31 3MEHIIEHHSM TPUBAJIOCTI yBard KOpPHUCTYBadiB, Ta
KO0 0 He OyJjia MpUYMHA, OUIBLIICTh COLIATBFHUX MEPEX YK€ BIPOBAIUIH
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KOpOoTKOOpMaTHI BiJ€0, 1 Ied TpeHa Oyle pO3BUBATHCH Y MOEAHAHHI 3
TEXHOJIOT1IMU JIOMTOBHEHOT peabHOCTI.

3aBISKH MHUPOKOMY JOCTYITy 10 TexHojoriii OT7T, nonoBHEHOT, Bip-
TyaJIbHOI PEaJIbHOCTI Ta MEePEeXOoJly Y METABCECBIT AJII KOMIIaHIM BIAKPH-
BaIOTHCA JIOAATKOBI MOXKJIIMBOCTI NepcoHidikaiii mudpoBoi pexiaamMu, Xxoua 1
He Oe3 ckmaanomiB. KopuctyBaui He OaxaroTh, 100 3a HUMHU CTCKWIN B
IHTEpHETI, @ TEXHOJIOTii TPEKIHIy KOPUCTYBayiB CTaBaTUMYTh y3arajbHe-
HUMH, OPIEHTYIOUUCH OUTBIIIe HA MOJICITIOBAHHS, HIK Ha (DAKTUYHY MOBEHIHKY
KJIIEHTA, 1110 30UIBIIYE BEIMYMHY OXHOOK.

[ xoya HIXTO TOYHO HE MOXKE CIPOTHO3YBATH, KOJHU 3aKIHUUTHCS
pociiicbKO-yKpaiHChKa BiifHa Ta BIIyxHe mnanaemis, 2023 p. Ta HacTyIHI
I’ SITh POKIB OOILSIOTH CTaTH KJIFOYOBHUM IE€PIOJIOM y PO3BUTKY YKPAiHCHKO1
€KOHOMIKH, 11 rapMOHIi3aIlii 31 CBITOBOIO 3 IEPEOPIEHTAIIIEI0 HA HOBI PUHKHU
ta Bukiukd. [lompu Bci mpoOmemu 2022 p., iCHye OOCTaTHS KiIbKICTb
nepeayMoB TOro, 110 BCi cdepu 1udpoBoi pekaaMu OyIyTh PO3BUBATHUCS 1
npoaoBxkyBatu 3poctatu y 2023-2027 pp.

KoHdnikT iHTepeciB. ABTOp 3asBnsie, WO He Mae (PiHAHCOBMX UM HediHAHCOBMX KOHMIKTIB
iHTepeciB Woao uiei nybnikauii; He Mae BiQHOCWH i3 AepXaBHUMK opraHamu, KkomepuiiHummn abo
HeKoMepLinHUMK opraHisauisimu, siki mornu 6 6yTy 3auikaBneHi y nogaHHi uiei Touku 3opy. 3 ornsgy
Ha Te, WO aBTOp MNpautoe B YCTAHOBI, Sika € BUAABLIEM XYypHany, WO MOXe 3yMOBUTU NOTEHLiNHWUIA
KOHpnikT abo nigo3py B ynepemKeHoCTi, OCTaTOMHe pilleHHs Npo nybrnikadito Liei cTaTTi (BKMOYHO 3
BMOOPOM peLeH3eHTIB Ta pedakTopiB) MpuiManocs TMMW YneHamu peakonerii, aki He noB’s3aHi
3 L€t YCTaHOBOI.
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HH‘IDPOBIiI’ﬁ MAPKETHHT:
€BPOIIEUCBHKI TPEHIH

Beryn. InHOBaniiiHi migxoau 10 cTpaTerii
MPOCYBaHHS OpeHAy B HH(POBOMY CepeIOBHIII
CIIPHSIOTh CTBOPEHHIO IO3UTHUBHOTO IMIJDKY
HiANpUEMCTBA, 301IBIIEHHIO IT0IH(OPMOBAHOCTI
Ta BII3HABAHOCTI Cepe/l LiIbOBOT ayAUTOPIi, 10
Jla€ 3MOTY IIBUIIUTH PiBEHb KOHKYPEHTOCIPO-
MOYHOCTI 1 €pEeKTUBHOCTI AiSUTBHOCTI.

IMpo6aema. 3MiHa MOBEIIHKH YKpAiHIB B
YMOBaX BilfHH IOTpeOye HOBUX MiAXOMIB 10 (op-
MYyBaHHS TOPTOBHX IPOIO3HLIl 3 ypaxyBaHHAM
LIHHOCTI HOBOT'O YKPaiHCHKOTO IIU(POBOTO HPO-
CTOpY ¥ amanTyBaHHS CBITOBHX TPEHIIB IH(-
POBOTO MapKeTHHTY Uil YKPaiHCBKUX OpeHiB
Ha OCHOBI pO3POOKH HOBOI MOJETI ETHYHOI
B3a€MO/Iii Y COIIAbHUX Meia.

Memoto nOCHiKEHHSI € BU3HAYEHHS Iiepe-
JyMOB TpaHc(hopMartii €BpONeHChKIX TPESHIB IU]-
POBOrO MapKeTHHTY Ta (OpMyBaHHSI HOBOI MO-
JIeNTi €THYHOT B3a€MOJIii Y COIATBHIX Melia IIs-
XOM CHCTEMAaTH3aIlil IMiIX0/iB 0 peatizallii 3aB-
JIaHb KOMYHIKAIiHOT MONITHKH €BPONEUCHKIX
Ta YKpaiHCHKUX OpeH/IiB Y IM(PPOBOMY CEPEIOBHIIIL.

Metoan. BukopucraHo MeTonu aHami3y Ta
CHHTE3Y, CHCTEMHO-CTPYKTYPHOTO aHaJIi3y, MOpiB-
HSHHS Ta TpadigHOrO 300pa’keHHS, JIOTIYHOTO
y3arajlbHEeHHS pe3yJbTaTiB.

Pe3yabTaTh gociainkenHs. BusnaueHo TeH-
JeHmii nrdpoBOr0 MAapKETHHTY HAa €BPOICHCH-
KOMY PHMHKY Ta BHJIUICHO OCHOBHI HampsMu LH-
poBoi OpeHn-crpaterii mianpuemcTa. Po3kputo
HampssMH  peaii3amii KOMyHiKaIiifHoI cTpareril
OpeHIiB B yKpaiHCbKOMY HH(POBOMY Cepeno-
BHIII K OCHOBHOI CKJIaJIOBOi MOJENIi €TUYHOL
B3a€EMOJII1 y COIlialIbHUX MeJlia B yMOBax BifHH.

BucHoBku. JloBeneHO HEOOXiTHICTH iHTe-
rpaiii 0i3HeCy Ta CyCHiIbCTBA YIS MOCHIICHHS
COLIIATBHOT KOMYHIKAIIi1 Ta i ATpUMaHH CKOHO-
MiKkH YKpaiHu.

© Ipuna Moumpin, 2022

DOI: 10.31617/2.2022(44)03

Iryna MONTRIN

PhD (Economics), Associate Professor

at the Department of Marketing

State University of Trade and Economics
19, Kyoto St., Kyiv, 02156, Ukraine
ORCID: 0000-0003-1707-093X

DIGITAL MARKETING:
EUROPEAN TRENDS

Introduction. Innovative approaches to the
strategy of promoting the brand in the digital
environment contribute to the formation of a posi-
tive image of the enterprise, increasing awareness
and recognition among the target audience, which
makes it possible to increase the level of com-
petitiveness and efficiency of operations.

Problem. The change in the behavior of
Ukrainians in the conditions of war requires new
approaches to the formation of trade offers,
taking into account the value of the new
Ukrainian digital space and the adaptation of
global trends in digital marketing for Ukrainian
brands based on the development of a new model
of ethical interaction in social media.

The aim of the study is to determine the
prerequisites for the transformation of European
digital marketing trends and the formation of a
new model of ethical interaction in social media
by systematizing approaches to the implemen-
tation of communication policy tasks of Euro-
pean and Ukrainian brands in the digital envi-
ronment.

Methods. Methods of analysis and synthesis,
system-structural analysis, comparison and
graphic representation, logical summarization of
results are used.

Results. The trends of digital marketing on the
European market are determined and the main
directions of the company’s digital brand strategy
are highlighted. The directions of implementation
of the communication strategy of brands in the
Ukrainian digital environment as the main com-
ponent of the model of ethical interaction in social
media in the conditions of war are revealed.

Conclusions. The need for integration of
business and society to strengthen social com-
munication and support the economy of Ukraine

ABTOpKa He OTpMMyBana nNpsAMoro iHaHCyBaHHS ANst LbOro AOCHIAXEHHS.

Montrin 1. Cyfrovyj marketyng: jevropejs'ki trendy. Mizhnarodnyj naukovo-praktychnyj zhurnal "Tovary i rynky". 2022.
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BusHaueHO iHCTpyMeHTapiil o€ JHAHHS KOMY-
HIKaIil y MOJeNi eTUYHOI B3aEMOMIi B COIIi-
ATBHUX MeJia Ta TPEJICTABICHO J€BI METOAH
PO3IIUPEHHS MiBOBOI ayAWUTOPIl IUIS TOCH-
JICHHS IMIDKY Ta PO3BUTKY OpEeHIy 3 YiTKOIO
HAI[IOHABHOIO MO3MIIi€I0. 3ayBa)KEHO HA HEO0O-
XITHOCTI PO3pOOKH TONEPaHTHOTO HU(POBOTO
KOMEPIIIHOTO KOHTEHTY 3 BiIOOPaKEHHSIM MTOTPeO
JepXKaBH Ta COMiaJbHOI Micii y cTpaTerii pos-
BHUTKY OpeHAy.

[NepcrieKTHBHAM HAPSIMOM TIOIAJIBIINX JOCITi-
JDKEHb € pO3po0Ka aJrOpPUTMIB BIIPOBAKEHHS
IHHOBAIIMHUX MIXO/IB 10 (GOPMYBaHHS KOMYHi-
Kauii OpeH/iB y nu(pOBii MApKETUHTOBIN AisUTb-
HOCTI TIJANPUEMCTB y BOEHHHWIA Ta TOBOEHHUIA
TIEPiO/IH.

Knwuosi crnosa: tudpoBUil MapKETHHT,
MIPOCYBaHHS, MapKETUHIOBI KOMYHIKaIlii, COIli-
aNbHI MeJlia, KOMepUiHHIA KOHTEHT.

has been proven. The toolkit of combining
communications in the model of ethical inter-
action in social media is defined and effective
methods of expanding the target audience are
presented to strengthen the image and develop a
brand with a clear national position. The need to
develop tolerant digital commercial content
reflecting the needs of the state and social mis-
sion in the brand development strategy was
noted. A promising direction of further research
is the development of algorithms for the imple-
mentation of innovative approaches to the for-
mation of brand communication in the digital
marketing activities of enterprises in the war and
post-war periods.

Keywords: digital marketing, promotion,
marketing communications, brand communi-
cation strategy, commercial content.

.........................................

JEL Classification: M31, M37

Beryn. CydacHe udpoBe OMHIKaHalIbHE MEJIiHE CepeIOBUILE Ma€e
TEHJICHIIIIO 10 CTPIMKOTO PO3BUTKY. 3aCTOCYBaHHS 1HHOBAIlIMHUX MIAXOIB
B CTpaTerii NpocyBaHHS OpeH]ly B HbOMY Ja€ 3MOTy HIANPUEMCTBY chop-
MYyBaTH TMO3UTUBHUH IMIJK, MJABUINUTHA TMOIH(GOPMOBAHICTh Ta BITI3HAHHS
cepell IIILOBOI ayauTopii. SIK pe3yabpTaT, 1€ YMOXJIUBIIIOE TMABUIIUTH
piBEHb KOHKYPEHTOCIIPOMOKHOCTI ¥ €(peKTUBHOCTI AISTIBHOCTI MIAPUEMCTBA.

IIpobaema. 3MiHa NMOBEIIHKMA yKpaiHIIB B YMOBaX BiffHH BHCYBa€
HOB1 BUMOTH J10 ITU(POBOT0 CEpEeOBHIIA Ta pealtizallii 3aB1aHb UPPOBOTO
MapkeTuHTy. Lle morpeldye HOBUX MiAX0aiB 10 (GOPMYyBaHHS TOPTOBUX IPO-
MO3UIlIN 3 ypaXyBaHHSM I[IHHOCTI HOBOTO YKPaiHCHKOTO IU(POBOTO TMPO-
CTOpY ¥ aganTyBaHHS CBITOBUX TpeHAIB LndpoBoro mapkeTuHry (LIM) ans
YKpaiHChKUX OpEeHIB Ha OCHOB1 PO3pOOKH HOBOI MOJIEJI €THYHOI B3a€EMO/I11
y CoIllaIbHUX Mejia.

AHaJIi3 OCTAHHIX J0CHiIKeHb Ta myOaikanii. [lutanHio po3BUTKY
MapKETHHTOBUX HHU(PPOBUX KOMYHIKAIIN TPUCBATWIA CBOi JTOCTIIKCHHS
3aKOpPJOHHI Ta BITYM3HAHI HaykoBli, a came: [I. Poyn3, L. Nastisin,
A. Jura, R. Fedorko, ®. Kotnep, A.Bopontok, O.Ilonimyk, O.bornapenko,
H. lum6anenko, C. [Toxunbko, B. bimnk, O. Ceprienko, 1. Kpynenna, H. Ca-
Builbka [1-9]. BogHodac momanbiioro BUBYEHHS MOTPEOYIOTH HAYyKOBO-
MPAKTUYHI MiIXOIU MIOA0 ajanTailii Ta TpaHcdopmailii CBITOBUX TPEHIB
MapKETUHTOBOT'O TMPOCYBaHHS B HU(PPOBOMY CEpEIOBUINl YKPATHCHKUMU
OpeHlaMH B YMOBaX BOEHHOT'O CTaHY.

Memotro nOCTiIKEHHS € BU3HAYCHHS MepeayMoB (GOpMyBaHHS HOBOI
MOJIeJIi €TUYHOI B3a€MOJII1 Y COLIIaTbHUX MEpPEkKax IUIIXOM CHCTeMaTHh3allil
M1IXO/IIB IO peajizailii 3aBlaHb KOMYHIKaIIMHOT MOITUKU €BPOTIEHCHKHUX Ta
YKpaiHChKUX OpeHIB y LU(PPOBOMY CEpPETOBHUILI.

Metoau. I1ig yac BUKOHaHHS pOOOTH BUKOPHUCTAHO TaKi 3arajibHO-
HAayKOB1 METOJIM: aHalli3y Ta CHUHTE3y, CUCTEMHO-CTPYKTYpPHOTO aHami3y,
NOPIBHSHHSA Ta TpadiyHOro 300pakeHHs], JOTTYHOIO y3arajlbHEHHS Pe3yJib-
TaTiB. [HpopMaliitHy OCHOBY JOCIIIKEHHS CTAHOBUJIM MaTepiald HAyKOBUX
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npaib 3 TUTaHb HU(PPOBOrO0 MAPKETUHTY, LU(PPOBOro OpEeHAUHTY, OIyOJIi-
KOBaHI pe3yJIbTaTh MapKETUHTOBUX JOCHIKEHb PUHKY LU(POBUX Mefia,
eKkcrepTHi 6Joru ¢axiBiiB Meaiaranysi, iHdpopmarlis 3 opiiiHUX IHTEPHET-
JUKepes MiANPUEMCTB.

Pe3yabTaTn aociaipkenHs. CydacHa KOHICTINSA ITU(POBOTO MapKe-
TUHTY TOTpPeOy€e COIlialbHOI BIAMOBITATBHOCTI OpEHIIB — II€ € TPEHIOM
HOMEp onuH Ha digital-nanamadti €pornu. ColianbHa BiANOBIAAIBHICTh
€ OCHOBOIO (hisocodii cyyacHoro 6i3Hecy, SIKUH AOTPUMYETbCS MPHUHLIHUIIIB
cTayioro po3BUTKy. Ko)kHe MmiIMpUEMCTBO Ma€ MpaBO 1HAMUBIAyalbHO BCTa-
HOBJIIOBATH CBOI CTpATEr14Hi 1111, ajie COlliajibHA BiIMOBIAILHICTh HE MOXKE
3aJUINATUCS 1032 yBarow Oynab-sKoi crparerii MapkeTuHry. OTpuUMaHHS
npuOyTKy MpU IBOMY HE TepecTae OyTH IMIIEpaTUBOM IiANPUEMHHUIIBKOT
nistibHOCTI [10].

VY crparerisix ykpaiHCbKHX OpeH[IiB TpaHC(OPMOBAHO CBITOBI TPEHIH
[IM Ta copmoBaHO HOBI YHIKAJIbHI HAMPSMU COIIAIIBHO BIIMOBIAATBHOT
KOMYHIKaIlii 3 IUJIbOBOIO ayAUTOpi€r0. 3rigHo 3 pociipkeHHsmu [11] cmo-
YKUBa4y ChOTOJIHI 3/1MCHIOE TMOBTOPHY IMOKYIKY B pa3l 3aJ0BOJIEHHS BIJ
MOTIEPETHLOTO JTOCBiAYy TOKYNKH abo Bijg OakaHHS MiATPUMATH came
YKpaiHCHKOrO BUPOOHHMKA. AJie TaKOX BAapTO 3a3HAYMUTH, IO YKPATHCHKUN
CIIOKMBA4, OKpIM SIKOCTI MPOAYyKIii, Oepe A0 yBaru ¥ HasBHICTb YITKOI
HAI[IOHAIBHOT O3ULIIT OpeH/y.

[ToniTnyHa HEUTPAIBHICTH CYNEPEUNTh CBITOTJISAAY YKpaiHIs, cdop-
MoBaHOMY Ticisa 24 motoro 2022 p. 3a JaHUMH COIIOJIOTTYHOTO JOCHI-
JOKSHHSI, poBeieHoro 15—16 ceprHst gociaiaHubKor0 rpynow Gradus [12],
obuparouu Oyab-sIKUI TOBAp UM MOCIYTY, YKPATHII OPIEHTYIOTHCS HE TUIBKU
Ha I[IHy Y4 HAsSBHICTh Ha TMOJHIl, a ¥ HAa AaKTUBHY COLIAJIbHY MO3HIIII0
Opennis: 44 % roToBi KymyBaTu mpoaykuito, ska miarpumye 3CY; 34 %
rpoMajisiH 3BepTal0Th yBary Ha Te€, Yd Beje KoMmaHis Oi13HeC y pOCIHChKiN
dbenepauii; s 21 % rpaHUYHO BaXKJIMBA BOJIOHTEPCHKA NIsUTbHICTh O13HECY;
18 % BIAMOBIATHCS BiJl MOKYIKH TOBapy ab0 MOCIYTH, SIKIIO MOBAa KOMY-
HiKalli OpeHay He yKpaiHCbhKa.

VY BIKOBOMY BHpaX€HHI HaWaKTHBHIIIA TPOMAISHCHKA MO3MIs, 110
BIUIMBAE Ha MOKYIHY CIIPOMOKHICTh, BUpa)K€Ha Y BIKOBOi rpynu 18—24 poku.
Bognouac ¢akrop miarpuMku koMmnaHismMu 30poitaux cun Ykpainu (3CY)
IpH KYMIBJII TOTO YM IHIIOTO TOBAapy OJHAKOBO BHCOKHH B YCIX BIKOBHX
rpynax. Ile cTocyeThbes Ik BEIMKOTO, TaK 1 Majgoro Oi3Hecy. 3arajioM ykpa-
THCBbKE CYCIUIBLCTBO, HE 3BAXKAIOYW HA TMOJITHUYHI MOTIISAIU, Hapasi € 00’ el-
HAHUM OJTHIEI0 METOIO 1 BUMArae BiJ yKpaiHChKOTO O13HECY TaKOTO K CTaBJICHHSL.

Otxe, maTpioTU3M YKpaiHChKOTO Oi3HeCcy — Iie TpaHchopMoBaHa
IiHHICTH OpeHIy B Oa)kaHHI JOMOMOTTH, €MIMATii, MATpuUMII, sika Gopmye
HOBE OaueHHS 111010 KOMITaHi1 Ta CTUMYJIIOE JIOSUTBHICTH 710 Hel. EneMentamu
NaTpiOTU3MYy MOKHA BBKATH B1THOBIICHHSI MIAMTPUEMHHUIIBKOT TISUTBHOCTI Ta
BYACHOI CIJIaTH MOJATKIB AK (PAKTOPIB MIATPUMKH EKOHOMIKM KpaiHHu,
BiJIMOBY BiJl MPOJIaXKy POCIACHKOI MPOAYKIIii, BIICYTHICTh 3B SI3KIB 3 POCIH-
CcbKUM Oi3HecoM, iH(popMarliitHy abo MarepianbHy maTpuMky 3CY, BoJIOH-
TEepPChKy a00 OJarofiiiHy IISIbHICTH TOLIO.
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Takum yuHOM, cBiTOBUM TpeHa [IM coriaabHOI BiAMOBIAATBLHOCTI
Openay TpaHC(OPMOBAHO B aJaNTOBAaHWW HOBUU YKPATHCHKHM TpeHI —
HAI[lOHAJIbHA caMOiAeHTH(IKAITis.

@. Kotnep 3a3Hauvae, mo B enoxy LIM 3aBnannsam 0i3Hecy € Gpopmy-
BaHHS OpeHy, KWW € OJU3BKUM J0 IUTHOBOI ayAUTOPIi, TaK 3BAHUN JIFO -
HOleHTpu4Hui O6pens [7]. 3a ganumu nocmimkenns Digitals Connections [11],
46 % crnoxuBauiB ITHOPYIOTh HEPEIEBAHTHY /A0 iXHIX LIHHOCTEH Mapke-
TUHTOBY KOMYHIKAI[ilO, @ OTXK€, ChOTOJHI aKTyaJIbHUM € KOMEpIIHHUN
KOHTEHT, SIKUI CTBOPIOETHCS JIIOJIBMU IS JTFOJICH, 1 11e aKIIEHTY€EThCS uepe3
cmpameziio NO3UYIIOEAHH.

EdexTuBHOO TSI TPOCYBaHHS YKPAiHCHKOTO OpPEHIy Ha PUHKY CTa€
MoOenb nepcoHighikayii nosuyirosants opendy (human to human). Crioxxunau
BiJlUyBa€ cCUMIATIIO A0 OpeHay, popmyeTbes AyMKa: "Uel MpOayKT CTBO-
PEHUI TaKUMHU JTIOBMH, SK 1 1". TakuMm anHOM, Yepe3 nepcoHigikoBaHe MO3HU-
I[IFOBaHHS MapKETOJIOTH OyAYIOTh CTpaTerito (hopMyBaHHS acoIliallii Ta eMo-
IiH, sIK1 OpeH1 Ma€ BUKJIMKATH y IIIOBOI ayauTopii. Tum nogadi nudpoBoro
KOHTEHTY 3aJIe)KHTh BiJ MeJiakaHaB, SKi TependadeHi MeiaruiaHoM
KOHKpeTHOTO OpeHay. Hampuximan, Ams comialbHUX MEpek — e CTOPUTEH-
JIHT y myOiKamisax, Biieo, AJisg CalTy — CTBOPEHHSI HOBUX CTOPIHOK, OJIOTY
Toio. He3anexxHo Bix kaHay KOMYHIKallii, iHpopmarlist Mmae OyTH Biporij-
HOIO Ta YE€CHOIO, HABITh SKIIO MEBHI €KOHOMIYHI MOKA3HUKH MOT1PIIUIHCA.

€Bporneiicbkuii TpeHJ THydkocTi [[M oxorutoe Bci 1HHOBaIIi,
MpaBWJIa Ta HOBOBBEJICHHS HA IJ100aTbHOMY PUHKY. BOHHM BUKIMKaHI 3Mi-
HaMH BIIOJI00aHb CIOXKHMBAUiB MOAO0 (OpMaTiB KOMYHIKAIlii, CTHIIIO Toadl
1H(popMmallii, CTYNEHIO MOIIKUPEHHSI TEXHOJIOT1H Too. 30kpema, MarTech-
areHIlis Newage maroTysasia MopiuyHe JOCTIKCHHS 1HTepHET-MapKETHHTY
VYkpainu [13], mo onucye 3arajibHi TPEHIU Ta 3BUYKH YKPATHIIIB IiJ Yac
neperyisiay Ta B3aeMojii 3 KOHTeHTOM. B Ykpaini yacTtka iHTepHET-KOpH-
CTyBauiB cepejl HaceJIeHHs — Ha PiBHI 1HIIUX kpain CxigHoi €Bponu — 86 %,
IpH IbOMY B1JIEO Y HAC AUBUTHCS MEHIIIE JIIOJIEH, HIK B CEPETHOMY Y CBITI.
A HaWmomyJspHiII cepBicHM 3 BIJCOKOHTEHTOM B YKpaiHni — Youtube Ta
TikTok. Ha xineup 2021 p. BimeopekiamMa 3aiuiliajiiacs MNPIOPUTETHUM
dbopmarom cepen pekiiaMoaBliB, xoua BoHa i BTpaTuia 10 % y nokasax ta
Ooromxkeri B mopiBHAHHI 3 2020 p. 3a TpuUBANICTIO YKpaiHIl BiagaBaiu
nepesary poiukam B 11-15 cekyHz, a TakoXX IIECTUCEKYHIHIN pekiiami, Ky
KOPUCTYBau HE MOXe MNponycTutd Ha Youtube. Baprto miakpeciutu
aKTyaJlbHICTh TPEHIy Ha BUKOpUCTaHHS Smart TV — mpotsrom 2021 p. Ha
Hporo mpunamu 13 % mnoxaziB pexnamu. [lompu Tte, mo 5 13 10 Haiino-
NYyJSAPHIIIMX BiAeocalTiB YKpaiHu € "mipaTchbKUMHU'", BIIOYBa€TbCs 3pOC-
TaHHSI CIIOKWUBAHHS JIIIEH31MHOTO KOHTEHTY, 00CAT 30yTYy BIJICOKOHTCHTY B
KIHOTeaTpax Ta OHJalH-KiHOTeaTpax BIITKY 2022 p. y MOpIBHSIHHI 3 JITOM
2021 p. 3pic Ha 77-169 % [13].

VYkpaina Bumnepemxkae ABcTpiro Ta HimeuuwHy 3a piBHEM MPOHHK-
HeHHs1 Facebook. HaTtomicTh 3a 4acTKOIO KOpUCTyBadiB [nstagram BOHA
3anmumae no3any 9 kpain €C: Yexito, JlaTsiro, CnoseHito, JIutsy, [lonbry,
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CnoBauuuny, Pymyniro, Yropiuny ta bonrapito. ¥V Giibiocti kpain €Bpo-
neiicekoro Corw3y NpoHUKHEHHsI Facebook € 6inbium 3a Instagram, okpim
[Berii, Icnanii Ta Himeuunnu. 3aranom 3a 4acTKOK KOpUCTyBadiB Facebook
cepen kpain €C miaupye Manbsta (80 %), a 3a 4acCTKOIO KOPHUCTYyBadiB
Instagram — Kinp (76 %) [14].

3aranoM ayauTopis YKpaiHu, SIKy OXOIUTIOIOTH pPEeKJIaMHI 1HCTPY-
MeHTH Meta, 36inbimmnacs Ha 3.8 MiTH — 10 27.8 MiTH KopucTyBauiB. Jlinepom
3a ayauTopiero, crapiioro 3a 18 poki, B YkpaiHi € YouTube (23.5 miuH),
npyre micie — y Facebook (16.4 mnn), tpete — B Instagram (15.8 miH), a
octanHe Micte nociB TikTok (12 mun). Cepen BikoBoi kateropii 18—24 poku
ninepom € TikTok, a cepen crapmux 3a 25 pokiB — YouTube. Instagram —
JIpyruii 3a momyJysipHicTiO cepen 18-24 Tta 25-34-piunux. Y karteropii
crapuux 3a 35 pokiB Facebook nociB npyre micie micns YouTube [15].

CTpiMKuil pPO3BUTOK IHTEPHET-MApKETUHTY Y CBITI, 30Kpema 1 B
KpaiHax €BpoIH, € IepPeayMOBOIO €BOJIONIT KaHATIB KOMYHIKAIlil 3a 11JIbO-
BOIO ayIUTOPIEIO0, a TAKOXK MOSBU HOBUX (JOPMATIB KOMEPIIITHOTO KOHTEHTY.

OpnuM 13 cydacHux (popMatiB KOMEPUIHHOT KOMYHIKaIlii 3 IIJTOBOIO
ayAUTOPIEI0 € CHEK-KOHTEHT (snackable, Bi7 aHTI. "TIBUIKUN TiepeKkyc") —
1€ KOMEPIIHHUN KOHTEHT, IKUH CII0KHMBAa4 MOKE IBUAKO nepersiaaty. [ei
dbopmar BuHMK y 2016 p., KoM CTaIo 3pO3YMUIO, 110 PUTM KUTTS JHOJCH
NpUIIBUAIIUBCS. | BogHOYAC BIAMOYMBATH Ta PO3BAXKATUCSA JIFOJICTBO CTAJIO
TEX y HMIBUALIOMY TE€MIIl, TOMY JJIsi IPUBEPHEHHS yBaru CroxuBadya OpeHau
MoYajy 3aCTOCOBYBATH TakHil hopMart repeaadi pekJIaMHOTO MOBIJOMIICHHS,
SIKUH 1UJTHOBA ayAUTOPIs MOXKeE MBUAKO "crIoKUTH". J[0 CHEeK-KOHTEHTY Bij-
HOCSTh: KOPOTKI Bineo (sk y 7TikTok abo Reels Instagram ta Facebook),
iHporpadiku, kapyceni B Instagram tomo [12].

[HmMM cydacHUM (opMaTOM KOMEPLIHHOT KOMYHIKallii 3 I[LIbOBOIO
ayJMTOPI€IO € eBePIrPUH-KOHTEHT (evergreen, BiA anrd. "BiuHo3enenuii") [16].
Lle komepiiitHa myOiKaIis, sKa OTPUMY€ BUCOKI OXOIUJICHHS TIeperJisiIiiB Ha
caiiTi a00o B colllaJbHUX MeEpekax 3aBIsIKM KOPUCHOCTI iH(opmarii ams
cnoxuBaviB. Lle MOXyTh OyTH KOpPHCHI MaTepiajddl Ha TMOMYJSPHY TEMY
y BUIJISA1 BiZieo, 1Hporpadiku, CIUCKIB, IHCTPYKIIi, Tali/IiB, IKI OCHOBaH1 Ha
pe3yJibTaTax BIACHUX JOCIIIKEHb 1 aKTyallbHI MPOTSATOM TPUBAJIOTO Bij-
pi3ka dacy. [[pyunHaMu BUCOKOTO 3alTy4eHHS LIILOBOT ayIMTOPIi €, HAIIPH-
KJIa/l, HABYaHHS CII0)KMBaya KOPUCTYBATUCS TOBApOM ab0 MOCIYTok0, JOTO-
MoOra oMy BU3HAYUTHUCS 3 BUOOPOM Uepe3 PEUTHHTOBI CIIUCKHU Ta MiAOIPKU
OpeHiB a00 MPOIYKTIB, MOKIIMBICTh PO3B’sI3aTH Mpo0sieMy 0e3 CreliaiicTiB
Yyepes3 MOKPOKOBI IHCTPYKLIi B iH(orpadilli, yCyHEHHS] MOXKIUBUX TTOMUIIOK
y BHOOpI TOBapiB Ta MOCIYT 4Yepe3 JeTajbHl OIMsAAu PUHKY Toio. Taki
Marepianu Ao0pe 1HACKCYIOThCSA B OJiorax uepe3 IMOIIYKOBY ONTHUMI3alliio
caiity (SEQO), iX mpoCyBalOTh B COLIAJBHUX MEpeKax Ha MiHIMaJIbHHUX
Or0/KeTax, ajie KOHTEHT MPUHOCUThH BUCOKY KOHBepCito [16].

Hezanexno Big opMaTy KOHTEHTY Ha BITUM3HSHOMY PHUHKY TOOY-
JI0OBa CHMIIATIi CIOXUBAYiB 10 OpeHIy B CTpaTerii MO3WIlIIOBaHHS Bil0y-
BA€THCS Uepe3 IMO3MINI0 HAllIOHAIBHOI 1IGHTUYHOCTI OpeHay. BinmoimHo,
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PHUHKOBI

JOCAIOAXEHHSA

1 TeMaTuKy IUQPPOBOTO KOHTEHTY MPOCYBaHHS YKPAiHCHKUX TOPTOBEIHHUX
MapoK 3MIHEHO 4epe3 Mpu3My HallloHaIbHOI camoineHTudikamii. Y maon. 1

HaABEJICHO MPUKIIAAN Takoi koMmyHikarlii openaiB y 2022 porii.

Tabnuys 1

TemaTnka KoMepuHiliHOI KOMYHiKaLil OpeHAy 3 HLUILOBOIO ayAUTOPI€EI0 Yepe3
NPU3MYy HAlIOHAJIBHOI caMoigeHTHpiKamil

Tun xomMepuiiHOi
KOMYyHIiKaii OpeHy
3 LJIbOBOIO ayJUTOPIEIO

Temu KoMepUitHOTO
MOB1TOMJICHHS
BijI iMeHi OpeHmy

Tlpuxknan peamizarii

ToukoBa KOMyHiKaList
(SMM, OOH Ta in.).
Iadopmais npo 3MiHHK
B opranizauii 6i3Hecy,
3 I ATPUMKOIO 3arajibHOl
cTparerii OpeHy

BinHoBieHHS poboTH
Yy BOEHHHH 4ac;
YMOBH pPOOOTH;

CTaH BUPOOHHUIITBA;
3MiHH B JIOTICTHIIL

Ta yMOBaxX, TepMiHax

JIOCTaBKU;
TEXHOJIOTT oruIaTn
Ta iHTerparis
(iHaHCOBHX HEepeKasis;
BHCBITIICHHS
peoKeHTHHTY Oi3HeCy
abo peopraHizariii
MIPOIICCIB;
[10sIBa BaAKaHCiH TOILO

Bpenn "HoBa nomTa" onepatiuBHO iH(GOpMye€ CrIOXKHBadiB
PO BiHOBJICHHSI POOOTH MOOLTBHUX BIAIIICHD
y IeoKynoBaHuX Mmictax Ykpaiuu [17].

Bpenn 3brooo.shoes y mexax KoMyHiKaniiiHOI cTparerii
MOCTiiHO 1H(OPMYE CIIOKUBAYIB PO 0COOITUBOCTI
poboTu B yMOBax BiliHH, 30KpeMa PEeIOKALIil0
BUPOOHUITBA 3 M. 3anopizoks [18]

MypTHKaHaJIbHA
HalliOHAJIbHA KAMITaHisl.
Iadopmanis npo 3miHHK
B IPOAYKTOBIif cTpareri,
3 BUCTIOBJICHHSIM 9iTKOT

no3uii OpeHy

Momudikaris
ACOPTHMEHTY
MPOLYyKIIiT;
3aI1yCK HOBOI
MIPOYKTOBOI JITHIT;
3MiHa TAKOBAHHS
TOBApy TOLIO

Bpenp "T'anuunHa" BUITyCTUB OHOBJICHUH AU3aiiH
MaKOBaHHs NPOJYKII, Tenep, Kpim periony [anuduHa,
MOJKHa T00aunTH 1ie 13 Ha3B yKpaiHCHKUX PETrioHIB
(Cnoboxanmiuna, Jlonbac, Bonuns, Kpum, Bykosuna
Ta iH.). BigmoBiguuii pexiamMuuii Bineoposuk "TanuuuHa.
Mu 3amicTh 5" po3minIeHo Ha odimiiHOMY KaHali OpeHmy
B YouTube Ta B iHIIKMX coliaibHUX Mepexax [19].
Bpenn "Komo" OHOBHB aCOPTHMEHT CHPIB, 30KpemMa,
3aMmicTh "Pocilicekuii cup" Ha PHHOK BUBEICHO
"Tpamuuiitanii cup" [20]. Indopmaniro mogano Ha Beix
odiwifHuX cTOpiHKax OpeHIy

,ZZJ!C epeno. CKIAJACHO aBTOPOM.

[Ipu dopmyBaHHI MapKETUHTOBUX KOMYHIKAIlM y CTparterii mpocy-
BaHHA OpeH]ly B YMOBAaX BOEHHOI'O Yacy HEOOXI1JTHO IOTPUMYBATHUCS NMEBHUX
npasul 1 NPUHYUNIG.

Tonepanmuicms. KoMyHikariiss OpeHay Ma€e BIUTUB 0€3MOCEPETHBO Ha

L1JIOBY ayJJUTOPIIO, @ TAKOXK HA CYCIJIBCTBO 3arajioM, TOMy KOMYyHIKalliiiHe
3BEpHEHHS HE Ma€ NaruoKuTH crid 1 yecti 3CY Ta mepMaHeHTHUX BaKKUX
pilieHb AepkaBHOTO piBHs. Hampukian, BiiickkoBa gopMma it oOMyHAMPY-
BaHHA HE MOXYTb OyTH MpPEAMETOM KpEaTHUBY, OCKIJIBKM € CHMBOJAMU
MOpabHOI Ta (DI3UYHOT CHIIH, YECT] BIHCHKOBHX.

