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EXPLORING THE SPARKLING
WINE MARKET IN UKRAINE

The sparkling wine market is a dynamic
segment of the global wine industry which is
developing at a significant pace. Producers are
diversifying their offerings to satisfy the needs
of a wide range of consumers. Sparkling wine
is the favourite for post-pandemic consumption
across all categories. In 2022, the sparkling
wine market reached a valuation of USD
54.9billion and is projected to grow at a
Compound Annual Growth Rate (CAGR) of
4.7% from 2023 to 2032. Different types
of sparkling wines were gaining popularity,
including champagne, prosecco, cava and
others, thanks to which participants in the wine
distribution chain can expand the assortment of
their portfolios according to demand and
supply, taking into account the factors that
affect the development of the market. Sparkling
wines have gained a significant popularity on
a global scale over the past two decades.
Currently, the global output is approximately
2.5 billion bottles, accounting for nearly 8%
of the total wine production worldwide, which
reaches 35 billion bottles. The Ukrainian market
accounts for nearly 2% of the volume of the
Eastern European sparkling wine market, so it
developed at a significant pace in Ukraine,
even without taking into account the negative
factors of influence, such as the war, that
became a challenge for all types of Ukrainian
businesses, and the most significant drop in
the wine market was in the sparkling wine
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AOCAIIXXEHHS PUHKY
ITPHCTOI'O BUHA B YKPATHI

Punox icpucmux eum € OuHamiunum cee-
MEHmMOM C8ImoB0I BUHOPOOHOL NPOMUCTIOBOCHI,
WO PO36UBAEMBCS SHAUHUMU meMnamu. Bupoo-
HUKU  YPIZHOMAHIMHIOIOMb €801 NPONno3uyii,
wob 3a0080TbHUMU NOMPEOU UWUPOKO2O CNeKmpPa
cnoocusayis. lepucme euno ceped ycix kame-
2opitl € pagopumom 3a 06¢Cs120M CHONCUBANHS
nepioody nicis nandemii. ¥ 2022 p. punox igpucmux
caenys 54.9 mapo oon. CILA i, 3a npoeroszamu,
32023 no 2032 p. noxaoice cepeOHbOpIMHULL Memn
spocmannsi Ha 4.7%. Habupaioms nonynsp-
HOCMI pI3HI 6UOU IZPUCMUX BUH, 30Kpemd
WAMNAHcoKe, NPOCEKKO, Kaéa ma THWl, 3a605aKu

YOMY VUACHUKU JNAHKU BUHHOI Oucmpubyyii

MOACYMb  POUWUPUIMY  ACOPTNUMEHM  CB0IX
nopmeenie 32i0HO 3 RONUMOM MA NPONOUYIETO,
3 YpaxysamHam (paxkmopis, aKi 6naU8a0mMs Ha
PO36UMOK PUHKY. 3a ocmanHi 08a Oecamunimmsi
iepucmi 6una HabyIU 3HAYHOI NONYASAPHOCMI
Ha enobanvnomy pisni. Hapasi céimoge 6upoo-
HUYMB0 CMaHo8Uns NPUOIU3HO 2.5 MpO NIAUOK
(maiice 8% 3aeanbHO20 CEIMOB020 BUPOOHUY-
mea euma, ske cseac 35 mapo naswiox). Ha
VKPaiHCbKUll puHoK npunadae mativice 2% oocsizy
CXIOHOEBPONEUCHKO20 PUHKY I2PUCIUX BUH,
modic 8 YKpaiui 6in po36u6ascs 3HAYHUMU mMeM-
namuy, Hasimv He 38AXHCAIOYU HA He2AMUGHI
gaxmopu eniugy — GitiHa cmMana BUKIUKOM
ona  ecix 6udie YKpaiHcokozo 0isHecy, da
Haticymmegiuie NAdiHHA PUHKY 6UHA OVio
6 ceemenmi iepucmux 6un, — eauce y 2023 p.
8I00yIUCS cmabinizayisi ma 6NesHeHe 3DOCHAHHSL
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segment, but as early as 2023, stabilization
and confident growth in sales volumes had
taken place. The purpose of the article is to
determine the specifics of the development of
the sparkling wine market in Ukraine and the
world, the factors influencing this development
as well as the analysis of the dynamics of key
indicators of the sparkling wine market in
Ukraine, including sales volumes from major
players (producers and wholesalers), the dynamics
of imports. External and internal factors
affecting the sparkling wine market are given.
During this study, fundamental scientific metho-
dologies were used, including analysis, synthesis,
comparison, selection, generalization, and
systematic organization of information. In
the dynamic sparkling wine market, the study
of its system opens up wide research opportu-
nities, taking into account the change in
consumer preferences, technological progress.