HartomicThs eymop B pekiiaMi 3aBXaU MPUBEPTAE yBary CIOXHBAUiB,
aje HeoOXiJHO BpaxOBYBaTH, IO BIH Ma€ HE MEPEXOJWTH 3arajibHO-
JIOJCHKUX MOPAJbHUX KOPJOHIB, OyTH PO3yMHHUM Ta JAOPEUYHUM. 30KpEMa,
BUKOPUCTaHHS MeMy [21] — KOpOoTKOi1 ryMOpuCTHYHOI iHGopMalii y Gopmi
300pakeHHs, KOJIaXxy, BiJIe0, BUCIOBY a00 3BYKOPSIY — Ma€ OyTH €TUYHUM,
KMITJIMBUM Ta 3pO3yMUIUM LIJIOBIN ayIUTOpii OpeHy. YKpaiHChKi OpeHu,
AK1 B4aCHO copMyBasii KpeaTuBH Ha OCHOBI Memy "JoOporo Bewopa, Mu 3
VYkpainu", oTpuManu IpUXWIbHICTh IIIJILOBOT Ay IUTOPIi.
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CumyamusHuti mapxemuHe — 11¢ CKIaJHUN 1HCTPYMEHT, SKUH MOTpe-
Oye MmBUAKOT peakiii Ta BMIHHS aHali3yBaTH MOTOYHY CHUTYaIlll0 Yy CycC-
NUTBHO-TIOMITUYHOMY KUTTI. Brano mibpaBmm iHdomnpusia Ta BMiIO Horo
aJanTyBaBILUU 1] I{IHHOCTI KOMIIaHii, MOXHa OTPUMATH HE TUILKHU MPHUOY-
TOK, JIFOOOB Ta IMoOBary ayauTopii, a W Oe3komToBHuUM PR y Mmemia [22].
TakuMu BIyYHHUMH KpeaTHBaMU MO>KHA BBaXKaTH, HAPUKIIAT], CEPII0 IIBUI-
KUX CHTYaTHBIB Ipo noBepHeHHst Kpumy Bin OpenniB Rozetka, "Hosa nomra",
"VkpromTa" y comianbHii Mepexi Twitter, a TAKOK CapKaCTUUHY PEKIaMHy
kammanito Hotline finance [23].

HaTtoMicTs BUKOpPHCTaHHS y PEKIIAMHUX MakeTax 300pa>keHHs BOpora
HaBITh Y KapTiBIMBIN (OpMi € 03HAKOK HeTosiepaHTHOCTI Openay. Hemo-
pEUHMI KpeaTuB MOKE€ PO3MHUBATH YSBIICHHS NPO BilHY, BiIBEpTaTH yBary
BiJl YNHHUX NIPOOJIEM y CycnisibeTBi. Takox HEOOX1IHO 3a3HAYUTH, 1110 Oy 1b-
KU KpeaTUB Ma€ OyTH cpOpMOBaHUH y CTHII IIIHHOCTEH OpeH/y.

Coyianvna ionogioanvricms. bpeHa Moxke 3MIIIHUTH CBO1 MO3HUIIIT Ha
PUHKY 3aBJISKHU BIIajiiil KOMyHIKallii 4yepe3 BUCBITICHHS YKPaTHChKOI aBTEH-
TUYHOCTI, €THOCY HAIlIUX HAPOJiB, 3BUYAIB, KyJIbTYpH, YKPAaIHCHKHUX IIIHHOC-
Teil. Hanpukiana, 0CHOBOIO KpeaTuBy MOke OyTH €J10BO "BoJiA" 1, BIATIOBIIHO,
eJIeMEHTaMU KOHTEHTY CTal0Th YKPAiHCHKI IMCHI, MUCTEIbKI HaTOaHHS yKpaiH-
ChKMX MHUTIIIB. Taka B/ana KOMyHIKaIlisl Ja€ 3MOTY JI3HATHCS PO YKpaiHy
Ta OpeHn raudie, 3 BUCBITICHHSIM Haq0aHHS KpaiHH Ta il HApoy.

Hanpuxnan, y TpaBai 2022 p. OpeH/1 Cy4acHOTO BUILIUTOTO Osry Etnodim
NPE3EHTYBaB XYJ0KHIO KOJEKII0, Ky HPUCBATUB TBOPLSM KYJIbTYPHOI
cnaaman Ykpainu. CrnemiaabHi MOJAETI CyKOHb Ta COPOYOK HAJAMXHYTI
poOoTamu yKpaiHCbKMX XyAoKHUKIB (Manesuua, Excrep, 3amopoxHoro,
Caenka Ta 1H.) [22].

Boenna yenszypa. HenopedHuMm eneMeHTOM Uil PEKJIAMHOI KOMYHi-
Kallii € HACIliIKK BifHH, TOJIEPAHTHOIO Ma€e OyTH SIK npsma, TaK i HAmusHa
pexnama ingnoencepis. Tax, cBiTaIMHA Ha (POHI 3pyHHOBAHOTO OYIUHKY
KyJbTYpH B [prieHi B sickpaBiii )KOBTi CYyKHI B paMKax peKJIaMHO1 iHTerparlii
Bi10MOI1 yKpaiHcbkoi 6morepku [ianu ['moctep 3 6pennom omsry Mon Blanche
oTpuMasa WHUPOKUM po3rosioc y cycnuibeTBl. DoTocecis BUKIUKaIa 00y-
pEHHSI KOPHUCTYBayiB IHTEpPHETY 4Yepe3 MPOMOKOJ| Ha 3HMXKKY Ha CYKHIO
HaNPUKIHLI TEKCTY 3 YyTJIMBUMHM CJIOBaMH Ipo BiiHy [17]. B nmomanbimomy
JIOTIMC BUJIAJICHO, OJIorepka Ta OpeH 1 BUOAUYHIINCS TTepe/T IUTHOBOIO ayIUTO-
pi€ero. Ane, K pe3yJibTaT, HEraTUBHY PeIyTallilo OTpUMau 1 iH(IroeHcepKa,
1 BignoBigHui OpeHa. OCKIIbKM BUKOPUCTAHHS JOKa31B BOEHHUX 3JI0YHMHIB
y KOMEpIIIfHOMY MpOCyBaHHI TOBapiB, II0 HE IOB’s3aHI Oe3MOCepenHbO
3 BIHHOIO, € 03HAKOIO HETOJIEPAHTHOCTI OpeH/y.

3 noyaTkoOM MOBHOMACIUTAOHOTO BTOPrHEHHS POCIMCHKOT apMii B YKpaiHy
B LJIOMY 3MIHWJIACA CTPYKTypa BITUYM3HSHOTO 1H(IIOEHC-MAPKETUHTY SIK
KaHally KoMyHikalli openniB. [IpuunHoro € mosiBa B iupoBOMYy IpPOCTOPi
CHUIBHOT JIIJIEPIB IyMOK 3 BEJIUKOIO ayAUTOPIEI0 YUTAUIB, IO BEAYTh 1HDOP-
Marliiiny BiiiHy mpotu arpecopa ("Kpearusni cunu Ykpainu", IT ARMY of
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PHUHKOBI

JOCAIOAXEHHSA

Ukraine, "lntepnet Bilicbka Ykpainu", "SMM-3arin" tomo) [11]. Bigmo-
BIJTHO, 1 KOHTEHT OJIOTEPiB Ta 1HQIIOEHCEPIB 3MIHUBCS 3 PO3BAKAIBLHOTO HA
iHpopMariitHuii. CriBnparis OpeH/IiB came 3 HalllOHAJIbLHO CBIJIOMUMHM JIiJIe-
paMHu TyMOK € TpeHaoM cydacHoro LIM Vkpainu.

Tpancdopmariiitai nporecu aganTanii yKpaiHCbKOTO pUHKY JI0 peatii
BOEHHOTO 4Yacy TnependadaroTh KOMIUICKCHY 3MIHY OpEHAMHTY IiANpHU-
€MCTBa, a CaM€ IHTETPYBaHHS BCIX HAMPSMIB COIIaJbHOI BiJMOBIIAILHOCTI
OpeHy Yy TPOIYKTOBO-PHHKOBY CTparerito Oi3HECY: BUBEICHHS HAa PUHOK
crierialbHUX MPOIYKTIB, akKIlii a00 JOBroTpUBaJll MPOTpamMH MIATPUMKH JIJIs
MEBHUX KaTEropiil CroXuBayiB. 3TiTHO 3 AOCTIHKEHHSAMH [23] yKpaiHCBKI
OpeHar MIATPUMYIOTH 1 pO3YyMIIOTh BaXKJIMBICTh YITKOI Ta CB1AOMOI MO3HMIII.
[TponykxToBa KOMyHIKaIlis 3aMiHeHa Ha iMIpKEeBY Y 39 % OpeHiiB — liaepiB
PUHKY MPOTATOM JtOTOro — JiumHsa 2022 p.

Hanpuknaz, roBenipauii aim "O6epir" yBech mpuOyTOK BiJ MPOAAKY
npukpacu "SHron-oxopoHelp" CrpsMOBY€ Ha MOIIUB JYy>Ke BAKIUBUX peuei
JUIs apmii. A TakoXX BiH MIATPUMYE 3aXHCHHKIB 1 3aXMCHHIb YKpaiHM Ta
Japye cpioH1 0OpyUKH BiIICEKOBHUM, SIK1 OJIPYKYIOTHCS T1]T Yac BitHU. Takum
YUHOM, MiAIPUEMCTBO (OPMY€E IMIIDK TYpOOTIMBOTO OpeHay IMIUIEMEH-
Talli€l0 aKTyaJbHUX aKIli y cTpaTerito mpocyBaHHs [24].

[HmmM popmaTom nMoOy10BU TYpOOTIMBOrO OPEHY € y4acTh y COLli-
aIbHKX 1HINIaTHBaX. Hampukiag, MapkeTHHIOBE areHTCTBO Netpeak 3a1ry CTHIIO
npoexT How are you?, ie coliajibHa iHIIlIaTUBA BiJl CIICLIAJIICTIB areHTCTBA,
AK1 O€3KOIITOBHO MPOBOATH KOHCYJbTalIi 3 LM 1711 YMHHUX TAIPUEMCTB
VYkpainu, 1o BiAHOBWIM CBOIO TiSUTHHICTh B YMOBaX BiffHM Ta 0akaiOTb
MaciTaOyBaTucs, 30epertyd poOodi MICITSI Ta BUWTH Ha 3aKOPIOHHI pPUHKH [25].

JlonmydyeHHs 10 HalllOHAJIbHOT KOMYHiKarlii (Hanpukiaas "CMiauBicTh")
TAaKOX Hece JIOJAaTKOBI mepeBaru i OpeHmiB, 30UIbIIyE BUAUMICTH Ta
JEMOHCTPY€ aKTUBHY TMO3UIIII0 Ta €HAHHS.

[linmpreMcTBO MOKE JONOMaraTd TeMaTHYHUM (oHaaM, OyTH yac-
TUHOIK O0COOMCTUX 300pIB KOIITIB, pOOUTH BIAPaxyBaHHS BiJl YACTUHU IMPU-
OyTky. [lomoMora Ta KOMyHIKallisi Ha TeMy BIMHU € OpraHIYHUM IPOJIOB-
JKEHHSIM JIOBOEHHOI CTpaTerii OpeHay, a akTyami3allisi pUHKOBOI MPOTMO3HIIIT —
3aco00M ajanTalii B pUHKOBUX yMOBaXx, IO CKIalucsa. AKTyani3alis pyH-
KOBOI IIPOMNO3HIIii BpaXOBYy€ HOBI LIHHOCTI CIIOXKUBAUiB, CTPYKTYpY, diHaH-
COBHI Ta eMOIIINHUHN CTaH LUILOBOT ay IUTOPIi.

Konabopayii — ne mMapkeTHHroBa CTpaTeris CIIBOpaIll OpeHIiB AJis
JOCATHEHHS CHUIBHOI METH, CTBOPEHHs iH(OMPHUBOLY Ta crnocoly OTpH-
MaHHsI HOBOi ayauTopii. Alle B yMOBax BIWHU ajanTtoBaHuM (opmaToMm
IIOTO TPEHIY MPOCYBaHHs B IIU(PPOBOMY CEpeIOBUIIIl € COIliaabHI K0Iab0-
parii Ta mpoexTH [22].

3 moyaTKy MOBHOMACIITAOHOI BiHU KojaboparllisiM B YKpaiHi mpu-
TaMaHHa Ie ¥ OnarojiifHa Ta MpocBITHUIIBKA Micii. Kommanii Ta OpeHau
00’ €IHYI0ThCSI, 1100 MOMYJISIPU3yBaTH Ha OUTbLII ayAUTOPIl BCE YKpaiHChKE
Ta 310paTv KOIITH ISl MIATPUMKHU Pi3HUX OnaromiiHux iHimiatu. Croxu-
Baul BIIYyBalOTh OCOOMCTHI BHECOK Y CIIJIBHY CIPaBy, IIPH IIbOMY 000B’sI3-
KOBO JIEMOHCTPY€ThCS €KOHOMIKA JIOHATIB, OCKUIbKU 11€ HAaIpsIMy BILIMBA€E
Ha piBeHb J0BipH 10 Openmay [23].

O
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VY nunni 2022 p. TpOMaJICBKOIO OpPTaHi3alli€ro Ta JOHOPCHKUM MPOEK-
ToM "ATeHTH KpOBi" 3aIlyllIeHO 0JIpa3y JIeKiIbKa Kojiadopallii 13 OpeHaaMu.
CrinsHo 3 6penaom ogsiry SYNDICATE "Arentu KpoBi'" BUITY CTUJIH JTIHIAKY
¢byTOOJIOK MPO AOHOPCTBO KPOBi, BECh MPUOYTOK BiA MpOJaxy iae Ha
paxyHOK NpoekTy #3ynuHUMOKpoB (3akymiBist MeaukaMeHTiB 11t Cui 000-
ponu Ykpainn). llle oqra komadopairis — 3 OpernaoM doxiiB Orientalcase. B
ii Mexxax OpeH.1 mpoaae YOXJIH Ha Tene(OHH 3 JOHOPCHKUMHU LTIOCTPAIisiMHU,
YaCTUHY 3 MPUOYTKY CHPSAMOBYETHCS Ha 3aKYIIBIIO KPOBOCIIMHHUX CUCTEM
st 3CY. Takox "ArenTu kpoBi" cniBnpaioioTs 3 6ankom [IYMB 1 ctBo-
puu ipoekT "Mu oHi€el kpoBi". Ha caiiti MokHa mpundatu mepu Bin Harvest,
Twins Store, Seven mountains, Griffon Socks 1" ABiaiisa ['anmuaunn". Leit mpoext
MOKJTMKaHWH (JiHAHCYBATH 1HIIIIATUBH 3 TIOHOPCTBA KPOBI, 3aKYITIBIIIO KPOBOCTIH-
HUX 3aco01B st 3CY Ta miATpUMaTy NaTPIOTUYHUN YKpaiHChbKul apt [22].

CydacHuit udppoBuil KOHTEHT BiJ IMEH1 OpeHay Mae OyTH THYUKHM,
11 TI0BOJSATH OPEHIM — JIIIEpU CBITOBOTO pUHKY. Lleit TpeHa B ykpaiHChKHUX
peaiisix TpaHC(OpPMYBaBCsl Y THYUKICTh Ta aJalTUBHICTh U(POBOTO KOH-
TEHTY JI0 BOEHHOTO 4acy. Taka adanmusHicms niependavae:

30epediceHHs MOPAIbHO20 CIAHY GIACHO20 NEPCOHATY, 30KpeMa 3aCTO-
CYBaHHS 3aXO/1B JIJIs 3aJTy4eHHS Y pO3BUTOK OpEH Ty CBOIX IpaIliBHUKIB, Mi-
TPUMKa KOPIOPATUBHOI KyJIbTYPH Ta IIHHOCTEH B KOMaH[Ii, TUMOUTAUHT [25].
UYepes BuMyIIeHE NEepeMillieHHs] HACEICHHS BeIHKa KUIbKICTh (DaxiBIiB mpa-
IIO€ Bi/1alIeHO (OHJIalH), CBOEIO YeProt0, KEPIBHUIITBO MA€ JIOSIBLHO CTaBHU-
TUCS JI0 TaKOTro (hOpMaTy BUKOHAHHS MTOCAI0BUX 00OB’SI3KIB, SIKIIO 11€ MOX-
auBO. BigmoBigHO 0 1bOTO Mae OyTH ajanToBaHa 0 CyYacHUX peaii
PHUHKY 1 CTpYKTypa KOMaH/H, KOPIOpaTUBHA KOMYHIKALllsl BCEPEIMHI KOMITaHIi;

83aeMo0ito 3i cnoxcusadamu. KoHTEHT Bia iMeH1 OpeHay Mae OyTu
3 aKTyaJbHOI KOPHUCTIO 1 IGMOHCTPYBATH B3aEMO/IIIO CIIOKHBa4a Ta OpeHIy
1utst Onara kpainn. bpeHau 1aroTh "KOBTOK CBIXKOTO MOBITPS'"': TOBOPSATH PO
Mpii, TIJIaHU TICTs IePEMOTH, MallOyTHE;

aoanmayiro npamo2o mapkemunzy. B yMoBax BOEHHOTO 4acy MaHi-
OYyJSIIAHI TEXHIKM MPOJAXy 3 THCKOM ab0 JKaJiCTIO MOXYTh BHKJIMKATU
CYNpOTHB y CIOXHBada 1 TOMy € HegopedHumH. Lle crocyerbesa Oe3noce-
pPEIHBO CKPUNTIB MPOIAXKY — MPOAYMaHOI CHCTEMH KOMYHIKaIIii 31 CTIO)KHBa-
4yeM, 10 MICTUTh MEPeiK PeruliK Ta 3alMuTaHb A0 HhOTo, HAOIp TeM, Ha AKi
MO’KHa a00 HE MOXKHA KOMYHIKYBAaTH 31 CIIO)KHBAYEM, 1 IIOCTIIOBHO BEJE /10
KYIIBJI1 IPOAYKTY. TaKuM YUHOM, BC1 CKPUIITH MPOAAXY MAIOTh OYTH OHOB-
JICHUMH, a MEHEKepaM 3 MPOoAaKy HEOOX1THO MPOSIBISITH OUbIe TypOOTH
B KOMYHIKallii 31 CIO>KUBayeM Bij iMEH1 OpeHy;

OHo8NeH s acopmumenmy npooykyii. CydacHuid OpeHj| OyIb-sIKO1
KpaiHu MepeyciM Mae 3aJJ0BOJIBHSATH MOTPEOH CBOTO IIILOBOTO CETMEHTA,
a 0TXKe, YKpaiHChKUN OpeH 1 ChOT0JIHI BPaxOBYE, 110 HEOOX1THO HOTO ayau-
TOpIi Ta SIK BiH MOKE JOTIOMOTTH 33JJOBOJILHUTH 1[I0 TTOTPEOY.

Otxe, GOpMyBaHHS J1aHYI02A CHPUUHAMM 3 JIOSIbHUM 00paA30M
Opendy MICTUTH B co01 IOPEUHUN TU3aiiH, AOIIIbHI TOBApU Ta TYpPOOTIUBY
TOHAJILHICTh OpEHIy KOMYHIKaIlii.

EHHAWXITIVOOY
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Tonanvricms komyrixayii opendy (tone of voice, aHri1. "ToH rojocy") —
CTWJIb KOMYHIKaIlil, TOH OpeHly B yCiX KaHaJlaX B3a€MO/IIi 31 CIIOKUBAUEM.
VY HbOMY BHpaXaroThCsl IIHHOCTI OpeHxy, #oro ¢inocodis, CTaBICHHI
710 ayauTopii [26].
3rigHo 3 gaHuMu Youkraine [23], ykpaiHIll CTaBISATHCS TO3UTHUBHO JI0
KOMYHIKaLi1 Bi1 OpeH1iB, ajle OUiKYIOTh Ha aJIalTallio 10 BOEHHOTO yacy. 42 %
PECIIOH/ICHTIB BBAXKAIOTh, 1[0 OPEHIaM 1 KOMIIaHIsSIM JOPEYHO BiTHOBIIOBATH
peKiaMy B HUHIIIHIX YMOBaX, 64 % ONuTaHUX 3a3Ha4MIIM, 1110 OpeH1aM OTPiOHO
3MIHIOBaTH TOHAJILHICTH KOMYHIKAIIi{ B pekjiami B IOPIBHSHHI 3 JIOBOEHHOIO.
Tomy B mumdpoBoMy mpocTopi (OPMYETHCS HOBA MOJECNIb ETHYHOT
B3a€EMOJII1 Y COIIaTIbHUX Me/lla IUITXOM CUCTeMaTH3allli MiAX0/iB A0 peai3ailii
3aBJIaHh KOMYHIKaI[IIHOT OJITUKK OpeHIB (puc. ). AganTaiiiftHIMu O3HAKaMK
TypOOTIMBOI TOHAJILHOCTI KOMYHIKaIlli BITYU3HSIHUX OpeHIIB y TaKiil MOJIE €:
e TICPIIOI0 MOBOIO KOMYHIKAIlii € yKpalHCbhKa, €Ki OpeHIu B3araii
BIIMOBHUJIMCS BiJ pociiickkoi MmoBU kKomyHikailii ("HoBa nommra", Monobank);
e TPAHCIISAIIS IIUPOCTI, YECHOCT1, TYpOOTH, TOBIPH, PO3YMIHHS, MMOCITI-
JOBHOCTI JUTs pOopMyBaHHS emrartii 0 OpeHay;
e 32 CTWJIEM KOMYHIKallisi Ma€ OyTH BYACHOIO, PEJIEBAHTHOIO, 3pYYHOIO,
KOPHCHOIO Ta MPaBAUBOIO;
e KOMipalTHHT nepeadayae BUKOPUCTAHHS IPOCTUX, 3PO3YMUITUX, MPaK-
TUYHUX, KOPUCHUX Ta IPUEMHUX TEKCTIB;
e BIICYTHICTh KOPCTKOT'O, TOCTPOTIOJITUYHOTO YU 00’ EKTUBHOTO TOHY
KOMYHIKaIlii;
¢ BIICYTHICTh arpecCMBHHUX MEXaHIK MPOJaXy Ta MaHIMyJISTHBHOI
KOMYHIKalli, CHEeKyJISL11 Ha MOYyTTI IPOBUHU a0 BIiHHU;
e AKTYAJIbHICTh T CUTYaTHBHICTh KOMYHIKaIlii.

! Ilepma - .
{-VEDAIHCBKA . oo |
: TIoeHa BigMOEBa Bif

TpaHCHAUiA WHPOCTI,
yecHoCTi, TypOoTH,
OOBIPH, PO3VMIHHA

BigcyTHiCT MaHINYAATHEHOL
KOMYVHIKaIii;
BIACYTHICTB CHEKYJIAII Ha

' 1
' '
' 1
' 1
' '
' 1
' '
' 1
' 1
' '

no3nuilBaHEA GpeHay 3 HiTbOBOK ayJHTOpicK0

i pociiichkoi MOCJIAOBHOCTI MOYYTTI MPOEHHH Ta TeMi BIiIHH
| Mosa xoxyrirayii | ’k Evnamia oo openoy [ Mexarixa npodaxcy e IHmepHemr’]
e — e .
- A I
: TypboTinea TOHATBHICTE KOMYHIKALH |
| 6penay (tone of voice) :
: I
H I
| |
H I
|
| o ..
| ITepconidikoBane ) o 3BopoTHMHII 3B'A30K :
| ) 1 '
| I
| |
| |
I

——————————— Emuna ezacmoois cofiatvHIX Media e o e e ey e

Puc. 1. Monens eTndHOT B3a€MOII1 3 IIJTLOBOIO Ay IUTOPIEIO Y COIIAILHUX Meia
B YMOBax BiiiHH

licepeno: y3aranpHeHO i aqanToBaHO aBTOPOM Ha OoCcHOBI [11; 22; 23; 27].
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VY3aranpHIOIOUM 3a3HaY€HE BUILE, MOXHA CTBEPKYBATH, 1110 FOJIOB-
HOIO METOIO MPOCYBAHHS 4Yepe3 KOMYHIKaIi0 OpeHIy B IUKUTAI-MapKe-
TUHTY B YMOBaX BIHHU JJIs1 YKPAiHCHKOTO Oi3HECY € 301IbIIEHHS OXOIJICHHS
L1JIbOBOI Ay IUTOPIi, MOO0Y10Ba MO3UTUBHOIO IMIIKY OpeHy Ta (pOpMyBaHHs
JIOSUTHHOTO CTABJICHHS Y CIIOKUBaviB. bpeH1 Mae OyTH MOCIIIIOBHUM Y CBOIH
KOMYHiKallii, BOHa [IOBUHHA MPOJIOBKYBATH HasIBHY CTPATET10, MAIOTh MICIIE
HOBI IHTEpHpeTaIlii crapux i/1ed, MOCIiJOBHICTh Jiii Ta HATXHEHHS BIIACHUM
npukiagoM. Hanpsmu tpancdopmaiiii OpeHay Ta CyTHICTh afanTalliiHUX
3aBJlaHb MAPKETUHTY CUCTEMATH30BAHO Ta MPEJICTABIEHO B mab.. 2.

Tabnuys 2

CxJ1aoBi KOMyHikaliiiHOI cTpaTerii OpeHAay, 10 NOTPeOYIOTh 3MiH
Y BOEHHU# 4ac

EHHAWXITIVOOY

Hanpsamu
Tparchopmarii CyTHicTh afanTaniiHuX 3aBJaHb MAPKETHHTY
OpeHIy
[epernsan minei (KUTbKiCHUX 1 AKICHAX ITOKa3HHUKIB) Ta Micii OpeHIy
Bpenn-crpareris AHai3 LinboBoi ayIUTOPIl: 3MIHU Y CTPYKTYPi CIIO)KHUBAYIB ITiCIIs IOYATKY

MMOBHOMACIITaOHOI BiliHH B YKpaiHi

Ionynsipu3anist yKpaiHCHKOT KyJIbTypH

3aydeHHs [0 CHUIBHOI BitOY1OBU KpaiHH: eKOHOMIYHUH Ta COLAIBHUIT CEKTOP,

Hogi minHOCTI
JIOTIOMOTa apMii TOIIO

B KOMYHIKaIlii OpeHay
ITixTprMKa MOPaJIBHOTO CTaHy CYCIiJILCTBA Ta CTBOPEHHS 00’ €JHAHOTO KOM IOHITI
Ha OCHOBI OpeH/y 3apau CHiIbHOT 60pOTHOU

Moandixarist ToBapiB Ta HOCIYT IIiJ HOBI IOTPEOU CHOXXKUBaYa

[IpoxyxToBa cTpaTeris

Bpery [TixBUIEHHS JTOSIBHOCTI 10 YKPaiHCEKOr0 BUPOOHUIITBA, YKPATHCHKUX CIICHIANIICTIB

3a70BOJIEHHS THX ITOTPeO CIIOKMBAYIB, HA SIKi HE BUCTaYae yacy abo CUII yepes BiifHy

O06’eqHanHs OpeHiB Ha PUHKY 3apafy CHUTBHOI po30yI0BH €KOHOMIKH KpaiHu,
a He JKOPCTKa KOHKYypeHTHa 00poTh0a: KpeaTuBHI Kosabopallii, HilleBa CIiBmpans,
CIUIBHI IPOEKTH, "€KOJIOT1YHI MApKETHHTOB1 BIHHU"

KonkypenTHa
cTparerisi OpeHay

KomyHnikamis, moOynoBaHa Ha HIHHOCTSIX, aAalTallis TOJIOBHOTO TOCHIY OpeHIy

Typ06oTiHBa TOHAJIBHICTH OpeH, tone of voice
KoHTeHT-11aH yp peHay (1 f )

Jopeunnii Ta 61M3bKUit OpeHTy NaTpiOTH3M: BIICYTHICTh CHEKYJILIi Ha
MaTpiOTUYHIN TEMATHIl, JOpPEYHE BUKOPHCTAHHS HAL[IOHATbHOI CHMBOJIKH

OMHIKaHAJIBHICTD Ta KPOCIIAT(GOPMEHICTh TPOCyBaHHs OpeHy B IH(poBOMY
cepenoBHI. AanTallisi KOHTEHTY I/l KOKHHI KaHal: Bieo-/(oToMakeTH, nojada
Kanamu komyHikarmii indopmanii

Hogi popmaru as1st KOMyHiKawil: coliaabHi MEepexi, MOAKACTH, KaHAIH
B MeceHkepax (Ha kurant 7elegram) TOImoO

loicepeno: y3araabHeHO i aqanToBaHO aBTOPOM Ha ocHOBI [11; 22; 23; 27].

OT:xe, BpaxOBYIOUM aKTyasjbHI KaHAJIM KOMYHIKallli, CTUJIb Mepeayl
Ta opMat B3aeMO/IIi 3 IJIbOBOIO ayAUTOPIEI0 Y CBOIH CTpaTerii MpoCyBaHH,
OpeHx MOXe OTpUMaTH KOHKYPEHTHI IepeBaru Ha puHKY, chopMyBaTH KOJIO
JIOSUThHUX CIOKHMBAYiB Ta aJIBOKATIB OpeHy.

Tpancdopmarllli B ykpaiHCBKMX peatisiXx OTpUMaB W IHIIUA TPEH]T
CBITOBOI'0, a 30KpeMa 1 €BPONENCHKOr0 MAPKETUHTY Ta HU(PPOBOI EKOHOMIKH, —
Kkpunrosamora ta NFT.

Ykpaincekuit Unex Bank pa3zom 3 MasterCard ta Weld Money 3amyc-
TUJTM KPUNITOBATIOTHY TUIATIKHY KapTKy weld, 1110 YMOXJIUBUTH PO3PaXOBY-

ISGOMHHAd
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BaTHUCS KPUTITOBAIIOTOIO YCIOH, J€ JOCTYIHI 0€3roTiBKOBI omnepariii. Omiara
KPUIITOBATIOTHOIO KapTOI abCOMIOTHO HE BIAPI3HAETHCS BiJl BAKOPUCTAHHS
3 TI€I0 CaMOIO0 METOI0 3BHUYANHOI KapTKH Ta HE MOTPeOye KOTHUX JT0IaTKO-
Bux Aii [28]. Take po3mMpeHHs: ACOPTUMEHTY MOCIYT Hajae OpeHay MK
IHHOBAIIITHOTO 0aHKY, IO MKIY€ETHCS PO CIIOKUBAYIB Ta ONIEPATUBHO pPearye
Ha MapKETUHTOBI 3aIIUTU PUHKY.

le ogHuM HAmpPSAMOM PO3BUTKY CBITOBOi eKOHOMiku € NFT (non-
fungible tokens, anri. "HeB3aeM0O3aMiHHI1 TOKEHH") — 11€ TUT IU(PPOBUX aKTH-
BiB, CTBOPCHHUI Ha OJIOKUEHHI, SIKUH J1a€ 3MOTYy OTPUMATH MPABO BIACHOCTI
Ha TOBAp, 1110 ICHY€ BUHATKOBO B MEPEXKi, HAIPUKJIIA 300payKEHHS, aHIMALIi0
a0o0 Bi7I€0, BOJIHOYAC 3aCBIAYUTH MOTO OPUTIHATIBHICTD [27].

brokuelin — 11e AeneHTpati30BaHa Mepexka, sika (QyHKI[IOHYE 3a MPHUH-
IIATIOM TTOCITIJOBHOTO JIAHITIOTa OJIOKIB, SIK1 MICTATh 1H(OPMAIIIIO 1100 Orle-
pattiii i3 TokeHamMu. 3armucy y OJIOKYEiHI He MiUITaloTh 3MiHAM Ta € 3arajibHO-
MyOMYHUMH, TOMY 1€ YMOXKJIUBJIFOE YHUKHYTH MaHIMYJALIN 3 JaHUMH Ta
3a0e3neunT ixHIO0 Oe3mneky. TOKeHOM € OJuHUIl 00Ky B Mepexi OJI0K-
YeifH, 3a JIONOMOTOI0 SIKOT MOYKHA CTBOPIOBATH MU(POBI IIHHOCTI [27].

Hns Yxpainu NFT ue — noTeHmian Jyisi BU3HAYCHHS MalOyTHHOTO
JiIeH3yBaHHA KOHTEHTY. OCKIIbKM MM KUBEMO B HHU(POBY €MOXY, ICHY€E
HarajibHa noTpeda IBUIKO aJanTOBYBATHCS JO 3MiH Ta BIPOBAKYyBaTU
HOBI1 IHCTPYMEHTH, SIKI JONOMAararoTh OLU(PPOBYBAaTH Ta 30epiraTé aKTHBH,
AK1 IPEACTABISAIOTH 1JIs HAC IHHICTb.

B yMoBax BOEHHOro CTaHy yKpaiHIIMH CTBOPEHO HHU3KY TBOPYHUX
npoektiB: Mom, I see war, #ArtForLife,"21 nenb vanii", Ukrainian Heart Ta iH.
e GmaroaiifHi KOJIEKI[IT MUTLIIB HA MIATPUMKY YKPaiHChKOI apMii, sIKI MOXKHA
npuadaTH 3a KpuntoBamoTy [11].

Takoxx NFT moyumHalOTh BUKOPUCTOBYBATH W YKpaiHCBKI MiJIPH-
emctBa. [Iprkiazom BAagoro pekiiaMHOrO KpeaTuBy B MeXax OpeHIUHTOBOT
cTpaTerii 3 BUKOpUCTaHHsAM TpeHAy Ha NFT € mpomokamnanis "NFT s
nepemoru" Bix "Ilnanera Kino". Ha TpuneHHOMY 1HTEpHET-ayKI[IOHI MOXKHA
OyJ0 mpuadaTH MOMKOPH 13 6 YHIKaIbHUMH cMakamHu (Hampukiaz [lansaui,
Myxnocti 3CY, Vkpaincekoro Kpumy Ttomo). CrapToBa 1iHa TOKEHY —
0.1 ETH, a Bci Bupy4eHi 3 MPOEKTY KOIITH MepepaxyBaiu Ha CrelialbHUN
paxyHnok 3CVY [29].

"Vxkprnomra" miuaHye Bumyckatu mapku y NFT-¢opmari. [lepimoro
ctaHne Mapka "Pycckiit BoeHHH# Kopabip'", KoMIaH1sg ITyKae mapTHepa s 1i
BUITYCKY, OCKUIBKH 32 "YKPHOIITOW" MOKHU IO 3aKOHOJaBYO HE 3aKPIIUIEHO
npaBo Bumycky NF7T-mapok. Sk moBimommia mpecciyxo6a "Ykpmomru",
rpouii Big npoaaxy NFT-mapku OyayTh cripsmoBani Ha notpedu 3CY [30].

Otxe, y IbOMy HampsiMi came Ykpaina ¢popMmye TpeH] Ha aJarnTaliiro
KOMEPIIITHOT AisUIBHOCTI B CUMO1031 3 COLIIaIbHOIO MICI€I0 Ta CTBOPIOE CBIN
JepKaBHUI 00pa3 y BIpTyaqTbHOMY MPOCTOPI.

[TincymoBytoun, y3arajbHEH1 HampsiMu TpaHc(opMmallii €Bpomneich-
KHUX TPEH[IB HU(POBOro MapKETHHTY B YKpaiHChKi HOB1 TpeHAN HUPPOBOT
KOMYHIiKallii OpeHy B yMOBax BiifHM HaBeAEMO Ha puc. 2.

teeegeseccsassecsasannns
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Esponeiicoxuii mpeHo
YUGPOEOLO MAPKENMUHIY

Vipaincoxuit Hoeuii mpero
YUDPOEOLO MADKEMUHIY

HanionansHa camoigenTHdikania 6pengy

CouianeHa BiANOBiJANBHICTE
Gpenay

-

BHCBITNEHHA NIATPHMKH MiJ 4aC BOEHHOTO
CTaHy, GmaropiiiHiCTh, BOJIOHTEPCTEO

AxTyanizanisa npoayKToBoi mp omo3uuii

TTozuuirOEaHHA Yepes NPHIMY
((.I'IIOH\HHDI.'[CHTPH‘IHOCT!.»
GpeHay 3rigHO KOHUemIi
«Mapketunr 5.0».

ITepcoHipiKOBaHEe MO3ULHFOBAHHA
(lhuman-to-human)

yepes NPH3MY HAIOHANBHOI iTeHTHYHOCTI
Operaoy

THYYKICTh UHPOBOT0 KOHTEHTY
(flixible contenr)

Hoea Mopens eTH4HOI B32€MOil 3 HiINBOBOO
aAVOMTOPi€H0 B COLiANbHUX Mefia

¥

A.J:[anrauin KOHTEHT-ILI2HY 0 EOEHHOT O Hacy

v

CHTVATHBHHIT MapKeTHHT

Komepuiiini konabopauii
Gpennis

CouiansHi Konabopauii Ta NpoeKTH

Mapxetunr eruuy (influence
markering)

EHHAWITIVOOY

MapKeTHHT BIUTHEY AK iHCTPYMEHT
iHbopManiiiHol BiitHH

KomepuiiiHuii KOHTeHT iHbopManiiiHOro T2
IMIZJKEBOTO XapakTepy

R —
I

-
I

! NFT— cnocib KoNeKuioHVEaTH
| CYy4YacHe MHCTeuTEO B uHbpoBiil |
: dopmi :

NFT — MapKeTHHT OBMil iMiIKeB i iHCTPYMeHT
CTBOPEHHA Jep:XaBHOTo 00pasy y
BipTYaNBHOMY MpocTopi

Puc. 2. Tpancdopmaiis €eBpOnecbKUX TPEHIIB IIM(PPOBOr0 MAPKETHHTY
B YKpaiHCBKi HOBI TpeHIU U(PPOBOi KOMYyHIKaIii OpeHy B yMOBaxX BiiHU

loicepeno: y3araapHeHO Ta aAanTOBAaHO aBTOPOM Ha ocHOBI [11; 22; 23; 27].