Keywords: sparkling wine market,
consumer, import, sales volume, consumption.

obcsaeie peanizayii. Memowo cmammi € eusHa-
YeHHs 0coOIUBOCMeEll PO3BUMKY PUHKY IePUCTIUX
6un 8 Yxpaini ma ceimi, ¢hakmopie, wo eniu-
6aomb Ha yeli pO3BUMOK, a MAKONMC AHANI3
OUHAMIKY NOKA3HUKIB PUHKY [2DUCMO20 GUHA 8
Yipaini, a came obcseie peanizayii y po3pisi
OCHOBHUX ONepamopie (UPOOHUKIE | 2ypmosux
mopeieyig), Ounamiku imnopmy. Hagedeno
306HIWHI Ma 6HYMPIWHI pakmopu eniusy Ha
PUHOK izpucmux 8ut. I1i0 uac yvozo docnioxceHHs
BUKOPUCTNAHO (DYHOAMEHMATbHI HAYKO8I Memo-
0071021, BKNIFOYHO 3 AHATI30M, CUHME30M, NOPI6-
HAHHAM, 8UOLIEHHAM, V3A2aNbHeHHAM Md CUc-
memMamuyHolo — opeanizayicilo  iHgpopmayil.
Ha ounamiunomy punky iepucmux eun 6ue-
YeHHs 1020 cucmemu BIOKPUBAE WUPOKI OOCTIO-
HUYbKI MOJICAUGOCMI, 3 YPAXYEAHHAM 3MIHU
CROJICUBYUX ~ YNOO00OAHb,  MEXHOL02IYHO20

npoepecy.

Kniouoei cnoea: puHOK irpucToro BuHa,
CIIOXKMBAY, IMIIOPT, OOCST IIPOAAXKY, CIIOKUBAHHS.

........................................

JEL Classification: L11, L81, M30.

Introduction

In 2022, the sparkling wine market reached a wvaluation of
USD 54.9 billion, with an anticipated Compound Annual Growth Rate
(CAGR) of 4.7% from 2023 to 2032. The dynamic evolution of this market
is significantly influenced by millennials and the emerging generation Z.
These younger consumers actively seek sparkling and lighter alternatives to
traditional still wines. Sparkling wine, valued for its versatility, is gaining
popularity among the younger demographic as an ideal choice for aperitifs,
breakfast main courses, or even standalone beverages. Recognized for its
association with special occasions, celebrations, and a touch of luxury,
sparkling wines constitute a noteworthy and expanding segment within the
overall wine market. So, the dynamism of the sparkling wine market can be
explained by several key factors, which influences the sparkling wine
market industry both in Ukraine and abroad. Celebration culture: sparkling
wine is often associated with celebrations and special events, as already
mentioned above. There has been a shift in consumer preferences towards
lighter and refreshing alcoholic beverages. The effervescence and versatility
of sparkling wine appeal to a broad audience of consumers. Globalization —
market globalization has facilitated the exchange of cultural practices and tastes.
Sparkling wines traditionally associated with regions like Champagne in
France have gained international popularity, further enhancing market
dynamics. Innovation and diversification — producers actively introduce
innovations and diversify their offerings in the sparkling wine category.
This includes the introduction of new flavours, styles, and production
methods to cater to diverse consumer preferences.
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Effective marketing strategies aligned with contemporary lifestyle
trends enhance the attractiveness of sparkling wine. Social media and influencer
marketing play a role in shaping perceptions and increasing market visibility.
Another consuming factor connected to food pairing trends, where sparkling
wines are increasingly recognized as versatile companions to various cuisines.
Trends in food pairing, coupled with the growth of culinary culture, contribute
to the demand for sparkling wines in dining establishments. As for the
distribution chains improvements in distribution networks and increased
availability of sparkling wines in various retail outlets, restaurants, and
online platforms have made these wines more accessible to consumers.
Thus, the combination of cultural, economic, and marketing factors has
contributed to the dynamic nature of the sparkling wine market, making it
a vibrant segment within the global wine industry.