OTxe, po3rIsIHYTI €Bponeichki Tperau [IM Ta nuisixu iHTerpariii ta
TpaHchopMmallii €eBpoNeNHChbKUX TPEH/IB YKPAaiHChbKUMU OpeHJaMH B cyyac-
HUX peallisiX PUHKY JOBOJATH, 10 2022 pik cTaB BIIJIIKOM HOBOT'O yKpaiH-
CHKOTO IIM(PPOBOTO MAPKETUHTY, XapaKTEPHOIO PUCOIO SIKOTO € OpeHI-CcTpa-

TETis MIAIPUEMCTBA 3 YITKO BUPAKECHOIO HAIIOHAIBHOIO TTO3HIIIEIO.

BucnoBku. OCHOBHUMU HampsiMaM# aKTyali3aiii TOPrOBUX IMPOIIO-
3WIH BITYU3HSIHAME OpPEHIaMHU B YMOBaX TPaHC(HOPMOBAHOTO YKPAiHCHKOTO
1u(POBOTO CEPEIOBUINA € afanTarlis IPOAYKIIii i HOBI TOTPeOH MIIbOBOT
ayuTopii, peln3aiiH MakoBaHHS TOBApy, 3MIHM B KOMEPILIIHOMY HOBiJIOM-
JICHHI1 BiJMOBIIHO J0 IIHHOCTEH OpPEHIy Ta CIIOKMBAYIB.

.
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JI1s mocuIIeHHS coIliaTbHOT KOMYHIKAIllT Ta MATPUMAaHHS €KOHOMIKH
VYkpainu Oi3Hec 1 CyCHIILCTBO MaioTh 00’eqHaTHcAa. OCHOBHUMH 1HCTPY-
MEHTaMH MO€THAHHS KOMYHIKAIN y MOJAEI €TUYHOI B3a€MOJIl y COIlialib-
HUX MeEpeXax € CHUTyaTUBHUUA MAapKETHHT, MIATPUMKa OJaromifHux Ta
BOJIOHTEPCHKHUX 1HIIIATHB, COIliaIbHI Koabopaitii.

JlieBUMH METOJaMH PO3IIHMPEHHS LTHOBOT ayAUTOPIT U1 MOCUIICHHS
IMIJIDKY Ta PO3BUTKY OpEH/Y 3 YITKOIO HAI[IOHAJIBHOIO MO3HINIEI0, 30KpEMa, €:
TypOOT/IMBa TOHAJIBHICTh KOMYHIKAIlil OpeHIy, BIICYTHICTh arpeCHBHHUX
MEXaHIK TPOJaXy 1 MaHIMyJATUBHOI KOMYHIKAIlli, TPaAHCIAIIS IUPOCTI Ta
HiATPUMKH IJIOBOT ayauTopii. Haa3zBuuaitHO BaXKJIMBOIO Y HOBUX yMOBax
€ po3po0Ka TOJIEPAHTHOTO HMUGPOBOTO KOMEPIIMHOTO KOHTEHTY 3 BiI00pa-
YKEHHSIM TTOTpeO JIepKaBH Ta COIIAJIbHOI MICii y cTpaTerii po3BUTKY OpeHy.

[lepcieKTUBHUM HampsIMOM MOAAJIBLIMX JOCHIDKEHb € po3poOKa
QITOPUTMIB BIPOBAKEHHSI IHHOBAIIMHUX MIIXO0/IB 0 (POPMYBaHHS KOMY-
HiKallli OpeHiB y LM(PPOBIA MApKETUHTOBIN JISTTbHOCTI MIAIPUEMCTB Y BOEHHUIA
Ta MICISIBOEHHUN MEP10JIH.

KoHdnikT iHTepeciB. ABTOpKa 3asBMsiE, O BOHA HE Mae (hiHAHCOBMX UM HEDIHAHCOBMX KOHCpIIKTIB iHTe-
peciB Woao uiei nybnikauiji; He Mae BigHOCWH i3 AepXaBHMMU OpraHamu, KOMepLiH1UMKM abo Hekomep-
LinHUMK opraHisauisamm, siki mornn 6 OyT 3auikaBneHi y nogaHHi uiei Toukn 3opy. 3 ornsgy Ha Te, LWo
aBTOpKa MpaLtoe B YCTAHOBI, sika € BUAABLEM XypHary, WO MOXe 3yMOBUTU MNOTEHLINHNIA KOHDMIKT abo
nigo3py B ynepemKeHoCTi, OCTaTOYHE pilleHHs1 Npo ny6nikaLito L€l cTaTTi (BKMOYHO 3 BUOGOPOM peLieH-
3EHTIB Ta pedakTopiB) NPUAManocs TMMU YreHaMn peaKonerii, ki He NoB’A3aHi 3 LIE YCTaHOBOI.
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AUCTION TRADE
IN CULTURAL VALUES

Introduction. It is well known that the price
at which cultural values are sold depends on
a combination of factors related to the conditions
and organization of the bidding process. In most
cases, the cost of cultural values is transcen-
dental in relation to the value of the materials
from which they were created, so the cost pre-
diction is based on a complex of "relational pro-
perties".

Problem. The necessity for further auto-
mation of the processing of initial information
about the state of cultural property markets,
which is important for obtaining a reliable expert
assessment.

Methods. To analyze the market of cultural
values, the author’s method of collecting and
processing auction and exchange information
was used, where the subject of study was the
initial and final indicators of value.

© Boaodumup Indymuuit, Hina Mepeoicko, Boaooumup Komaxa, 2022
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PesyabTaTn [mocaimkeHHsi. Y3araJbHEHO
pe3yIbTaTH EMIIIPUYHHUX CIIOCTEPEKEHb 0CO00-
JMUBOCTEH 1 cTpaTerii poOOTH HU3KU ayKIIOHIB
Ta OipiK, IO JaJ0 3MOTY BUAUINTH TPU OCHOBHI
eramy (popMyBaHHS BapTICHUX IOKA3HUKIB KYJlb-
TYpHHX I[iHHOCTEU. [lepwuil eman Xapaxtepu-
3y€TBCSI THUM, IO TOBap HaOyBae OCOOJIMBOI
MPUBAOJIMBOCTI JUTS MOKYIIIS 3aBISIKH BiJTHOCHO
HU3BKHM TTOKa3HWKAM I[iHA — CIICKYJIATUBHUM
MMOKa3HUKaM (eTal CIEeKYIATHBHOI TOPTIBIi), sKi
YMOXKIIUBITIOIOTH MIEPENPOIaTH HOro MIBUIKO Ta
3 BUTOJ0M0. [pyeuii eman (popMyBaHHS BapTic-
HUX TIOKa3HHUKIB BIJITOBIAE SKICHUM XapaKTepHC-
THKaM, NPATAMaHHAM 00 €KTy MPOIaxy; CIOCTe-
pIraeThCsi BUCOKA aBTOPEISAIiS MK SKICHUMH
NOKa3HMKaMH TOBapy Ta HOro BapTicTIo, 3adik-
COBaHOI0 B polieci Topry. [loka3HUKH SKOCTI Ha
[[OMY €Tarli BiJirpaioTh POJIb OCHOBHUX MOTH-
Balliif 100 (OpMYyBaHHS OCTATOYHOIO IIOKa3-
HUIKA IHW. Tpemill eman ONUCYE CUTYAILIO aXio-
TQXKHOTO TIOTINTY, SIKa BHHUKAE Ha MPHUKIHIIEBIN
CTamii TOpPriB, KOJIM BCi apryMEHTH CTOCOBHO
SIKICHUX XapaKTePUCTHK KyJIbTYPHHUX [[IHHOCTEH
BXX€ BUYEpIIaHi ¥ mojanbiie 301UTbIIEHHS Bap-
TOCTI 3aJIeKUTH JIMIIE BiJ €MOIIITHOTO CTaHy Ta
(hiHAHCOBKX MOXITMBOCTEH TOTSHIIIHUX TOKYTILIB.

BucHoBkH. 3MiHM BapTiCHUX NOKa3HHKIB
KyJIbTYpHHX LIIHHOCTEH BIPOJOBX TEPMiHY IPO-
BEJICHHSI TOPI'iB IPOXOAATh Y TPU €Talu — che-
KYAAMUSHUL, apSYMeHmO8anull Ta eMOYilHull,
KOXKHHUH 3 SIKMX 3yMOBJICHUH NPHHIMIIOBO Pi3-
HUMH MOTHBaMH IMpPOJABLIB Ta MOTCHIIIHHUX
TIOKYTILIIB, a TAKOXK € PE3YJBTATOM IXHBOI B3a€EMOJIIi.

Kniouoei cnoea: ToBapo3HaBYa OILIHKA,
PHHOK, TPOTHO3YBAHHSI BUTPAT, IPOTOKOII, KPH-
Tepii OLIHKH.

Tosapu i punxu. 2022. No4

Results. The results of empirical obser-
vations of the peculiarities and strategies of the
work of a number of auctions and exchanges are
summarized, which made it possible to distin-
guish three main stages of the formation of value
indicators of cultural values. The first stage is
characterized by the fact that the product beco-
mes especially attractive to the buyer due to
relatively low-price indicators — speculative in-
dicators (the stage of speculative trade), which
allow it to be resold quickly and profitably. The
second stage of the formation of value indicators
corresponds to the qualitative characteristics
inherent in the object of sale; there is a high
autocorrelation between the quality indicators of
the product and its value recorded in the trading
process. Quality indicators at this stage play the
role of the main motivations for the formation of
the final price indicator. The third stage descry-
bes the situation of hyped demand, which occurs
at the final stage of bidding, when all arguments
regarding the qualitative characteristics of cultu-
ral values have already been exhausted and the
further increase in value depends only on the
emotional state and financial capabilities of po-
tential buyers.

Conclusions. Changes in the cost indicators
for cultural values during the bidding period take
place in three stages — speculative, argument-
tative and emotional, each of which is caused by
fundamentally different motives of sellers and
potential buyers and is also the result of their
interaction.

Keywords: commodity assessment, market,
cost forecasting, protocol, evaluation criteria.

Beryn. Bapricts peanizanii KyJIbTypHUX IIIHHOCTEH 3aJIEXKHUTHh Bij
CYKYITHOCTI YMHHUKIB, TOB’S3aHUX 3 YMOBaMH M Oprafizalfi€io Mmporecy
TOPriB Ha aykKilioHax ta 6ipxxax. [lepemycim we:

« PiBEHb MOMyJISIpH3aIlii TOBapy cepel MOTEHIIWHUX MOKYMIB Ta
BIAJINI BUOIp MICIIS i 9acy MPOBEACHHS TOPTiB;
o KUTBKICTh KOHKYPYIOUMX TMOTEHIIMHMX MOKYMNIIB Ta iXHIN ¢iHaH-

COBHM CTaH,;

« HASBHICTh MOTHUBAIII Ta 3aI[iKaBIEHOCTI MOTEHI[IHHUX TOKYIIIIIB

y 371iCHEHH] TTOKYTIKY;

« IOCTYT A0 iH(OpMAaIIiil PO AKICTh NpeaMeTa IPOAAXKY, KA CYTTEBO
BIUTMBA€E HAa MOTO BapTICTh Ta MOKE BUKJIMKATH ii 301IbIICHHS;
« HASBHICTh YSBJICHb NP0 MIHIMAJAbHY JIKBIJAliifHy BapTiCTh, SKa

BU3HAYa€ JOUIIBHICTh PO3MIILIEHHS TOBApY Ha PUHKY;

« ICHyBaHHS MOXJIMBOCTEH 3aCTOCYBaHHS €(EKTUBHUX aJITOPUTMIB
1 cTpaTerii MpoJaxy, sIKi MPOMOHYIOTHCSI OPTaHi3aTOpaMu TOPTiB Y BHUIJISII

peKJIaMu, ePEANPOIAKHUX BUCTABKOBHX 3aXO0/1B TOIIO.
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PHUHKOBI

JOCAIOAXEHHSA

Oco0nMBy yBary cCiii TakoX MNPUIUIUTH TOMY, IO Yy OUIBIIOCTI
BUIIAJIKIB BAPTICTh KYJIbTYPHHUX I[IHHOCTEH € TPaHCIICHACHTHOIO IO BiJHO-
HICHHIO JI0 BapTOCTI MaTepiaiiB, 3 SKUX BOHU CTBOPEHI, TOMY IMPOTHO-
3yBaHHS BapTOCTI 0a3y€eThCs HAa KOMIUICKC] "BIaCTUBOCTEH BiIHOIIEHHA" 1X
MPUYETHOCTI 10 BUAATHUX JIFOJICH, ICTOPUYHUX MOA1H, MiciH Toto [1].

IIpo6aema. AKTyalbHICTh pOOOTH 3yMOBJICHA HEOOX1HICTIO PO3IIH-
PEHHS TIEPEeNiKy MpOoLEeayp, IO CIPUSIOTH MOAANbIININA aBTOMAaTH3allll Mpo-
1eciB 00poOKM BHUXIJHOI 1H(OpMAIl MPO CTaH PUHKIB KYyJbTYpPHHUX LIH-
HOCTEH, KA € BAXKJIUBOIO ISl OTPUMAaHHS BIPOT1THOT €KCIIEPTHOI OIIIHKH Ta
BJIOCKOHAJICHHSI CIEIIaTi30BaHUX TMPOTHO3YIOYUX KOMIT IOTEPHUX CHCTEM
00poOKHU BIAMOBIAHUX 0a3 TaHUX.

Memotro NOCHIKEHHSI € CTBOPEHHS U OOIPYHTYBaHHS ajirOpPUTMY
NPOrHO3YBaHHS BapTICHUX IMOKA3HUKIB IMPEAMETIB PO3KOLI1 i aHTUKBapiary,
K1 peai3yloThCs 3 ayKIIOHIB 1 Ha Oiprkax.

AHaJIi3 0CTaHHIX J0c/iIKeHnb i myOaikaniii. bararopiuamii 1ocBin
eKCTepTHoi Ta oOmiHOYHOI AisuibHOCTI kommaHii TOB "ApTAwnamiTikc",
a TAaKO’K HAYKOB1 JIOCTI/DKEHHSI PUHKY TMPEAMETIB PO3KOI, MaM’ITOK
KyJbTYPH i aHTUKBapiaty, skl IPOBOJIMIMCS HAYKOBIISIMHU KadeapHu TOBapo-
3HaBCcTBa Ta MUTHOI cripaBu JITEY [1-11], natoTh 3Mory cTBEpaKyBaTH, 110
BCl Ha3BaHi BUIIE KyJbTYpHI LIHHOCTI SIK 00’€KTU IOCIHIIHKEHHS SIBISIOTDH
co00r0 OKpeMHii BHU]I TOBApiB, HE3AJICHKHO BiJl IXHHOI BHJIOBOI crienudiku,
BUSBJISIIOTh OJTHAKOBI 3aKOHOMIPHOCTI ()OpMyBaHHS BapTICHUX MOKA3HUKIB
miJ] Yyac IpoJaxy B pexUMax aykuioHiB 1 Oipx. Ilpenmern poskoui,
naM’TKU KyJIbTYpHY Ta aHTUKBApIaT — pedi, K1 3aJ0BOJIbHAIOTh T'yMaHITapH1
noTpedu OCOOUCTOCTI M JOCTYIHI JIUIIE 3aMOKHUM BEPCTBAM HACEIICHHS,
MaloTh BJIACHY BHUJIOBY CIIELM(DIKY Ta 3HAXOATHCSA B CEMAHTHUHOMY 3B’SI3KY
3 YSIBJICHHSIMH TIPO KYJIBTYPHI IIHHOCTI B IIIoMy [ 1], TOMy € ceHc 00’ enHaTu
iX miJ Ha3BOK "KyJNbTYypHI HIHHOCTI", a0o "uiHHOCTI". [0 KylnbTYpHUX LIiH-
HOCTEH BITHOCSATH MaM’ATKH KHUBOI Ta HEXKUBOT MIPUPOJIU, ITaM’SITKU 1CTOPII,
nam’SITKA JeKOPAaTUBHO-Y)KUTKOBOTO MHUCTEITBAa, 00pa30TBOPUI MaM’ SITKH,
nam’ITKH TTMCEMHOCTI, KiHO-, POHO- Ta ¢oTOomam’ ITKH.

B ony6nikoBanux nparsx [1-11] npoaeMoHCTpOBaHO, 1110 BUBYECHHS
0COONMBOCTEN PO3MOIITY BapTICHUX MOKA3HUKIB € HAWKpAIIUM HKEPEIOoM
BUXIJIHO1 1H(opMaIIil PO CTaH PUHKY JIOCIIKYBaHUX 00’ €KTiB. {751 BIO-
PSIKYBaHHSI JaHUX 13 CaWTIB 1HTEPHET-ayKIIOHIB 30MpAaETbCA MPEACTaB-
HUIIbKa BUOIpPKa CMOPITHEHUX 32 BHJIOBOKO CIENM(IKOK 00’€KTIB JOCHI-
JOKCHHSI, SIK1 IepeOyBal0Th y CTafil TOPry, Ta 3/IACHIOETHCS X COPTYBaHHS
y HOPSAKY BiJl HATMEHIIIOTO 10 HAMO1IBIIOr0 MOKa3HUKA BAPTOCTI. 3aJI€KHO
Bl BUAY KYyJbTYPHHX I[IHHOCTEH BUKOPHCTOBYIOTHCA SIK MHUTOMi, TakK
1 HaTypaJbHI BapTICHI MOKAa3HHUKH.

Metoau. CiiJ 3a3Ha4YUTH, 1110 AJIs aHAI3Y CTaHy PUHKY KYJIbTYPHUX
I[IHHOCTEW BUKOPUCTAHO aBTOPCHhKY METONUKY [ 1], sika Mae CyTTeBi BiIMiH-
HOCTI BiJ] TPagulIMHUX CHOCOOIB 30MpaHHS ¥ OOpOOKM ayKIIIOHHOI Ta
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01p>x0BOi 1H(pOpMAIIii, e TPEIMETOM BUBUCHHS CIYTYIOTh CTAPTOBI Ta MPH-
KIHIIEB1 TOKa3HUKH BapTOCTI.

EXCKITFO3UBHIM aBTOPCHKHUM MPUHITUTIOM € T€, IO 0 0a3u BUXITHUX
JAHUX BHOCATHCS BapTICHI TMOKA3HUKU MPO JIOTU CIOPITHEHUX 00’ €KTIB
TOprY, 5IKi 3a(iKCOBaHi B MEBHUI MPOMIXKOK Yacy, 110 BU3HAYAETHCS Tepio-
JTUYHICTIO OHOBJICHHS 1H(opMallii Ha caiiTi, TOOTO YacTHHA 00’ €KTIB TUIbKH
HAJXOAWUTh y TPOJAXK, IXHS BAPTICTh € MIHIMAJIbHOMO, JIKBIIALIHHOWO ab0
ctaptoBoto. O1HOYacHO B 6a31 (IKCY€ThCS BapTICTh YACTUHHU 00’ €KTIB, AKi
B)KE€ 3aI[IKaBWJIM KOHKYPYIOUHMX MOTEHIIMHUX MOKYMIIIB, 1 IXHSI BapTICTh Ha
MOMEHT BXOJDKEHHS B 0a3y JaHUX BKE CYTTEBO 3pOCIIa BiIHOCHO CTAPTOBOTO
nokasHuka. Takok B 0a3y BBOAUTHCA 1HPOpMAIIiS PO MPEAMETH, K1 3HA-
XOJIATHCA HA MPUKIHIEBUX CTAJIISIX MIPOJAXy, BOHH Maiiyke JOCATIIH a00 BiKe
JOCSITTIM PIBHS OCTATOYHOI PUHKOBOI BapTOCTI — TaKoi, 3a SIKOK 3iii-
CHIOETHCS OTepallis KyIiBJIi.

Binrak, ctBoproeThces iHpopMarltiiiHa 6a3a, 1e 01HOYACHO (PIKCYIOThCS
BC1 CTafii MpoIecy 3pOCTaHHS BapTOCTI CIIOPIAHEHUX 3a BUIOBOIO CIEIU-
¢bikor 00’€KTIB TOPry BiJ MiHIMAJIBHOI JIIKBIJAIIHHOT 10 OCTATOYHOI, 3aB-
KA YoMy (DOPMYIOThCS 3arajibHi ySIBIEHHS MPO JUHAMIKY Ta 3aKOHOMIp-
HOCTI IIHOYTBOPEHHs Mmija Yac TopriB. ba3a BuxigHoi iHbopMmarliii mae mic-
TUTH TPEACTaBHUIIBKY BHUOIPKY, sSIKa HaJi4y€ 3HAYHY KUIbKICTh NMPEIMETIB
topry (Bix 70 i OiibIe).

EdexkTuBHICTh 3alpONOHOBAHOTO MOPSAKY POOOTH MPOJIEMOHCTPO-
BaHa Ha OCHOBI YMCJIEHHUX PE3yJbTATIB BUBUEHHS AHTUKBAPHUX PUHKIB,
CIIOCTEpPEKEHHS JMHAMIKMA TMPOTIKAHHS TOPTiB, a TAKOX 3 ypaxyBaHHSIM
(b1HAaHCOBUX MOXJIMBOCTEH MOTECHIIIMHUX TOKYTIIIIB.

PesyabTaTun nocaimxennsi. Ha puc. 1. (1.1.—1.12.) npencrasieHi
rpadiky po3noiTy BapTICHUX MOKA3HUKIB OKPEMUX BHIIB KYJIbTYPHUX I[1H-
HOCTEM, sIK1 MOOY10BaHi1 micisi 00poOKu BUXIAHUX AaHuX. [Hdopmarist 30u-
panacsi 3 HalOUIbII BIIOMUX 1HTEPHET-ayKIIOHIB, MOCUJIAHHS Ha K1 TIPe-
CTaBJIeHI B IIUTOBaHMX mparsax [1-11].
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20000 “ 100000
10000 50000
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"8R8ERAER R A 1112131415161718191
1.1. AHTUKBapHiI MOHETH 1.2. TBOpHU KUBOTIHCY 1.3. TaTep’epHi puKpacu
(rpH 3a mr.) (mon. CIIA 3a 1 gm? 3 OpoH3u (TpH 3a IIT.)
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Puc. 1. Po3noain BapTICHUX MOKA3HUKIB PI3HUX BUJIIB KYJIBTYPHUX IIHHOCTEH

Sk BUIHO 3 HABEJIEHUX JJaHUX, yC1 rpadiKi MatOTh €KCITOHEHIT1aTbHUM
XapakTep, TOOTO BapTiCTh, BETUYHMHA $IKOi, BIJKIAJeHA HA OCI OpJUHAT,
301IBIIY€E€ThCA BIMOBIAHO 10 cTyneHeBoi pynkuii. HeoOxinHo Haromocuty,
[0 10 OCi OpAWHAT 3a3HAauYeHl BapTICHI TMOKAa3HUKH BHUPOOIB, MPHUUOMY
OJIMHUII BAPTOCTI BIIMOBIIAIOTH MEPIIOKEpEIaM, a o 0ci abCIUC — OPSIJI-
KOBUH HOMep BUpoOy y BuOIpii. ['padik po3nonisy BapTiCHUX MOKa3HUKIB
OyIyeTbes MicIsl onepalli COpTyBaHHs 00’ €KTIB B MOPSAAKY BiJl HAMEHILOT
JI0 HAOUIBIIIOT BApTOCTI.

[cHYIOTH Bl OCHOBHI MPUYMHU TAKOTO PO3IMOJIIY BapTICHUX IMMOKa3-
HUKIB. [lepuia nonsrae B TOMy, 110 TaKuii rpadik 9aCTKOBO BiI3epPKaIIOE
po3moin (GpiHAHCOBMX MOXJIMBOCTEH TMOTEHIIIMHUX TMOKYIIIB Ha PUHKY
(3aMOXHUX MOKYTIIIIB, sIK BIIOMO, 3HAYHO MEHIIIE, HI)K MOKYIIIIB 13 CEPEeIHIM
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Ta HU3BKUM pPIBHAMU nocTaTky) [12]. /Ipyea moB’s3aHa 3 TUM, IO BIpO-
TIAHICTh KYHIBJIl TOBAapy, OLIHEHOTO 3a SIKICTIO (BU3HAYA€THCA KUIbKICTIO
MO3UTUBHOT 1HGOPMAITli TTPO TOBAP), € 3BOPOTHO MPOMOPIIHNHOIO IO MOKa3-
HUKA BApPTOCTi, TOOTO YUM OijIbIlIe TO3UTUBHOI 1H(OpMAIIil PO TOBAp, TUM
BUII[A HOTO SIKICTh 1, BiMMOBigHO, BapTicTh [11; 13]. ®opmynsHUil BUpa3
[[LOTO TBEPKEHHS MA€ TaAKUIM BUTIISA;

C=a2V,

ne: C — BapTiCTh;
0. — Koe1IiI€HT BIATOBIAHOCTI B OUHUIISIX BUMIPY BapTOCTI;
N — KUIbKICTh TO3UTUBHOI 1HpOpMallii B OiTax.

OT:xe, ONHUCaHO XapaKTep PO3NOALTY BApTICHUX MTOKA3HUKIB KyJIbTYp-
HUX LIHHOCTEH, sKi mepeOyBaroTh y mporeci topry. Jlami mepeBipsemMo
chopmyboBaHy Timore3y. [[is 1bOTO MOKa3HUKKA BapTOCTi, SKi OMUCaHI
BicCIO opaMHAT Ha rpadikax (auB. puc. 1), norapupmyemo 3a 0OCHOBOIO "2" 1
Oymyemo HOBI rpadiku, NmpeacTaBieHi Ha puc. 2. Ha oci opauHaT BKaszaHi
norapudmMoBaHi BapTiCHI MOKa3HUKH BIAMOBITHOTO BUPOOY, a Ha Ocl abCIuc —
MOPSIAKOBUM HOMEP BUPOOY y BUOIPIII.

Sxmo emmipuyHO 3a(iKCOBAHMM XapakTep PO3MOJALTY BapTICHUX
MOKa3HUKIB Oy/ie MOBHICTIO BIAMOBIAATH OMHUCAHIN BUIIE T1MOTE31, rpadiku
MalOTh TEPETBOPUTHUCS Ha JIiHIWMHI, TOOTO Taki, N1e¢ BapTICTh 3aJICKUTh
BUKIIFOYHO BiJ KITBKOCTI TTO3UTUBHOT Ta KOHTPOBEPCIHHOI iH(opmarlii mpo
ToBap. HaromicTs, sik cBiguath noOyaoBani rpadiku (aus. puc. 2: 2.1.-2.12.),
JIMIIE OKPeMi JUISHKH Ha HUX MOXYTh OyTH alipOKCMMOBAaHUMU JIHIHHUMU
dbynkuismu. Lle, 6e3nepedno, CBITYUTH PO ICHYBaHHS 00 €KTUBHUX OOMe-
YKE€Hb 1010 MOMJIMBOCTI 3aCTOCYBaHHs CpOPMYTHLOBAHOI TIMOTE3U B IMpakK-
THUIIl POTHO3YBAHHS BapTOCTI KyJIbTYPHHUX I[IHHOCTEH, a TaKOX MpPO HE0O-
XIAHICTh JOCIHIKEHHS 3aKOHOMIPHOCTEH (hOpMyBaHHSI BapTICHUX IOKa3-
HUKIB B OKpPEMHX IHTepBajax. 3OUTbIIUTH OO’ €KTUBHICTH MPOTHO3YBaHHS
MOJKHA JIUIIE IIJIIXOM MOAUTY TpadikiB Ha OKpeMi IHTEpBalIM, a TaKOX
NpoaHai3yBaBUIM iXHIO MPUPOAY, — IOKJIATHO OMHUCATH MPUYMHU TaKOi
HEBIAIIOBIIHOCTI.
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2.10. AHTUKBapHI iKOHU 2.11. Tlepmu 2.12. AHTHKBapHI KHIKKA

Puc. 2. Po3nonain norapudmMoBaHUX 3a OCHOBOIO "2" BapTiCHUX MOKA3HUKIB
Pi3HUX BUAIB KYJIBTYPHUX LIHHOCTEH

Tak, BUBYCHHS XapaKTEpy PO3MOAUTY JIOrapu(MOBAHUX 32 OCHOBOIO
"2" BapTICHUX XapaKTEPUCTHUK AHTUKBAPHUX MOHET NMPUBOAUTH 10 HEOO-
X1JTHOCT1 TIO/ITY HOTO TOJIsl HA TPH AUISHKH, 5K 1€ TTIOKa3aHO 3a JOTIOMOTOI0
PO3MOJIIIPYNX BEPTUKATBHUX IiHIA (quB. puc. 2: 2.1). Ilepwa ninsHka
XapaKTEePHU3Y€ETHCS PI3KUM 3POCTAaHHIM BapTOCTI BiJl CTAPTOBOTO MOKA3HUKA
1 onmucyeTbesi (DYHKINE0 HACUYEHHSA. /[pyea — ONUCYEThCS JIHIAHO, BKa-
3yIOUM Ha MIATBEPUKCHHS TINOTE3M: MiJBUILNEHHS BApTOCTI IMOB’si3aHE 31
3pOCTaHHSM KIJIBKOCTI MO3UTHBHOI 1H(pOpMaIii Nmpo MOHETY, sKa Mpo-
NaeTbCs. Tpems MINSHKA CBITYUTH MPO 3HAUYHE W HEOOTPYHTOBAHE IiJBU-
IICHHS BapTOCTI.

Crnocrepirarouu 3a IpoIecoM TOPriB aHTUKBAPHUMH MOHETaMHU, BCTa-
HOBJICHO, ITI0 MPOJIABIIi, 0a)Kat0uu MPUBAOUTH SIKOMOTA OUTBIIE TOTCHIIIMHIX
MOKYIIIIB Ta CIPOBOKYBATH KOHKYPEHTHI BITHOCHHU M)XK HUMH, BUCTaB-
JISTFOTh MOHETH Ha MPOJIaX 32 BAPTICHUMH TOKAa3HUKaMU Ha0arato HUK4YUMH,
HIK BapTICTh METAJIIB, 3 IKUX BOHM 3po0iieHi. HemooanHOKUMY € BUTIAIKH,
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KOJM 30JI0Ta MOHETa Barol y 5—7 rpamiB BHCTaBISE€TbCS Ha TOPIH 3a
ctaptoBoto BapticTio 100 TpH, TOI SIK JUIIE 30JI0TO, 3 SKOTO BOHA BUTO-
toBieHa, komtye Bim 300 mo 700 momapiB CIIIA. 3Buuaiino, cutyartis
IPOBOKY€ NOTEHLIMHUX MOKYMIIIB, K1 pO3yMIIOTh, U0 KYMIBJIS 1i€] MOHETH
3a Iapy COTE€Hb TPUBEHb BiJpa3y MPHUBEJE 0 IXHIX NpHOYTKIB HaBITh y pasi
il 31aui B CKynky abo BoHa OyJe MpuaaTHa I BUKOPUCTAHHS SK KOH-
HeHTpaTop ¢iHAHCIB y OaHKIBCBKOMY 30JIOTi, OCKIJIBKHA 30JI0TI MOHETH,
BIJIMOBITHO /10 3aKOHOJIAaBCTBA, € OAHKIBCHKUM METAJIOM M MPUPIBHIOIOTHCS
10 31uBKiB. OTKe, Taki JOTH NPULIBUAIIYIOTh poOOTY ayKI[IOHY, aKTUBHHM
TOPT TPUBAE J0 MEXIi, KA BU3HAYAETHCS BApTICTIO 30J10Ta, 3 SIKOTO BUTO-
TOBJIeHAa MOHeTa. J[asi BiIOYBa€ThCS CYTTEBE 3HMXKCHHSI aKTUBHOCTI MOTEH-
[IMHUX YYaCHUKIB ayKIIOHY, a/Ke B KOHKYPEHTHUX BITHOCHHAX 3aJIUIIAIOTHCS
JIMIIIE Tl YYaCHUKH (KOJEKIIOHEPH), SIKI OI[IHIOIOTH JIOT 3a SIKICHUMHU Tapa-
METpaMu — BiK MOHETH, CTaH 30epekeHHs, piakicHicTh Too [10], a cneky-
JISTHTU MPUITAHSAIOTH CBOIO AKTUBHICTb.

[Toka3HuK BapTOCTI, SIKUIA BIAMOBIA€ TOYIl MEPEXOY Bl aKTHBHOTO
i HE apryMEHTOBAHOTO BJIACTUBOCTSMHU BiJTHOIICHHS TOPTY JO IHTEPBATY
apTyMEHTOBAHOTO 30UTBIICHHS] BAPTOCTI, CIiJ PO3TISAATU SIK MIHIMANbHY
00TpYyHMOBary nikeioayiiHy eapmicms a00 apeyMeHmMo8ary cmapmosy 8ap-
micmy [14]. Leii nepexia Ha rpadiky MO3HAYEHU MEPIIOI0 BEPTUKATBLHOIO
niHiero. BinnoBigHy TouKy nepexomy OyaeMo Ha3UBATH nEPULOrO KEaiimem-
PUUHOO MOYKOI0 I BUKOPUCTOBYBATH ii K J00pe BMOTHMBOBaHy 0azy IJis
OITIHKH MPOTHO30BaHOI BapTOCTI.

Jlpyra AifnsHKa — MiXK MEPILIOI0 Ta APYTOl0 KBaTIMETPUIHOIO TOUKOIO,
3HAXOJMTHCS Ha MEpEeTHHI rpadika 3 Jpyror BEPTUKAIBHOIO JIHIEIO 1 Ja€
3MOTY €KCHEPTYy MPOrHO3YBAaTH BapTICTh MOHETH BUXOJSYM 3 KUIBKOCTI
MO3UTUBHOT CynpoBiIHOT iHOpMaIlii, ska 0OJIKOBY€EThCS 3a CIELIaTbHUM
IPOTOKOJIOM. SIKICTh TaKOTO MPOTHO3YBAHHSA Ay€e BUCOKA 1 € BUIPABIAHOIO
JIUIIIE B TOMY pa3i, SKIIO B Pe3yabTaTi KOHKYPEHTHOI O0POTHOM MOTEHITIHHUX
MOKYMIIB HE Oy/ie BUUepnaHuil yBech NEpeiK apryMeHTIB JJis 301IbIIEHHS
BapTOCTI, a TOTOYHHI IMOKA3HUK HE TIEPETHE OpY20i KANIMempuuHOi MOouKU
(BlAMIYEHA IPYTOI0 BEPTUKAIBLHOIO JIiHI€I0 HA rpadiky). [Ticis HacTaHHs miel
cuTyarlli 301IbIIIEHHS TOTOYHOTO IMOKa3HMKA BapTOCTI B MPOIECI TOPTY
BII0yBA€ThCSl HEAPIyMEHTOBAHO — Ha €MOLHHINM ocHOBI. [IpHKiHIIEeBa BapTICTh
TIOYMHAE 3aJIEKATH JIUIIIE Bi/T (PIHAHCOBUX MOKIIMBOCTEH MOTEHIIIMHUX TOKYTILIB
Ta IXHBOTO OakaHHS MpuadaTH MOHETY. Ha kanb, HaykoBOi Teopii mporHo-
3yBaHHS BapTOCTiI Ha OCHOBI €MOIIIHHOTO (haKTOpa B HAIIl Yac HE ICHYE.

CrnexynsaTuBHUI (hakTOp MpU pearizailii ToBapy B MexaxX BapTICHUX
MOKA3HUKIB Ha IPYTii MUISHIN TaKoX HasBHUN. BiH peanizyeThcsi BHACTIIOK
NPUXOBYBAaHHS YaCTUHU KOPHUCHOI iH(opMallii MOTEHIIHHUM TMOKYIILEM.
OTtxe, npodeciiiHuil OIIHIOBAY TAaKOX MOXE 3pOOUTH HEMPaBHILHUN MPO-
THO3 BHACJIIOK MPUXOBYBAHHS MPOJaBIleM a00 MOKYIIIIEM YaCTUHU BaXKIIH-
BO1 1H(OpMaIii.

VY pe3ynbTaTi BUBUYEHHSI OCOOIMBOCTEN TOPTY aHTUKBAPHUMH MOHE-
TaMd MOXXHa 3pOOMTH BUCHOBOK MpO T€, IO ONMUCaHA BUIIE METOJUKa

EHHAWXITIVOOY

ISGOMHHAd
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PHUHKOBI

JOCAIOAXEHHSA

00poOKM BUXIJTHUX JaHUX JA€ 3MOTY €KclliepTaM OOIPYHTOBAaHO BU3HAUUTHU
ONTUMAJTbHI MOKAa3HUKH "'MiHIMaJIbHOI JIIKB1AaLIHOT BapTOCTi" Ta "MPOrHO3-
HOT BapTOCTi", @ TAKOK BCTAHOBUTHU BEPXHIO MEXKY, 32 KOO MPOTHO3YBaHHS
NPUKIHIIEBOI BAPTOCTI € HEMOKIIUBUM.