The analysis of the latest domestic research and publications showed
that the research of the sparkling wine market was concerned with
competitive advantages, as well as the potential of the wine market in
Ukraine. For example, the work of Zakrevska (2019) is devoted to the
problems of the formation of competitive advantages of sparkling wine
producers, Rossokha and Petrychenko (2020) devoted their research to a
comprehensive analysis of the raw material market of winemaking products,
production and distribution of wine by sales channels, opportunities and
limitations of this implementation product on the domestic and foreign
markets. Scientists [vaniv, Galyan, Greshchak, S. Petryk and A. Petryk (2023)
carried out a comprehensive analysis of the wine industry. The dynamics of
grape production in Ukraine have been established. The need for intensive
development of the viticulture industry, which contributes to the growth of
the national economy in general, was justified. Regarding international
publications, Ohana-Levi and Netzer (2023) analysed the long-term trends
of global wine market, the major forces driving the wine market. In his
scientific work, Pomarici (2019) analysed the recent trends in the international
wine market and arising research questions. Cravero (2023) studied
innovations in sparkling wine production as a review on the sensory aspects
and the consumer’s point of view.

This scientific article delves into a thorough examination of the
current status of the sparkling wine market in both Ukraine and
the international arena. The research scrutinizes the myriad factors
influencing the trajectory of the industry and explores the dynamics shaping
the market landscape. The purpose of this study is to uncover the distinctive
features characterizing the development of the sparkling wine market in
Ukraine based on a careful study of important indicators within the
Ukrainian sparkling wine market, encompassing sales volumes from major
stakeholders, such as producers and wholesalers. Additionally, the analysis
delves into the dynamics of exports and imports, shedding light on the growth
rates of these pivotal metrics. The article not only outlines the identification

.
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of novel export markets for Ukrainian sparkling wines but also meticu-
lously evaluates the factors exerting influence on the sparkling wine market
during the period of 2021-2022, extending into the first quarter of 2023.
Through this comprehensive exploration, the article aspires to contribute
valuable insights into the intricate landscape of the sparkling wine market,
offering a nuanced understanding of its current state and potential future
developments. All this determined the structure of the article, which
consists of three sections.

Throughout the course of this investigation, a suite of fundamental
scientific methodologies was deployed, encompassing techniques such as
analysis and synthesis, comparison, isolation, generalization, and systematic
information systematization.

PHUHKOBI JOCAIOXEHHS

1. Outcomes of analysing of the global sparkling wine
market. Factors affecting its development

The worldwide market has achieved a substantial revenue milestone,
amounting to USD 21.6 billion, with a projected annual growth rate of
4.48% (CAGR 2024-2028). Notably, the United States emerges as the
highest revenue generator, reaching an estimated USD 5.6 billion in 2024.
Analysing the per person revenue, it shows reveals a figure of USD 2.78 in
2024 relative to the total population. Looking forward to 2028, the market
volume is anticipated to reach 1.5 billion litres, with a forecasted volume
growth of 1.0% 1in 2025. An average individual consumption estimate of
0.18 litres of sparkling wine in 2024. (Statista, 2023).

In Figure 1, the year-over-year revenue development of the global
sparkling wine market is depicted in percentage terms. The data presented
utilizes current exchange rates and encompasses the market impacts arising
from the russia war in Ukraine.
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Figure 1. The year-over-year revenue development of the sparkling worldwide
market in percentage terms 2019-2028

Source: compiled by the authors based on Statista (2023).
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Thus we admit the sharp decline in 2022 from the previous year,
indicating a shift in market dynamics. But in general, in the forecast
perspective there is a positive trend until 2028 and we note the stabilization
of the market after 2022.

Analysing the database (Figure 2) suggest a diversified market with
a mix of well-established brands, niche players, and private labels contributing
to the overall landscape. The dominance of "Other" and "Private Label"
categories emphasizes the wide variety of players in the sparkling wine market.

= Chandon 8Dom Pérignon O Freixenet a3 Gancia
B Korbel O Krug 0 Mumm B Other
W Pommery Private Label O Veuve Clicquot

Figure 2. The key players of the worldwide sparkling wine
Source: compiled by the authors based on Statista (2023).

"Other" means that the majority of the market share is distributed
among various other players not individually listed. This category may
include a diverse range of producers, each contributing a smaller percentage
to the overall market. Private Label sparkling wines, often produced by
retailers or specific brands, have a substantial market share. This might
indicate a preference for store-branded or custom-labelled products. Chandon
as well as Pommery have slightly higher market share could be influenced
by factors like brand recognition, product quality, and market positioning.
Veuve Clicquot holds a notable market share, likely owing to its strong
brand presence, consistent quality, and widespread popularity.

Analysing the database suggest a diversified market with a mix of
well-established brands, niche players, and private labels contributing to the
overall landscape. The dominance of "Other" and "Private Label" categories
emphasizes the wide variety of players in the sparkling wine market.

The extensive array of participants in the market contributes to
heightened business risks, emphasizing the importance of comprehending
the dynamics of the business environment. An effective approach to gain
this understanding is through the application of SWOT analysis. Table I
shows Strengths, Weaknesses, Opportunities, and Threats of the World
Sparkling wine market.
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Table 1
The SWOT matrix
Strengths Weaknesses

Diverse offerings Price sensitivity

Global appeal Competition

Luxury perception Climate dependency

Innovation Economic sensitivity

Opportunities Threats

Rising consumer interest

Global economic uncertainty

Emerging markets

Climate change

Health trends

Stringent regulations

Online retail

Competition from other beverages

PHUHKOBI JOCAIOXEHHS

Source: compiled by the authors.

We conduct a cross-assessment of strengths and weaknesses,
opportunities and threats according to the international experts focus group
in the Table 2.

Table 2
Cross-assessment of strengths and weaknesses, opportunities and threats
Strengths Weaknesses
The factor . . . .
Diverse | Global Luxury Inno- Price Compe- Climate Economic
offerings | appeal | perception | vation | sensitivity tition dependency | sensitivity
Global
economic 5 5 5 4 4 3 3 5
uncertainty
., | Climate
£ | change 3 4 2 3 2 1 5 3
£ | Stringent 4 4 3 5 3 2 2 5
regulations
Competition
from other 5 5 5 3 1 5 2 2
beverages
Rising
consumer 5 4 4 2 4 3 3 5
8 | interest
= | E i
g | bmerging 3 5 3 3 4 2 2 5
£ | markets
o
2. | Health
& trends 4 3 2 4 2 2 2 2
Online 4 5 1 1 4 4 2 3
retail

Source: compiled by the authors.

We would like to focus on the primary factors of the SWOT analysis
and delve into certain aspects, which were analysed by determining how
significant the strengths and weaknesses are, as well as assessing the
importance of threats and opportunities in the external environment
(Table 3).
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Table 3
The significance of advantages and disadvantages of strengths and weaknesses,
as well as the importance of threats and opportunities of the external environment

Strengths Score Weaknesses Score
Diverse offerings 33 Price sensitivity 24
Global appeal 35 Competition 22
Luxury perception 25 Climate dependency 21
Innovation 25 Economic sensitivity 30
Opportunities Threats
Rising consumer interest 30 Global economic uncertainty 34
Emerging markets 27 Climate change 23
Health trends 21 Stringent regulations 28
Online retail 24 Competition from other beverages 28

Source: compiled by the authors.

So, the strengths of the sparkling wine industry lie in its possession
of well-established and renowned brands with a robust consumer base, a
rich tradition and heritage deeply rooted in wine production, and a diverse
range of flavours and styles designed to cater to various consumer
preferences. The weaknesses in the industry include susceptibility to the
impact of fluctuating raw material prices, which may result in potential
repercussions on production costs, the necessity for strict compliance with
government regulations, presenting potential challenges, and vulnerability to
the production and circulation of counterfeit products. In addition, the factor
of climate change is becoming increasingly important. The industry faces
threats in the form of competition from alternative alcoholic beverages in
the market, challenges in navigating the price volatility of raw materials,
and the need to adapt to the escalating government regulations related to
alcohol production and distribution.