BuBuaroun 3anexHicts, (IuB. puc. 2: 2.2.), sika BimoOpakae ocobiu-
BOCTI PO3MOALTY MUTOMHUX BAapTICHUX MOKA3HHUKIB KMBOIHUCY, BIAMIYaEMO
TaKky * (parMeHTapHICTh — MOXJIMBICTH I MONITY HAa TPU IHTEPBAJH.
Bognouac, cnocrepiraioyu 3a MpoIecoM TOPry, MOMI4aeMo, IO BIACHUKH
a00 XYIO)KHUKH HE 3aBXIM BHUCTABIISIOTh TBOPH JKHUBOIUCY 32 TPAHUYHO
HU3BKUMHU CTAPTOBUMH I[IHAMH, TOOTO CBIIOMO OOMEXYIOTh CIIEKYJISIIIi.
SIK110 TBip HaMMCaHUM BIJOMUM XYJIO’KHHUKOM 1 € 3HAYHOIO MIpPOIO TOMYJIsi-
PHU30BaHUM, HOTO €KCIIOHYIOTh 32 BapTICHUMHU MOKAa3HUKAMHM 3T1THO 3 KiJib-
KICTIO TO3UTHBHOI CyTNpoBiHOI iH(opmarii [6]. TBOpH XyJ0KHHKIB, SIKI II€
He 3700y BU3HAHHS, 400 TBOPU HEBIJJOMHX Ta MAJIOBIIOMHUX XY I0’KHHUKIB,
BUCTABJISIIOTHCS HA TOPTH 32 3HAYHO 3aHIKEHUMH BapTICHUMHU TTOKa3HUKAMU —
npubmuzao 3 gonapu CIIIA 3a kBaapaTHMII IeIUMETp MOJIOTHA. Y pasi
SIKIIO POo0OTa € €CTEeTUYHO MPUBAOIUBOIO I MPUAATHOIO IS TPUKPAIIaHHS
NPUMILICHb, HAPUKIIA] O(iliiHUX, BOHA HEAPTYMEHTOBAHO IIBUIKO HAOH-
pa€ y BapTOCT1 U, 3pEIITOI0, OIIHIOETHCS HA PIBHI MEPIIOi KBATIMETPUIHOT
TOYKH, SIKa HA MOMEHT TPOBEICHHSI JIOCTIKEeHb cTaHoBma 7.5 nonapis CIIIA
3a KBaJpaTHUH JACTIUMETP MOJIOTHA.

BapTicHi moka3HUKH TBOPIB KUBOMHKCY, SKi 3TIHO 13 3aIIPONOHOBA-
HOIO MOTEHI[IHHUMU MOKYIIISMH BapTICTIO BIANOBIIAIOTh Ta MEPEBUILYIOThH
piBEHb JIpyroi KBaJIMETPUYHOI TOYKH, 3yCTPIUalOThCs BKpal piAKO 1 MpH-
TaMaHHI J00pe MOMyJsIPU30BaHUM TBOPAM XYJIO)KHHKIB HalllOHAIBHOTO
piBHA BU3HaHHA. s 00Ky MO3UTUBHOI 1H(GOpMAIIil PO TBIp KUBOMHCY
JIOLIJIBHO BUKOPUCTOBYBATH CHEIaIbHUM MPOTOKO [1].

SIckpaBUM MPUKIAAOM KyJIbTYPHUX LIHHOCTEH, TSl IKMX eMOIIHUI
dakTop HaOyBae 0COOIMBOTO 3HAYEHHS Ta MOXKE CYTTEBO BIUIMBATH HA MPU-
KIHIIEB1 BapTiCHI MOKAa3HUKU, € MUCTEUTBO 1KOHOMUCY (AuB. puc. 2: 2.10.).
[1e Bi1OyBa€ETHCs, KOJIU MIETHCS PO 1KOHU, HAITMCAH1 B TAJIEKOMY MUHYJIOMY
Ha BIIOMUX MaHydaKTypax Ta MPUYETHI JO ICTOPUYHHUX TOJIH, XpamiB,
BIJIOMUX JiSYIB IepKBH. J[7s 1uX BUAIB KyJbTYpPHHX IIHHOCTEH Xapak-
TEPHUI JTy>Ke IIUPOKHIA [11aria30H BapTICHUX MOKA3HUKIB.

CunpHui BIUIMB €MOIIIWHOTO (PaKkTOpa TaKOXK CHOCTEPIraeThes MpU
BUBYCHHI PO3IOALTY BapTICHUX IMOKAa3HUKIB FOBEJIPHUX BHPOOIB, SIKI TPO-
JAI0ThCS Ha ayKIioHax (IuB. puc. 2: 2.6.). 111 BupoOu y OLIBIIOCTI BUIAIKIB
€ PIAKICHUMH, a OKpEMI 3 HUX — MMaM’ ITKaMH IOBEIIPHOTO MUCTEITBA, BUTO-
TOBJICHUMH BUJATHUMH MailcTpaMu Ha HIMPOKO BIJOMHUX MaHy(haKTypax.
BogHouac ctapToBi MOKa3HUKM BapTOCTI YacTO BU3HAYAIOTHCS JIMILE Bap-
TICTIO IOPOTOI[IHHUX METAJIIB Ta JIOPOTOI[IHHOTO KaMiHHS, 3 SKHUX BOHU BUTO-
TOBJIEHI, Ta MMOKA3HUKAMH COOIBApTOCTI BUTOTOBJICHHS KOIIii IpUKpacu (Tiepia
KBajiMeTpu4Ha Touka). [IpukiHIleBa BapTICTh MaM’SITOK IOBEIIPHOTO MHC-
TelTBa HaIlIOHAJHLHOTO Ta CBITOBOTO PiBHS BU3HAaHHSA [l] 3aBXIu BU3HA-
YAEThCA MiJ BIUIMBOM €MOIIIHHOTO (akTopa, BIATAK, €KCIEPT HE MOXKe
OOTpYHTOBAHO MPOTHO3YBATH MPHUKIHIIEBUN Pe3yJIbTAaT TOPTiB, SAKIIO HE Ma€

R
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BUYEPITHOI 1HPOpMaLi PO KUIbKICTh YYACHHUKIB ayKI[IOHY Ta 1XH1 ()1IHAHCOBI
MOXKJIUBOCTI. Tak, SCKpaBUM MPHUKIAJAOM €MOIIHHOTO e(eKkTy Ha Toprax
€ mpomanuii Ha aykiioni y IlIBeliniapii (Sotheby’s B YKeneBi) piakicHui
poxeBuil niamMaHT 3a 26.6 muH gonapiB CILA [15]. Anani3z puHKYy poKeBUX
JiaMaHTIB Ta BIJMOBiHE MPOTHO3YyBaHHS MOKa3y€ Ha apryMEHTOBaHYy Bap-
TICTh I[LOTO KaMeHs mpubiu3Ho 2.5 mutH qonapis CIIIA.

KpiMm TOro, BUKOPUCTaHHS TaHUX MPO PE3yNbTaTH MPOJAXKIB TUX UM
IHIIUX KyJbTYPHUX IIHHOCTEH, 110 BIiAOyJdHCS B PI3HUMX KpaiHaxX CBITY,
€ abCOIOTHO M030aBJICHUM CEHCY MPU MPOTHO3YBaHHI CIIOPIAHEHHUX MaM ITOK
KyJbTypY Ha TEPUTOPii YKpaiHu.

[IpencraBieHo po3moaia JIOTapupMOBaHUX 3a OCHOBOIO "2" BapTic-
HUX MMOKA3HUKIB 1HTEp €PHUX MpHUKpAc 3 OpoH3u (auB. puc. 2: 2.6.). I'padik
TaKOX TOJUIAE€THCS HAa TPU JUISTHKH, OJTHAK CTAPTOBA BapTICTh BU3HAUAETHCS
PUHKOBMMH TIOKa3HHUKaMHU BapTOCTI OpOH3H, a Mepiia KBaJTiMETpUYHa TOYKa —
BEJIMYMHOIO COOIBAPTOCTI BUTOTOBIICHHS TBOPY. TaKkoX HassBHUIN eMOIIMHNUN
¢dakTop, aje BiH € MEHII BHUPAKEHUM Yy TOPIBHSIHHI 3 AHTHUKBAPHUMU
MOHETaMH Ta KUBOMHCOM. Bupobu 3 OpoH3u y OUIBIIOCTI BUNIA/IKIB € THPA-
KOBAHHMH, TOMY €MOIIINHUI (QakTop MOXKe OyTH BpaxOBaHUU JIMIIE TOI,
KOJIM MIEThCS MPO BU3HAYHI IIaM’ ATKH KyJIbTYPH HAI[lOHAJIHHOTO Ta CBITO-
BOTO PiBHS 3HAYYIIOCTI.

CyTTteBa BuoBa crienuika CrocTepiraeThesi TaK0X MIOA0 PO3MOILITY
BapTICHUX MMOKA3HUKIB IOBENIPHUX BUPOOIB 3 HePputry (nuB. puc. 2: 2.4.).
[lepmmii iHTEpBaN NpeacTaBiICHUNA MPOCTUMHU BUPOOAMHU — CyBEHIpamH,
BUTOTOBJICHUMHU 3 HESKICHUX yJIaMKiB He(pUTY ab0 MoaiOHUX 10 HEDPUTY
TIPCHKUX TOPIJT — arajJbMaToJIITy, CEICHITY, CEPIIEHTUHITY Ta KOJIbOPOBOIO
Mapmypy. BoHu He MatoTh HacCHUEHOTO 3a0apBJICHHS, BUTOTOBJICH] y BUTIISAI
npocTux (GopM, He MPUKPAIICH] CKIAJIHUM XYAO0XKHIM pi3bOseHHIM. OCKUIbKA
BUpOOU 3 HEDPUTY € TPATUIIHHUMU TSl KyJbTYpP a31iChbKUX HAPOiB, BOHU
TUpaKOBaHi 3a popMaMu i1 opHaMeHTyBaHHSAMU. OTKe, BILUIUB €MOIIIHHOTO
dakTopa BUKITIOYAETHCS, a/KE 32 HAIBHOCTI IIMPOKOTO BUOOPY OJTHOMAHIT-
HUX BUPOOIB HEMae MiJCTaB i1 KOHKYPEHTHHX TOpriB. BapTicTh BH3Ha-
JAETHCS MEPEBAKHO SAKICTIO HEQPHUTY, CKIATHICTIO POOOTH, MPUUYETHICTIO J10
icTOpii Ta MO MUHYJIOTO.

BincyTHicTh BIUIMBY €MOIIIIHOTO (hakTopa Ha TOPTU € IpUTAaMaHHUM
TaKOX JJIs1 KyJIbTYpHUX I[IHHOCTEH, SIK-OT: MOPLEJITHOBI IHTEP €PHI MPUKPACH
(muB. puc. 2: 2.5.), B3IpIl XYyJIOXKHBOI TUIACTUKK 31 CJIOHOBOI KICTKH ([TUB.
puc. 2: 2.7.), Xy 10>kH1 BUpoOU 3 MapMypy (IuB. puc. 2. 2.8.), B3iplii XOI0HOI
30poi (muB. puc. 2: 2.9.), a TakoXK mam’SITKU OYKiHICTHKY (TUB. puc. 2: 2.12.)
JIns BCix MOMMEHOBAHUX BUIIB KyJbTYPHHUX IIHHOCTEH XapaKTEPHUM € Te,
10 TOTSHIIIMHUMA TTOKYIIeIb MAa€ MOXKJIMBICTh MPUA0ATH Oa)kKaHy JJisi HbOTO
pid, crocrepirarouu 3a nepediroM TOpriB Ha KUIBKOX ayKI[IOHAX MOCIHLIb.
3BUYAHO, cepell Ha3BaHUX KYJbTYPHUX LIHHOCTEH 3yCTpIHarOThCS IyKe
PIAKICHI €K3eMIUISPH, a OTKE, eMOLIMHUN (aKTop, B OKPEMHX BHITQJIKaX,
MOJK€ ICHYBaTH.

EHHAWXITIVOOY
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PHUHKOBI

JOCAIOAXEHHSA

Crenudikoro TesKuX BUJIIB KyJbTYPHHUX I[IHHOCTEH € Te, 110 CTapTOBa
BapTICTh HE BU3HAYAETHCS BApPTICTIO MaTEpialliB, 3 IKUX BOHU CTBOPEHi, 00
cOOIBapTICTIO BUTOTOBJIEHHA. ba30io OIIHKK BUCTyNae MEBHUN PiBeHb (hiHAH-
COBUX MOXJIMBOCTEH MOTEHIIITHMX nokymnuiB. Lle cnocrepiraemo npu moci-
JDKEHHI BapTICHUX TIOKA3HUKIB TBOPIB KUBOMHCY (IUB. puc. 2: 2.2.), iHTEp €pHUX
NpHUKpac 3 MopuensHu (AuB. puc. 2: 2.5.), HEIOPOTUX BUPOOIB 3 MapMypy
(mnuB. puc. 2: 2.8.), nepn (auB. puc. 2: 2.11.) Ta KHWXKOK (quB. puc. 2: 2.12.).

VY3aranpHIOIOUM pe3ysbTaTh EMIIIPUYHUX CIOCTEPEkKEHb, MpPOBe-
JEHUX TIPU JIOCIHIJKEHHI 0COOJIMBOCTEN Ta cTpaTerii poOOTH HUBKHU ayK-
ioHIB Ta Oip>K, poOMMO BHMCHOBOK IPO HEOOXITHICTh BHUIUICHHS TPhOX
OCHOBHHX €TaniB ()OpMyBaHHS BapTICHUX MOKa3HUKIB.

[lepmmii etan — cnexynramugHull, XapakKTEepPU3y€ETbCSI TUM, 1110 TOBap
HaOyBae 0COOIMBOI MPUBAOIMBOCTI JJIsl IOKYMIIS 3aBISKH BIJHOCHO HU3b-
KM TIOKa3HUKaM ILIHU — CIEKYJIATUBHUM MOKa3HUKaM (eTall CIeKyJISITUBHOI
TOPTIBII), SIKI YMOXJIMBJIIOIOTH MEPENPOaTH HOro MIBUAKO Ta 3 BUTOJOIO.
3aHnKeHa BapTICTh CIPUSIE 3aTyYSHHIO 10 POLECY TOPTY 3HAYHOT KIITBKOCTI
NOTEHIIHHUX MOKYIILIB, @ TAKOX PO3IIMPEHHIO KOJIa HAMPSAMIB JUIS MO1aTb-
1I0i peanizaunii ToBapy Ha po3apiOHMX puHKax. Hemomikom Toprisii 3a
MITYYHO 3aHWKEHUMH BapTICHUMH MOKa3HUKAMU € OUTbII HU3bKi MPUOYTKH
y4acHHUKa ayKI[IOHY B MOPIBHSIHHI 3 TUMH, SIKI MOTJIM OU OYTH AOCATHYTUMHU
B pe3yJIbTaTi MpoJ0BKEeHHA TopriB. Lleil eTam TopriB 3akiHUy€eThCS HA PiBHI
TaK 3BaHMX JIKBIAAIIHHUX TIOKAa3HUKIB BapTOCTi, JUIS SIKUX IpHUTaMaHHA
CUTYyallisi, KOJU TIOKyINelb HE MOXE OTpUMaTd NpUOYTKYy Ha OCHOBI
IIBUJIKOTO MIEPENPOIAXKyY i CTae iIHBECTOPOM, CIIOJIIBAIOYUCH Ha MOKIIMBICTD
OTPUMATH 3HAYHUN TPHOYTOK 3 MEPENpoAaxy KyJIbTYpPHUX I[IHHOCTEH Y
MalOyTHEOMY .

Hpyruit eran — apeymenmosanuii, Konu (HOPMYyBaHHS BapTICHUX
MOKAa3HUKIB OMUCYETHCS CPOPMYITHOBAHOIO BUIIIE TIIOTE3010, TOMY TPOTHO-
30BaHa BapTICTh € MOBHICTIO apTYMEHTOBAHOIO 1 BIJIMOBI/Ia€ AKICHUM Xapak-
TEPUCTUKAM, MPUTAMAaHHUM OO €KTY MPOJAxXy; CIOCTEpPIra€TbCsi BHCOKA
KOPEJIAIisS MK AKICHUMHU MTOKa3HUKaMU TOBapy Ta HOTo BapTICTIO, 3adikco-
BaHOIO B Ipolieci Topry. [Ioka3HUKH SIKOCT1 Ha IbOMY €Tarll BiIIrpatoTh poJib
OCHOBHMX MOTHBAIM 1010 (hOPMYBaHHS OCTATOYHOI'O MOKA3HMKA IIIHU.
3HWKKH, SIKI MOXKYTh HaJlaBaTUCS MPOJABIEM IOKYMIIEBl, €, K MPAaBUIIO,
HezHauHUMU (5—10 %) 1 BUKOPHUCTOBYIOTHCS TIPU MPOJAXKyY TOBApy B JIOTaxX
(mepiu, JiaMaHTH, B31pIll IEKOPATHBHO-Y>KUTKOBOTO MUCTEIITBA Ta 1HIIE), a
TaKOX 3aJIeKaTh BiA 00cAriB 3akymiBii. [Iporao3yBaHHs BapTICHUX HOKas3-
HUKIB HE3aJKHUMHU €KCIEpTaMU Ha 1IbOMY eTall € HalOUIbII SIKICHUM Ta
apryMEHTOBaHUM, a HaWBUIIUI MOKA3HUK I[IHA TOBApYy BIJIMOBIIAa€ HANBHU-
Il TPOTHO30BaHIN BapTOCTI, SIKY MOKHA MOSICHUTHA HAUOUTBIIMMHU MOKa3-
HUKaMHU SKOCTI.

Tperiit eran — emoyiunuti, GopMyBaHHA BapTICHUX TMOKA3HHUKIB
OTHUCY€E CUTYAIliI0 aXK10TAXKHOTO MOMUTY, SIKa BAHUKAE Ha IPUKIHIEBIM CTadll
TOPriB, KOJMU BCl apryMEHTH CTOCOBHO SIKICHUX XapaKTE€PUCTUK Ham’ SATKH
KyJIbTYpPH BK€ BUUepIaHi i noganpiie 301IbIIEeHHS BAPTOCTI 3aJICKHUTD JIUIIIE
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B1J1 EMOIIIITHOTO CTaHy Ta ()IHAHCOBUX MOXKJIMBOCTEH MOTEHIIIMHUX MOKYTIIIIB
(mBox abo Oinbine). Llg cuTyallis BHHHKA€E JUINE IIOJ0 OKPEMHX BHIIB
piaKicHHX a00 YHIKaJbHUX BUAIB KyJbTYPHHUX LIHHOCTEH, @ TaKOX MpPH
BIJICYTHOCTI MOKJIMBOCTEH MpUAOATH iX HA IHIIMX PUHKaxX a0o0 B 1HILIUHI Yac.

Uepe3 1ie mpodeciitHi oIiHIOBa4l KyJbTYPHUX IIIHHOCTEH MaroTh
BpaxoBYyBaTU y CBOiii poOOTI BIAMOBIAHI pe3yJibTaTH aHaJi3y PHUHKIB, a
TaKOX 3aCTOCOBYBATH QJITOPUTMU MPOTHO3YBaHHS BAPTOCTI 3 ypaxyBaHHSIM
BUJIOBOI CHEU(pIKH TOBApy W OCOOJMBOCTEH IMOCTaBICHOTO MEpe] HUMHU
3aBlaHHA. Pe3ynapTaToM Takoi poOOTH MOBMHHO CTATH BU3HAYEHHS MEPIIOT
KBUTIMETPUYHOI TOYKH SIK HAHOUIBII IPUIHITHOTO MOKA3HHUKA JIIKBIIAIli -
HOT BapTOCTI, a TaKOX 0a3u OlIHKU. [IporHO30BaHy BapTICTh CHif PO3TJIs-
JIaTH K OYIKYBaHY BapTICTh, IKa MOXKE OYTH JIOCATHYTOIO B IIPOIIEC] TOPTY 1
Mae OyTH MOBHICTIO apryMEHTOBAHOKO KUIBKICTIO CYNpPOBIIHOT 1H(pOpMAITi.
V 3BiTax Mpo OLiHKY HEOOX1THO TaK0X BKa3yBaTH HA MPUYHHH, SKi MOXKYTh
BIUTMBATH HA BHUHUKHEHHS HEOOIPYHTOBAHOTO EMOLIIMHOIO 30UIbLICHHS
BapTOCTI B MPOIECI TOPTiB, — YHIKAJIBHICTh MaM ATKH KYJbTYpHU, HASIBHICTh
KUTPKOX MOTSHLIMHUX MOKYIIB 31 3HAYHUMU (DIHAHCOBUMH MOMIIUBOCTSIMH,
BHUCOKa JIKBIJIHICTh IaM ITKH, 3yYMOBJE€Ha OO0 €KTUBHUMH NpPUYMHAMHU,
30KpeMa MOXKJIMBICTIO MPOBEACHHS (PIHAHCOBUX OIlepalliif, TEHACHIS 10
M1 BUIIICHHS MOMYJISPHOCTI IIHOTO BUY MaM’SITOK y KOMEPIIIHHUX My3eHHIX
3ax0/1ax TOIIIO.

[Iporno3yBaHHs BapTiCHUX MOKA3HUKIB KYJbTYPHUX LIIHHOCTEH He3a-
JISKHUMHU TTPOPECIHHIMH OIIHIOBAaYaMH HE MOJKE 3T1MCHIOBATUCS HA OCHOBI
aHaJi3y KiHIEBUX PE3yJibTaTiB MPOBEACHHS TOPriB ab0 CTapTOBUX IOKa3-
HUKIB y 3B’SI3KY 3 THM, IIIO:

« YMOBHU TPOBEICHHS TOPTIB, iXHS MOMYJSPHICTh Ta TPAAMIIIT B PI3HUX
KpaiHax CBITY Pi3Hi,

« CYTTEBO BIJIPI3HAIOTHCS (PIHAHCOBI MOKIMBOCTI MOTEHIIIHUX MOKYTI-
IIB Ta ICHYIOTh OOMEXEHHS I[0JI0 IXHBOTO JOCTYITY J0 TOPTiB;

« HasiBHI1 OOMEKEHHSI JUIsI TTPOJIaBIliB HA OCHOBI 000B’I3KOBOI'0 HaJaHHS
BiJIOMOCTEH TIOJI0 3aKOHHOCTI HAJA0OAaHHS y BJIACHICTh KYJIbTYPHHUX I[IHHOC-
Tel Ta MpaB BJIACHOCTI;

« icHy€e nedinuT 00’ ekTUBHOT 1H(OpMaIii Mpo MOTUBAIIIT TOTEHIIIHHUX
MTOKYIIIIIB;

« € CYTTEBI BIAMIHHOCTI Y MOXJIMBOCTSX 3[1MCHEHHS (PIHAHCOBUX OIe-
paniif 3 KyJbTypHUMH I[IHHOCTSAMH B PI3HMX KpaiHax — 3acTaBa, OpeHa,
CTpaxyBaHHS, IHBECTYBaHHS TOIIO;

« ICHYIOTh OOMEXEHHSI 1 3200pOHU Ha BHUBI3 KyJIbTYPHUX LIHHOCTEH 710
IHIIMX KpaiH.

Opranizaiiist ayKIioHHOI Ta 61p>KOBOI TOPTIBIII € PE3yIbTaTOM KOPIIO-
paTtu3alii mpoJaBliiB HA CBITOBOMY, PEriOHaILHOMY 1 MICIIEBOMY PIBHSIX U
MPAKTUYHO HE 3aJICKUTh BiJl MOTCHIIHUX MTOKYTIIIiB.

PesynbraTi mociipkeHb BKa3ylOTh Ha HEOOXITHICTh YTOYHEHHS
TEPMIHOJIOTIi B HOpMaxX YMHHOTO 3aKOHOJIABCTBA, IO CTOCYEThCA chepu

EHHAWXITIVOOY
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PHUHKOBI

JOCAIOAXEHHSA

OLIIHKM KyJbTYPHUX LIIHHOCTEH 1, 30KpeMa, KOHKpeTH3alli CIOBOCIONY-
YeHHS "pUHKOBAa BapTICTh', IO BUKOPUCTOBYETHCS B MPAKTHUII CyJOBUX
eKcriepTu3. bulbIl MOMIIEHO B OIIHOYHIM MPAKTHII 3aCTOCOBYBATU CJIOBO-
CMOJTy4YeHHS "POrHO30BaHa BapTicTh" abo "aprymMeHTOBaHa BapTICTh', aipke
"pUHKOBA BapTICTh" OHOYACHO BKa3ye Ha OOIPYHTOBaHI Ta Ha HEOOIPYH-
TOBaH1 TOKa3HUKH.

BucHoBku. 3MiHM BapTICHUX MOKA3HUKIB KyJIbTYPHHX I[IHHOCTEH
BIIPOJIOBX TEPMiHY MPOBEJICHHS TOPTiB MPOXOASITh y TPH €Tald — CHEK)-
JAMUBHUL, apeymenmosanuu Ta emoyitHut. KoXeH 3 HHUX 3yMOBJICHHI
NPUHIMIOBO PI3HUMU MOTHBAMHU TPOJABIIB 1 MOTEHIIMHUX MOKYIIIIB, a
TaKOX € Pe3yJIbTaTOM iXHbOT B3a€EMO/Ii1 3817151 MiIBUIIIEHHS 3aTrajIbHOTO PIBHS
OOIPYHTOBAHOCTI BUCHOBKIB €KCIIEPTHUX Ta OLIHIOBAJIILHUX POOIT.

[Iporao3yBaHHs BapTiICHUX MMOKA3HUKIB KyJIbTYPHHX LIIHHOCTEH HE3a-
JISKHUMH POQECitHUMU OLIIHIOBAYaMH HE MOXKE 3/IIICHIOBATUCS HA OCHOBI
aHai3y KiHIEBUX PE3yJibTaTiB MPOBEACHHS TOPriB ab0 CTapTOBUX MOKa3-
HUKiB. CTBOPEHO 1 OOIPYHTOBAHO AJTOPUTM EKCIIEPTHOTO MPOTHO3YBAHHS
BapTICHUX MMOKA3HUKIB MPEJIMETIB PO3KOIII Ta aHTUKBapiaTy 3 ypaxyBaHHSIM
CIOCTEPEKEHOI TUHAMIKM MPOTIKAHHS TOPTiB 3 €JIEMEHTAaMHU aBTOPEIIALi
MK 3asBJICHOIO 1 MPOMOHOBAHOIO BapTicTiO. OUiKyBaHUM PE3yJIbTATOM BUKO-
PHICTaHHS 3allPOIIOHOBAHOTO AJTOPUTMY € IiIBUIICHHS 3arajlbHOTO PiBHS
OOIPYHTOBAHOCTI BHCHOBKIB €KCHEPTHUX Ta OIIIHOYHHUX POOIT, SKI BUKO-
HYIOTbCA MPO(eCcIHHUME eKCTIIepTaMH B pe3yJIbTaTaX OLIHKH SIKOCTI, JIKBI-
HOCTI W BapTOCTI KYJbTYpPHHUX I[IHHOCTEH, a TaKOXX BHSIBICHHS HOBHX
MO>KJIUBOCTEH THYUKOTO YIIPABIIHHS MPOIIECOM TOPTIB.

JloliiyibHE YTOYHEHHS TEPMIHOJIOTII B HOpPMaX YWHHOTO 3aKOHO-
JABCTBA, 1110 CTOCYEThCA chepH OIIHKU KyJIbTYpHHUX IliHHOCTEH. OCcO0IMBO
BaXKJIMBO 3aCTOCOBYBATH CJIOBOCIIOJIYYEHHs "apryMEeHTOBaHa BapTICTh"' B
MPaKTHII OI[IHKK OaTaHCOBOT BapTOCTI KYJIbTYPHHUX LIIHHOCTEH, BHECCHHX JI0
My3setlinoro ¢onay Ykpainu nep:kaBHOI Ta HeJlep:KaBHOI YaCTUHU BIACHOCTI
3 BUKOPHUCTAHHAM iX MPH OIIHII MOXJIMBUX (IHAHCOBUX 30MTKIB HaIliO-
HAJIBHOI KyJIbTYpPH y pa3i BTpaTH.

3anponoHOBaHUM AJITOPUTM aHAJI3y CTaHy PUHKY YMOXKIIUBUTH aBTO-
MaTU3yBaTU MPOLEAYPY OI[IHKU Ta 3A1MCHIOBATH MEPIOJUYHY MEPEOIIHKY
(iHIekcarlito) mam’siTok KyJasTypu My3eitHoro ¢poHmy YKpaiHu.

KoHdnikT iHTepeciB. ABTOpK 3asBNsI0Tb, WO BOHU HE MatoTb (PiHAHCOBMX YN HedIHAHCOBUX KOH-
dnikTiB iHTEpeCiB WOAO0 uiel nybnikauii; He MalTb BiAHOCKH i3 AepXXaBHUMU opraHamu, KOMepLii-
HUMK ab0 HEKOMEPLINHMMYK OpraHisauismMu, ski Mornu 6 6yTK 3auikaBneHi y nogaHHi Liei TOUkM 30py.
3 ornsAgy Ha Te, L0 aBTOPU MpaLoloTh B YCTAHOBI, ika € BUAABLEM XypHarsy, Lo MOXe 3yMOBUTM
NOTEHLiIHNIA KOHMIKT abo nigo3py B ynepemxeHOCTi, OCTaTOYHE pilleHHs npo nybnikauito uiei

cTaTTi (BKMIOYHO 3 BUOOPOM PELIEH3EHTIB Ta PEAaKTOpiB) NpUAMarnocs TMMKU YrieHamu peakonerii, siki
He MOB’A3aHi 3 i€l YCTaHOBOK.
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THE LABOUR MARKET
IN THE RESTAURANT
SECTOR: 2022

Introduction. The emigration of more than
5.5 million citizens of working age and the inter-
nal displacement of more than 7.7 million Ukrai-
nians after the start of the full-scale war with Russia
caused changes in the HoReCa labor market.

Problem. The portrait of an employee in the
HoReCa sector in Ukraine and abroad has chan-
ged significantly. Therefore, the study of the
state of the labor market in the field of restaurant
industry in wartime conditions is relevant.

The aim of the work is to carry out a compre-
hensive analysis of the Ukrainian labor market
state in the field of restaurant business in war
conditions, to determine the main trends and pro-
spects for further development.

Methods. General scientific methods of ana-
lysis and synthesis, comparison, isolation, gene-
ralization and resulting systematization of the
researched material are applied.

Results. As a result of the war there was a
decrease in the market potential of the restaurant
business. Consequently, the labor market changed
its orientation from the employee to the employer.

Candidates are forced to give in to salary
interests and adapt to new realities of work. The
number of line workers is reduced as much as
possible, resulting in an increase in the number
of responsibilities of the rest of the staff. The
Ukrainian restaurant business market suffers
from a lack of qualified personnel, some of
whom are mobilized, belong to IDPs or refugees.
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PHHOK ITPAIII
B PECTOPAHHIN C®EPI:
2022

Beryn. Emirparmis miciast moYaTKy HOBHO-
MaciirabHol BiiiHH 3 pociero (MoHam 5.5 MITH rpo-
MaJIsH Mpale3aTHOTO0 BiKy) Ta BHYTPILIHE Iepe-
MileHHs (moHax 7.7 MIIH yKpaiHIIB) CIIpHYH-
HUWJIM 3MiHHM Ha pUHKY npati chepu HoReCa.

IIpo6aema. CyTTeBO 3MiHUBCS OPTPET Ipa-
niBauKa y cepi HoReCa B YkpaiHi Ta 3a Kop-
JoHOM. ToMy aKTyaJIbHUMH € JIOCIIDKEHHS CTaHy
PHHKY TIparii y cdepi pecTOpaHHOTO TOCTIOAap-
CTBa B yMOBax BiHHU.

Mema poOOTH — IPOBEICHHS KOMIUIEKCHOTO
aHaJi3y CTaHy pUHKY mpaiui Ykpainu y cdepi
pecTopaHHOro 0i3HeCy B yMOBax BiiiHM, BU3Ha-
YEHHsI OCHOBHUX TEHJIEHIIIH 1 ePCIIEKTUB MOJIANIb-
IIOTO PO3BHTKY.

MeToau. 3acTOCOBaHO 3arajlbHOHAYKOBI Me-
TOZM aHAI3y Ta CHUHTE3Y, NMOPIBHIHHS, BHOKPEM-
JIEHHsI, y3araJbHEeHHs 1 pe3yJIbTyIouoi CHCTeMaTH-
3aIlii TOCiHKEHOTO MaTepiaiy.

PesyabTatn pocaimkeHHss. BHacminok BiiHM
BiIOYJI0CS 3HWYKCHHS TIOTEHITIATy PHHKY PECTO-
panHOTO 0i3HECY. PUHOK Tpaili 3MiHUB OPiIEHTHP
3 MpariBHUKa Ha POOOTONaBIIA.

Kanmumati BUMyIIIEH] MOCTYATUCS 3apIniaT-
HUMH iHTepecamu il anmanrtyBatucs. KijgbkicTh
JHIAHUX NPALiBHUKIB MAKCUMAJIbHO CKOPOYYIOTh,
PE3yABTATOM YOTO € 3pOCTAHHS KUTBKOCTI 000B’513-
KIB y pelTH nepcoHainy. PHUHOK ykpaiHCBKOTO
pecTopaHHOTO Oi3HEeCy CTpaXkgae Bil HecTadi
KBaJi(hiKOBAaHOTO MEPCOHATY, YaCTHHA SIKOTO €
MOOUITI30BaHOI0, HAJIEKUTE 10 BITO yn ObKEHIB.
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The labor market potential of the restaurant
business abroad is analyzed. As a result, a port-
rait of a potential employee in the wartime res-
taurant business is described.

Conclusions. There will be a significant per-
sonnel update, we will have to reckon with
changes in the portrait of a potential employee,
and these circumstances will have a negative
impact on business in general. While the Ukrai-
nian restaurant market is undergoing structural
changes, nothing will fundamentally change abroad.

Keywords: HoReCa; restaurant labor
market; restaurant worker; employee portrait;
volunteer; employment; unemployment; emi-

[IpoananizoBaHO TMOTEHIIAJI PHUHKY Iparli
pectopanHoro 6i3Hecy 3a KopaoHoM. OmmcaHo
MOPTPET NOTEHIIHHOTO TPaIliBHUKA Y PECTOpaH-
HOMY Oi3Heci BOEHHOTO 4acy.

BucnoBku. BinOynerscst cyrreBe OHOB-
JICHHSI TIePCOHAIly, JIOBEAEThCA paxyBaTucs 3i
3MiHaMHU MOPTPETY MOTEHIIHHOTrO IpaliBHUKA,
i1 0OCTaBUHM HETaTUBHO BIUIMHYTH Ha Oi3HEC
3arajioM. Toi sIk pecTopaHHHUI PUHOK YKpaiHu
3a3Ha€ CTPYKTYPHHUX 3MiH, 32 KOPIOHOM Kap-
JUHAIBHO HIYOTO HE 3MIHUTHCS.

Knwuoei cnosa: HoReCa; pectopaH-
HUM PHHOK Tpamli; MpaIiBHUK PECTOPaHHOL
ctepu; TOPTPET MpalliBHUKA; BOJIOHTED; 3ak-

gration.

HATICTB; 0€3pO0ITTS; eMirpairis.
JEL Classification: L83; O15; F22

Introduction. According to the UN, after the start of the full-scale war
with Russia, as of June 16, 2022, more than 5.5 million citizens of working
age left Ukraine [1; 2]. According to the report of the International Orga-
nization for Migration, since the beginning of the Russian invasion, more
than 7.7 million Ukrainians have become internally displaced persons [3]. It
1s natural that, regardless of their status, most of them are looking for work.

The war also had a significant impact on business, in particular on the
field of hospitality. In fact, since the Russian invasion of Ukraine, the restau-
rant business has stopped. Most of the owners immediately temporarily stop-
ped the work of their establishments. However, many of them repurposed
their activities into volunteer activities and began to feed the Armed Forces,
military personnel, hospitals, displaced persons and local victims of shelling.
As of August 1, 2022, 76 % of restaurants have resumed their work. At the
same time, according to the data of the Ukrainian restaurant automation
company Poster POS, 19 % of restaurants in Ukraine continued to work even
in the first days of the war [4].

Problem. Considering the outflow from Ukraine to other countries of
the world of people of working age with the desire to work, the portrait of an
employee in the field of hospitality has changed significantly both in Ukraine
and abroad. Based on the presented material, the study of the state of the labor
market in the field of restaurant industry in wartime conditions, the determi-
nation of the main trends and prospects for its further development are relevant.

Analysis of recent research and publications. The issue of analy-
zing the state of the labor market in the field of restaurant industry, in
particular in the conditions of war, determining the main realities, trends and
trends of their development, was studied in the works of foreign and domestic
specialized specialists and scientists, in particular H. Mahringer, E. Smeral
ta H. Mahringer, U. Huemer, G. Kirton, A. Greene, N. Lloyd, F. Gauret,
M. Duszczyk, P.Kaczmarczyk, T.McEnchroe, I.Sichka, O.Nasonova,
V. Syliveistrom, A. Magaletskiy and 1. Mahaletska [5—15].
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E. Smeral [5] studied the problems of the labor market in the
hospitality industry (Labor Market Problems in the Hotel and Restaurant
Business — the original title of the article is in brackets), in particular the level
of vacancy in the industry in Europe, the actual level of unemployment, as
well as the seasonality of jobs in the hospitality industry and schemes for
attracting workers from abroad, including from Ukraine. The presented data
was taken into account in view of the need to assess the dynamics of the
market in a temporal juncture.

H. Mahringer [6] in his writings paid attention to the gender distri-
bution of the labor market in Austria, as a European country, including in the
field of restaurant business. The review article is interesting due to the pre-
sented assessment of the distribution of power according to gender. In parti-
cular, they note that the share of women in the field of restaurant service
decreases with the increase in the reputation of the profession, as well as the
amount of hourly wages. This study is noteworthy in view of the rare cases
of such discrimination in the Ukrainian restaurant industry among kitchen
workers and even more rarely among service personnel.

U. Huemer [7], G. Kirton and A. Greene [8] in their works quanti-
tatively record the role of women and men in the labor market, reflect their
incomes and employment prospects, pay attention to the age profile of
workers in the industry, demonstrate the structure of training and further
education for both sexes and the compatibility of family and work. However,
their studies are aimed exclusively at the analysis of the indigenous
population, and do not take into account aspects of the activities of wage
earners and migrants. But taking into account the rapid filling of the Euro-
pean labor market by Ukrainians fleeing from the war, the conducted studies
are now even less realistic and need to be updated.

F. Gauret and N. Lloyd [9] relay the main goal of Europe’s Public
Employment Services Network to integrate Ukrainian refugees into the
system in order to reduce the pressure on the economies of European
countries. They also identify that hospitality, healthcare and IT workers are
in demand, where there is a shortage of skilled workers. But although half of
the registered Ukrainian refugees have higher education, immediate access
to employment in the fields of healthcare and IT is difficult. The labor market
in the hospitality industry remains attractive and potentially large, which
once again confirms the relevance of this study.

However, Poland plays the most important role among all European
countries that receive refugees from Ukraine. In one of the sections of their
study, M. Duszczyk and P. Kaczmarczyk [10] describe the pressure on the
labor market of Poland exerted by the reception of refugees from Ukraine.
They note the inconsistency of the candidates’ existing skills with the needs
of the labor market. It is predicted that this will require Poland to create a
large number of proposals for training and retraining taking into account the
professional profile of Ukrainians. After all, it used to be common for this
country to employ Ukrainians mainly in low-paid and low-skilled labor
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positions. Now the situation has radically changed quantitatively and quali-
tatively. Therefore, considering the number of refugees accepted by Poland,
it will be relevant to take into account the results of this study to form an
overall picture of changes in the European labor market, in particular in the
field of hospitality.

At the same time, T. McEnchroe [11] notes that Ukrainian refugees
are mainly interested in short-term work. The relevance of taking into
account the results of the survey conducted by T. McEnchroe is due to a
relatively low level of motivation for professional growth in the future, which
can directly affect the quality of services provided in the field of hospitality.

I. Sichka [12] confirms that hospitality workers must go through several
adaptation phases during employment to maintain the given service standards.
However, he does not take into account the peculiarities of the portrait of the
Ukrainian refugee worker, since this study was conducted a month before the
Russian invasion of Ukraine. Therefore, it is important to consider what changes
the employment policy may undergo in the current situation.

Domestic practitioners in the restaurant sector, in particular O. Naso-
nova [13], V. Syliveistrom [14], A. Magaletskiy and I. Mahaletska [15], on the
other hand, predicted a significant update of the portrait of a typical worker in
the restaurant industry in Ukraine through the prism of their own experience.
However, they did not take into account the statistical data of the changes that
took place, which partly confirm and partly refute some theses.

Accordingly, it is relevant to study both the domestic labor market in
the field of restaurant business and the foreign one in the field of hospitality,
given the rapid migration process due to the war in Ukraine.

The aim of the work is to carry out a comprehensive analysis of the
state of the Ukrainian labor market in the field of the restaurant industry in
wartime conditions, to determine the main trends and prospects for its further
development.

Methods. Statistical data and information were used as a metho-
dological basis for the preparation of the material of the article, including the
databases of the State Statistics Service of Ukraine, the Ministry of Finance
of Ukraine, the Ministry of Economy of Ukraine, the International Organiza-
tion for Migration, the Institute of Mass Information, the Association of
Cooks of Ukraine, the All-Ukrainian Association of Bakers, and analytical
companies. "Gradus Research Company", "Opendatabot", "Poster", data from
the services "GURT", "Ukrainian.city", "HoReCa Angels", "Work.UA",
"Jobs.UA", "OLX", "Rabota.UA", "Jooble" and information from other open
sources. General scientific methods of analysis and synthesis, comparison,
isolation, generalization and resulting systematization of the researched
material are applied.

Results. The labor market in the classical sense is the sphere of
formation of labor supply and demand [16]. With the invasion of Russia on
the territory of Ukraine in February 2022, the ratio of supply and demand for
labor in the hospitality industry and the nature of the interdependence of these
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variables changed radically. Since the beginning of the war, almost 5 million
Ukrainians have lost their jobs. Thus, according to the International Labor
Organization under the UN, more than 1.2 million are refugees, 3.6 million
are unemployed, who have remained in Ukraine. Many qualified specialists
are looking for work.

In particular, in the market of restaurant services, the offer of vacan-
cies primarily depends on the actual number of operating establishments and
their financial capacity (Figure 1).
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Figure 1. The dynamic of the potential of existing restaurants (%)
before and during the war, 2022

Source: [17; 18].

The analysis of the information allows us to summarize that the maxi-
mum decrease in the potential of the restaurant business market to 19 % from
the pre-war level occurred in the first weeks of March 2022. This is explained
by the understanding that military actions will have a long-term nature;
physical damage to the premises of institutions; loss of most of the workforce
due to mobilization or departure to safe places; lack of recommendations on
the organization of employee safety. Instead, the gradual and stable recovery
of the restaurant industry is associated with the continuation of activity in the
western regions of the country, in particular in Chernivtsi, Lviv, Ivano-
Frankivsk [19], partial relocation of business to Western Ukraine [20] and
the recovery/continuation of activity in cities that reliably protected by air
defense installations [21]. According to the data in Figure 1, the adaptation
period lasted a little more than a month and was marked by the resumption
of work of 51 % of institutions.

Also, in April, the first news about the opening of new institutions
appeared [22; 23]. Nevertheless, the formats of the new institutions in all
aspects (production program, sophistication of the interior, etc.) were much
simpler than the pre-war ones. Establishments that are now opening for the
first time are mainly bistros, grill-bars, cafes, coffee shops and dark-kitchens.
Overall, as of August 1, 2022, five months after the start of full-scale war,
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the restaurant market is 75 % of its pre-war level. This testifies to the high
potential of the market despite drastic structural changes. Accordingly, the
pool of jobs in the restaurant business will grow, but to a lesser extent due to
changes in the format of the establishments.

In order to confirm this, information (March 2022) [24] was analyzed
regarding personnel changes experienced by the studied 721 establishments
of the restaurant industry, and the regularities of the relevant processes were
established (Figure 2).

faNothing change

B An unplanned rise in the hiring staff

B An unplanned reduction in the hiring
of staff

© Stopped hiring new staff until the end
of the year

Figure 2. The dynamic of the restaurant plans for hiring employees (%)
before and during the war

Source: [22-24].

Analysis of detailed data allow us to summarize that systemic changes
began to take place in companies since the beginning of the war. Business
began to adapt to the new realities of life and adapt to them. It is worth noting
that since the pandemic of 2020, the restaurant business is in a constant state
of turbulence. Even before the war, about 300-350 thousand people who
worked in the restaurant industry left it due to instability. Even entire
networks were closed due to the impossibility of paying rent and wages to
employees [15]. The war caused restaurant-keepers to be re-examined for
their ability to adapt to new changing conditions. Therefore, 30 % of the
unplanned hiring of additional personnel is explained by the relocation of
institutions to safe places and the increase in the workload of existing insti-
tutions, mainly in the West of Ukraine, at the expense of IDPs. In addition,
9.9 % of the surveyed restaurant-keepers do not change their plans for hiring
staff. Also, 26.2 % do not plan to hire new employees until the end of the
year. That is, the last two considered segments are characterized by an effort
to preserve existing jobs. In contrast, 34 % of establishments that reported a
change in hiring plans that would result in layoffs either suspended opera-
tions indefinitely or adapted to new business realities.

teeegeseccsassecsasannns
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Therefore, according to the results of re-collected data (May — June 2022),
it was found that more than 66 % of respondents reported a decrease in the
number of personnel in the current reality (Figure 3) [25]. Therefore, more
than 66 % of establishments responded appropriately to changes in the res-
taurant services market. First of all, by the will of the management, line
workers were released, the duties of several positions were combined for the
same salary; instead, due to indirect factors, personnel were released due to
relocation to safer regions of the country, mobilization, loss of working
capacity, death.

Nothing change

81 An unplanned rise in the hiring
staff

B An unplanned reduction in the
hiring of staff

Figure 3. Changes in the number of the restaurant staff (%)
before and during the war

Source: [25;28; 29].

On the other hand, institutions that were not closed during the war, but
needed workers on a free basis, actively recruited volunteers. The selection
of volunteers was carried out without considering special education, work
experience, or the results of a medical examination. The main reason for the
absence of an entry barrier was the unpaid basis of employment and the lack
of an alternative choice for employers. This is also reflected in the results
presented in Figure 3. In particular, the meaning of the answers "no change"
or "increase in the number of hired workers" is affected by the massive
retraining of volunteers who replaced the dismissed workers and partially
remained employed in new workplaces. These results are also explained by
the fact that 25 % of institutions have not yet recovered their work from the
pre-war level and, accordingly, the share of workers who were released
creates a competitive environment in the labor market. Ukrainians faced a
big problem: there is no work, and competition has increased. According to
data from the Work.UA website, the candidates give way to salary interests:
most are ready to reduce their salaries by 35-45 % from the pre-war level. In
addition, a significant increase in the activity of job seekers is recorded,
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starting from April 2022. For example, on grc.ua, the number of responses to
open vacancies increased by 33 %, and the number of new registrations
among candidates increased by 55 %.

Therefore, in five months of active hostilities, the market conditions
have changed. The number of vacancies has become so small compared to
pre-war levels that the recovery only suggests that the market has passed the
zero mark, when everyone was engaged in security. As of March 2022, there
were almost no new vacancies, and workers were not looking for work.
Starting from April, the labor market entered the adaptation phase and
continues to be in it. Searchers are just as active, there are just as few
vacancies. The growth dynamics of the labor market in the restaurant industry
remained consistently low. Analysts predicted that no drastic changes are expec-
ted during April-June. However, it was during this period that the market was
characterized by stable growth. Kyiv, Lviv, Dnipro, Odesa and Vinnytsia are
the leaders in the number of open vacancies as of June-August 2022, where
about 67 % of all vacancies are concentrated. The number of vacancies is
increasing most dynamically in the capital, where people are actively retur-
ning, business is recovering, and the level of security is relatively high due
to the excellent operation of air defense installations. The labor market in
Ukraine perked up noticeably in July. The number of vacancies increased by
14 %, and in the western regions their number reached 75 % of the 2021
figures [26; 27]. In July-August, there is an imbalance of demand and supply
of work in favor of restaurant-keepers. It can be argued that the modern labor
market in the restaurant business is an "employer’s market" and not an
employee’s as it was during 2021. In order to stay on the market, companies
had to significantly revise their expenses, including staff maintenance. Due
to the drop-in company revenues, many of them laid off workers and cut
salaries. According to data from the State Employment Service, approxi-
mately 12 people apply for one job. According to the grc.ua portal, this
indicator is 17 in Zaporizhzhia Oblast, 14 in Odesa Oblast, 13 in Kyiv Oblast,
and 9 in the capital. Given the combination of direct and indirect factors, this
trend will continue at least until September (Figure 4).

14000 115399
12000 -
10000 -
8000 1
6000 -
4000 1
2000 1

0

.::3

A A e Rk th

T
T L LT L R CELT L R CELTE

01 February ~ 01 March 01 April 2022 01 May 2022 01 June 2022 01 July 2022 01 August
2022 2022 2022

Figure 4. Changes in the number of open vacancies (pieces)
before and during the war, 2022

Source: [26; 28; 29].
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At the same time, the mass dismissals had common features. Mainly,
the number of line workers was reduced, which as a result led to an increase
in the number of responsibilities of the staff who were left. There is a con-
solidation of several job positions into one for a constant salary. "Waiter-
cashier", "baker-cashier", "cook-waiter-cashier", "barista-waiter-cashier", etc.
became common vacancies. The allocation of vacancies to open positions
was carried out according to the determining affiliation to one or another
sphere of responsibility (Figure 5).

01 August

1295 R 011 ooy

01 June A s U 207
0% 60% 80% 100%

mkitchen staff  Oservers administration personal @ bar staff

Figure 5. Changes in the number of open vacancies due to profession (pieces; %)
Source: [26-31].

The distribution of forces has changed in favor of the kitchen staff,
while the pre-war labor market was characterized by an excess of hired
workers for service in the hall and an acute shortage of workers in production.
On the other hand, the predominance of the number of administrative per-
sonnel over service personnel is conditional in view of the unification of their
duties. Invariable during June-August is the demand for bar staff, which is
explained by the increase in the share of bars, cafes, and coffee shops among
active wartime establishments. The tendency to combine functional respon-
sibilities, high competition among job seekers, and a decrease in the offered
wages are predicted to be inherent in the labor market of restaurant services
in Ukraine during the war and after its end.

On the other hand, analyzing the labor market of restaurant services
and forming a "portrait of a restaurant worker", it is worth considering the
aspects of employment of Ukrainian refugees in the restaurant sector abroad.

According to the Office of the United Nations High Commissioner for
Refugees, 6.6 million citizens have gone abroad since the beginning of the
war: 93 % of all Ukrainian refugees are women and only 7 % are men,
including adults with children — 64 %. Mostly persons of working age, young
people under 35 years of age, 64 % of whom speak one or more foreign
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languages [32]. As the experience of other countries shows, some of these
people do not return home. According to the data collected by the 4Service
company, 67 % of Ukrainian refugees admit that they will stay abroad if the
war drags on. Regardless of their plans for the future, refugees look for work
abroad on their own, with the help of volunteer organizations or official job
search platforms for foreigners.

Thus, since the beginning of the war, a social project — HoReCa
Angels, based entirely on volunteer principles, was implemented to promote
safe employment in the restaurant sector of Ukrainian refugees abroad [15].
The disadvantage of the project is the spot placement of vacant offers for
employment in the restaurant business in different countries. Accordingly,
this initiative did not have a particular impact on the labor market abroad.

Instead, official specialized services for employment abroad for
foreigners were subject to study. Information about the work of the HOSCO —
Hospitality Connection service was widely distributed among refugees. Accor-
ding to the website, as of August 2022, open vacancies in many HoReCa
establishments were available for Ukrainians. The ratio of available open
vacancies and companies that offer them by country is presented in Figure 6 [33].

The number of
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open vacancies
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Figure 6. The average number of open vacancies of F&B positions (pieces)
for Ukrainians by companies (pieces) by countries

Source: [15;32; 33].

As can be seen, Austria (485 vacancies in 75 companies), Croatia
(531 vacancies in 36 companies), Malta (400 vacancies in 46 companies) are
the 6 leaders in terms of the number of open vacancies in the HoReCa sector
and involved companies. This fact indicates a positive perception of Ukrai-
nians as employees in the HoReCa sector. In addition, a large pool of vacan-
cies from a large number of companies indicates the presence of healthy
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competition and the struggle of the employer for the employee, and not the
other way around. This circumstance generally contributes to the impro-
vement of working conditions and the growth of wages in the industry. On
the other hand, Colombia (200 vacancies in 1 network company), Greece
(443 — in 7 companies), UAE (60 vacancies in 3 companies) and others are
characterized by weak involvement of companies and are characterized as
monopolistic offers. Accordingly, in the absence of an alternative, refugees
may face a number of growing restrictions and violations of rights by the
employer. Its distinctive that there is no connection between the number of
accepted refugees and the available opportunities for employment in the
HoReCa sector (Figure 7).

The amount of the

recorded Ukrainian The number of open vacancies
refugees, in different of F&B Kitchen, F&B Service
countries pieces position, %
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Figure 7. The interdependence of the number of open vacancies of F & B positions (%)
and the number of refugees by countries (pieces, %)

Source: [15;32; 33].
The maximum number of open vacancies in the HoReCa sector in

relation to the number of accepted refugees is available in the labor market
of Croatia, Greece and Slovenia. At the same time, the lack of job offers in
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the restaurant business is characteristic of the market leaders in terms of the
number of refugees accepted. This picture is explained by the usual assort-
ment of available vacancies for foreigners. For example, according to the data
of the National Bank of Poland (NBP), during 2017-2022, Ukrainians in
Poland mainly perform simple work (construction, work in households (caring
for children, the elderly and the sick, cleaning, housekeeping), agriculture,
industry), which does not require high qualifications (71 %). Qualified Ukrai-
nian workers on the Polish labor market are no more than 3 % of the total
number. Refugees now, as well as workers before, are characterized by recei-
ving a 32 % lower salary, a 35 % longer working week, and unsettled labor
relations. The range of vacancies offered can change only with the support of
the host country’s government, through changes in the economy. Accor-
dingly, at the moment, although Poland is the leader in the number of accep-
ted refugees, there are few official vacancies for long-term work in the F&B
sector for Ukrainians [34]. A similar situation is observed in other countries
of the world that actively accepted refugees from Ukraine.

Structural changes in business in Ukraine, current requirements of the
market abroad, contribute to changes in the "portrait of an employee" in the
field of restaurant business, which, accordingly, in the future, restaurateurs
should consider when recruiting staff.

The following traits are characteristic of an average employee in the
restaurant industry:

Gender. With the beginning of hostilities, many women evacuated,
and men took up arms. Therefore, according to LigaBiz, as of May 7, 2022,
more than 60 % of workers have not been able to return to work since the
beginning of the war [4]. In pre-war times, mostly men worked in the kitchen,
and with the beginning of the war, the contingent of kitchen workers by
gender changed sharply in the opposite direction [5].

Age. The average age of employees has also become younger, due to
active youth aged 17-29 with a pro-Ukrainian position, who are willing to
work for free on a volunteer basis. On the other hand, in the pre-war period,
the average age of a chef was 3035 years [6], his assistant cooks in the range
of 21-37 years, support staff — 48-56 years, waiters — 17-20 years [7].

Qualifications and experience. It is worth noting that even before the
war, the entry threshold for employees in the restaurant business was already
low, and in fact there were no requirements for existing education, and
express training took place during a short-term internship. At the same time,
the current situation has significantly worsened. In the first month of the war,
cooks worked for free, on enthusiasm. Since April, employees have already
received their wages. Waiters, bartenders, hostesses temporarily lost their
jobs. Instead, the workload of kitchen workers has increased many times, but
the required level of qualification has fallen. This is explained by the fact that
restaurant food became irrelevant during the war, instead, establishments
changed the focus of production to simple dishes, a narrow assortment, with
the lowest possible cost. Currently, the available positions of cook’s assis-
tants are occupied by persons without appropriate education, without sanitary
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books, without work experience in the restaurant business and without orien-
tation to prospective employment in current positions. At the same time, the
availability of low-skilled personnel, problems with logistics, lack of funds
collectively contributed to the simplification of the menu and, accordingly,
technological processes, the narrowing of the range of manufactured pro-
ducts, the use of local raw materials. As a result, the successful implement-
tation of such measures allows attracting low-skilled personnel and volun-
teers. However, the compliance of technological processes with HACCP
standards is questionable in the absence of minimum required knowledge of
sanitation and hygiene among employees. This and other factors will
negatively affect the level of service and quality of products and services.

Localization. The owners of establishments began to give preference
in employment to locals who live within walking distance of the establish-
ment. There are several reasons for this. First of all, as a result of the pande-
mic, the restaurant business has already begun to reorient itself to the local
consumer, in particular in the sleeping areas. And already during the full-
scale invasion of Russia into Ukraine, this trend was characterized by the
strengthening of this trend due to difficulties in moving around the city (change
of routes, reduction of transport, air alarms) and shortage of fuel. This is
evidenced by the decrease in demand for commercial real estate in the center
of the capital, and the increase in demand on the outskirts of the city in slee-
ping areas [19]. Focusing on local workers eliminates the risk of absenteeism
and lateness of workers due to problems with getting to the workplace. It will
also help to increase the demand for products and services due to the promotion
of the establishment through personal contacts of employees with local residents.

Language skills. Adoption of the draft law on services in the Ukrainian
language was not implemented in practice before the start of a full-scale war.
However, a massive change in the institution’s policy regarding the presen-
tation of menus and service only in the Ukrainian language contributed to the
qualitative renewal of the staff.

Temporality. In view of the increase in the volume of duties in the
absence or low growth of wages, employees will consider professions in the
field of restaurant business as temporary employment, which does not con-
tribute to increasing the level of service and the quality of products and
services. Such a position will not contribute to self-improvement, work "for
the future". It is predicted that staff turnover will increase significantly
compared to the already high pre-war rate.

These characteristics should be considered when selecting and hiring
staff for restaurant establishments. And in view of the above, it is worth
following certain recommendations:

Stage of selection of employees. To ensure the hiring of employees
with professional education, to organize training, training and retraining of
personnel in order to maintain high standards of product and service quality.
To give preference to local workers in view of the problems caused by the
war. Employ former military personnel.

The stage of introduction into the work process. Simplify production
processes in existing establishments or open establishments of a simpler
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format in view of the low qualifications of existing candidates and the lack
of motivation for professional growth.

The stage of rallying the workers. To support the patriotic spirit among
the employees and guests of the institution (use appropriate symbols in the
interior decoration, in the decoration of dishes and drinks, practice patriotic
greetings, volunteer with the whole team, collect funds and send them to the
help of the Armed Forces of Ukraine, report to the employees and guests of
the institution with photos, videos, to help IDPs with social actions (cleaning
the territory, construction) by personnel, etc.).

Work process. Be consistent in the institution’s pro-state policy:
replace software from Russian developers (for example, iiko, 1C: account-
ting, etc.) with Ukrainian alternatives (for example, Poster). Order products
exclusively from Ukrainian manufacturers and suppliers. Give preference to
suppliers who support the military and refugees during wartime. Provide
service exclusively in the state language.

Summarizing the results of the research, it can be concluded that the
restaurant labour market both abroad and in Ukraine has undergone large-scale
changes. Corresponding changes need to be taken into account when hiring
employees, developing and implementing an adaptation policy at hospitality
enterprises, clarifying job duties, etc. The given recommendations may be supp-
lemented. And the characteristics of the portrait of a typical restaurant business
employee require monitoring of further changes in dynamics.

Conclusions. Therefore, analyzing the current situation, we can
conclude that there will be a significant renewal and rejuvenation of the
personnel, we will have to reckon with a gender bias in favor of women, the
level of qualification of employees will continue to decrease, the relevance
of obtaining education in the specific direction will fall below the current
level. In the future, these circumstances will negatively affect the quality of
products and services and business in general.

On the other hand, the share of volunteers who came to work in the kitchen
will either stay there or try to open their own establishment, given the experience
gained. This will contribute to the diversification of restaurant establishments, due
to the opening of qualitatively new, non-standard establishments.

While the Ukrainian restaurant market is undergoing structural chan-
ges, nothing will fundamentally change abroad. Despite the large number of
refugees of working age who are related to the restaurant industry, open
vacancies in the relevant field abroad are not enough to make changes in the
industry. It is predicted that the situation abroad will change over time due to
the large number of unemployed refugees of working age with the experience
in the HoReCa sector.
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FRONT-OF-PACK LABELLING
OF FOOD PRODUCTS:
INTERNATIONAL PRACTICES
AND PROSPECTS

Introduction. A prerequisite for the deve-
lopment of the food market is to provide con-
sumers with accessible and necessary informa-
tion about properties of food products. Food
products labeling on the front of the package is
aimed at facilitating consumers’ understanding
of information about their usefulness.

Problem. A wide range of symbols, schemes
and formats have been developed which would
provide information about the properties of food
products to the consumer in the most convenient
and accessible form. However, it is important to
analyze the existing options and the effecti-
veness of this method of informing consumers
about the usefulness of food products.
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PPOHTAABHE ETHKETYBAHHSA
XAPYOBHX ITPOOYKTIB:
MIXKHAPOAHI ITPAKTHKH
I IEPCIIEKTHBH

Beryn. OG0B’SI3KOBOIO YMOBOIO PO3BHUTKY
PHMHKY XapuOBHX NPOIYKTIB € HaJJaHHS CIIOKUBA-
4aM JIOCTYITHOI Ta HeoOXiaHOi iHdopMalii oo
ixHiX BiacTuBocTel. ETHKeTyBaHHS XapyoBUX
NPOJYKTIB Ha TMEpe/Hii YacTHHI MaKOBaHHS CIIpsi-
MOBaHE Ha TOJIErIeHHs! PO3YMIHHSI CIIO)KUBAYaMH
iHpOopMaIlii Ipo iXHIO KOPUCHICTb.

IIpo6aema. Po3poGiieHo mmpoxuii BHOIp
CHMBOJIIB, cXeM Ta Qopmaris, ki 0 y Makcu-
MAaJbHO 3py4Hill 1 mocTymHid GopMi qOBOAMIH
IO CIIOKMBada iH(OPMALI0 MPO BIACTHBOCTI
Xap4YOBUX MPOAYKTIB. OHAK BAXIIMBO MPOAHATIZY-
BaTH ICHYIOYl BapiaHTH i e(EeKTUBHICTh TAKOTO
crioco0y iH(GOpMyBaHHSI CIOXKHBAdIB PO KOPHC-
HICTh Xap4OBHX MPOAYKTIB.
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The aim of the work is to analyze different
approaches to food products labeling on the front
of the package in terms of their informativeness
and usefulness for consumers.

Methods. The methods of comparative ana-
lysis and synthesis, selection and generalization,
legislative and regulatory documents were used.

Results. Many front-of-pack labeling sys-
tems are known today, including Multiple Traffic
Lights, Reference Intakes, Health Star Rating
system, Nutri-Score, etc. Each of these systems
has its own peculiarities regarding the content
and way of presenting information about the
components of the product, in terms of their use-
fulness for the human body and the presence /
absence of components that may have a negative
impact on health.

However, the current labeling systems make
it possible to compare food products without
taking into account other aspects of health im-
pact (degree of processing, added additives that
make them unhealthy), which does not allow to
provide a complete profile of the health benefits
of the food product.

Conclusions. The analysis of different front-
of-pack nutrition labels systems proved that
thanks to such information, consumers have the
opportunity to choose more healthy food products.

The adoption and implementation of a single
label on the front of the package can be useful
for consumers and reduce the number of cases
associated with the negative impact of food
products on health.

Keywords: front-of-pack nutrition labe-
ling, informing, marking, quality, consumer.

Tosapu i punxu. 2022. No4

Memoro poboTH € aHaTI3 Pi3HAX MIAXOIIB 110
eTHKETYBaHHS Xap4OBHX NMPOIYKTIB Ha Iepea-
Hilf 9aCTHHI TTAaKOBaHHS 100 IXHBOI iH(HOpMa-
THBHOCTI Ta KOPUCHOCTI JIJISl CTIOXKUBAYiB.

Metoau. BukoprctaHo METOIU TOPIBHSIIb-
HOTO aHaJIi3y Ta CUHTE3y, BUOKPEMJICHHS 1 y3a-
raJIbHEHHSI, 3AKOHO/IaBY1 Ta HOPMATHBHI JIOKyMEHTH.

Pesynbratnn nocaimkennsi. Huni Bimomo
GaraTo crcTeM €THKETyBaHHs Ha Mepe/Hii maHei
MAKOBaHHS, 30KpeMa cuctemu Multiple Traffic
Lights, Reference Intakes, Health Star Rating sys-
tem, Nutri-Score Tomo. KoxxHa 3 IMX CHCTEM Ma€
CBO1 0COOJIMBOCTI OO 3MICTY 1 CIIOCOOY MpeICcTaB-
JIeHHs iH(pOopMaIlii TIPO CKIIAIOBI TMPOAYKTY, 3 II0-
B[Oy IXHBOI KOPHCHOCTI I OPTaHi3MYy JIFOAMHU
1 HASIBHOCTI/BIICYyTHOCTI KOMIIOHEHTIB, SIKI MOXYTb
YMHUTH HETATUBHUI BILUTUB Ha 3[J0POB .

OpHaK Jif04i CUCTEMHU €THKETYBaHHS YMOYKIIMB-
JIOIOTh TIOPIBHIOBATH XapyoBi MPOIYKTH, HE Oe-
PY4H JI0 yBard iHIIMX acreKTiB 11100 BIUIUBY Ha
3I0pOB’s (CTyIiHb OOpOOKH, JOJaHi T00ABKH,
K1 pOOJISITH IX HEKOPUCHUMMU IS 37I0POB’s1), IO
HE J]a€ 3MOTH HaJaHHs IIOBHOTO NPOQLII0 KOPHC-
HOCTI Xap4yOBOTO IIPOAYKTY.

BucHoBKH. AHAII3 PI3HUX CHCTEM ETHUKETY-
BaHHS XapYOBUX IMPOIYKTIB Ha ITEPEIHIH YaCTHHI
TTAKOBAHHSI 3aCB1TUMB, 1110 3aB/ISIKK Takii iHdopMartii
CTHOXKMBAYi MalOTh MOXJIMBICT BUOMpATH OLIBII
KOPHCHI JIIsl OpTaHi3My Xap4oBi MPOILYKTH.

IIpuitHATTA Ta BIPOBA/KEHHS €IMHOI €TUKETKU
Ha JIMIBOBIN CTOPOHI MAKOBaHHS MOXYTh OyTH
KOpUCHUMM 1A CHO)KI/IBa'-IiB Ta YMOXIIUBJIATD
3MEHIIUTH KIIBKICTh BHUIIAJKIB, IIOB’SI3aHUX
i3 HETaTUBHUM BIUIMBOM Xap4yOBUX IIPOAYKTIB
Ha 37I0POB 4.

Knwuogi ciosa: eTUKeTyBaHHS Xap4OBHX
MPOAYKTIB Ha TMEpeqHi YacTWHI ITaKOBaHHS,
iH(OpMYBaHHS, MApKyBaHHS, SKiCTh, CIIO)KABaY.

Introduction. The consumer right for safe food and good quality

nutrition cannot be ensured until fair, easily accessible and sustainable food
systems are created. To this end, the strongest emphasis has to be made on
food safety determinants and nutrition (sustainable and effective supply,
stable quality with keeping to all the hygienic requirements and wide
accessibility), consumer choice determinants and peculiarities of consump-
tion. Bearing in mind that consumers do not have adequate awareness about
the properties of foods, organizations engaged in health protection, safety of
foods and consumer rights protection keep introducing measures aimed at
wide-scale informing of consumers about properties of foods, including
through elaborating transparent and consumer friendly labelling that is
supposed to be a cost-effective means designed to inform consumers in points
of sales and help with the choice of foods [1]. This is also important bearing
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in mind that a central objective of health protection is to prevent an increase
in the most widespread non-communicable diseases that account for more
than the half of global diseases. Unhealthy diets are a major risk factor for
the development on non-communicable diseases [2; 3].

Problem. A necessary condition for the expansion of food market is
providing accessible and required information on food properties to consu-
mers. Because decision-making on purchase point of a certain food product
1s complicated due to limitations on accessibility, clarity, comprehensiveness
and reliability of information about it, provided to consumer, lack of argu-
mentation concerning its utility or functionality, and irrelevance to the con-
sumer expectations on the whole.

The Codex Alimentarius Commission identifies three types of nutri-
tion labelling: nutrient declarations; nutrition and health claims; and supple-
mentary nutrition information, which includes front-of-pack labelling (FOPL).
Nutrition information via food labels on food and beverage packages are
a widespread way to guide consumers towards appropriate diet choices. The
aim of FOPL is to "provide convenient, relevant and readily understood nut-
rition information or guidance on food packs, to assist all consumers to make
informed food purchases and healthier eating choices" [2]. Being a special
kind of labelling, front-of-pack nutrition labels are designed to simplify
consumer understanding of information on nutritional and biological value
of a food product or its utility have importance for all the stakeholders [4]. In
the latest years, governments, food makers and retail traders have been
making active efforts devoted to labelling of nutritional value of food, and
could elaborate a wide range of symbols, schemes and formats aimed to
inform consumers on the value and utility of a food product in a convenient
and accessible manner to simplify their choice. Also, the ultimate goal of
front of pack labels is to achieve an improvement in nutritional and/ or health
status of consumers. The consumer awareness through labelling can be regar-
ded as one of the effective tools to address the increasing occurrence of
disorders linked with an unhealthy diet, such as obesity, type 2 diabetes,
cardiovascular diseases and some categories of cancer [5; 6].

Most of the proposed and existing systems for front-of-pack nutrition
labels are elaborated on scientific grounds and designed to drive consumers
towards healthier choices. However, the existence of varying approaches to
the content and format of the data given on labels, their informativeness and
significance, differentiation and ease of use for various consumer categories
cause the need for the analysis of different types of front-of-pack nutrition
labels. This would enable to determine strong and weak sides of all the
existing systems, allowing in this way to design labelling systems in future,
which would be maximally relevant to consumer needs by the set of criteria
"informativeness, accessibility, simplicity, utility" and make the food choice
more conscious.
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Analysis of recent research and publications. The effects of front
of pack labeling on consumer understanding, perception, use and purchase
behaviour have been investigated by researchers like W.McGlynn [6],
M. Egnell et al [7], N. Khandpur et al. [8], R. Kanter et al [9], J. Chantal,
S. Hercberg [10] and others. The existence of various approaches to labelling
systems and the results of respective consumer research devoted to their effi-
ciency have revealed the need for analysis of the most widespread labelling
systems for foods from the perspective of their utility and clarity for consumers.

This research aims to analyze various approaches to front-of-pack nut-
rition labels of foods with respect to their informativeness and utility for
consumers, helping them make the conscious choice of a product.

Methods. The methodological framework of this research builds on
methods of comparative analysis and synthesis, highlighting generalization,
systematization of the approaches designed to achieve the appropriate infor-
ming of consumers.

Results. Decision-making process at purchasing point is complicated
due to the limitations on the understanding and reliability of information
provided to the consumer, lack of argumentation concerning its utility or
functionality, and irrelevance to consumer expectations on the whole.

The REGULATION (EU) No 1169/2011 OF THE EUROPEAN PAR-
LIAMENT AND OF THE COUNCIL of 25 October 2011 on the provision of
food information to consumers fixes the rules for informing consumers, enabling
them to have access to the essential food information such as the nutritional
declaration and the list of ingredients. To simplify understanding of this informa-
tion, other forms of expression and presentation or voluntary information can be
provided as supplements to the mandatory nutritional value in keeping with artic-
les 35-37 of the Regulations [11]. The EU Regulation specifies the way of making
the nutritional declaration and the nutritional and health claims on the label and in
advertising, promotional campaigns or other commercial announcements. EU
member states can take decisions at country level on what additional information
should be given with respect to food products that are prepackaged for direct sales.
According to the general requirements of the European law, information on food
products has to conform with the set of criteria given in Figure 1.

The legal requirements of EU on food products

protecting consumer health and interests, and achieving free movement of legally produced foods in EU;

the information must include the aspects related with health, economic, environmental, social and
ethical components, to guarantee the safe and conscious consumer choice;

the information on food products (including the advertisement) must be accurate, clear and easy for
understanding (provided in national language);

the information must not contain any attributions of properties or statements about curing properties
of foods (except for the foods aimed to meet specific needs);

v

the information must not mislead the people with respect to food characteristics

Figure 1. The requirements of EU law on the information about food products
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The EU Regulation leaves each European country with the right for
elaborating its own front of pack label with information on nutritional pro-
perties and using this single format for the whole food supply. The nutrient
profiling models can be interpreted as a potential support for such simplified
labelling. They are designed to classify individual food products on the basis
of their nutritional value characteristics according to health-related purposes [12].

A great number of nutrient profiling models with various degrees of
reliability has been created across the globe. They usually take into account
the energy value of the food, the content in macro-nutrients and microele-
ments, considering the balance between "unhealthy" components (such as
saturated fats or added sugar) and "healthy" components (such as protein,
fibers etc.). One of the first and scientifically substantiated nutrient profiling
models developed in Europe is the British Food Standards Agency Nutrient
Profiling System (FSA-NPS) [10; 13].

Balanced and healthy diet is a critical factor for maintaining health
and avoiding diseases of various kinds. Yet, 39 % of the adult population
across the globe have excessive weight or suffer from obesity, being more
exposed to the risk of occurrence of cardiovascular diseases, diabetes and
some types of cancer [12; 13]. A central factor of excessive weight and obe-
sity is the increased consumption of high energy foods containing much fat
or sugar. In view of this, various companies concerned with health protection
tend to label processed foods in a way allowing consumers to consider
important diet information about food products [14].

WHO defines front-of-pack labelling as referring to nutrition labelling
systems that:

. are presented on the front of food packages (in the principle field
of vision) and can be applied across the packaged retail food supply;

« comprise an underpinning nutrient profile model that considers the
overall nutrition quality of the product and/or the nutrients of concern for NCD;

. present simple, often graphic information on the nutrient content
and/or nutritional quality of products to complement the more detailed nut-
rient declarations usually provided on the back of food packages [2].

The objective of all the front-of-pack nutrition label systems is to pro-
vide consumers with information about the composition of a food product, to
help them make a more rational choice with due consideration to the needs
and health status.

The development of a FOPL system should be an iterative process. It
should be government led, whereby the government first confirms the aims,
scope and principles of what is being proposed, and then uses a collaborative
approach to determine the specificities of the system (e.g. the content and
format) while staying faithful to the overarching principles (Table).
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The principles of FOPL system [2]

Target orientation
of the principles

Principle

Overarching principles
for FOPL systems

1. The FOPL system should be aligned with national public health and nutrition
policies and food regulations, as well as with relevant WHO guidance and
Codex guidelines.

2. A single system should be developed to improve the impact of the FOPL system.
3. Mandatory nutrient declarations on food packages are a prerequisite for
FOPL systems.

4. A monitoring and review process should be developed as part of the overall
FOPL system for continuing improvements or adjustments as required.

5. The aims, scope and principles of the FOPL system should be transparent
and easily accessible

Principle for a
collaborative approach
to FOPL development

6. Government should lead the multisectoral stakeholder engagement process
for the development of trusted systems, including nutrient profiling criteria

Principles related
to FOPL system format
(i.e. design and content)

7. The FOPL system should be interpretive, based on symbols, colours, words
or quantifiable elements.

8. The design of FOPL systems should be understandable to all population
subgroups, and should be based on the outcome of consumer testing, evidence
of system performance and stakeholder engagement.

9. Content should encompass nutritional criteria and food components with the
aim of informing choice and enabling interpretation of food products against
risks for diet-related NCDs, and of promoting healthy diets. Principle

10. The FOPL system should enable appropriate comparisons between food

Principles for the
implementation
of FOPL system

11. Uptake of the FOPL system should be encouraged across all eligible
packaged foods, either through regulatory or voluntary approaches.

12. Early engagement of industry groups and the development of guidance
documents (e.g. a style guide) are necessary in facilitating the implementation
of the FOPL system.