The distribution dynamics within the global sparkling wine industry
exhibit a dynamic and continually evolving landscape, subject to the
nuanced influences of consumer preferences, prevailing market trends, and
the progression of technology and logistics.

Categorized by distribution channels, the global sparkling wine industry
delineates segments within on-trade and off-trade. The retail sector (off-
trade) is subdivided into supermarkets & hypermarkets, specialty stores,
and others. In sparkling wine market revenue of 2020, the retail segment
notably held a substantial market share of 79.4% (Sparkling Wines Market
Research Report Information by Type, 2023, July) due to the Covid restrictions
and the stop working of the on-trade segment. Significantly, retail channels,
encompassing both offline and online platforms, emerge as the predominant
distribution channels for the dissemination of sparkling wines.

BEHHAWIIVOOY I190MHHUd
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2. The peculiarities of the sparkling wine market
development in Ukraine. The impact of war

The Ukrainian market constitutes nearly 2% of the Eastern European
sparkling wine market volume. Despite of negative influencing factors,
the market in Ukraine stabilized (Spirited dynamics: insights into the Ukraine
sparkling wine market trends from 2017 to 2022, 2023).

The ongoing war has posed a formidable challenge to various sectors
of Ukrainian business, significantly impacting wine players as well. Amid
the state of defence emergency in 2022, the turnover of alcoholic beverages,
encompassing local wine market products, experienced a substantial decline.
In the initial six months of 2022, the Ukrainian populace exhibited a 58%
reduction in wine purchases compared to the corresponding period in 2021.
The sales of diverse alcoholic beverages, inclusive of offerings from the wine
market in Ukraine, witnessed a pronounced downturn during the duration of
martial law in 2022 (The wine market in Ukraine during the war, 2021).

The wine market, particularly sparkling wines, experienced a notable
downturn amidst the challenges posed by the russia war in Ukraine. From
January to April 2022, imports of sparkling wines in Ukraine decreased by
31% compared to the preceding year. However, in 2023, there was a
remarkable recovery with a 61% increase in volume and nearly a doubling
in value during the same period (Sparkling wine market research in
Ukraine, 2021— April 2023).

Analysing a sales volume as well as the volume of consumption and
the respective shares for the months of January to April in 2021, 2022, and
2023 the following conclusions can be drawn. In 2021, the sales volume
ranged from 85 thousand to 153 thousand dal, with the highest figure in
March. In 2022 we are seeing the impact of war: there was a significant
increase in January, reaching 183 thousand dal, followed by a substantial
decline in subsequent months, hitting a low of 9 thousand dal in March.
2023 brought a partial recovery, with January and April showing improved
figures, reaching 137 thousand dal and 125 thousand dal, respectively (Figure 3).

PHUHKOBI JOCAIOXEHHS
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Figure 3. The sales and consumption volume of the Ukrainian
sparkling wine market, thousand dal

Source: compiled by the authors based on Sparkiing wine market research in Ukraine (2021 — April 2023).
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This data indicates a substantial domestic consumption of sparkling
wine, with a significant portion being imported. The negative export value
suggests a reduction in outbound sales due to the market instability and the
negative impact of the war in Ukraine (Figure 4).
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Figure 4. The structure of the Ukrainian Sparkling wine market,
January — April 2023, thousand dal

Source: compiled by the authors based on Sparkling wine market research in Ukraine
(2021 — April 2023).

Analysing the market share data for the main players in the
Ukrainian sparkling wine industry during the periods of January—April in
2021-2023 (Table 4) it should be noted that the main subjects are not only
importers, but also manufacturers, with the opportunity to sell their
products. So, Odesa Cognac Factory showed an increase in market share
from 7.6% in 2021 to 13.1% in 2022, followed by a slight decrease to
11.6% in 2023. As for the manufacturers, Artwinery exhibited a significant
market share drop from 19.0% in 2021 to 11.2% in 2022, with a marginal
recovery to 11.5% in 2023. Such data is possible through the external
construction of production in the city of Bakhmut and the transportation of
production capabilities to the base of another enterprise in the Odesa region
(Sparkling wine market research in Ukraine, 2021 — April 2023).

Odesavinprom (see Table 4) demonstrated a decline in market share
from 13.8% in 2021 to 12.3% in 2022, followed by a notable decrease to
8.1% 1n 2023. Tairovo Winery had fluctuations in market share, decreasing
from 5.8% in 2021 to 2.9% in 2022 and then increasing to 5.3% in 2023.

The importers: Win Agro experienced a steady increase in market
share from 5.2% in 2021 to 9.9% in 2022 and further growth to 11.4% in
2023. Fozzi Commerce maintained a relatively stable market share around
6-7 % throughout the analysed periods. These data show trends towards the
market’s decline and its future stabilization. After a significant drop due to
the influence of external and internal factors.

BEHHAWIIVOOY I190MHHUd
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= Table 4
E Changes in the volume of sales of sparkling wine in Ukraine
Q by the main market players, January—April 2021-2023, %
§ Company 2021 2022 2023
2 Odesa Cognac Factory 7.6 13.1 11.6
O | Artwinery 19.0 11.2 1.5
O | WinAgro 52 9.9 11.4
S Odesavinprom 13.8 12.3 8.1
m Tairovo Winery 5.8 2.9 53
g ¢ | Fozzi Commerce 6.3 6.7 53
- ATB-Market 35 43 47
S | Wine Hall 3.9 3.1 44
A i | Bacardi-Martini 3.2 4.0 3.6
: Buro Wine 4.8 55 3.6
Metro Cash&Carry 0.6 2.2 2.9
Wintrest - 1.9 2.6
Shabo 34 1.8 2.3
Vinal 1.9 2.6 2.1
TS Plus 2.3 2.5 1.8
Wine Hunters 1.4 0.9 1.7
Another 17.1 15.3 17.0
Total 100 100 100

Source: compiled by the authors based Sparkling wine market research in Ukraine
(2021 — April 2023).

Overall, the volume of sparkling wine imports from key supplier
countries witnessed substantial declines in 2022 compared to 2021, %:
Italy — 43.5, Spain — 33.6, France — 18.1, Georgia — 68, and Moldova — 46.
Leading importers experienced decreased supply percentages: Bureau of
Wines by 34.5%, Wine Hall — 5.5, ATB-Market — 20.4, Fozzy Group —
65.9, Bacardi-Martini Ukraine by 46.3, and METRO Cash & Carry Ukraine
by 31.9% (Sparkling wine market research in Ukraine, 2021 — April 2023).

The full-scale invasion of Ukraine by russia resulted in significant
logistical challenges for major companies involved in wine and high-proof
alcohol importation, distribution, and retail. These challenges prompted
these companies to undergo transformations and optimize their business
processes. Key among the challenges faced by Ukrainian companies was
the improvement of wine logistics, both in foreign and domestic markets.
Additionally, the government introduced a list of critical imports for about
five months from the beginning of the war, allowing limited cross-border
foreign currency payments, excluding wine from this list.

While wine logistics are gradually stabilizing, there remains an issue
with the risks associated with paying for goods. Many companies have
adjusted to deferring payments for 30 days instead of the previous 120,
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necessitating the exploration of additional payment resources and altering
supply principles. Importers are now focusing on faster-selling wines.

Another pressing concern for importers is the ruthless destruction of
Ukrainian infrastructure by occupiers, resulting in significant financial
losses. For instance, in May 2022, the warehouse of the wine importer and
distributor Bureau of Wines, which owns Europe’s largest wine store,
GoodWine, suffered damage, with losses amounting to approximately
EUR 15 million. In August 2023, an enemy missile completely destroyed
the FOZZY Cash & Carry hypermarket in Odesa, with the entire store
burning down and preliminary estimates of the damage reaching hundreds
of millions of hryvnias.