13. Engagement with key opinion leaders (including food and nutrition experts
and the media) and consumers are essential, and should be well managed.

14. Well-resourced public education campaigns and consumer education, with special
consideration of techniques to target at-risk groups, are necessary for improving
nutrition literacy and consumer understanding and use of the FOPL system

15. Baseline data should be collected to support monitoring and evaluation of the
impact on consumers and reformulation of food products.

Today there many well-known labeling systems: Multiple Traffic
Lights, Evolved Nutrition Label, Reference Intakes, Health Star Rating sys-
tem, Nutri-Score, etc. Below we are going to analyze the most common front-

of-pack nutrition label systems [9].

Reference Intakes (R1) indicates the quantity of calories, the amount

in grams of sugars, total fat, saturated fats and salt per portion of food (Figure 2).

Per 25g

I?%’I

Per 100g:

2343 kJ / 560 kcal

Figure 2. An example of Reference Intakes

Per 25qg:
| 7% I I1B%‘| |15%*| | 7% l 23%*
Per 100g:

2343 kJ 1 560 kcal
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Most foods are not consumed on a 100g/ml basis. Therefore, the RI
nutrition labelling scheme provides consumers with nutrition information on
a "per portion basis", in addition to the information per 100 g/ml provided
back of pack. The Reference Intakes information allows you to see directly
the amount of energy or nutrient contained in the portion you are eating or
drinking, so that you can consider it in the context of your daily diet [15].

This system has its shortcoming: because the indicated content of calo-
ries in one portion is based on "the need of the average statistical person", it
offers a consumer guide rather than a consumer objective. It cannot account for
the needs of various consumer categories by age, gender, physical activity, etc.

A labelling system commonly used in many countries is Traffic Light
Labelling, developed as an alternative to Reference Intakes label and first intro-
duced in U.K. This labelling allows for quick and clear demonstration of the
product composition [16, 17]. It indicates the data on the content of fat, saturated
fats, sugars and salt, classified by level as low, medium or high. It uses color
range: green color indicates a low amount of a certain component in the product
composition, being an evidence of a higher utility of the product for human
health; yellow color is an indicator of the medium amount of these substances,
whereas red color shows a high amount and can be used as a warning of the need
in a modest (or sometimes limited) consumption of a given product. Color
coding is based on the content of components in 100 grams of a product. Apart
from traffic light colors, the number of grams of fat, saturated fats, sugar and
salt are indicated for the typical "portion" of food [18; 19]. Therefore, when the
amount of a portion is higher than 100 grams, one should use the criteria of color
coding "per portion" (Figure 3).

_ ) The objective of traffic light sys-
e . __\ tems is to give consumers advice to avoid
@ 778 pf,a stervung > food products with high contents of fat,
- N sugars and salt, thus helping them make
@ 2%:2:{ 'r?ct'glﬁs\, choice in favor of healthier nut-rition [18].
: - Results of the study (Kunz et al., 2020)

Sugars ) show that labelling reglly improves the
g P aaning accuracy of consumer judge-ment of the

_ food product’s utility for health. But the
2.08 fj'fe,mg ) conclusions about the efficiency of la-
. — _/  belling the nutritional substances by traffic
' ) light colors prove to be ambiguous when it
comes to their effects in promoting healthy
diet. While some studies demonstrated that
traffic light labels could encourage healthier diet behavior, others failed to
reveal any impact of these labels on the sales or the consumption of healthy
foods [19]. When this model is used, it poses a controversial issue: this
approach can probably increase the attractiveness of unhealthy foods as an
undesirable by-side effect. First, the light traffic labelling may provoke
a reaction or a negative motivational condition which occurs in people when

Figure 3. An example of Traffic
Light Labelling
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they feel a threat to their personal freedom of choice and which makes a
"prohibited" unhealthy alternative more attractive. Second, traffic light labels
may refocus the consumer attention on the utility of products and activate the
intuition "unhealthy = tasty", which means that unhealthy alternatives are
supposed to have a better taste than heathy ones.

Nutri-Score labelling. The system of front-of-pack nutrition label
"Nutri-Score" was developed in France in 2017 as part of a voluntary initiative
of the National Agency on Health Protection (ANSES) and par Santé Publique
France [20]. This labelling has the objective to inform consumers, by simple
and understandable way, on the nutritional value of a product, in order to help
them make more conscious choice in favor of healthier foods and stimulate
producers to improve nutritional properties of foods. Today, this system is
recommended for use by national bodies of Belgium, Germany, the Nether-
lands, Spain, Switzerland, Luxemburg and other countries of the world [21].

The logo "Nutri-Score" represents a colored FOPL (front-of-pack nut-
rition label) that synthesizes the numerical information from the obligatory
statement of the nutritional declaration, given on the back side of each
package. The Nutrient Profiling System (NPS) laid in the basis of Nutri-
Score assigns scores in accordance with the content of nutrient substances
per 100 grams of a food product or 100 milliliters of a beverage [22].

The nutrient substances of food products are divided by their impact on
human health into "favorable" (fiber, proteins, fruits, vegetables, legumes,
nuts, oils, etc.) and "unfavorable" (energy, sugars, saturated fat, salt). Each
component is scored in accordance with its amount in the product composition.
The overall score is derived by deducting the absolute value of "favorable"
scores from "unfavorable" ones (the theoretical range is from —15 to +40).
A lower number of scores corresponds to a higher utility of a product [23; 24].

The result of calculations is used for labelling a product by a certain
color and its respective letter. The products are classified into five categories:
letters from "A" to "E" with the colors in the range from dark green (A) (related
with a higher content of the substances useful for healthy nutrition) to red (E).
Positive and negative sides are compensated by each other (Figure 4).

It should be noted that this

NUTRI-SCORE fystem, not being an absolute ra-
: ‘ ing, is used to compare the nutri-
tional quality of similar products

within a specific food category. For
I~ example, a pizza marked by green

will mean a healthier choice than a

Figure 4. Nutri-Score Labelling pizza marked by orange. A red

yogurt is less advisable than a

yellow one. But a pizza and a yogurt cannot be compared by means of "Nutri-

Score" system. It should be noted that Nutri-Score system is not a
recommendation on the diet and cannot replace it.

.................

g9I1dvd0.L HILOD0dHULOVVE

<
H
(o]
Q
N
(o]
o
S
S
=
' e
o
]

.
.......



YOOCKOHAAEHHS

~

BAACTHBOCTEH TOBAPIB

........

Today, Nutri-Score system is a labelling scheme fully conforming to the
existing concepts and approaches of the World Health Organization with respect
to the information on the front side of the package [25]. The efficiency of Nutri-
Score could be proved by numerous research works. Several works could
confirm that the algorithm of Nutri-Score has the ability to determinate foods
according to the food based dietary guidelines. Also, a series of research works
were aimed to confirm the high performance of Nutri-Score system, including
its good perception and understanding by consumers and its ability to focus their
choices on the foods that are healthier [26].

The advantages of Nutri-Score system are numerous: scientifically vali-
dated algorithm, clarity, visibility, simplicity for consumers. Nutri-Score was
shown to allow the consumer to make more informed choices and facilitate
nutritional comparison of foods. In parallel, Nutri-Score encourages food
making companies to improve the nutritional composition of their products.
This system has a positive consumer feedback. According to a survey held by
Public Health France in 2020, nearly 94 % of the respondents said that they
supported its availability on the package, and more than 50 % confirmed that
Nutri-Score had changed at least one of their shopping habits [27]. The effi-
ciency of Nutri-Score could be demonstrated in terms of the consumer ability to
classify foods correctly according to their nutritional value and make use of this
in time of shopping and choice of the portion size.

However, several studies could give clear evidence that the labels on
the front of pack seems in a way controversial. These systems enable to
compare food products without consideration to other dimensions of health
(degree of processing or mixtures of additives), which does not allow for a
full profiling of the food product’s utility [22—24].

This analytical review of front-of-pack nutrition labels systems allows
to outline a series of recommendations for their improvement and further
effective use by all the market agents:

. the need to consolidate the effort of public bodies responsible for
health protection and food product safety, manufacturers, trade associations,
consumer associations in elaborating recommendations on unification of
front-of-pack nutrition labels;

. creating schemes for the accountability of manufacturers and adequate
control of the reliability of information on front-of-pack nutrition labels, in
order to avoid consumer misguiding;

. organizing educative events among consumers in order to increase their
awareness of nutritional properties of food products and their impact on health.

Effective implementation of a FOPL system requires a well-resourced
and robust consumer education programme that provides key messaging on
using FOPL, as part of a wider suite of country nutrition messaging and dietary
guidance [28; 29]. Effective nutrition labelling, including simple-to-use FOPL,
should be been identified as one of the strategies that countries should use
to address the growing global concern of unhealthy dietary patterns.
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Conclusions. Policies to promote the implementation of simplified
nutrition information on the front of food packages can be an important
element of strategies which aim to improve population diets. This literature
review of nutrition labelling systems for food products on the front of the
pack demonstrates that front-of-pack nutrition labels help consumers to
easier interpret and choose foods that are healthier. Information given on
labels of food products is useful, but the presentation may impact consumer
awareness and interest.

However, academic discussions around the label content and algo-
rithm behind that would account for all the dimensions necessary for con-
sumer have been on. If a unified front-of-pack label is adopted and introduced
in Europe, it can be useful for consumers when purchasing food.

Further research is expected to define the impact of combined sustai-
nability and nutrition front of pack labelling systems on the consumer behavior.
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nepbex I'm6X" (Ykpaina).
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FUNCTIONAL PROPERTIES
OF PILLOWS FOR SLEEPING

Introduction. The properties of pillows are
determined by their functional, i.e., consumer
properties, that determine their intended use as a
consumer item. Since the purpose of bedding, in
particular pillows, is to ensure a comfortable
sleep for a person, functional properties are the
most important.

Problem. The formation of an assortment
of pillows indicates the need to study their func-
tional properties, in particular, the perfection of
the main function, i.e. the softness-hardness
criterion.

The aim of the article is to study the func-
tional properties of sleeping pillows, in parti-
cular, the calculation of the softness-hardness
criterion.

Methods. The degree of softness-hardness
of the pillows is evaluated according to stan-
dardized indicators: the strength and mass of the
fillers, as well as the height of the pillows under
load and without load. The research was con-
ducted at the production enterprise of "Herd
Billerbeck GmbH" LLC (Ukraine).

© T'aauna Muxaiinosa, Audpiit Caiszxos, Barenmuna Ociescvka, 2022
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PesynbTaTn nocaipkenns. PozpaxyHok kpu-
TEepit0 M’SKOCTI — JKOPCTKOCTI MOJYILOK 3/iH-
CHEHO 3a KOe(illieHTOM IMOBEPXHEBOI I'yCTHHH
Iip’THO-ITyXOBUX, BOBHSHHMX Ta CHHTETHYHHX
HaroBHI0BawiB. [loxin 3poOsieHo Ha Kareropii:
M’SKA; CepeOHbOi HCOPCMKOCTI; HCOPCKA.

3a poBeICHNMY EKCIIEPUMEHTAIIBHAME JTOCITi-
JDKEHHSIMM BHCOTH TIOJYIIKHA 3 PI3HUM THUIIOM
HAaIOBHIOBaYa 0€3 HABAaHTAKECHHsI Ta ITiCIISI HaBaH-
TaKEHHs1 BU3HAYEHO, 1[I0 CaMe MII[HICTh HAIOB-
HIOBa4a 0e3I0CepeIHBO BIUTUBAE HA 3MIiHY (op-
MU MOJYILIKH ITiJ] Yac eKCIuTyararii.

BucHoBkH. EXCIIEpUMEHTANBHO BCTAHOBIICHO,
IO 3HAYEHHS KPUTEPII0 M AKOCmi — dcopcm-
KOocmi TIOXYIKH O€3I0CEePEaHBO 3aIEKUTh Bil
MOKa3HMKa BUCOTH BHpOOy Oe3 Ta Iiciisi HaBaH-
Ta)KEHHs1, OCKUIBKH TOAYIIIKa MOYKE MAaTH 3HAYHY
ycanky mig dac cHy abo, HaBmakw, 30epiratu
CBOIO BHCOTY.

PexoMmeH10BaHO B HOPMATUBHIH, TOPTOBEITb-
Hill, pekJaMHiii AoKyMeHTalii Ta iHpopMalliii-
HUX MaTepiajax JOJATKOBO 3a3HAa4YaTH KaTero-
PIto M siKocmi — 2icopemKkocmi TIOMYIIOK 3aJICKHO
BiZ kKoe(illieHTa NOBEPXHEBOI T'yCTHHU HAIOB-
HIOBa4a, 3 TAKUM IOJUIOM: M SIKA, CepeoHbol
arcopemrocmi Ta gcopcmra. Toain mogymox 3a
UM KPUTEPIEM JOUIIBHO IPOBOJHUTH 3 METOIO
PO3pOOKHM YMHHOI HOPMAaTHUBHOI JOKyMEHTALlil
Ha Il BUA BUPOOIB, IO TOJNETIUTH BHOIp
TOBapy CHOXHUBAYEM.

Knwuosi cnosa: momymku, KOMQOPTHICTS,
BJIACTUBOCTI TOYIIIOK, M’ SIKICTB — YKOPCTKICTh TTO/TY-
IIIOK, HATIOBHIOBaY, KOE(DII[iEHT MOBEPXHEBOI I'yc-
THHHU HAITOBHIKOBa4a.

Results. The calculation of the pillow soft-
ness-hardness criterion is carried out according
to the coefficient of surface density of feather-
down, wool and synthetic fillers. The division is
made into categories: soft; medium hardness;
hard.

According to the experimental studies of the
height of the pillow with different types of filler
without load and after loading, it was determined
that the strength of the filler directly affects the
change in the shape of the pillow during
operation.

Conclusions. It was experimentally estab-
lished that the value of the criterion of softness-
hardness of the pillow directly depends on the
height of the product without and after loading,
since the pillow can shrink significantly during
sleep, or, on the contrary, maintain its height.

It is recommended that regulatory, trade,
advertising documentation and information
materials additionally indicate the category of
softness-hardness of pillows depending on the
coefficient of surface density of the filler, with
the following division: soft, medium hardness
and hard. Tt is advisable to divide pillows
according to this criterion in order to develop the
existing regulatory documentation for this type
of products, which will facilitate the choice of
this product by the consumer.

Keywords: pillows, comfort, properties
of pillows, softness-firmness of pillows, filler,
coefficient of surface density of the filler.

Beryn. OnHuM 13 HampsiMiB TEKCTHIIBHOT NMPOMHUCIIOBOCTI € BUPOO-

HUIITBO BUPOOIB JOMAIIHBOTO TEKCTUIIIO, 30KpeMa MOCTUIbHOI OlIH3HHU,
KOBJIp, TIOJYIIIOK, HaMaTpalHUKiB. | Xxo4a Jierka MpOMHUCIOBICTh YKpaiHu
Ma€ TOTYXHUI BUPOOHMYMI TMOTEHIIa]d BUTOTOBJIEHHS BHUPOOIB PI3ZHOTO
NpU3HAYCHHSI, BOHA NIEPEKUBAE CHOTOJIHI HEJIETKl yacu. ToMy 3HaYHa 4acTKa
MOCTIIBHUX BUPOOIB IMIIOPTY€EThCs B YKpainy [1]. CrorogHi B TOProBesb-
HUX MEpekax KpaiHU peai3yloThCsl MOJIYIIKH Pi3HOTO I[LILOBOIO MPHU3HA-
YeHHs, PI3HUX (OpPM Ta PO3MipiB, BUKOPUCTOBYETHCSA PI3SHOMAHITHHHA THI
HAIOBHIOBAua, BUJI Ta TUII HaIlIpHUKA (40XJIa).

XapakTepUCTUKHU MOAYIIOK BU3HAYAIOThCA (DYHKL10HATBHUMH, TOOTO
CHOXXUBYMMH BIIACTHBOCTSIMU, 110 3YMOBJIOIOTH X BUKOPUCTAHHS 3a MPH-
3HAYEHHSIM SIK TpeIMeTa CHOXKMBaHHA [2]. A OCKUIbKM MPU3HAYEHHSIM
NOCTUIbHUX BUPOOiB, 30KpeMa MOAYUIOK, € 3a0e31eUeHHs] KOM(POPTHOTO CHY
JFOJIMHY, TO QYHKI[IOHAIbHI BIIACTUBOCTI € HAWBAKITUBILITUMHU.

VY cnoBHuky [3] 3a3HadaeThcs, MO KOMGOPT — L€ HaW3pyuHimn
noOyTOBI yMOBH, SIKI BHU3HAUYAIOTHhCS CYKYMHICTIO MOOYTOBUX TIEpeBar,
3atuiky Tomio. [Toayiku € 6araronapoBUMu BUpOOaMHu, sIKi MiCTSTh B COO1

.................................................... focoes
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KpIM MaTepially BepXy BUpoOy e i 00’eMHUI HamoBHIOBaY. BiactuBocTi
NOJAYIIOK 3 00’€MHHMMH HANOBHIOBaYaMHM MalOTh 3a0e3ledyBaTH O0TpHU-
MaHHs1 HallBaXJIMBIIIMX BUMOT JI0 TOBApIB LI€] IPyIH, OJHUMHU 3 SIKHUX € IXH1
GbOpMOCTIMKICTh Ta M’AKICTh. 3aBASKU I[bOMY IIMHHUN BIIAUT XpeOTa
PO3TALIOBYETHCSI B MAaKCHUMAaJIbHO 3pyYHOMY (hi310JIOTIYHOMY TMOJIOXKEHHI
1 JTFOIMHA HE BiTYyBa€ HABAHTAXEHHS TTi/1 Yac CHY, KPOBOIIOCTAYaHHS MO3KY
€ HAOLITBIIT ONTUMATHHIM.

®opmyBaHHS aCOPTUMEHTY MOAYIIOK BKa3y€e Ha HEOOX1IHICTh I0CITi-
JOKCHHSI 1XHIX (DYHKI[IOHAIbHUX BIIACTUBOCTEH, 30KpeMa JJOCKOHAJIOCTI
BUKOHAHHS OCHOBHOI (PyHKIIii, TOOTO KPUTEPi0 M’ SIKOCTI — ®KOpCTKOCTI. Lle,
CBOEIO YEeProro, CIOHYKA€E Hajalll ONTUMI3yBaTH iX BUOIp.

IIpo6aema. Po3mipu, koHCTpYKIIisi, (hopMa, CKilaj 1 Maca HAOBHIO-
Baya B MOMYIIKAX € PI3HUMH, TOMY 1 CTYHiHb iXHIX (OPMOCTIMKOCTI Ta
M’SIKOCTI Oyne Takox pi3Huid. BaxkiamBoro mocrae yHidikaiis (yHKIIio-
HAJTBHUX BJIACTUBOCTEH MOAYIIOK KJIACHYHOTO THITY, SIKi MAlOTh HaIipPHHUK
a00 4OXOJI 3 BOJIOKHUCTHM YU TP’ SHO-ITyXOBUM HAIIOBHIOBAYEM.

JlocmiKEeHHST CTYTIeHsI M’ SIKOCT1 — KOPCTKOCTI TIOAYIIOK € BKpail aKTy-
QTBHUM, TI10 MiATBEPKEHO MOTIEPETHIMHU COITIOJIOTTYHUMH ONTUTYBAaHHSIMH [4].

AHaJi3 ocTaHHIX J0caiTxensb i myoJikaniii. HaykoBi qocimimxeHHs
1 myOoikanii 3 1i€i TeMaThKu T0CUTh oOmexeHi. Bueni Se Jin Park 1 Hyun
Ja Lee [5] Bu3Havyanu KoM(OPTHICTh IOMYIIKH 32 TorioMoro 3D-ckanepa,
OLIIHIOIOYM BUCOTY TOIYUIKM 32 CHIBBIJHOUICHHSM >XOPCTKOCTI MOJIYIIKU
Ta PO3MOJILTY THCKY Ha TOJIOBY 1 IIHIO.

['pyna iHIIUX 3aKOpAOHHUX HAYKOBIIB [6] AOCTIKyBajia BIUIUB Pi3-
HOTO THCKY TiJla ¥ OIiHIOBasa KOM(OPT MOAYLIOK pi3HOI BUCOTH. Humu
BCTAHOBJICHO, 1110 31 301JBIICHHSIM BUCOTH MOAYUIKMA TUCK HA JUISHKY LIUT
HOCTYNOBO 3MIIIY€ETHCS BiJl TOJIOBH J0 CTErOH, L0 JAl0 3MOTrY PEKOMEH-
JyBaTH MOYIIKA BUCOTOIO 7 CM SIK HAM3PYUHIIII JIJIs TIOJIOKEHHS JIeKayu.

TakoX KOJIEKTHBOM BYEHHX PO3POOJICHO METOJUKY BHUIPOOYBaHb
YKOPCTKOCTI TIOJIYIIOK JUIsl CUJIIHHSA 3 IMITAIlI€I0 TPUBAJIOTO BUKOPHUCTAHHS.
3a Li€0 METOJUKOK TMPOMOHYETHCS IlKajga >KOPCTKOCTI IMOAYIIOK IS
cuainns Big 1 go 10 [7].

JocnimpkeHHs y i ramysi, 30KkpemMa (QyHKI[IOHAIbHUX BIAaCTUBOCTEN
MOCTUIbHUX BUPOOIB, BITYM3HSIHUX HAYKOBIIIB BIJICYTHI.

BapTto 3ayBaxuTH, 1110 Yy YUHHUX HOPMATUBHUX TJOKYMEHTaX KpUTEPin
M’SKOCTI — )KopcTKocTi He 3azHayeno. Y JICTY 30332:2007 [8] momymiku
KJIacu(IKyIOTh JIMIIE 32 JABOMA O3HaKaMHU: 3a PO3MIPOM 1 THIIOM HAIOB-
HIoBaua. Ha BUpOOHMYMX MiANpUEMCTBAX YKpaiHU 3aCTOCOBYETHCS JEIIO
MIMPIINN TIepesliK O3HaK TMOJYIIOK: 3a THUIIOM, KAaTEeropi€l0 Ta MAacoro
HAMOBHIOBAaYa, KOHCTPYKIII€IO Ta pO3MipoM HaripHuKa [9].

ABTOpaMH y 3aIllpoIOHOBAHIN PO3TrOpHYTIN HAayKOBii Kiacudikarii
noaymok [10] pekoMeHI0BaHO BUKOPUCTOBYBATU KPHUTEPId M’ SIKOCTI —
KOPCTKOCTI.

Memorto cTaTTi € JochiHKeHHs QYHKIIOHATBHUX BIACTUBOCTEH MOTY-
IIOK ISl CHY, 30KpeMa PO3paxyHOK KPUTEPIIO M SIKOCT1 — )KOPCTKOCTI.
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Metoau. OO’€KT MOCHIDKEHHS — TOAYIIKH 3 PI3HUM THIIOM
HAIMOBHIOBAYA.

CtyniHp M’SIKOCTI — dOPCTKOCTI TOYIIOK OIIHIOIOTH 3a CTaHJIap-
TU30BAaHUMHU TTOKA3HUKAMU: MIYHICMIO Ta MACOI HANOBHIOBAYIE 1 8UCOMOIO
HOOYULOK.

Miynicmy HamoBHIOBa4a (BUCOTa 00’eMy, SIKMH 3aiiMae maTepial
HAMIOBHEHHS, 110 MepedyBae il BIUIMBOM IEBHOI'O THUCKY, MM) Ta 00 'e€m
macu (00’em, sSKMil 3aliMae 3aJaHa Maca Marepialy HalOBHEHHS, KOJHU
nepebyBac MiJ BIUIMBOM IEBHOIO TUCKY, CM>/T) BU3HAYEHO PO3MIILECHHIM
MiJTOTOBJICHOTO 3pa3ka y IMJIIHAPI Ta HAMOBHEHHSM TOBITPAM MPOAIY-
BaHHAM MpoTarom ycranosienoro yacy (JCTY EN 12130:2010 [11]). CyTs
JOCIIKEHHST MiyHOCcmi HANOBHIOBaYa IMOAYILIOK MOJIATa€ B TOMY, IO 3a
JIOTIOMOTOI0 TIOPIITHSI CTHCKAIW 31 CTaloK MIBUAKICTIO 3pa30K MaTepiaily
HAIlOBHIOBAYa, SIKUW PO3MIIIYBaIM B MPOrpaayioOBaHOMY LIIIHJPI, a TICA
BU3HAYEHOTO Yacy 3aluCcyBajii piB€Hb BUCOTH TopiHs. 06 ‘em macu 064u-
CJIFOBAJIM 3 OTJISIAY HAa BUCOTY 1 BIZIOMMI JlIaMeTp LbOTO IITIHAPA.

Macy Hanoenoéaua BU3HAYEHO 3BaKyBAHHSM T'OTOBUX JUIsl HAIlOB-
HEHHS YOXJIiB (HamipHUKIB) HA J03yBaJlbHUX ycTaHOBKaX. CIoyaTKy 40XoJ
(HamipHUK) HAMTOBHIOBAJIM 3aJJaHUM CKJIaJIOM HANOBHIOBAYa, a TOTIM 3HOBY
3BakyBaJid. BuMiproBana Maca HalmoBHIOBaYa He Ma€ BIApPI3HATUCA Ha 5 %
BiJ1 ycTtaHoBieHo1 HopMmatuBHOT Macu (ICTY 30332:2007) [8].

BuwmiproBanus eucomu nooywku 6€3 HaBaHTa)KSHHSI Ta 1] Yac HaBaH-
Ta)KEHHSI POBEJICHO 3T1IHO 3 TeXHIYHUM omnucoM "Iloyiika 115 BiiCbKOBO-
ciy>k00B111B 30poitHuX cun Ykpainu" [12]. Bupi0 13 HarioBHIOBauYe€M MaKCH-
MaJIbHO PIBHO PO3MIIIyBaBCs Ha TBEP/IiH piBHINA rOPU30HTAIBHINA MOBEPXHI,
10 BiJIMOB1IaJI0 HOPMAJIBLHOMY CTaHy 1 MOJIOKEHHIO BUPOOY Tepes] CHOM.
JIns HaBaHTa)KEHHsS] BUKOPUCTAHO BaHTaX Baroro 4.75 Kr, KU BiJIIOBiIa€
PO3paxyHKOBOMY 3HAUEHHIO Baru TOJOBH CEPEAHbOCTATUCTUYHOIL JIFOAUHH.
BanTax y cBoiil HUKHIN YaCTHHI, KA MTPU TECTyBaHHI KOHTAKTY€ 3 TIOBEPX-
HEI0 TOTOBOr0 BUPOOY, MOBUHEH MaKCHMaJbHO MOBTOPIOBATH PO3MIpH Ta
(dbopMy TOJI0BH JIFOJIUHH, 1110 HAOIMKEHO BiITBOPIOE THCK I'OJIOBH HA TOTOBUI
BUpIO mijg yac cHy. OcHOBa BaHTaXy Ma€ OyTH Taka, 1100 MOBEPXHS TOTOBOTO
BUpOOYy HE TPHKICIOBANIACS / HE CKPIIUIIOBANaCh 13 BAHTAXXEM BHACIIIOK
TPUBAJIOTO KOHTAKTY.

Bucoma nodywxku i1 HaBaHTa>XEHHSIM BUMIpIOBaiacs B HEHTPAJIbHIN
TOYIll BUPOOyY Ta 1o oOujBa OOKH BiJ MICISI PO3MIIICHHS BaHTaxy. Bupi0
nepeOyBaB Mmijg TUCKOM & Toj, IIO BIAMOBIZAE HOPMAIBHOMY Yacy CHY
moauHu. Ilicns 3aBepiieHHst 8 roJ BUMIPIOBAIM BUCOTY BUPOOY, SIKUN
nepeOyBas i HaBaHTaxXeHHsIM. Hamani Bupi6 3anuiany 0e3 HaBaHTaKEHHS
Ha 16 rox, 1m0 BIAMOBIZAE Yacy, KM MUHAE JO MOYATKY HACTYITHOTO CHY
moauHu. [licnst 1boro 3HOBY BUMIPIOBAJIM BUCOTY MOAYLIKH Y HEHTPAIbHIN
touui. JlocnmipkKeHHs MpoBeAeHO Ha BHpoOHMUYoMy mianpuemctsl TOB
"T'epn binnnepoex 'mOX" (Ykpaina).

PesyabTraTn nociigxenHs. Po3pobiieHo y3aranbHioOUy Kiacugi-
Kaliio noaymok s cuy [10] (puc. 1).
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Puc. 1. OcobaunBocTi Kiacuikamii moayoK sl CHy

OckUIbKM MaTepianu JJid HamipHHKIB HOAYIIKHM BHIOTOBIISIOTHCS
3 TEKCTHJIIO, TO BOHU HaJIEKaTh 10 po3ainy "TekcTwiabHI BUpoOH". CBOEIO
Yeproro, NOAyIIKH BXOIATh 0 KiIacy "BUpOOH JTOMAIIHHOTO TEKCTUIO'" Ta
rpymnu "BUpOOU 11 CHY', TOMY JI0 HIDKUOTO PiBHA Kiacudikaiii HajIexaThb
TaKCOHOMIYHI KaTeropii, IKk-0T BUJ Ta pi3HOBUA. OTXe, caMe BaKIIUBOIO /ISt
CIMOKMBaya 03HAKOKO MOAYIIOK € TXHIM MO 3a M’ SIKICTIO — )KOPCTKICTIO.

BpaxoByrouu nonepeani nociuimpkenns [4; 10; 13], po3risHyTo MOXITH-
BICTb 3aCTOCYBAaHHS HOBOI O3HaKM TMOAYHIOK — KpUTEpId M’ SIKOCTi —
KOPCTKOCTI. Llelt kputepiii € BAXXIMBOIO XapaKTEPUCTUKOIO, 10 BIJIMBAE HA
KOM(OPTHICTH CHY Ha MOy IIII.

Jnst  pocnmimkeHHsT OOpaHO TOMYIIKKM HAasSBHOTO aCOPTUMEHTY
TOB "T'epa binnepoex I'Mm6X" (Ykpaina) po3mipom 50 x 70 cm, mioia sskux
cranoButh 0.35 M2, 30kpeMa 1o 9 3paskiB 3 Iip’ STHO-ITIyXOBUM HAIOBHIO-
BayeM 1 CHHTETHYHHM Ta | 3pa30K 3 BOBHSHUM. YCi MOAYUIKUA Pi3HATHCS
CITIBBITHOIIICHHSM Mip’s 1 TyXY Ta iXHbOIO MACOI0.

BcranomieHno, 1o 3a OpraHojJeNTUYHUMU TTOKa3HUKAMU BCl 3pa3Ku
JOCIIHKYBAHHX MMOYIIOK BiAMOBIat0Th BUMoOTaMm [9]. HamoBHIOBau y woxJii
(HamipHUKY) pO3MOIIJICHUI PIBHOMIPHO, IIBU PiBHI 1 0€3 HacTaBOK. OCKIIbKH
pO3MipH (JOBKHHA 1 IIMPUHA), KOHCTPYKLIsL, (POPMH MOAYIIOK, CHPOBUHHHMA
CKJIaJ], TOBEPXHEBA T'yCTHHA HANIOBHIOBAaYa Ta TKAaHWMHH 4YOXJa (HaIipHUKA)
HACTUTHKU PI3HOMAaHITHI, TO BOHH MOTPEOYIOTh yHidiKaIrii.

Judepeniiaris 11boro KpUTEPIO 3IIHCHIOETHCS 32 JOTIOMOTOI0 Koedi-
I[iEHTA TIOBEPXHEBOI T'YCTHMHH HAIMTOBHIOBAYA, KM BU3HAYAETHCS JIJICHHSIM
Macu HamloBHIOBaya MOMyIIKH M (Kr) Ha TUIONLy 4oxJja (HamipHUKA) i€l
noxymks S (M?) 3a GOpPMYIIO:

M
g= ?,KF/MZ

HactymHuum etanom € yHiikaliis M’ SKOCT1 — )KOPCTKOCTI MOTYIIIOK 3a
Koe(ilIEHTOM MOBEPXHEBOI I'YCTUHH HAIIOBHIOBAYA.



ISSN 1998-2666; eISSN 2616-6755. Tosapu i punku. 2022. Ne4

.......................................................................................................................................... §eoeee

[TpoBiBimmn anainiz acoptumenty [14] Ta 3a pe3yibTaTaMu aHATITHY-
HUX JOCHIIHKEHb MOAYIIOK Jis CHY, 110 MAalOTh PI3HI THUIIU HANOBHIOBAYIB,
3alPOMIOHOBAHO BUKOPHUCTOBYBATH TPH KAaTETOpii M’ SIKOCTI — >KOPCTKOCTI
noaymok. [Toain 3po6ieHo 3a 3HAUCHHSAM TTOKa3HUKA Koe]illieHTa moBepX-

HEBOI T'yCTMHM HANlOBHIOBaua, Kr/M>: m’axa — Big 1.0 mo 1.99; cepeouvoi

arcopcmrocmi — Bia 2.0 no 2.99; scopcmra — nonan 3.0.

JUis po3paxyHKy KoeilieHTa MOBEPXHEBOI I'yCTUHU HAIllOBHIOBAYa
MOJYIIOK, 10 MAIOTh Mip’ THO-ITyXOB1, BOBHSIHI T4 CHHTETHYH1 HAalTOBHIOBAYI,
BUKOpucTaHo acopTuMeHT noayuok TOB "I'epa binepoex I'm6X". Biamno-
B1JIHO, BU3HA4YCH1 KOe(DII[IEHTH MOBEPXHEBOI I'YCTUHU HAIIOBHIOBAYIB MO3HA-
YaIU: Zuyx, Qoo 1 emn. XAPAKTEPUCTUKH IMOAYIIOK 13 Mip SPHO-IIyXOBUMHU
HANOBHIOBaYaMU 1 pO3paxyHOK Koe(illi€eHTa MOBEPXHEBOI I'YCTUHU HAIOB-
HIOBaya HaBEJCHO B mab. 1.

Tabauys 1
XapakTepucTHKA NOAYIIOK i3 Mip’IHO-IIyXOBUMH HANIOBHIOBAYAMU
Maca TI0BE I?;g;l:il?zmlm
Hassa noxymku CupoBuHHUH cknaf, % HaIoOBHIOBAYa, p M
o HAIlOBHIOBAYA,
ZGuyx, KT/M?
Beneyis H}.'X, rycsamii — 90, 0.69 1.97
mip’s rycsiae — 10
Kapina Tlyx rycsauii - 50; 0.80 2.28
nip’s rycsge — 50
Jlopa Tlyx rycsauii — 30; 0.90 2.57
nip’s rycsue — 70
[yx rycsaunii — 15;
Jana mip’s rycsue — 85 0.95 2.71
TTidis 3OBH'1H.IH}I Kamepa: ny)f rycsanit — 90; 0.97 277
BHYTpILIHs KaMepa: mip’a — 85; myx — 15
Ipuc [ip’st apibue rycsiae — 100 1.10 3.14
Manvea ITip’s npibHe BomorutaBHOi nTuii — 100 1.20 3.42
Hosymrica mip st Tax camo 135 3.85
6e3 KaHTa
GANSO Tlyx ryestiuii = 5; 1.40 4.00
nip’s rycsde — 95

3a po3paxoBaHUM KOE(]II[IEHTOM IOBEPXHEBOI T'yCTHHU IIip SHO-
IyXOBOT'O HAIOBHIOBaYa BCTAHOBJICHO, IO JI0 KAaTeropii M Axa HaleXHTb
nvie noaymka Beneyis. J1o xaTeropii cepednvoi scopcmrocmi — MOTY KA
Kapina, Jlopa, /[ana ta Jliois. Pemra Q0CHiPKyBaHUX 3pa3KiB MOIYIIOK
BITHECEHO 10 Kareropii owcopcmka. OTxe, MOKHA 3pOOUTH BUCHOBOK, IO
301IbIIEHHS] BIZICOTKOBOTO BKJIAJAEHHS IyXy TyCS4Oro HaAae OuIbIIOq
M’ SIKOCTI TIOJTyIIIKaM.

Ha puc. 2 300paxeHno miarpamy po3noaity KoedilieHTa MoBepXHEBOi
TYCTUHH Tip’ THO-ITyXOBOT'O HarlOBHIOBaya 3aJI€KHO BiJ MacH HAallOBHIOBayYa
TIO/TYTIIOK.

Jliarpama cxeMaTUYHO TMOKa3ye 3aJIeKHICTh Koe(]illleHTa MOoBepX-
HEBO1 I'YCTUHU HAIOBHIOBAYa BiJl MaCH HAIMOBHIOBAaYa, YMM OLIBIIOI0 € Maca
HATOBHIOBAaYa, TUM JKOPCTKIIIa MOTYIIKA.
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Puc. 2. Po3nonin 3pa3kiB MOAYIIOK 3aJIeXHO B KoedillieHTa
MIOBEPXHEBOI T'YCTHHH Tip’THO-ITyXOBOT'O HAIIOBHIOBAaYa

[logymiku, A0 ckjagy HamoOBHIOBaYa SIKMX BXOJWUTH Mip’s JApiOHE
rycsiue Ta Mip’s BOAOIUIABHOI MTHIll, MAlOTh 3HAYHO BUIIMK Koe(illieHT
MOBEPXHEBOI T'YCTMHHU 1 HaJleXaThb 0 KaTeropii >kopctka. Taki momyuiku
MOXXYTh MOPYIITYBaTH MaKCUMaIbHO 3py4yHe (H1310710T1UHE TOJIOKEHHS NN~
HOTO BiAIUTy XpeOTa JIOJMHHM 1 TOoTipuIyBaTu KOMGOPTHI yMOBHU cHY. Tomy
MOIYIIKY 3 HAIOBHIOBAYEM 3 IIp sl APIOHOT0 I'yCSAYOTro Ta Mip’ sl BOJOIIABHOT
OTHLI MOTPeOyIOTh KOPETYBAaHHS CTYINEHsS HAIOBHEHHS HAMipHUKA Ui
3MEHILIEHHS KOe(ili€eHTa NOBEPXHEBOI I'YCTUHU HAMOBHIOBAYA 1 BIAMOBIIHO
JI0 IbOT'O ITOM’SIKILIEHHS BUPOOY .