3. External and internal factors that influence the
development of the sparkling wine market

The development of the sparkling wine market is influenced by a
myriad of external and internal factors, collectively shaping the industry’s
trajectory. Understanding these multifaceted influences is paramount for
stakeholders seeking to navigate the dynamic landscape and position
themselves strategically within the market. Externally, economic conditions
play a pivotal role in shaping the demand and consumption patterns of
sparkling wine. Fluctuations in disposable income, consumer confidence,
and overall economic stability directly impact the purchasing power and
preferences of consumers. Additionally, global economic trends, such as
recessions, pandemics, war or economic growth, can influence the
affordability and perceived value of sparkling wines, thereby influencing
market dynamics. The regulatory environment is another crucial external
factor, encompassing legal frameworks, trade agreements, and labelling
requirements. Compliance with local and international regulations not only
ensures market access but also shapes product characteristics and marketing
strategies. Changes in regulatory policies, such as taxation or labelling
standards, can have profound implications on market competitiveness and
consumer perception.

Climatic conditions and geographical factors also play a role,
particularly in the cultivation of grape varieties essential for sparkling wine
production. The terroir, or the unique environmental factors of a region,
contributes to the distinctive flavours and characteristics of sparkling wines,
thereby influencing market positioning and consumer preferences.
Internally, innovation and technological advancements in production
processes significantly impact the development of the sparkling wine
market. From traditional methods to modern techniques, advancements in
viticulture and winemaking contribute to product differentiation and quality
improvement. Technological innovations, such as precision viticulture or
fermentation technologies, can enhance efficiency and reduce production
costs, ultimately influencing market competitiveness.

BEHHAWIIVOOY I190MHHUd



unxu. 2024. Nel

P

pui

eISSN 2616-6755. Tosa

.
4

ISSN 1998-2666

0000000 00000000000000000000000000000000000000000000000000000000000csecscscscssscscsccscscscscscsscncs

ceces

eesecsesesesesesscccscscscscccscsecrcscan

‘s1otINe 9y} AqQ ponidwod :92.41n0g

SQOUAN[FUT [EUIAU] PUB [BUIAXH IR SUIA Surppeds oyl Jo uonnjoay ay3 Surdeys s10joeq

] o 8 -

H

$10)08,] [eUISYU] 10308, [BUIIXT

7 2
—
A

-

i i
i i
i i
“ " m
; i i
1 L] L)
v N\ /7 N/ i £ J [~ soBuego e
1 LI | ]
w " i SIUSAD [BUOIIRUIdU] "
1
Aipiqisuodsay i TOTB L3 [B00T] i
s i JUSWIUONIAUD | ;
[e100s 9jerodio) i suonen3ar Kioren3ay i
; w d soonjoeid i SuisnioApy :
nonpoid Jo Aend) i saoueape | ;
Ajpiqeureysng i suone[ngal SunaIen ASojouyoa H
SSoUAIEME A1qissa0oy douasaid [eqo ﬁ deis i
; [PIUSWIUONIAUY o 1P ) 4 sorydelsotap sguel, | ;
; : SOOUAN[JUT [B1D0S [onuos Anpend) | i 4 SpUAI) JOWNSU0)) JOWNSU0)) wiortod omm :
suonipen ' 1 AL |t
i : uoniugodal puelg Koudionyd ureyd Ajddn 10| joyrew [1e)aI JO Amonng Sw)SAS uonnqLusIq i
i AJOJRIQO[dD) oo trego Alddng i suonipuod | !
m 5001040 S[A1SAI] SUONRIQI[D [RIMN)D) 1uowdo[oAdp 19npoig i SUONIPUOD JIWOUOIT sannp pue uonexe] OIOU0d] ;
M ‘soouasajord saoudi19ya1d sk, uoneAOUU| _ " adeospuey aannadwo) saouagjaid jeInyn) SYeWI]O PUB IYIEIA _
] (] ‘ '
' Jownsuo sopmme [B1O0 3 3 i 1 | sooueApe [eoISO[OUY 00 uonezijeqo '
m o] pmIe [BI00S SAI5RNS SUNINIBIN " ; pe [ed150[0Uyd ], nezifeqorH JUGWIUOIIATD "
: sdoudNJuI [RINY[ND S[OAQ] SWI0dU] uonendoy “n" uoneIOqe[[0d Ansnpuy SUONIPUOD JIWOUOIT Aoensay | !
i o P
i soouanpjur [eroos J \ a3y wm_wnﬁm( i amyonns a@ ﬁ%omﬁcﬁ aannadwo) uonezi[eqold / ;
m i) i) i) | i) 1T 1T m
[ — \ ¢ — \ 7 = R \ - - <
] (] ]
! [9A9T B100S Surunsuod [enpIAIpuy [oA9] 9je10dIo) ! " [oA9] [euoISoy [oA9] [euOTIEN [9A9] [8qO[D !
i\ J \ 7\ P\ J U J J o
e ~—= =7 4 = s =7 i
' . call i v i
] 1 ]
m ] m
L] L]
i i
i i
! !