AHANOTIYHO MIPOBEICHO PO3PAXyHKH KOoe(illi€eHTa MOBEPXHEBOI I'yC-
THUHU BOBHSIHMX HAIlOBHIOBAYiB /U1l HOAYIIOK. OCKUIBKY BUPOOHUYE MIIPH-
€MCTBO BUT'OTOBJISIE TUIBKHM OJIUH BU/JI ITOIYIIOK 3 BOBHSHUM HaIllOBHIOBAYEM,
TO JJIsl aHANI3y B3STO MOAYWKY po3mipoMm 50 x 70 cM, muiomia sSKoi CTaHo-
Buth 0.35M%, a Bara — 0.7 xr. BignmosimHo 10 LBOro po3paxyHKOBMI
Koe(illiEHT OBEPXHEBOI I'yCTHHU HANOBHIOBaYa Oye craHoBuTH 2.0 Kr/M2,
3 TakuM 3HAYEHHSAM I MOAyIIKa OyJia BiIHECEHA J10 KaTeropli cepeonsvoi
AHCOPCMKOCHII.

OxkpiM TOro, NpEICTaBICHI pe3yibTaTH BHU3HAYEHHS KaTeropii
M’SIKICTh — )KOPCTKICTh 3a KOE(IIIEHTOM IMOBEPXHEBOI T'YCTHHU TOMYIIOK
TOB "TI'epn binnepbex I'M6X" 3 HamoBHIOBaYEM i3 CHHTETUYHHX BOJIOKOH
nomectepa. [ns aHamizy B3ATO 3pa3kud MOAYHIOK po3MipoM 50 X 70 cm
i momero 0.35 M2 XapakTepUCTHKU IOCIIKYBAHUX 3PasKiB MOJLYILOK
13 CHHTETUYHHM HAITOBHIOBAYEM HAaBEIECHO B maobi. 2.
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Tabnuys 2
XapakTepucTHKA NOAYIIOK i3 CHHTETHYHUMH HANIOBHIOBAYaMHU
HasBa noxymku Maca HalloBHIOBaya, KI KoedillieHT N0BEpXHEBOT I'yCTHHH, eun, KI/M>
banbyc
Kopona 0.50 1.43
Jinis cmvobana
Ipayis 0.55 1.57
Ilepnemma
Hinis 0.60 1.71
Jlatima
ROYAL CREAM 0.70 500
Acmpa

3 HaBeJEHUX JaHUX BUIHO, IIIO MEPIIi CIM 3pa3KiB MOIYIIOK 13 CHH-
TETUYHHMH HAIMOBHIOBaYaMHU TIOJIECTEP HAJEXKaTh JO KaTeropii maxi, a
nonyku ROYAL CREAM ta Acmpa — 10 KaTeropii cepeonvoi Hcopcmrxocmi.

Ha puc. 3 300paxeHno miarpamy po3noaity KoedilieHTa MoBepXHEBOi
TYCTUHU CHUHTETUYHOI'O HAMOBHIOBaYa 3aJIeKHO BiJl Macd HaIlOBHIOBauda
MOJTYTIIOK.
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0,55 0,6 0,6 0,6

IToBepxHeBa ryctuHa, r/mM2

Puc. 3. Po3moain 3pa3kiB MOAYIIOK 3aJI€KHO BiJ Koe(illieHTa TOBEPXHEBOL
I'YCTUHH HAaIlOBHIOBAYIB 13 CHHTETHYHHX BOJIOKOH

Otxe, acoptumeHT noaymok TOB '"T'epn bimnepbex I'm6X"
3 HAalIOBHIOBAYEM 13 CHHTETUYHHX BOJOKOH MAalOTh KaTeropito M ’saxa Ta
cepeoHboi KHcopcmrkocmi, MO BIAMOBIAAE 3aJ0BOJICHHIO TTOTPEO CIIOXKKBAYa.

Onnak, BpaxoBYIOUH T€, 10 MOAYIIKA ITiJl 9ac eKCIUTyaTallii 3MIHIOE
cBOI0 (GopMy Ta JUisi OUIBII TMOBHOTO aHANI3y PO3MOAULLY MOIYIIOK 3a
KPUTEPIEM M’ AKICTh — JKOPCTKICTh, MPOBEACHO EKCHEPUMEHTANIbHI JOCHTi-
JOKCHHS BUCOTH MTOAYIITKH 0€3 HABAaHTAKECHHS Ta IiCJIs HABAaHTAKCHHS Ha Hel
npotsirom § roa. [IpoananizoBaHo MOAYIIKY 3 PI3HUM THIIOM HAallOBHIOBAYa!
3 mip’StHO-TTyX0BUM (Beneyis), BOBHSHUM (J/lomoc) Ta CHHTETUIHUM (Acmpa).
Pesynbratu HaBeaeHo B maobi. 3.
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Tabnuys 3
OuiHka AKOCTI MOAYIIOK JJISl CHY
MokasHux Hazpa nonymku

Beneyis Jlomoc Acmpa

90 — nyx; 100 — BoBHA 100 —
Cxutag HaroBHIOBaYa, % 7 .

10 —mip’s oBeua T10JIIECTED
MIiIHICTh HAOBHIOBAYa, CM>/T 0.30 0.25 0.27
Maca HammoBHIOBa4a, T (£ 5 %) 700 700 700
Bucota BupoOy 6€3 HaBaHTaXKEHHS, CM 19 15 17
Bucota BupoOy miciist HABaHTaXXEHHS, CM 10 9 8

[IpoBiBIIH AOCTIHKEHHS BUCOTH TTOIYIIOK 3 OJJHAKOBOIO MAacol0, ajie
pI3HUM THUIIOM HArlOBHIOBa4Ya 0€3 HaBAaHTA)XKCHHSI Ta IMICIsl HABAHTAKCHHS,
BCTAHOBJICHO, 1[0 CaM€ MIIHICTh HANIOBHIOBaYa O€3MocepeIHhO BILUIUBAE HA
3MiHy opMu BUPOOY il Yac 11 eKCIuTyaTaltii.

BucHoBku. ExcrieppuMeHTaIbHO BCTAHOBIICHO, 110 3HAYCHHS KpUTE-
pito m’saxocmi — ocopcmrkocmi TOMYMIKU O€3MOCEPETHBO 3aJICKUTh BiJl
MOKa3HUKa BUCOTH BUPOOY Oe3 Ta Micis HaBaHTAXEHHS, OCKUIbKU MOYIIKa
MOKE€ MaTH 3Ha4yHy YCaJIKy MiJl 4yac CHy abo, HaBmaku, 30epiraTd CBOIO
BHCOTY.

PexoMeH10BaHO B HOpPMaTHBHIM, TOPrOBEJIbHIN, peKJIaMHIN T0KyMEH-
Tamii ¥ i1HQOpMaALIMHUX MaTepiajiax JOJAaTKOBO 3a3Ha4yaTH KaTeropiro
M SIKOCMI — JHCOPCMKOCHI TIOAYIIOK 3aJIeKHO Bi KoedillleHTa TOBEPXHEBOT
TYCTUHU HANOBHIOBAYa, 3 TAKUM TOJUIOM: M SIKA, CePeOHbOi HCOPCMKOCHI
Ta orcopcmka. IO MOAYIIOK 3a UM KPUTEPIEM JOILUIBHO MPOBOJIUTH 3
METOI0 PO3pOOKHU HAsSIBHOT HOPMATHUBHOI JJOKYMEHTAIlii Ha 11ei BUI BUPOOIB,
110 TOJIETIIUTH BUOIp TOBAPY CHOKUBAUEM.

KoHdnikT iHTepeciB. ABTOpK 3asBNs0Tb, WO BOHU HE MatoTb (PiHAHCOBUX YN HEdIHAHCOBUX KOH-
nikTiB iHTEpECciB Woao uiel nybnikauii; He MalTb BIOHOCUH i3 AePXXaBHUMK OpraHamu, KoMepuin-
HMK abo HekoMepUiHUMK opraHi3auismn, ki Morny 6 ByTu 3auikaBneHi y noAaHHi Liei ToYkn 3opy.
3 ornsAgy Ha Te, WO aBTOpPM MpautoTb B YCTAHOBI, SIka € BUAABLIEM XypHany, WO MOXE 3yMOBUTU
NOTEHUIMHUIA KOHMNIKT abo nigo3py B YNepemKeHOCTi, OCTAaTOYHE pilleHHs1 npo nybnikauito uiel
cTaTTi (BKMOYHO 3 BUOOPOM PELIEH3EHTIB Ta peAaKkTopiB) NpUiManocst TUMM YrieHaMu peaKonerii, siki
He MOoB’A3aHi 3 i€l YCTaHOBOK.
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BEHAVIORAL MECHANISM
OF CONSUMERS OF HOTEL
AND RESTAURANT SERVICES
DURING MARTIAL LAW

Introduction. The hotel and restaurant busi-
ness is in a state of crisis: since the beginning of
the war, its second stage has begun, which over-
lapped with the pandemic crisis. However, even
during the pandemic, business professionals tried to
manage consumer behavior, which is a priority
factor in shaping a company's competitiveness.

Problem. In the conditions of martial law in
Ukraine, one of the global problems of hospi-
tality business is the formation of close relation-
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ITIOBEAIHKOBHHN MEXAHI3M
CIIOXXHUBAYIB I'OTEABHO-
PECTOPAHHHX ITIOCAYT
II14 9YAC BOEHHOI'O CTAHY

Beryn. [otenbpHO-pecTopanHuid Oi3HEC Tiepe-
OyBae y CTaHi KpW3H: BiJl TOYATKy BIMHH PO3IIO-
4yaBcs APYrui ii erarm, KU HaKJIABCS Ha MaH/e-
MiuHy Kpu3y. IIpoTe HaBiTh 1 9ac maHaeMii ¢a-
XiBIIl O13HECY HaMarajmcsi KEpyBaTH CIIOKHBUYOIO
TMIOBEIIHKOIO, SIKA € TIPIOPUTETHIM (HaKTopoM y (op-
MyBaHHI KOHKYPEHTOCTIPOMO>KHOCT] KOMITaHii.

IIpo6Jiema. B ymoBax BOEHHOTO CTaHy B YKpai-
Hi OJIHI€IO 3 TJI00ATBHUX MPOOJIEM BeleHHS 013-
Hecy TOCTMHHOCTI € (pOpMYBaHHS TICHHUX CTO-
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ships with consumers. Determining the beha-
vioral mechanism of consumers during the war
is a defining stage in the formation of the stra-
tegic vector of enterprise activity.

The aim of the article is to determine the
mechanisms of behavior of consumers of hotel
and restaurant services and to establish the main
directions of hotel business development.

Methods. The methods of systematization,
analysis and synthesis, graphical, tabular, etc.
are applied.

Results. Changes in the preferences and
priorities of choosing an object of the hotel and
restaurant business have been established. It was
determined that scientific works do not pay
attention to the methods of researching consu-
mer loyalty in crisis conditions. Currently, the
hotel and restaurant businesses have more threats
than opportunities and more weaknesses than
strengths. Based on the results of the research, a
package of additional hotel services was formed,
which will become a supporting factor for the
country in wartime conditions.

Conclusions. The restoration of work is
currently possible with the application of posi-
tive patriotic ideas in the management of the hotel
business. Ukrainian consumers are interested in
flash mobs and creative ideas aimed at suppor-
ting Ukrainian soldiers. Experts believe that after
the end of hostilities on the territory of Ukraine,
it is foreign tourists who will be interested in
services that are undoubtedly related to the
ethnic characteristics and history of our country.

Keywords: hotel business, consumer beha-
vior, hotel and restaurant services, consumer,
martial law.

JEL Classification: FO2; F51; F53; E64

CYHKIB 31 CITO’)KMBa4aMu. BcTaHOBIIEHHS TTOBEIiH-
KOBOTO MEXaHi3My CIIOXHBAYiB ITiJ] Yac BiHU €
BU3HAYAIILHUM eTanoM (OpMyBaHHS CTpaTeriv-
HOTO BEKTOpa AisUTBHOCTI MiITPHUEMCTB.

Memoro cTaTTi € BH3HAYCHHS MEXaHi3MiB
MOBEIHKM CIOXHMBAviB TOTEIbHO-PECTOPAHHUX
MOCIIYT Ta BCTAHOBIICHHS OCHOBHHX HAaIpsMIB
PO3BHUTKY TOTEIBHOTO Oi3HECY.

Metoau. 3acTOCOBaHO METOOU CHCTEMAaTH-
3aI1ii, aHaii3y Ta cuHTe3y, rpadiunuii, Tabnuy-
HUI Ta iH.

PesynbTaTn gociaimxeHnsi. BcranoBineHO
3MiHH y BIIOJJOOAHHSX Ta B IpiOpUTETaX BUOOPY
00’€KTa TOTEIFHO-PEeCTOpaHHOTO Oi3Hecy. Bu3Ha-
YEHO, 1[0 B HAYKOBUX MpalsiX HE HMPUILIIETHCS
yBaru METoZiaM JOCIIKEHHS JIOSIIBHOCTI CITOXKH-
BauiB y Kpu3oBHUX ymMoBax. Hapasi mignpuemcraa
rOTEJIbHO-PECTOPAaHHOTO Oi3HECY MarOTh Olnbliie
3arpo3, aHiK MOXKIUBOCTCH, Ta Oinbime ciad-
KOCTEH, aHIX CHII. 3a MiICYMKaMH JTOCIiKCHHS
c(hOpMOBaHO TTAKET JIOJJATKOBHUX OTEIFHUX ITOC-
JYT, SIKi CTAHYTh MIATPUMYOUNM (HaKTOPOM 1 JUIS
KpaiH¥ B yMOBax BilfHH.

BucHoBku. BimHOBIIGHHS poOOTH B yIIpaB-
JIiHHI TOTeNbHUM Oi3HECOM Hapasi MOXIIHBE i3
3aCTOCYBaHHAM IMO3WTUBHUX TATPIOTUYHHUX iACH.
VYKpaiHChKHUX CIIOKMBAYIB IIKABIATH (IICIIMOOH
Ta KpeaTHBHI i/iei, CrpsMOBaHI Ha MiATPUMKY
YKpaiHCbKUX BOiHIB. ExcriepTd BBaXKaroThb, IO
MICJIs 3aBepIICHHS OOHOBUX NIl Ha TEPUTOPIl
VYkpaiHu came iHO3eMHI TYpUCTH OyAyTh 3alli-
KaBJICHI B TOCITyraX, IOB’S3aHUX 3 CTHIYHUMHU
OCOOJIMBOCTSIMHE Ta iCTOPIEIO HAIIOT KpaiHu.

Knrwouoei croea: rorelbHUN OI3HEC, IIOBE-
JIiHKA CIOXHBAYiB, TOTEIHHO-PECTOPaHHI TOC-
JIyTH, CIIOXKHBa4, BOEHHUH CTaH.

Introduction. Modern conditions have become a turning point for the

.........................................

field of hospitality in Ukraine. In recent years, consumer demands have chan-
ged. Considering the fact that the hotel and restaurant business has entered
the next phase of the war crisis and the management of enterprises is beco-
ming even more difficult. Therefore, it is necessary to understand the theo-
retical issues of managing the behavior of consumers of hospitality services
in the conditions of martial law and to determine the directions of the post-
war development of the hotel business.

Problem. The Ukrainian hotel business is in the conditions of a large-
scale crisis caused by two historical stages. First, the fundamental challenges
of the COVID-19 pandemic have caused a restructuring of the hospitality
industry. The security of the provision of tourist and hotel and restaurant ser-
vices was not a distinctive feature of the activities of hospitality enterprises
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during the period of disruptions. Business has moved into the digital service
sector. So far, February 2022 has become the second push to change the
organizational and economic component of running a hotel and restaurant
business. The invasion of the Russian Federation on the territory of Ukraine
in the first two weeks led to a global crisis of all infrastructure facilities.

Thus, food establishments that were not in the occupied territories and
whose management quickly reacted to the current military situation, changed
their organizational structure and directed their actions to support the
Ukrainian army. That is, many enterprises of the restaurant business have lost
their main mission. From elite, craft cuisine, they adapted to ordinary, avai-
lable Ukrainian dishes, which should currently satisfy the needs and provide
volunteer support to the Ukrainian consumer [1].

Based on such critical changes in the hotel and restaurant business,
it becomes necessary to study the behavior of consumers in modern
conditions and to find new directions for the development of the Ukrainian
hotel and restaurant business.

Analysis of recent research and publications. The topic of hotel and
restaurant business management in the conditions of global transformations
1s gaining relevance in the scientific world. A significant scientific achie-
vement in the study of this problem to date is the research of domestic and
foreign scientists, namely: A. Mazaraki, T. Melnyk [1], I. Antonyuk, A. Med-
vedeva [2], S. Melnychenko, O. Avdan [3], M. Boyko, E. Stopchenko [4],
R. Braithwaite, D. Henig [5], E. Carpi [6], A.Harb [7], M. Suligoj [8],
C. Thorleifsson [9] and many other scientists. The problem of the economic
crisis and the exit of enterprises from it is revealed in the works of the above-
mentioned authors. The works of S. Melnychenko, O. Avdan are devoted
to concepts of the development of the Ukrainian tourism brand. Scientists
determine the main aspects in the introduction of the hotel and restaurant
business in the conditions of global transformations. A. Mazaraki, T. Melnyk —
Strategy of economic security of Ukraine in conditions of global transfor-
mations. E. Stopchenko, M. Boyko — Digital functionality of supplementing
business processes of the hotel industry. The fundamental research of the
authors 1s aimed at the strategic directions of development of the hotel and
restaurant business in Ukraine. Innovative business management is presented
in the works.

The political-historical experience in the processes of restoration
of tourism and the field of hospitality after the state of war in other countries
of the world is illuminated in the work "The impact of war and terrorism on
the tourism and hospitality sector in Lebanon" and "Hospitality as Diplomacy
in Post-Cosmopolitan Urban Spaces: Dervish Lodges and Sofra-Diplomacy
in Postwar Bosnia and Herzegovina". The experience of countries regarding
the restoration of the hospitality sector is of great importance for the for-
mation of strategic thinking in the management of the hotel and restaurant
business of Ukraine.
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At the same time, there are few publications in the available literature
that determine the directions of measures to evaluate and manage consumer
behavior in the conditions of global transformations, although this is a gua-
rantee of competitiveness and exit from the crisis. Considering the fact that
the hotel and restaurant business has entered the next phase of the war crisis
and the management of enterprises is becoming even more difficult. There-
fore, it 1s necessary to understand the theoretical issues of managing the
behavior of consumers of hospitality services in the conditions of martial law
and to determine the directions of the post-war development of the hotel
business.

The aim — to determine the behavioral mechanism of consumers
of hotel and restaurant services and establish the main directions of hotel
business development.

Methods. The information base of the study is the publications
of domestic scientists on the problems of managing consumer behavior in
a COVID-19 pandemic and martial law. The methods of systematization,
analysis and synthesis, graphical, tabular, etc.

Results. In 2010-2020, Ukraine showed positive trends in tourism
development indicators: the number of visitors and overnight stays, the struc-
ture of visitors by regions and countries of origin, the level of occupancy,
income from the implementation of accommodation services, and the
contribution of tourism to GDP [10]. According to the data of the World
Economic Forum, the Tourism Competitiveness Index of Ukraine in 2019
was 3.7 and showed trends of increasing competitiveness of the industry in
previous years [11]. The onset of the pandemic in 2020 prompted hotel and
restaurant businesses to reorient their activities in accordance with the new
conditions. Due to quarantine restrictions, the sphere of services was mostly
banned. But the biggest crisis in the activity of the hotel and restaurant
business of Ukraine began precisely in February 2022. The invasion of the
Russian Federation on the territory of Ukraine and the occupation of many
settlements caused the majority of hotels in Ukraine to suspend their work.

Located in the war zone or near them, in many cases the employees
also left the city or the country, says the founder of the Ribas Hotels chain,
Artur Lupashko. "According to our preliminary assessment, no more than
15 % of the total number pool of Ukraine is currently working" [12]. That is,
currently some hotel business enterprises are still operating in the same mode,
only those hotels located in hot spots have closed.

During the hostilities in Ukraine, a significant proportion of hotel
owners kept the accommodation prices unchanged or even reduced them.
Those hospitality establishments that remained in operation became a reliable
rear for Ukraine and a hospitable home for all those who leave their native
homes due to military operations.

Thus, 43 countries responded in support of Ukraine and launched
a flash mob to help refugees. On the "Low-cost Avia" portal, a message was
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created about free accommodation for up to 5 nights in 423 hotels in
43 countries of the world for Ukrainians. Hilton, Accor, Marriot, IHG and
others joined the initiative [13].

A very supportive factor for Ukraine was the position of hotel chains,
which expressed their negative position regarding the aggression of the
Russian Federation and led to their additional sanctions.

As UNIAN reported, earlier the State Tourism of Ukraine called for
a boycott of those companies and countries that still operate in the Russian
tourism market. Among others, the list includes large hotel chains: Accor,
Marriott, HYATT, Wyndham, Hilton Hotels & Resorts, Radisson and
InterContinental. Thus, InterContinental Hotel Group terminated manage-
ment contracts with Russian hotels.

On March 10, IHG announced that due to the Russian invasion
of Ukraine, it will suspend investment, construction and opening of new
hotels in Russia, and will also close its Moscow office [14].

Hilton Hotels & Resorts According to the company's official position
on the war in Ukraine dated March 9, took the following measures:

« provided about 1 million free overnight stays for Ukrainian refugees and
aid in solving the humanitarian crisis in partnership with American Express;

« closed its corporate office in Moscow;

« suspended the development of new projects in Russia;

e promised to send all its profits received on the territory of Russia
to humanitarian aid to Ukraine;

« contributed USD 50 000 to the accounts of global charitable organiza-
tions through her foundation [15].

Another American hotel chain, Marriott, published an official statement
on the war in Ukraine on March 10. According to her, the company immediately
closed its corporate office in Moscow, stopped new infusions of investment into
the territory of the aggressor country. In addition, the network created a fund
of USD 1 million to "support partners during this tragic time".

The Hyatt Hotels Corporation network, like Hilton, also provides free
temporary housing to Ukrainian refugees and sends humanitarian aid [15].

Despite the critical and crisis situation of many hotel business enter-
prises on the territory of Ukraine, we conducted a constructive study on the
behavior of consumers in modern conditions. The purpose of the research
was to determine the personal attitude of potential Ukrainian consumers of
hotel services to the introduction of relevant services in the post-war period
and support of Ukraine in modern conditions. The justification of the research
method was the use of Google Form, where a questionnaire survey by res-
pondents in person in electronic form was proposed, so all influences were
minimized. The total sample of respondents was 1 985 people, of which 37
were consumers whose activities are related to business (production sphere
and service sphere); 29 consumers-employees of public organizations,
another sample consists of consumers of hotel services and students of SUTE.
Some results of the survey are presented in Figure 1.
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Onczeoa%year_ﬁ/////ﬁ = \ Once3301210nth

Once every six months N i
50% S

The purpose of staying at the hotel?
Sporty oo oo ] 0,2
Resort [t 10,567
Cognitive '''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' | 0,367
Wellness [~ ] 0,367
Business [ 1 0,2

Do you use additional services at the hotel?
I like the wide range of additional services [~-] 0,033

Mostly do not use additional services [-] 0,033

NoO |- | (),4

Yes Mmoo ] 0.567

Figure 1. Results of the questionnaire survey

Source: created by the authors.

According to the data of the conducted research, the majority of
respondents visit hotels specifically for the purpose of resort. According to
the intensity of visiting hotels, half of consumers are guests once every six
months. But a very good trend in using additional services in the hotel. That
is, in order to support and stimulate the Ukrainian hotel business, it becomes
necessary to form a package of additional hotel services, which will become
a supporting factor for the country in war conditions.

The pandemic crisis in the field of hospitality attracted the services of
a safe stay of the guest. The pandemic has fundamentally changed the
request. COVID-19 is a direct threat to the personal safety of a person, which
brings us back to the basics of Maslow's pyramid. Guests are focused on
asking for safety and care. And HoReCa is looking for an answer to this
request [16]. Currently, during the war, when hotels have become points of
aid and temporary accommodation for refugees and mass media, other
requests to support Ukraine come in handy.

The fundamental research led to the formation of a SWOT analysis
matrix, which fully characterizes the current state of the hotel and restaurant
business in Ukraine. Table 1 shows the factors of the macro- and micro-
environment of the enterprise, which are the most important for the operation
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of the hotel and restaurant business enterprises and have a tendency to change,
thereby creating new opportunities or threats (the so-called driving forces of the
industry). Their importance for hotel and restaurant businesses was assessed
on a 10-point scale. The probability that a change in each factor will be
favorable (P;) or unfavorable (P,) for the enterprise is determined, P; + Pg= 1
(theoretically, 1 is also possible if there is a probability that the factor will
not change, columns 3 and 5 of Table I).

Table 1
Analysis of opportunities and threats
Factors Importance, Favorable change Unfavorable change
pointsB; (possibility) (threat
Probability, Pi'B; Probability, P; ‘B;
P Mi P 3
1 2 3 4 5 6

European integration of Ukraine 7 0.8 5.6 0.2 14
Relations with the CIS countries 8 0.6 4.8 0.4 3.2
Business taxation 9 0.7 6.3 0.3 2.7
Purchasing power of the population 7 0.1 0.7 0.9 6.3
Prices for communal services 6 0.4 24 0.6 3.6
Development of tourism business 8 0.6 4.8 0.4 3.2
Attractiveness of the region 9 0.5 4.5 0.5 4.5
Trends in the hotel business 5 0.4 2.0 0.6 3.0
Interior design trends 6 0.4 2.4 0.6 3.6
Competition in the market 7 0.2 14 0.8 5.6
Everything 34.9 37.1

Source: generated by the authors.

So far, it has been found that there are significantly more threats than
opportunities for hotel and restaurant businesses (35 < 37).

When performing real research, the selection of factors, assessment of
their importance and probabilities of favorable and unfavorable changes
should be carried out by a group of experts — company managers,
independent experts, marketers-analysts. To the table 1 show the averaged
results of the expert survey.

Table 2 shows the SWOT analysis matrix.

Table 2
The first matrix of the SWOT analysis
Opportunities (O) Threats (T)
- European integration of Ukraine (0.8) - Purchasing power of the population (-0.9)
- Business taxation (0.7) - Competition on the market (—0.8)
- Relations with CIS countries (0.6) - Prices for utility services (—0.6)
- Development of tourism business (0.6) - Hotel business trends (-0.6)
- Interior design trends (—0.6)
Forces (S) Weaknesses (W)
- Staff qualifications (0.15) - Security (-0.2)
- Service speed (0.15) - Attractiveness of the loyalty program (-0.1)
- Brand image (-0.1)

Source: generated by the authors
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The combined factors of opportunities and threats, strengths and
weaknesses of enterprises are presented in the final matrix of the SWOT
analysis (Table 3).

Table 3
The final matrix of the SWOT analysis

Opportunities (O) Threats (T)

- European integration of Ukraine - Purchasing power of the population

(0.8) (-0.9)

- Business taxation (0.7) - Competition on the market (—0.8)

- Relations with CIS countries (0.6) | - Prices for utility services (—0.6)

- Development of tourism business | - Hotel business trends (—0.6)

(0.6) - Interior design trends (—0.6)
Forees(S) SO field Field ST
- Staff qualifications (0.15) ("Maxi-Maxi") ("Maxi-Mini")
- Service speed (0.15)

WT field ("Mini-Mini")
Weaknesses (W) It is necessary to revise the concept
- Security (-0.2) of safety, loyalty programs of the
; WO field .
- Attractiveness of the ("Mini-Maxi") hotel, as well as develop the image
loyalty program (-0.1) of the brand. The company should
- Brand image (-0.1) pay more attention to trends in the
hotel business and interior design

Source: generated by the authors

Currently, the hotel and restaurant business has more threats than
opportunities (column T) and more weaknesses than strengths (row W).
At the intersection of the row and the column is the WT field, that is, the
priority strategy of the WT ("weakness-threats", or "mini-mini") should be
built on overcoming existing weaknesses to protect enterprises from threats.

That is, in order to stabilize the hotel and restaurant business, it is
necessary to use relevant additional services, which will become an incentive
for supporting the country during the war and the development of the hotel
business. To determine the main satisfaction criteria of the modern consumer
of hotel services, we created a summary table based on the results of the
questionnaire, which is presented in Table 4.

Table 4

Criteria for the level of satisfaction of consumers of hotel and restaurant
services in the conditions of the current crisis

Characteristic Impngance for the Impqrtance for the Corppetitor
Ukrainian consumer foreign consumer (Turkish hotels)
Quality 10 10 9
Personnel 5 8 9
Standardization 8 9 9
Information provided 9 10 6
Price 1 10 7
Efficiency 8 8 9
Utility 10 10 8
Environmental friendliness 8 10 8
Energy consumption 10 10 10
Time consuming 10 10 10

Source: created by the authors
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According to the comparative table, the following characteristics are
most important to consumers: quality; utility; energy consumption; cost of
time. Therefore, to create a package of additional hotel services, we will use
these characteristics to the maximum: a well-thought-out plan for providing
the service, variations in its application, further reproduction of the received
discounts, etc.

Students of the 3rd year of the Faculty of Restaurant, Hotel and
Tourism Business of the State University of Trade and Economics on the
basis of studying the discipline "Marketing" created a package of additional
services that will be relevant and a supporting factor during the war and a
package of services that will be useful for raising hotel business. A grouped
sample of additional services is presented in Figure 2.

Package of additional hotel services

Ethnographic Socially psychological Charitable
direction CHPAMYBAHHSL direction

Create interesting
—> souvenir sets and
exhibit them

Program "Reboot" l Creation of
' : children's

| handicrafts, <
; amulets for soldiers

Development of
interactive tours of the 5 Sono-therapy
area '

Charity concert
"Melody of the  <—

Ukrainian soul"

Food tour of Ukrainian :
K cuisine 5 Sound therapy

Master class on pottery : |
art and Petrykiv 5 Art therapy i Donation Let's save

painting lives together &

=
| .

Ukrainian consumer of hotel - :
services Foreign media

S~ | 7

Target audience

Foreign tourists

Figure 2. Package of additional hotel services in wartime and postwar times

Source: generated by the authors.
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In order to determine the priority direction in modern conditions,
a questionnaire survey was conducted. Charitable hotel services became the
main priority areas for consumers. The research data are presented in Figure 3.

Do you enjoy all things creative?

I consider myself a creative person and I am interested 0 0,033
in everything related to creativity >
I don't consider myself a creative person, but I know T 0.033
how to appreciate the beautiful. >
No 0
Yes [T | 0.966

Yes

I want to try 4%
o

36%

No
40%

30 - 4.5 1 4(13,3%)
24 (80%) 4 L
25 4 iy
R 3.5 1 B
i LTy i Py
20 e 3 ke
Y 2.5 IRy
15 4 ] ] 'y
sy 2 - sy
EYEsy sy
10 1 5 BEiR 1,5 - ey
(10,70%)  Frreed Ry
5 i 2 11 o
TN O e
0(0%) 0(0%) 'G30%) lEEg 057 0% 0w 00w [
0 . S I B ) 0 . . Leleh
1 2 3 4 5 1 2 3 4

Rate your impressions of the services on Rate the idea of additional services on

a 5-point scale (1 — very bad; 5 — very good)  a 5-point scale (1 — very bad;, 5 — very good)
Figure 3. Results of the questionnaire survey

Source: generated by the authors.

Thus, according to the results of the survey, it was established that
96.7 % of respondents like creativity, 70 % of them have previously
participated in charity events. On a 5-point scale, 80 % of respondents rated
charitable services of a creative direction at 4 points. Regarding donations,
90 % of respondents would join a charity event, and on a 5-point scale,
86.7 % rated the service at 5, and 13.3 % at 4. That is, consumers of hos-
pitality services show interest in patriotism and are ready to support compre-
hensively the Ukrainian army.
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Conclusions. That is, the consequences of the crisis of recent years
have been considered. The current state of the hotel and restaurant business
has been studied and it has been established that the hospitality industry has
been in a state of constant crisis for the past three years. It was determined
that scientific works do not pay attention to the methods of researching con-
sumer loyalty in crisis conditions. But the curiosity of the scientific world is
directed at the strategic aspects of the development of the field of hospitality.
The fundamental research revealed that the hotel and restaurant business has
more threats than opportunities. Based on this, an additional analytical study
of the consumer preferences of the modern consumer of hotel and restaurant
services was conducted. The mechanisms of the behavior of consumers of
hotel and restaurant services are defined and the main directions of hotel
business development are established. It has been established that in order to
support and stimulate the Ukrainian hotel business, it is necessary to form a
package of additional hotel services, which will become a supporting factor
for the country in war conditions. A package of additional services is offered,
regarding their use in modern conditions of the military and post-war
conditions.
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BE3I'AIOTEHOBI BYAOYHI
BHPOBH HA OCHOBI AASTHOTO
BOPOIIIHA 3 IICHAIYMOM

Beryn. 310poB’s Ta TPUBAIICTD KUTTS JIOAMHH
3ajJeXarb BiJl HOPMAJIBHOTO (DYHKI[IOHYBaHHS
BciX 11 BHYTpILIHIX OpraHiB, IO 3YMOBJEHO,
30KpeMa, SIKICHUM Xap4yBaHHSM.

Hemiakis (abo rr0TeHOBA €HTEPONATISA) — IIe
3aXBOPIOBAHHS, L0 CYNPOBOMXKYETHCS Hemepe-
HOCHICTIO TJTIOTEHY — O1JIKa 371aKOBUX KYJBTYP.
[MommupenicTp memiakii y xpainax €Bpomnu cra-
HOBUTH Npu0m3HO 0.6 % y MopdonorivHo mi-
TBEpPKEHUX BHUMNaaKax i 1 % y ceposioriuHoMy
CKpUHIHTY HaceneHHs 3arajiom. Ilepini pexomeH-
Jallii OJJHAKOBI — CyBOpa OE3rIII0TEHOBA JTi€TA.

IIpo6aema. OcraHHIMU pOKaMu 0COOINBOTO
TorMTy HaOyBarOTh OE3MIMIOTEHOBI X0 Ta Xi1i0o-
OynouHi BUPOOH, SKi BUTOTOBIISIOTH IIEPEBAKHO
3 BUKOPHUCTAHHSM PHCOBOTO, KyKYpYA3SHOTO Ta
TpeyaHoro OOPOIIHA, IO MAOTh BUCOKHH TJIiKe-
Mi4HHH iH7eKC. TOMY [IKaBOIO aJIFTEPHATHUBOIO 1M
BUIaM OOpOIHA CTaHe JUISHE, 3aBASKH CBOIN
3pYYHOCTi, HEHTPAILHOMY CMaKy Ta HHU3BKOMY
TIIIKEMIYHOMY 1HJEKCY.

Memoio HayKOBOTO JOCIIKEHHS € 00IpyH-
TYBaHHS Ta PO3pOOJIEHHS TEXHOJOTii Oe3rio-
TEHOBHX XJ1000YJIOUHMX BHPOOIB 3 BHKOpHC-
TaHHSM OOpOIIHA JUITHOTO, TICKIILYMY Ta KYPKyMH.

Metoau. OpraHoJeNTHYHY OIIHKY 3pa3KiB
TIPOBEICHO 3a 5-0aTbHOO MIKAJIOK0, XapyoBy i 0io-
JOTIYHY WiHHICTH PO3PaxOBaHO 3a TaOIUIIMH
XIMIYHOTO CKIay.
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GLUTEN-FREE BAKERY
PRODUCTS BASED ON FLAX
FLOUR WITH PSYLLIUM

Introduction. The health and life expectancy
of a person depends on the normal functioning of
all his internal organs, which is caused, in par-
ticular, by high-quality nutrition.

Celiac disease (or gluten enteropathy) is a
disease accompanied by gluten intolerance — the
protein of cereal crops. The prevalence of celiac
disease in European countries is about 0.6 % in
morphologically confirmed cases and 1 % in sero-
logical screening of the population as a whole.
The first recommendations are the same — a strict
gluten-free diet.

Problem. In recent years a special demand is
for gluten-free bread and bakery products, which
are made mainly with the use of rice, corn and
buckwheat flour, which have a high glycemic
index. Therefore, the interesting alternative
to these types of flour will be flax, due to its
convenience, neutral taste and low glycemic
index.

The aim of scientific research is to sub-
stantiate and develop the technology of gluten-
free bakery products using flax flour, psyllium
and turmeric.

Methods. The organoleptic evaluation of the
samples was carried out on a 5-point scale, the
nutritional and biological value is calculated
according to the tables of chemical composition.
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Pesyabratn pociaimkeHHs. BimmparoBanHs
TEXHOJIOTii BUPOOHHMITBA Oe3rToTeHOBOI Oy-
JI0YKHU JIbOHOK 3 BUKOPUCTaHHAM OOpPOILIHA JIIs-
HOTO, ICUJIlyMy Ta KypKyMH IIPHBEJIO O NOKpa-
HIaHHA OPraHOJICTITUIHNUX BJIACTMBOCTEHN Ta Hi}lBI/l-
IICHHSI XapyoBOI i 010JI0TIYHOI LIHHOCTI BUPOOY, a
came 301IbIICHHS BMICTY Xap4OBHX BOJIOKOH Ha
87 %, a TaKo)X MiHEpaJIbHUX PEYOBHH 1 BITAMIHIB.