bimom

S G S A T L T T T TP P e |

P R R R T T Y Y PR PP PP PP PRY

EHHAWIIVOOY I903MHHUd

secesecssecense



ISSN 1998-2666; eISSN 2616-6755. Tosapu i punku. 2024. Nel

:
........................................................................................................................................ feeeee

Consumer preferences and trends constitute a critical internal factor,
evolving with changing lifestyles, cultural influences, and demographic shifts.
The market’s response to preferences for organic, sustainable, or unique
flavour profiles is pivotal for success. Producers that align their offerings
with evolving consumer tastes are better positioned to capture market share
and foster brand loyalty.

Collaborations and partnerships within the industry also influence the
market’s development. Strategic alliances, joint ventures, and knowledge-
sharing initiatives among producers contribute to collective growth,
fostering innovation and market expansion.

In conclusion, the development of the sparkling wine market is a
complex interplay of external and internal factors. Navigating these influences
requires a holistic understanding of economic, regulatory, climatic, technolo-
gical, and consumer-related dynamics. Stakeholders who adapt to these
factors with agility and foresight are poised to thrive in an ever-evolving
global sparkling wine landscape.

BEHHAWIIVOOY I190MHHUd

Conclusions

In conclusion, this scientific research into the sparkling wine market
in Ukraine has provided valuable insights into the dynamics of this
industry, considering both local nuances and global trends. Through a
comprehensive analysis of market data, consumer preferences, and emerging
patterns, it is evident that Ukraine’s sparkling wine market is positioned for
growth and adaptation to global shifts. The study highlighted the influence
of global trends on the Ukrainian market, emphasizing the importance of
understanding and aligning with broader industry developments. As consumers
increasingly seek diverse and premium options, the sparkling wine market
in Ukraine has the potential to capitalize on these preferences by introducing
mnovative products and enhancing quality standards. The study encourages
stakeholders in the Ukrainian sparkling wine industry to leverage these
collaborations to enhance product quality, expand market reach, and stay
competitive on a global scale. As the global landscape continues to evolve,
with changing consumer behaviours and emerging market dynamics, staying
attuned to these shifts will be crucial for the sustained success of the
sparkling wine market in Ukraine. By embracing innovation, sustainability,
and international collaborations, stakeholders can navigate challenges and
seize opportunities, ensuring a vibrant and resilient future for the Ukrainian
sparkling wine industry in the global marketplace.

As the sparkling wine market continues to evolve and grow, there are
several key areas that warrant further research. One promising avenue is
consumer behaviour and preferences, including the factors influencing
purchasing decisions and consumption patterns. Moreover, in the ever-
changing landscape of the sparkling wine market, there exists a multitude of
opportunities for further research into distribution systems. As consumer
preferences, technological advancements, and market dynamics continue to
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shape the industry, understanding and optimizing distribution channels is
crucial for producers, retailers, and consumers alike. Furthermore, research
into the role of traditional distribution channels, such as wholesalers, retailers,
and restaurants, remains important in understanding the broader distribution
ecosystem. Additionally, one key area for exploration is the impact of
e-commerce and digital platforms on sparkling wine distribution. The rise of
online shopping and direct-to-consumer sales presents both challenges and
opportunities for traditional distribution channels. In conclusion, further
research into the sparkling wine market holds immense potential for informing
strategic decision-making, enhancing consumer experiences, and driving
growth and innovation in the industry.
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