BucnoBku. Po3pobieno TexHororito Oe3rimo-
TEHOBUX OYJIOYOK JIbOHOK 3 BHUKOPHUCTAHHSIM
OOpOIIHA JUITHOTO, TICHIIyMy Ta KypKyMH, IO
MTOKpAIye OPTaHOJENTHYHI Ta (i3MKO-XiMidHi
TMOKa3HUKH HOBUX BHUPOOIB.

Bymnouni BupoOM Ha OCHOBI JUITHOTO 00-
POIIHA PEKOMEHIOBAHO VISl BXKUBAHHS XBOPHUM
Ha I[EeJTIaKiko ¥ aJieprito Ha TJIFOTCH, a TAKOXK BCIM
3J0POBUM JIFOIAM, K1 XO04YyTb 3HU3UTHU BIKU-
BaHHJ IJIIOTEHY .

Knwouoei cnoea: riaworeH, nemakis, 0o-
POIITHO JIISHE, TICHIIiyM, KYpKyMa.

Results. The development of the technology
for production of gluten-free bun Lionok with the
use of flax flour, psyllium and turmeric has led
to improving the organoleptic properties and
increasing the nutritional and biological value
of the product, namely an increase in the content
of dietary fiber by 87 %, as well as minerals and
vitamins.

Conclusions. The technology of gluten-free
buns Lionok with the use of flax flour, psyllium
and turmeric has been developed, which impro-
ves organoleptic and physico-chemical indica-
tors of the new products.

Flax flour-based bakery products are recom-
mended for consumption by the patients who
have a celiac disease or gluten allergy, as well as
all healthy people who want to reduce gluten
consumption.

Keywords: gluten, celiac disease, flax flour,
psyllium, turmeric.

.........................................

Beryn. Cporonmni BiiiHa, KOBIJ Ta CKJIajHa €KOJOTIYHA CHUTYyarlis
B YKpaiHi CTBOpUJIM Oarato mpobiem — 3 Oe3nepeOiiHuM 3a0e3neueHHsIM
HACEJICHHSI Xap4YOBUMHU MPOJYKTaMU, EHEPTOHOCISIMHU il €Hepri€to, CUPOBU-
HOIO, B TOMY YHCJIi BOJIOIO; €KOJIOTIYHOIO 1 pajialiifHOI Oe3MeKor Hace-
JIeHHS. 3I0pOB’Sl Ta TPUBAIICTD JKUTTS JIOJUHU 3aJI€XKaTh Bl HOPMAJIbHOTO
GbyHKIIOHYBaHHS BCIX HOTO BHYTPIIIHIX OpPraHiB, a 1€, CBOEI0 YEPTot0, BEIH-
KOIO MIpOIO 3aJIe)KHUTh BiJl AKICHOTO XapuyBaHHSI.

[emiakis (abo TIIOTEHOBAa EHTEpOMATisA) — II€ 3aXBOPIOBAHHS, IO
XapaKTepU3Yy€eThCsl po3iaaoM (YHKINT KUIIKIBHUKA, IO CYMPOBOIKYETHCS
HETIEPEHOCHICTIO TJIIOTEHY — OlJIKa, IKM MICTUTBCS B 3JIaKOBUX KYJIbTypax.
[TomupenicTe 1emakii y kpaiHax €Bponu ctaHoBUTh npubdiuzHo 0.6 %
y MOp(}OJIOTIYHO MiATBEpHKEHUX BUMakax 1 1 % y ceposoriyHOMy CKpUHIHTY
HaceneHHs 3arajoMm. llemiakis Mo)ke JilarHOCTYBaTHCS B Oyb-SKOMY BIIIi,
B )KIHOK TparisieTbes y 2—3 pasu vacrime [ 1; 2].

He 6epyuu 10 yBaru ¢akT, TMM4acoBa 4Yd BpO)KeHa HEMIEPEHOCHICTh
IJIFOTEHY, TMepIl peKoMeHAallli OJHaKOBI — CyBopa O€3IIFOTEHOBAa Ji€Ta.
Meton xapuyBaHHS TAaKOTO THITy MOXe OyTH BEJIHKO IiITPUMKOI Opra-
HI3MY, 110 TMATBEPIKY€E OaraTo HAyKOBUX JIKEPE.

UwucTuii MIIOTEH 1MoYaB IOMIHYBAaTH B HAIIIOMY PaIlioH1 — 1€ MPOTYKTH,
Oarati Ha Oule MIIEHWYHE OOpOIIHO Ta 1HIWHK "cmauHui" TiOoTeH. Peko-
MEHIYEThCSI BYKMBATU BUITIYKY, TIEIbMEHI, JOKIIUHY, MJIMHII, XJ110, BUTOTOB-
JIeH] 3 IIIJIO3EPHOBOTO OOPOIITHA, @ HAWKpAIIle — 13 CyMIiIll 3 >KUTHIM OOpPOIITHOM.

IIpoGaema. Y KOHIUTEPCHKIN Ta MEKApChKid ramgy3i mia TIITEHOM
MarpTh Ha yBa3l KJIEHKOBUHY, BiJl BMICTY 1 BIACTHUBOCTEH SKOi 3aJ€KHUTh
AKICTh BUMEUCHHUX XJ10a Ta X;110600yI0YHUX BUPOOIB, IXHIH apoMart, CTPYK-
Typa Tomio. KOpucHICTh IIIOTEHY MOJIATae TaKOX Yy HasSBHOCTI HE3aMIHHUX
aMIHOKHUCJIOT 1 BiTamiHiB. [IpoTe TitoTeH Moke 3aBAaBaTH IIKOIW IIUTYH-
KOBO-KHIITKOBOMY TPaKTYy JIFOJMHH.
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Binomuii axiBews 3 XxapayBaHHs, aneproyor-aieroior boxena Kponka
BIIEBHEHA: HAIlla 3JaTHICTh AyMAaTH, IPUHAMATH PILICHHS, )KUTH 1 OyTH I1ac-
JUBUMH 3aJICKUTh B1Jl 3/I0POB’ Sl KUILIKIBHUKA [3].

OpaHUM 13 TOJIOBHUX €TalliB KOMIUIEKCHOTO JIIKYBaHHS 1ieJiakii € 6e3-
[JIFOTEHOBA JII€TA.

Xn1600y10uH1 BUPOOH 3aBKIM MAIOTh BUCOKHI MOMUT cepej Hace-
JICHHS HaIIoi KpaiHu, a OCTAaHHIMU POKaMHU OCOOIMBOI MOMYJISIPHOCTI Haly-
BalOTh 0e3rMOTeHOB1 X0 1 XJIi0600ynouyni Bupobu. besrmoreHoBumu ix
BUTOTOBIISIIOTH TIEPEBAKHO 3 BUKOPHCTAHHSIM PHUCOBOTO, KYKypYA3sSHOTO Ta
rpedaHoro OOpOIITHa, SKi MalOTh BUCOKUN TIIKEMIUHUH 1HAECKC. ToMy, Ha Hall
MOTJISAI, I{IKaBOIO aJIbTEPHATHUBOIO IIMM BHaM OOpOIITHA B TEXHOJIOTIT X1100-
OyJ04HUX BUpPOOIB CTaHE JUISHE, 3aBJISKH CBOIM 3py4YHOCTI, HEUTpaIbHOMY
CMaKy Ta HU3bKOMY TJTIKEMIYHOMY 1HJIEKCY.

AHaTi3 ocTaHHIX J0c/iKeHb i myoJikaniii. Jlikapi-ractpoeHTepo-
goru 0. M. CremanoB Ta A. B. Canmenko [2] pekOMEHAYIOTH i3 parlioHy
XapyyBaHHS MpH 1eJiaKil CyBOPO BUKJIIOYATH MPOAYKTH, 110 MICTSIThH IIIe-
HUIIO, KUTO, SIUMIHb, OBEC, aje IX MOXKHA 3aMIHUTH PUCOM, KyKYypyI30I0,
IPEUKOI0, MaicoM, coero. Takoxk HEOOX1THO BUIIYUUTH 3 paIlioHy XJIi0, MeYrBo,
cyxapi, MakapoHHI, KOHAUTEPCbKI Ta OOPOILHSAHI BUPOOM, MAIITETH, KOB-
Oacu, BUTOTOBJICHI Ha MIIeHUYHOMY OopotHi. [Tpu nemiakii y aiTeit gomyc-
TUMO BXXMBAaTH (PPYKTH, OBOY1, KAPTOILIIO, COEBE OOPOIIHO, POCIUHHI KUPH,
M’sico, puoy.

He Bapro 3a0yBatu, 1110 Kpoxmaib, B SIKOMY HasiBHI CIiJU TIIOTCHY,
MO€E MICTHUTHCS B XapuOBUX MPOAYKTaxX 1 JiKaX. 3 METOK MONIMIICHHS
MPOLIECIB TPABJICHHS 3aCTOCOBYIOTH (pepMeHTHI npenapaTu. [Ipe- 1 mpobio-
THUKU MPU3HAYAIOTHCS 3 METOI0 KOPEKI[li BTOPUHHUX MOPYIIEHb MiKpOQIopH
KHIIKIBHUKA. JIIKyBaHHS 11eJT1aKii BBaKA€ThCs €(DEKTUBHUM, SKIIO TPOTITOM
1-2 pokiB OE3MIIIOTEHOBOI IIETH Y XBOPOTO 3HUKAIOTH KJIHIYHI MPOSBH 3aXBO-
proBaHHA (KMIIKOBI Ta MO3aKHUILIKOBI), HOPMaJi3yIOThCS J1a00OpaTOPHI MOKa3-
HUKH, Hacamriepe i KOHLIEHTpaLlisl CEpOJIOTTYHMX O10MapKepiB, BiTHOBIIOETHCS
CTPYKTYypa CIM30BO1 000JOHKHU TOHKOI KUIIKU. [loBHA KIiTiHIKO-TabopaTopHa
pemiciss poOUTh MarlieHTa 3 J1arHo30M '"meniakis" MpPakKTHYHO 3I0POBUM,
3HIDKYE JI0 3arajIbHOTIOMYJISIIIHHIX MOKAa3HUKIB PU3UK YCKJIaJIHEHB, IEpeI-
yCIM 3JIOSIKICHUX KPOBOTEY, BIIHOBIIOE (PYHKITIT 3a)Ty4YE€HUX Y MAaTOJIOTIYHUHN
nporec oprasis. [lopsig 3 MM BUHUKAIOTh HOBI HANPSIMH HAyKOBUX JIOCII-
JDKEHb, SIK-OT CTBOPEHHSI OE3IIFOTEHOBMX COPTIB 371aKiB, BAKIIMH MPOTH IIeMTiaKii,
NOIIYK HOBHUX JIIKAPCHKUX PEYOBHH (OJIOKaTOPIB TKAHMHHOI TPAHCTITyTaMi-
Ha3u, OJIOKaTOPIB JAe3aMiHyBaHHSA Iiaauny) [2; 3].

L{iHHOIO POCTUHHOIO CHPOBHHOIO B IIbOMY KOHTEKCTI € JbOH Ta 00-
POIITHO 3 HHOTO — BTOPUHHHM IHTPEIEHT, IO HE MA€ IMHUPOKOTO BUKOPHUC-
TaHHS y XapuyBaHHI.

JInsHe GOpOIIHO MPH BBEACHHI HOTO B PaIliOH Xap4yyBaHHS HacaM-
nepes HopMmalizye poOOTy IITyHKOBO-KHIIIKOBOTO TpakTy. L{s ioro Biactu-
BICTh TIOB’s13aHA 3 BEJIMKUM BMICTOM Y JUITHOMY OOPOIIHI IIIHHUX XapuOBUX
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BOJIOKOH, 10 CTUMYJIIOIOTh NMEPUCTANBTUKY KUIIKIBHUKA. KpiM Toro, JUIsiHe
HACiHHS, 3 SIKOTO BUPOOJSAIOTH OOpOIIHO, OaraTe Ha aHTHOKCHUIAHTH, SKi
MOJTIMIIYIOTh CTaH MIKPO(IJIOPH KUIITKIBHUKA.

3aBAsIKM BMICTY I[IHHOI TMOJIIHEHACUYEHOT KUPHOI Kucinotu Omera-3
1 4yepe3 MiIBUILEHUN BMICT Kallito, JUITHE OOPOIIHO K KOMIOHEHT Xapuy-
BaHHS MOJKE€ TIEPEIIKOHKATH PO3BUTKY HU3KH CEPHO3HUX 3aXBOPIOBAHB CEP-
LIEBO-CYIUHHOI CUCTEMMU.

JIirHiy, 1110 MICTUTbCS B HACIHHI JIbOHY, 3aTHUNA MPUTHIYYBaTH PICT
Ta MOUIMPEHHS PAKOBUX KJIITHH HA MOYATKOBIM 1 CEpeIHiil CTajli OHKOJIO-
TYHUX 3aXBOPIOBAHb.

3aBIsKM HEBUCOKOMY BMICTY BYIJIEBOJIB JUISTHE OOPOIITHO MPU BBE-
JIEHHI MOTO B paIlloH Xap4yyBaHHS Ja€ 3MOTY YHUKHYTH OKHPIHHS 1 CIIpHUsi€
HopMadizaiii Baru. [lysxe KopucHe OOpOIIHO 3 HACIHHS JBOHY 1 JUISI XBOPHUX
Ha IyKpoBui aiabet 1-ro i 2-ro tuiy. BoHO He TUTBKH CIIpUsi€ 3HUKCHHIO
PIBHS IyKPY B KpOBI, ajie i MoKpaiiye oOMiHHI ITpoLiecH B opraHismi [4].

Binomo, 10 pocnuHHa KIITKOBHHA HE J1a€ OpraHi3My eHeprii Ta mpak-
TUYHO HE 3aCBOIOETHCS, OJJTHAK BOHA 000B’ I3KOBO Ma€ OyTH HasiBHA Yy IIOJCH-
HOMY pauioHi. KiliTKoBHHA MOKpalllye Ipouec TpaBieHHs, IOTIMHAE )KUPH,
TOKCUHHU Ta CJIM3 31 HUTYHKY 1 KMIIKIBHHMKA, MIJABUILYIOYM BCMOKTYBaHHS
MOKMBHUX peuoBHH. KiTiITKOBHHA 3BUIBHSE B1Jl TOKCHHIB 1 IIJIaKiB HE TUTbKU
[IUTYHKOBO-KHUIITKOBHM TPaKT, ajie ¥ JiMdaTuyHy cuctemy. JlocmaimpkeHHs,
MIPOBEJICHI HAYKOBISIMU TIi] KepiBHUIITBOM Maria Vittoria Baron [5], noBenn,
10 KIITKOBUHA 3HIXKYE PU3UK 3aXBOPIOBaHb ceplis. [[eBH1 BUIU KIITKOBUHU
JOTIOMAraroTh 3HU3UTH PIBEHb XOJIECTEPUHY B KPOBI, CIPUSIOTH BUBEJECHHIO
’KOBY1 3 OpPTaHi3My.

binku rmroTeHy BiIMOBIAAIOTH 3a SKICTh XJ1i0a 3 mimeHuIli. besriro-
TEHOBa JieTa HaOyna TaKOX MOIYJSIPHOCTI Cepel JIIoAeH, fKi XOuyTb
3MEHIINUTHY CIIOKUBAHHS TJIIOTEHY, HABITh SIKIIO HE MAIOTh J1arHO3y ''termaxis”
a0o cTpaxaaroTh Ha ajeprito Ha riaoted. Carmen Haro ta ii koseru [6] mpo-
BEJIM JTOCII/DKEHHS 31 3J0POBHUMH JOPOCIUMH JIIOJBMH IIOJ0 YMOI00aHb
xJ10a Ta 3MiH y MIKpOOI10TI KHIIIKIBHUKA TTICIISI BYKMBAHHSI MIIIEHUYHOTO XJ1i0a,
xji6a 6e3 rioTeHy Ta xjiba 3 mpumopoeymom. OCTaHHIN — 1€ 3€pHOBUMN
BU/I, SIKUHM 3apOJIUBCS MICIS CXPEIIeHHS TBEPAOi MIICHHUIIl 3 TUKUM SYMEHEM
1 BIIPI3HAETHCSA BiJ XJTOHOI MIIEHUII TIIOTEHOBUM CKJIAaIoM. 1pumopoeym
Ma€ y CBOEMY CKJIaJll MEHIIIEe TIENTH/IIB, TTOB’ I3aHUX 3 OLJIKaMU TIIOTEHY, HIXK
XJ10Ha HIIeHUId. YYacCHUKH JTOCHIPKEHHS OLIHMUINA TaKHi XJIO BHUIIE, HIXK
X6 6e3 TmoTeHy. AHami3 MIKpoOIOTH KHIIKIBHHKA BUSBUB, IO JOTPH-
MaHHSI CYBOPOi OE3MIFOTEHOBOI JI€TH HE BUKJIMKAE CYTTEBUX 3MiH Y Pi3HO-
MaHITHOCT] M CKJIaJli MIKpOOIOTH KHIKIBHUKA y 30pPOBHX Jiojei. Tomy
xm6 Tritordeum Moxe OyTH ajdbTEPHATUBOIO [JIs 3[I0POBHX JrOJel 0Oe3
MaTOJIOT1H, OB’ A3aHUX 13 MIIEHHUIICIO, K1 XOUYTh 3MEHIIUTH CIIOXHUBAHHS
[IIOTEeHY, HE 3aBJJAl0YH IIKOJIU 3/I0POB’I0 KUILIKIBHUKA.
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Ha xadenpi texnosnorii i opranizaiii pecTOpaHHOTO TOCIOIAPCTBA
JATEY akTuBHO BeIyThCS AOCIIKEHHS 3 PO3POOKH PI3HUX BHUIIB O€3TIIIO-
TeHOBUX BUPOOIB. CTBOPEHO TEXHOJIOTIIO OE3rIIOTEHOBOTO MPSHUYHOTO
TICTa Ta MPSHUKIB 3 BUKOPUCTaHHIM OOpOIIHA KYH)KYTHOTO M ropixa Myc-
KaTHOTO, 10 TOKpAaIly€ OpPraHOJICNTHYHI BJIACTUBOCTI Ta (i3MKO-XIMIUHI
noka3HuKy npsHUKiB "KymxyTHux", poOUTh iXHil CMaK BHpa3HIiIINM, 30a-
rayye KOpUCHUMH MiKpoeJaeMeHTaMu [7].

Hayxosui nig kepiBaunrsoM 0. B. bonnapenko po3pobuiiu TexHo-
JIOT1I0 XJIIOHUX MaJHYOK Ta XJri0a giabaTa Ha 3aKkBaclil, 30aradeHux IUIAM
HACIHHM JIbOHY. XJ110H1 MaJWYKH B1JIMOB1IaJIM BUMOT'aM MOKa3HUKIB SKOCTI,
a B yiabaTi MOKpAIIUBCS CTaH M SKYIIKH [ §].

Kwuraiiceki BueHi [9] mpoaHasizyBaiu BILIUB JI0JaBaHHS 130JI5Ty CO€E-
BOro Oinika Ha (Di3UYHI BJIACTUBOCTI TiCTa IS XJi6a 3 OOpOIIHOM KiHOA.
B pesynbTari oTprMaii Kparli peosioriuyHi BIACTHUBOCTI TiCTa, Mailke OMM3bKI
70 TicTa 3 miieHHIl. ['0TOBI BUpPOOU BIAPIZHSIUCSA TapHOK MPYKHICTIO,
00’€MOM Ta MOPHUCTICTIO.

D. Atudorei 3 KOJE€KTUBOM HAyKOBIIIB BUBUCHO BILUIUB BUKOPHUCTAHHS
MPOPOIIEHOr0 OOpPOIIHA HYTY Ha PEOJIOTIIO TICTa Ta SKICTh X1i0a, KUl He
nocrynascs Tpaauuiiiaomy [10].

Saliha Yesila Ta Hacer Levent y cBoemy mocmimkenHi [11] Buko-
PHCTOBYBAJIM TPEUKY, KiHOA i amMapaHTOBe OOPOIIHO 3a JOMOMOIOI0 JIBOX
pI3HUX METO/IB (CIIOHTaHHE OPOIIHHSA Ta OPOIIHHS IP1KIKIB) Ta PepMeHTO-
BaHe TICTO ICeBIOIEpeaTy P MPUroTyBaHHI XJ1i0a 6e3 roTeHy. 3po0IeHo
BHCHOBOK, 1110 MPUUHATHUHN SKICHUH XJ110 0€3 III0TeHy MoXKe OyTH BUPOO-
JeHul 13 3actocyBaHHsM 10 30 % miceBaonepeany.

Omxe, aHATI3YIOYH JIaH] BITYM3HIHUX Ta 3aKOPIOHHUX HAYKOBHX JIKEpET,
JIAIITA BUCHOBKY, 1[0 Y TEXHOJIOTISX OE3TII0TEHOBOTO XJ110a TOJIOBHO BUKO-
PUCTOBYIOTh IPEUKY, KIHOA, aMapaHT, pUC, KYKypyI3y, 1 MaJlo XTO — JIbOH.

Uepes HEBENMKY KUIBKICTh INIIOTEHY B JUIIHOMY OOpOILHI i 17151 30ara-
YeHHs BUPOOIB KIITKOBHHOIO BHPIIIEHO JOAATH B TICTO i OyJIOYHHX
BUPOOIB MCHIIyM — OOPOIIHO 3 siAep HACIHHS 1HAIMCHKOTO MOJ0POKHUKA.
Bin He MICTUTH BYIUIEBOMIB, SIKI HAIll OpraHi3M MIT MOTJIMHATH, 1 TOMY
YyJIOBO MiAXOJIUTH JUIsl OYyAb-SIKOTO THUITY TIE€TH, BPAaXOBYHOYHM HHU3BKO- 200
6e3ByrieBoAHy [12]. Ilcumiym y BUMidIl 3aMiHIOE TIIIOTEH, ""TiiaiiMae" TicTo,
YTBOPIOIOYM OyJbOAIIKM Ta TOPOKHUHU PI3HOTO PO3MIPY BCEpeNrHI
BUpOOiB. BOpoIIHO mcuiTiyM 0JHAaKOBO J00pe MOETHYETHCS 3 KOKOCOBHM,
PHCOBUM, MHUTJIAJILHUM, TPEYaHUM OOpOIITHOM, 0€3 mpoOieM miaiiMae TiCTO
Ha OCHOBI Pi3HHUX BHUCIBOK [13].

Memor HayKOBOTO JOCIIDKEHHS € OOIPYHTYBaHHS Ta pO3pOOICHHS
TEXHOJIOT1i Oe3rTI0TEHOBUX XJI1000YJOUHUX BUPOOIB 3 BUKOPUCTAHHSIM
OOpOoIIIHA JITISTHOTO, TICUIIIYMY Ta KYPKYMH.

OILOIHRINLOEHYT V.L
OILOIME BEHHIVEAVdLIA
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YIOPABAIHHA AKICTIO

TA BE3IIEYHICTIO

Metoau. 3acTOCOBaHO METOMM TUTAHYBAaHHS €KCIIEPUMEHTY, 3araibHO-
NPUAHATI OPTraHOJIENITUYHI Ta (PI3UKO-XIMIYHI METOAM OLIHKH SIKOCTI TOTO-
BHUX BHPOOIB, a TAKOK MAaTeMAaTHYHOI 0OpOOKU e€KCTIEpUMEHTATbHUX JTAaHUX
Ha OCHOBI KOMIT FOTEPHUX TEXHOJIOT1H.

JlocmikyBaHi 3pa3ku 0e3rimoTeHoBHX Oynodok (Bapiantu [, 2, 3)
BUPOOJICHO 3 OOpOIITHA JUITHOT0, KpoXMaJto, icuiiymy (y Bapiamii 5.0, 10.0,
15.0 % no macu GopolHa), IpLKIXKIB, pO3NyllyBaya, KypKkyMu (y Bapiatlii
0.5; 1.0; 1.5 % nmo macu 6oporrHa), o, IyKpy, BOJIH.

[Topomok KypKyMH AOAaHO 3 METOI0 MPUTHIYYBaHHS THWJIBHUX
MIPOIIECIB Y KUIITKIBHUKY 3aB/ISIKM YCYHEHHIO CITM3Y 1 HOpMasTi3allii Mpupo/i-
HOTO CKJIaJy MIKpO(hIOpH IUTyHKOBO-KHAIIKOBOTO TpakTy [14].

Jlo perienTypy KOHTPOJILHOIO 3pa3ka OyJ04OK BXOJUTh OOPOIIIHO MIie-
HUYHE XJ11I00MeKapHe BUILIOTO IATYHKY, CyX1 APIXKIXKI, C1JIb, IIyKOp, Boaa [ 15].

OpraHosienTUYHY OLIIHKY BUIIEYEHUX BUPOOIB BU3HAYEHO 32 PO3p0o0-
JICHOIO 5-0aIbHOIO MIKAJIOK Ta MPOBEICHO JIETYCTAIIHOI0 KOMICIEI0 Y CKIIal
'’ sty (axiBiiB. Po3paxyHok XxapuoBoi IIHHOCTI (BMICT OUIKIB, JiMi/IIB, BYT-
JIEBOJIIB, XapuOBHUX BOJIOKOH), a TAKOXK BMICTY MiHEpPaJIbHUX PEUOBUH IPO-
BEJICHO 32 TAOJUIIIMU JOBITHUKA " XIMIYHUHN CKJIAJT XapuoBUX MPOAYKTiB" [16].

Pe3yabTaTn pociaimxenHsi. [IpoOHI 3amicu TicTa maiud 3MOTy 3pO-
3yMITH Oro MOBEIIHKY IPU MOBHIH 3aMiH1 NIIEHUYHOTO OOPOIIHA Ha JUISHE.
Ticto Ha UIAHOMY OOpOIIHI HE TaK CHJIBHO 301IbIIYEThCA B 00°€Mi, K Ha
NIICHUYHOMY, OJTHAK Ha/Ja€ BUIMCYEHHM BHUpPOOaM OUIBIIOI KPUXKOCTI Ta
HiKHOCTI. Came TOMY B JIOCHIJIKYBaHE TICTO BUPIIIEHO JOJATH KYKypYy-
n3sHui kpoxmaib (20 % 3aranbHOi KUTBKOCT1 OOPOIIIHA) Ta pO3MYIITyBay JJIs
301IBIICHHS MIAHATTS TiCTa MPU BUIIKAHHI 1 HAaJaHHS TOTOBUM BHUpoOaM
MPUBAOIMBOIO 30BHINTHBOTO BUTISLY Ta MUIITHOCTI.

TexHonoris po3pobaeHux 0yJIOYHUX BUPOOIB TaKa:

e Yy IIPOCisiHE JUIIHE OOPOIIHO 3 KYKYPYA3SHUM KPOXMaJieM Ta po3ITy-
IIyBa4yeM J0JAI0ThCS APIKKI, CLIb, I[yKOP, KypKyMa;

e IOTIM JIOJIMBAETHCS BOJA 1 3aMILIY€ThCS B’SI3KE JIUIKE TICTO pyKaMH
a00 3a I0IOMOTO0I0 TICTOMICHJIbHOT MAIITMHH BIIPOJIOBX MPHUOIHU3HO 15 XB;

e EMHICTH 13 TICTOM HAKpHUBAIOTh 1 3AJMIINAIOTH HA 2 TOJ B TEIUIOMY
NPUMIIIEHH] (32 1€l Yyac TICTO HACUYYEThCS BYIJIEKHCIUM Ta30M Ta CTa€
HOBITPSTHUM 1 TOPUCTHM);

o TIOBEPXHIO CTOJTy MPUCHUIIAIOTH JUITHUM OOPOIIHOM, 00EpEKHO MepeKIia-
JIal0Th Ha HHOTO TiCTO, PO3AUISIOTH HOTO HA YaCTUHH, TAKOK MTPHUITOPOIITYFOUH
OopomTHOM;

e Kpai TicTa HiArOPTYIOTh BCEPEUHY J10 LIEHTPY; 3aJUILAIOTh OYJI0UKU
Ha 40 XB 1151 PO3CTOIOBAHHS;

e JICKO 3aCTETSAIOTH IEPraMeHTOM, 00EPEKHO MePEKIaIaloTh BHPOOH Ha
HBOTO 1 CTaBIATH Y po3irpiTy 1o 240 °C ayxoBy mady, Ha 1HO madu CTaB-
JSTh €MHICTh 3 BOJIOI0, BCTAHOBJIOIOTH PEKMM KOHBEKIII Ta BUITIKAIOTh
BUpoOu 15 XB, mOTIM 3MeHIIYIOTh TemiepaTypy A0 200 °C 1 BUMIKarOTh 111e
15 XB 10 pyM’sIHO1 CKOPHUHKH.

Pe3ynbTaTil OpraHoienTUYHOI OLIHKK BUIEYEHHUX TOCIIIHKYBaHHX
BUPOOIB HABEICHO B maob. 1.
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Tabnuys 1 > o
OprasoJjienTHYHA OLiHKA J0CTIIAKYBAHUX XJ1i000yI04HUX BHPOOiB ) ;
XapakTepuUCTHKA OuiHka, 6aJ (tg g
TMoka3Huk —— . ;[gf;:fz) KOHTPOTH ];aplaHTZZ[OCIIlI[;’ E, E
30BHIIIHIH BUTIIST dopma kpyria 4.8 4.5 49 | 44 £
. . 3onorucTuit Citio- ol
Kounip nosepxni KOpHYHEBHUHI 5.0 46 | 49 | 4.6 =
0e3 miAropiuIocTi 9] M
Komip BcepenuHi BupoOy Koptuii XKosrorapsuuit 4.9 45 | 5.0 | 44 E
[Ipuramannuit 3 mpucMaxkom 6 @)
NIICHUYHOMY Ta apoMaToM -
CmMak Ta 3amax TicTy JIbOHY 1 KYPKyMHU 4.6 45 | 49 | 45 6
0e3 CTOPOHHIX MPHUCMAaKIB
Ta 3amaxiB
CrpyKTypa i BUIIISLA HA PO3JIOMI M’sika, XpyMKa, 1o0pe nporedeHa 4.9 4.5 49 | 44
CepeHst OlliHKa 4.84 4.52 | 492 | 4.46

[IpoBeneHUMH OPraHONENTUYHUMHU JOCHIHDKEHHSIMU BHU3HAYEHO, 1110
palfioHajibHa KOMIO3HIIisl BUpoOy — 1€ BapiaHT 2 — 13 3aminoro 10 % 06o-
POIIHA JUITHOTO Ha MCUIiyM Ta AofaBaHHsIM | % kypkymu. Bupi6 i3 6opomi-
Ha CBITJIOrO JIbOHY B MOEAHAHHI 3 KYpKyMOIO HaOyBae MPUEMHOIO KOBTO-
rapsyoro KoJibopy, Ma€ MpUBaOIUBUM 30BHIINTHINA BUTJIS, TApHY MMOPUCTICTH
Ta MATOMMIA 00’ €M, IPUEMHHI CMaK 1 apoMaT 3 HOTKaMH JIbOHY Ta KypKyMH.
L1 Oynouka oTpumaina Ha3By JIbonok. JJig BUZBHaYUEHHS AKOCTI I[bOr0 OyJ104-
HOTO BUPOOY MPOBEICHO PO3PAXYHOK XIMIYHOTO CKIIany (maoba. 2) [16].

Tabauys 2
XiMiYHU# CKIa] AOCTIIKYBAHUX X 1000y 104X BHPoOiB (Ha 100 r mpoaykTy)
Iurpenient O.IIHHHM KonTpons Jlvonox Pizunns, %
BHMIpIOBaHHS

Binku 7.1 8.2 115.5
Kupu 3.5 3.7 105.7
ByrneBoau, 30kpeMa - 44.6 48.3 108.3
- MOHO- Ta Aucaxapuiu 5.6 5.8 103.6
- moJricaxapuau 0.4 0.5 125.0
- Xap4oBi BOJIOKHA 3.0 5.6 187.0

Minepanoni pevosunu |
Kaniit 141.0 168.0 119.1
Kasbwiii 125.0 145.0 116.0
Marsiit M 41.0 43.0 104.9
Docdop 129.0 135.0 104.7
Depym KT 1.0 1.1 104.8
Kynpym 148.0 168.0 113.5

Bimaminu |
Bi (tiamin) 0.41 0.45 109.8
Ba (pubodasin) 0.25 0.27 107.1
Be (mipuaokcuH) 0.11 0.16 145.5
By (domiea kucnora) Mr 0.09 0.11 122.2
E (Toxodepon) 0.19 0.24 126.3
PP (miarmnamin) 5.59 6.80 121.6
C (ackop6iHOBa KHCIIOTA) 0.20 0.25 125.0
EnepreTnyna miHHICTD KKaJl 274.00 289.00 105.5
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YIOPABAIHHA AKICTIO

TA BE3IIEYHICTIO

3a pesyabTaTaMy aHaTI3y 1HTPEIEHTIB OyJIOYHUX BUPOOIB JIboHOK 3
BUKOPHUCTaHHSIM OOpPOIIIHA JUTSTHOTO, TICUIIIyMY Ta KypKYMH BCTaHOBIICHO, 1110
JOJIaBaHHS JI0 PEHENTYypH 3a3HAUYCHUX BUIIE IHTPEHIEHTIB MPHUBOIUTH IO
NO3UTUBHUX 3MIH y XIMIYHOMY cKiaJi BUpoOy. Tak, HE3HaYHOI MipOIO
MiBUILY€THCA BMICT JKUPIB 1 MOHO- Ta aucaxapuniB. Ha 15.5 % 3pocrae
BMICT OiJIKa, ajie¢ HAWTOJOBHIIIMM PE3yJIbTaTOM € 301IbIICHHS Xap4OBHX
BOJIOKOH Ha 87 %. IIpu iboMy eHepreTryHa LHIHHICTh BUPOOY 3p0OCiia HE3HAUHO.

[lono nuHamiky 30UTBIIICHHS MiHEpAIbHUX PEYOBHH, TO BMICT MarHito,
®ochopy 1 PepyMy MiIBUIIUBCA B HOBUX Oylioukax Mmaibke Ha 5 %, a
Kynpymy, Kansmiro 1 Kanito — na 13.5-19.1 %.

[Ile Baromiii pe3yabTaT OTPUMAHO 1100 POCTY BITaMiHiB y Oyio4-
Kax JIboHox. HAOUIbIIE CIOCTEPITAEThCS 3pOCTAHHS MIPUIOKCURY (45.5 %),
noHaz 20 % npubaBunu Bitaminu E, C, Bo, PP.

3anponoHOBaHUi CIOCIO Ta TEXHOJIOT1SI BAPOOHUIITBA OYJIOUHOTO BU-
poby Jlbonoxk 3 noJaBaHHSAM OOpOIITHA JUISHOTO, MCHJIIYMy Ta KypPKyMH
YMOKJIUBJIIOE€ OTPUMATH MPOAYKIIIIO 3 MOKPAIIEHUMU CMaKOBHUMH BJIACTH-
BOCTSIMHU, TT1IBUIIIEHOT Xap4OBOi Ta 0610J0T1YHOI IIHHOCTI, 0€3 TIII0TEeHY.

BucHoBkH. P03p0o0IieHO TEXHOIOT1I0 OE3MTIOTEHOBUX OYJI0YOK JI60HOK
3 BUKOPUCTAHHAM OOpOIIHA JUISTHOTO, MCUJIIyMY Ta KypKYyMH, 110 MOKpaILy€e
OpraHoJIENTUYHI Ta (PI3UKO-XIMIUHI TOKA3HUKU HOBUX BUPOOIB.

3acTocyBaHHS 3alPONOHOBAHUX IHIPEIIEHTIB JACTh 3MOTY PO3LIM-
PUTH aCOPTUMEHT OE3MTIOTEHOBUX BU/IIB OYJIOUYHUX BUPOOIB 3 MOKPAIIEHOIO
Xap4yOBOIO Ta 010JIOTTUHOIO I[IHHICTIO.

Bynouni BupoOu Ha OCHOBI JUITHOTO OOpOIIHA PEKOMEHIOBAHO IS
BKMBaHHS XBOPHUM Ha LIEJIaKilo i aJleprito Ha IJII0TEH, a TAKOXK BCIM 370-
POBUM JIIO/ISIM, K1 XOUYTh 3HU3UTH BXXUBAHHS TIIOTEHY.

Po3pobnena texHomoris O€3riIOTEHOBUX OYyJIOYHHX BUPOOIB MOXK-
JMBa JI0 BIPOBADKEHHSA y 3aKJIa/laX PECTOPAHHOTO TOCIIOIapCTBa, Ha XIi00-
3aBOJax, B MEKapHAX 1 KpadTOBUX BUPOOHUIITBAX.

KoHdonikT iHTepeciB. ABTOpY 3a8BMnsA0Tb, WO BOHN HE MatoTb (PiHAHCOBMX Y1 HEIHAHCOBKX KOH-
donikTiB iHTEpECIB LWOAO Uiel nybnikauii; He MalTb BiAHOCKH i3 AepXXaBHUMU opraHamu, KOMepLii-
HMUMK abo HeKoMepUIiHUMK opraHi3auismu, ki Morny 6 OyTu 3auikaBneHi y noAaHHi Liei Toukn 3opy.
3 ornspy Ha Te, WO aBTOPY NPauoloTb B YCTAHOBI, ika € BUAABLEM XypHany, WO MOXe 3yMOBUTU
NOTEHUIMHMA KoHMNIKT abo nigo3py B ynepemxeHOoCTi, ocTaToqHe pilleHHst Npo nybnikauito uiel
cTaTTi (BKMIOYHO 3 BUOOPOM PELIEH3EHTIB Ta PEAaKTOPIB) NPUIAMArocs TMMU YrieHaMu peakonerii, siki
He MOB’A3aHi 3 i€l YCTaHOBOK.
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